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ABSTRACT

The purpose of this study was to investigate the buying behaviors and the factors that
influence the decision o buy cosmetic foundation of women in the Bangkok. This study was
conducted (o study the relationship between personal factors and personal behavior ol buying
cosmetics foundation as well as to study the relationship between the buyers® behaviors and
the factors that influence the decision to buy cosmetics foundation of women in Bangkok.
The data was collected from a sample survey of 400 subjects and the data was analyzed using
frequency. percentage, average and Chi-square.

The study of personal information of the women who buy cosmetics foundation in
Bangkok showed that most of the samples aged between 21-30 years old, single, graduated with a
bachelor's degree, working in a private. company and average monthly income ranges from
15,001 to 20,000 baht.

The study on buying habits of cosmetic foundation found that most consumers buy one
picce of cosmetics foundation in the average cost of 501 — 1000 baht for each purchase. They buy
cosmetics loundation crcam from the cosmetics counters in the department stores. They use
foundation on a daily basis 1o cover blemishes. They buy cosmeties foundation mainly according
to the propertics of the foundation itself. The subjects mostly buy cosmetics foundation branded,
Revlon, and they would buy a new one when they use up their foundation.

For the study of factors that influence the decision o buy cosmeties foundation of

women in Bangkok, it was [ound that the four factors, including product, price, distribution

11



and marketing promotion are important respectively. The factor of product for item with the highest
average was the Foundation certified from trusted institutes that 1t is clean, sale and 1t meets
standards. The factor of price for items with the highest average 1s the reasonable price when
compared to the products quality. The factor ol distribution 1s that there arc counters in several
department stores. And the factor of promotion is that the sales person can give information and
recommendation of products o suit customers” needs, including the introduction of various
promotions.

The study also indicated that age, cducation, oceupation and monthly income aflect
purchasing behavior. Finally, the study found relationship between the purchasing behavior and
factors influencing the decision o buy cosmeties foundation. The overall lactors of products, price,

distribution and promotion significantly atfect purchasmg behavior,
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