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ABSTRACT

This study aimed to 1) examine the congruence of the structural equation model (SEM) for
the variables affecting online shopping behavior of Generation Y in Thailand, developed with
empirical data, 2) develop an SEM of the variables affecting online shopping behavior of
Generation Y in Thailand, and 3) study the direct, indirect, and overall effects of the variables
affecting online shopping behavior of Generation Y in Thailand. Quantitative research was
implemented by using a questionnaire for data collection. Descriptive statistics were used for data
analysis, i.e. percentage, mean, SD, confirmatory factor analysis (CFA), and SEM analysis. The
samples comprised 400 Generation Y consumers in Thailand with online shopping behavior. Non-
probability sampling was used, i.e. accidental or convenience sampling.

According to the analysis results of the level of the factors, it was found that the maximum
mean for the highest level of fashion product shopping behavior (§=5.55), followed by purchase
intention ( §=5.52), perceived usefulness ( §=5.52), subjective norm (;('=5.34), and consumer
innovation (§=5.23). For effect analysis, it was found that consumer innovation, subjective norm,
perceived usefulness, and purchase intention directly affected the online fashion product shopping
behavior of Generation Y in Thailand. Further, the factors indirectly affected the online fashion
product shopping behavior of Generation Y in Thailand through the intervening latent variable, i.e.
purchase intention. Additionally, it totally affected the online shopping behavior of Generation Y
in Thailand. For the analysis results of construct validity and construct reliability of the manifest

variables to examine the congruence of SEM and the empirical data (Model fit), it was found that

11



the model possessed construct validity and construct reliability, with the proper values under the
cﬁteﬁa. The indicators could significantly measure all latent variables. For the analysis results of
SEM and item-objective congruence (IOC) examination, the model fit was found with Chi-square
(zz) = 139.830, df=‘75, p = .000, CMIN/DF ( 4 /df) = 1.864, GFI=.962, CFI=.987, NFI=.972,
AGFI=914, RMR= .025, RMSEA= .047, and PCLOSE=.669 after modification index
consideration and model modification. This conformed to the international standard criteria.

The online shopping behavior of Generation Y is merely academic data to provide
guidance for marketers conducting online business. The data reflecting internet use behavior in
several dimensions can be used to set directions for developing, promoting, and supporting online
transactions so that they will fulfill and conform to consumer needs. Advertising and PR via the
internet are likewise facilitating tools for new target access. With little money spent, they provide
convenience, time-saving, and substantial business opportunities. Even so, the increasing trend of
online shopping through social media facilitates customer purchases and all transactions in one
platform. It may also increase channels for consumer spending. When perceived usefulness,
enjoyment of use, and preference of new product trials occur through purchase intention, this will

motivate increased purchase behavior on websites.
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2.1.2 A9 N 1983 (Strength of each normative belief)
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2.1.3 #599310lum311a11ngu8 1984 (Motivation to comply with the referent)
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Attitude toward
Beliefs & Evaluations
Behavior
Behavioral
Actual Behavior
Normative Beliefs & g Subjective Norm Intention (Bl)
Motivation to Cornply (SN)

2NN 2.3 uuuﬁmm‘nqyﬁmﬁ NSO AWA (Theory of Reasoned Action: TRA)
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IAIANIAAABUYBINTBLINIA NUAANS A0 durzantiumsnasanglu
'i'lﬂ‘llE)&'Fi1Lﬂa;Uﬁiﬁ&ﬁﬂ@%@ﬂﬂﬂﬂﬂﬁﬂﬂlﬂgﬂu (Root Mcan Square Error of Approximation:
RMSEA) Tasssinaniaziiananaanin liseandodnnsotinmanufansisoiadn
JuiB R lsUsIusan FamauinaaAAeUTeINTauINIA LA IIUTINYBY
AuRasMdITesueiIn I mAIAaeY (RMSEA) vl lumaiianuaeandosesiorsanld
St 90N (Kline: 2015) fak

A1 RMSEA 1108171 0.05 waeah Tueadinnuaeandesiiauin

S

A1 RMSEA 3511713 0.05-0.08 a4 Luaalanuaoananang
P ] T <

A1 RMSEA 5% 0.08-1.00  1aeda  lumalin Ny aaananuaniioy

A1 RMSEA 210171 1.00 uaaen Twea lifindwgeandesnudoyaid

1szdny



~
Unn 4

a Jd ¥
RGHERRIN PR AR RETS

v
S daa =

= o Y o " = d’q’ -y 9
Ut Teaaun1s 1a53e3 199091770 NUDNTNARDWOANTTUNITHOF WA
4 1 3 S w o dl! ¥
poulariueangu Generation Y Tuilszimalne Hingiszesd 1) easndeunnudoannog
9/ Q d’dn = 1 = dy a 3 'd U
voelumaauns Inssaduesifaseniidninadenganssunsaeduiioou ladlveangu
=) A w -3 Qs = [ o 4 ar
A3 107 Generation Y Tutszime Ine ivimunyududeyaidelszing 2) ieWannTuea
o o dda a [l a dy =y [ o ¥ Y =
aumsIassadnveadadeniisninadengdnssumsdeaudieoulativeingy AU lan
Generation Y 1u1521nerng 3) (iafnE18nswan119se SnSnan198oy LazdnswnaIuves

=

a 1 = d?ll = 9 o 1 Y a 7
Tasuaenganssunmagodudmesnlativoingy fu3 Ina Generation Y Tutlszmelny Tavil
7 A A o o &y o 4w = Y A ¢
Yszaumsal lunsdedudmsuson lail #1ldanmhnmsnudeyawslsinaudiingey
S0 @ o a o o A ¥ A
asvaey lumahn lavinniswannnudeyairalssindmonsnaouanudeantoinaunau
&£ o o P w @ S Ve fmea i ¥ o o Aq @
Fuduaununuiasginneeusulusyduaina sadveaseiilasimuaaulsnlylu
= o =
MIANHIAINITIIN 4.1

L)

ci o r Hq ¥ o o a
Mm1e7 4.1 fuasalsnlsdmivannziveya

auts daulsduna la Muuanuls
1) MINABIAINNANSIDY | 1) nsenaaunIndenysendng SN1
(Subjective Norms: SN) (Social Pressure to Perform or Not to)
2) AN sYeInquUsIea SN2

(Strength of each normative belief)
3) usagelalumsvhaungqudia SN3

(Motivation to comply with the referent)

2) m3fuialss Tomin 1) ANUAI50 IUMIAILAN PUI
185uanma Tulad (Controllability)
(Perceived Usefulness: PU) | 2) M3Fuinuannsnvesau (Self- PU2
Efficacy)
3) AN luns 199 (Perceived Ease of PU3
Use)
oA A @ Y .
4) ANUUNFDNDINN1TTU] (Perceived PU4

Credibility)



M3191 4.1 (7D)

92

Aunls aunlsdunala Mvuaduls
I uianssuvesdiilng | D) udanssuananuaunisle (Hedonist CIl
(Consumer Innovativeness: innovativeness)
CI) 2) uianssuviIndaay (Social CI2
innovativeness)
3) mIseunaansdalui q (Atractionto | CI3
newness)
) nuaslade (Purchased | 1) Al I&1un15¥e (Likelihood of PI1

Intention: PI)

Purchasing)

2) N5LUZIUDNAD (Recommendation) PI2

3) ﬂ13°'§,€}°§1 (Repurchase Intention) PI3
5)wAnssImsaeauA | 1) masuinieesula Online Cogritions) OSBI
pou'la] (Online Shopping | 2) 15umMeow Tar] (Online Emotions) OSB2
Behavior: OSB) 3) Anuuianesw larl (Online OSB3

Entertainment)

4) ANUABIIBL (Flow) 0SB4
ar = e 4 o
5) NAUAANNAD T O DY 1a1l (Online OSB5
Attitudes)
—_ = T n‘ =
X IO AURABIBYAGIA (Mean)
S.D. ey @wloununInigl (Standard deviation)
=< ¥ 9
Skewness HWieny Aaau
Kurtosis nene  aanulag
CITC MUWDY  ALEARAIBINITULUA (Corrected Item-Total Correlation)
= 4 & 3/ L a Lo
Cronbach’s Alpha ¥u10d4  MIATNTDUANMFBIUAIeMITUIszANToamn)
) a £ @ o A da
3 “r‘ill‘lﬂﬁﬁ MAVYszANTANTUNUTIRGS Y (Pearson 's correlation
coefficient)
- " ar ar o o [
R’ WIehe  AanduANUT WY QuA1§9a e (Square multiple
correlation)

TE HUNODY  DNTNWAIIY (Total effect)
DE HWIEDY  DNBWANIAT (Direct effect)



IE
C.R.

S.E.
CFA

AVE

CR

SEM

ML

Df

GFI

CFI

NFI

AGFI

RMR

RMSEA

=
Hugnd

=
B (PVRIIIN

=]
HUWHI

=
UL

=4
nuuad

-~
j eV RldIN

=
Hugod

=4
Hugm

-
LR VRTIIN]

=
winuod

-
HUwad

=
Hu1aed

=
Huung

=
Huyad

=
Huaod

=
Hugml

=
HUWUIN

=
Huum

93
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' ] s & o a o Y r = 1 [ v do A
5¥M114 0.255-0.775 anniadelinnuduiusiesndt 0.8 e lulidymduiusiuligaunn

101 11) (Schroeder. 1990)
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1INNTT1IN 4.22 HANTTUATIZHAT Tolerance WUITUAIDYTEYI 1Y 0.239-0.417 Lﬁﬂ

- o 1 1 ' | " 3 . = 1
WIITUUNUNAT Tolerance UA1DHTLHI19 0-1 LAZAI Variance Inflation Factor WU unay

[
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4 a o o '
ﬂ]ﬁ'lﬂ‘ﬁ 4.23 MIAUATEHUNT WHLL‘IJ?S’)M

manan Ui
auls
Tolerance VIF
SN1 394 2.538
SN2 336 2.975
SN3 284 3.519
PU1 = 371 2.692
PU2 239 4.192
PU3 .294 3.406
PU4 259 3.866
CII 266 3.755
CI2 417 2.398
CI3 338 2.959
PI1 294 3.397
P12 275 3.643
PI3 | - 362 2,762

' = d Qs
4.3 WanmsAnzilaansin

¥
MINIURINITAATIZH TAaNTIA (Measurement Model) #2815 30712 0aAlsE N0
iF98udu (Confirmatory Factor Analysis : CEA) %4 1dfmuanms 14asmsdsyunasmisiines
[] o . . . 4 =
AW U IgA (Maximum Likelihood : ML) ti91/521fluas1naeunnuaanndoqves
3 o o o a ar ady v o = = 4
foyadalszsndnuTuaanisdamunguinlaiinssmmuanseuuuiAamsitvierld
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=1 = da o ar = o 1 o
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s

as a ar % g o 3/ a o ar ar F )
fausduna ldnaion @1 Fadatoes Iemsiinsziiledvunnsdauuy Reflective BNNIHITY
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9
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o a o ar = 1 @ o
518ﬂ'l'iﬂ'uuHﬂ'lﬁﬂﬁ']‘i]ﬁﬂ‘l]ﬁ’)!.ﬁ.l5ﬂ§11ﬂﬂ1ﬁk[_ﬂﬂﬂ'lﬁwil'liﬂﬂﬂ 'lU'lﬁuﬂﬂﬁﬂﬂizﬂﬂU'lJ'lﬂij'lu

(Standard Regression Weights ¥13® Estimate) @psiodngynnanannilate (1| > 1.96) n50a1

Q
¥

C.R. (Critical Ratio) (Lauro & Vinzi. 2004; Henseler et al., 2009) :INUHANHUNIATIVTDUF UMDY

@ o 4 = 1 w s ¥ a
ﬂﬁ’)ﬂ‘l’lﬁz‘ﬂ‘ﬂ%ﬂiﬂUtﬂiuc’/lﬂ'liﬂi]TSilﬂﬂWU'm‘uﬂﬂﬁﬂﬂiBﬂﬂ‘UJJ"IGTij"mlI1ﬂﬂ’J'I 0.5 (ﬂ. >0.5 U

) Y

Wodagnieada uaza1 R 1in2361n91 0.2 (Lauro & Vinzi. 2004; Henseler et al., 2009) 1az
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aanA Y 1 @ o
adanldlunisasinaeuanuasandosadiunaunauszuiegluuumsiadudeya

o w o . o s {
15915290 (Goodness of Fit Measures) ﬁ’amﬂmmmmgmmmmﬁ 4.24

" ¢
ﬂﬁN‘ﬁ 4.24 anmmmgmmmaaﬂﬂﬁm

adainITos Toydnual i
Relafive:Chi-square 2 jdf 7° 1d£< 3.00
Goodness of Fit Index GFI >.90
Comparative Fit Indéx CFI 295
Adjusted Goodness of Fit Index AGFI >.90
Standardized Root Mean square Residual RMR <.05
Root Mean Square ]érror of Approximation RMSEA <.08
P-Value for Test of Close Fit PCLOSE >.05

301 : Wheaton et al. (1977); Joreskog and sorbom (1989); Bentler (1990); Browne and Cudeck

(1993); Hair et al. (2010): (3 TR, (2551); Schumacker & Lomax (2010); (Kline. 2015)
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AMINAT 1Y DAY DO LT ITUIUAILAT AT IATIAT1AZA NFDUUIUN 1
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A5 UATIZHATIN LAV UANDNINITAT1IFUA % Ians oA mal51ls2andves
o ] L) 9 =S 4 4 = s a Y o
amsudaeazaiuda laenisiasieiosndsznomdaaudy Taodase 1diinisaslnaou
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= o da o a ar
ﬂ’J'IlJﬂallﬂﬁumﬂﬂ%ﬂhﬁ%%ﬂﬂﬁgﬂﬂﬂﬂﬂﬂﬂuﬂiLLF\IQﬂ'IUU’Bﬂ(EX()anOUS Latent Variables) A1)

U

F

dulsudenunaiadifidniwanedaut/suden1ulu (Endogenous Latent Variables) 1non13
AinzioaslsznouFaudusuau 1 (First Order Confirmatory Factor Analysis) 4&291013
A59ADUANYAABINDANIT AT 1As IR SauRamanuduius sz e )sudsniouen
fudaudanioly (e Vssansigang wazaus. 2550 Snnamsdinnziesilsznon
Fauduaui 1 fuflunsasiedeuniuasuFalasadie (Construct Validity) a1
¥osiuvesInsaed1s (Construct Reliability) 3na3e Smiunsanaensznoudas dauls
uran13Ad0A WAENB19B9 (Subjective Norms: SN)Usznoudedulsdunald 3 dauls
18 usInARUIINF AR50V (Social Pressure to Perform or Not to: SN1) A4l s U0
AquB1989 (Strength of each normative belief: SN2) u59331alunisiiarungudieda
(Motivation to comply with the referent: SN3) aaulsuanis %Ufﬁﬁﬂi:ﬁiﬂﬂiﬁ"ﬁqﬁgﬂ 310
inalulad (Perceived Usefulness: PU) Usznaualodndsduna’ld 4dquils 1dun

mmmmmﬁlumimuau (Controllability: PU1) ﬂ’l‘i%ﬂfﬂ’)’]ﬂﬁWﬁJﬁﬂ’Uﬂﬁﬂu (Self-Efficacy:
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PU2) Anwd1lun13 1§91 (Perceived Ease of Use: PU3) AT 1d0Rin91nms3u3 (Perceived
Credibility: PU4) ﬁ"mﬂmﬂaui’mmsmm@ﬁ Tnn (Consumer Innovativeness: CI) sznoudin
aadsdunald 3 aus 18ua uianssuanauguniele (Hedonist innovativeness: CI1)
YIANTTUINTIAY (Social innovativeness: C12) mweumamﬁﬂwﬁq (Attraction to newness:
c13) §autsanuas 1980 (Purchased Intention: P1) Uszneudaedaunlsdunald 3 dauds 1dun
mmaﬂu‘lﬂ"léﬂums%a (Likelihood of Purchasing: PI1) AMSUUZIINDNAD (Recommendation:
PI2) 115499 (Repurchase Intention: PI3) ﬁ’mﬂiﬂf]aﬂ‘iiNﬂ1i§Bauﬁ1ﬂﬂu‘1@ﬁ(On]ine
Shopping Behavior: 0SB) Ussnoudasdunlsdunald s dauls 18un nsfuineeeulad

Y =

(Online Cognitions: OSB1) i:)‘liilflfﬂ”lﬂ’c]f)u"lmf (Online Emotions: OSB2) ATUUUININI

po1'la1] (Online Entertainment: OSB3) A1uA0Ii03 (Flow: OSB4) viruadnidedonsu lail

(Online Attitudes: OSB5) Tagfia1s 19 1nn13 iaanuasutilassadevosauls Fans

¥
o =

= o =1 [ o Ao
Jaszvadaiiu leunasnmeanna asu

Y e @ d

= o o 1 g
1) MSAATIEH TAANISIALAINATUIAINIATFIUHIMINDIAYTZNOV (Standard
Regression Weight) An lauinna 0.5 (ﬂ>0.5) pu9NUe T wﬁuﬂﬂ"l&ﬁ’aa (Fornell & Larcker.
1981; Hair et al., 2010)
=y a1 ci ar 9 - =l
2) ﬂﬁ’)tﬂﬁ1$ﬂﬂ1ﬂ’ﬂm1ﬂ‘§ﬂi’mwgﬂﬁﬂQQQ (Average Variable Extracted: AVE Y179
= PR o 1 i
p,) wamsanazain lanasiiaminndn 0.5
a g 1 d 4 o ¥ . fon:.
3) MINAT1EHAINNWFoU UV TATIAT 13 (Composite Reliability: CR W50 0,)
a S A = 3
WANIAATIZHAIN IANI5UANINNT 0.6
g ' Y s 3 o a a9 @ ar [ v &
vuneuAoingIve ldkhnsdnszddeyadntsuduasdulidunald dawams

a o a 1
nTEHaEAuAITIaR 4.25

=i 1 & ) v ar
M19194N 4.25 MANUFeNuYe lnssai19a s

. 1 g s ¥ y Q'J 1 -7 d‘. (-3
aunlsduna’ld AN AANUANY | Aanunuulsheana

Anlsuesia pantlsznou () | (CRv5e p) | 1A (AVE¥WI0 p)

Subjective Norms: SN

SN1 ' 0.749
0.803 0.576
SN2 0.753

SN3 0.775
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dutlsduna'la i Aoy | manudulsiada
dautlsunsia samlsznon (A) | (cRv3ep) | 14 (AVEWIe D)
Perceived Usefulness: PU
PU1 .843
PU2 .801 0.900 0.694
PU3 806
PU4 879
Customer Innovation: CI
CI1 0.635
0.781 0.546
CI2 0.760
CI3 0.810
Purchased Intention: PI
PI1 0.840
0.855 0.662
P12 0.840
PI3 0.759
Online Shopping Behavior:
OSB
OSBI 0.805
OSB2 0.759 0.845 0.525
OSB3 0.760
0SB4 0.647
OSB5 0.635

H i = o = o o
INATTIIN 4.25 LAz 4.1 NaNITAATIZHAILAT T InTead1svseaausdauna

ar o ar ' g . .
lansedusUszintunsdanlsn1sndosniungqus 1989 (Subjective Norms: SN) Wan13

a o v i 2 ar o a1 o &2 1 oA Yt 1 T o
AATIEHADN ﬂ'l‘l«l'l'ﬁ‘l«lﬂﬂﬂﬂﬂigﬂﬂ'ﬂijﬂ']ﬂgi?ﬂ?w 0.749-0.775 chaﬂm"lﬂumﬂqiummcnmu

wasguifmualinnumingay (4>0.5) manuduwlshada ld (AVE n3e p,) lifneg

v P Voo Yt 1 ] o A o =
T2HI19 0.576 Gmﬂm"lﬂum‘agalummmmuumigm“nﬂmuﬂnﬂ’smmmxmJ (pv>0.5)

0 4'| @ - = ] U é U c; Y ] o :q'
A1RTFRIU (CR W30 P.) BA19YTZ1NI19 0.803 Fad 11 At 1eg lunusiauuins g Iudn

° = = o 1 = . .
ATHHAUANU LI TY (pc>0.6) ﬁ]'lﬂﬂ'lﬁ')l.ﬂ5'13‘PWI'Jl.L‘lJiﬂ’lﬁﬂg'EJElﬂ’IilﬂQilg'NﬂQ (Subjective

1 ar ar a @ Qs s o d Y
Norms: SN) Wi aamilsuas Jannalvesasduna ldvseaaumlsilsziny 3 47 Ao uss
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[ a £ : 9/ a 1 9 a

AAAUIINTIANIBUUIY (Social Pressure to Perform or Not to) AITNIYNLYIVDINQUDIIDY
. ) o YA e i

(Strength of each normative belief) 113 ag}ﬂﬂumi MAUNYUD D (Motivation to comply with
T =N d s a Y = 9 4 @

the referent) NTHﬂ1‘i’JLﬂ'§'I$Wﬂﬁﬂﬂﬁzﬂﬂﬂl‘ﬁﬂﬁuﬂuﬂ’J']ﬂJﬂi\H‘]NTﬂ'iﬂﬁ’i"lﬂlm$ﬂ')"lnl‘§ﬂﬂu

a y & 4
1B 1AT9A3199UN 1

Perceived
Usefulness

Purchased
intention

Chi-square ( y*) =216.867, df = 96, p=.000, CMIN/DF ( */df ) = 2.259, GF1=.946,

CFI=.975, AGFI=.903, NFI=956, RMR=.026, RMSEA= .056, PCLOSE=.148

4 a a 4 a oA oW ¥ A
MNN 4.1 N5 AATIZHBIAYTLNDUITIBUIUTUN 1
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=y 4 = 9 s a Y A a o d
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A1ANUIFIU (CR 130 P Tin18gszna19 0.900 Faa1f latiareglunasaiuuiasgiui
o = o a [ el ar
fmualinnummzan (0>0.6) nnsauaNeHaudImsiunalsslesunlasunn
= . U ar s Vuz 7 s Y A
malulad (Perceived Usefulness: PU) WU WJLLﬂiumi?ﬂﬂﬂﬂ?ﬂlmﬂ’mﬂ‘iﬁdmﬁqﬂ'ﬂ'S‘E]
ar w o Y ar
Aauls1szdny 4 @1 Ao Anwanso lunisadugu (Controllability: PUL) M3sudanuanse
YDA (Self-Efficacy: PU2) Anudwluns 19911 (Perceived Fase of Use: PU3) A0 106 8
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ATTHUZUIUDNAD (Recommendation: PI2) REE LR (Repurchase Intention: PI3) W1UN13
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peA1lsznou
SN1 <---  Subjective Norms 817 .668
SN2 <---  Subjective Norms .796 .056 .634 16.462 | ***
SN3 <---  Subjective Norms 748 560
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— 87
SN2
SN3

Chi-square( ,: ) = 1.841,df =1, p =.175, CMIN/DF( 2 /df )= 1.841, GFI=.997, CF1-.998,

AGFI=.982, NFI=.996, RMR=.027 and RMSEA= .046
M 4.2 M5aanzesnlsznauFiduiuvo ) insadesaungudiada

VINAINT 4.2 M33ATIEd lumaanis Tavesdantsnisadosa1ungudiade wud
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(X') = 1.841, df = 1, p =175, CMIN/DF( £ / df )= 1.841; GFI=.997, CFI=.998, AGFI=.982,

NFI-.996. RMR=.027 and RMSEA~ .046 haznianaadouanivinaiulsduna'ld 1dun 1)
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S INARUINTIAUTDUD1I (Social Pressure to Perform or Not to: SN1) #n1hmvnasnilsenou

Yy a

WIATFIU IMAY 0,817 iz A1 RIFINY 0.668 2) A1 undl 109N gud 1984 (Strength of each

= ’o’ o v ot 1 4 T o
normative belief: SN2) umumuﬂmﬁﬂiznaummgm NN 0.796 LaZA1 R™NINU 0.634

a0

3) Lmgﬂﬂﬂlumiﬁmmmjuﬁmﬁa (Motivation to comply with the referent: SN3) UMUIMUN
4 1 o ' B - & o Y 4 o W
94n13LNBULIATFIU AMAD 0.748 waz A1 R0y 0.560 Fattuarimiindaaulslu

99R1l52noUNIATFIUNNINATI 0.5 AIC.R.(Critical Ratio) > 1.96 1a£A1 R 110AT1 0.2 AA

wcgw o as 3/ 3/ <

ansnagdId i@ iaus madusindsauseutis anmdundvesngudeds uazusagele

o Y A o o YR A4 & A X
11—!ﬂ"l'371’]ﬂ’]1]ﬂq’“€1"|383 ﬁ’l‘lJ’l‘iﬂ’]ﬂW')Ll'lJiLLthﬂ PIUANULDNDNLVUZ TN (Hair et al., 2010)

Y
@ A o @

o 1 a
uazaunsailudmyiavesdaulsmindesnunguenads

432 fadsmsFuidelszTeviildTuoinmalulad (Perceived Usefulness: PU)
Faudsnissuddalsz Tonin 185 uv1nmaTulad (Perceived Usefulness: PU)
sznoudlodaulsiFalsesnviolsenoudsaulsduna’ld 4 danls 1dun anumuise
TuAIAIUAY (Controllability: PUL) M3FUIANAINIINUDIAU (Self-Efficacy: PU2) ANWY
Tumsldau (Perceived Ease of Use: PU3) ﬂ'J'li.Iu'TL‘T;Elﬁﬂfﬂ‘lﬂ 13 %’u§ (Perceived Credibility:

o a o A 'oar ar g- o o -
PU4) Iﬂﬂi]&'i’l'lﬂ’li’“ﬂi'lzﬂlﬁﬂﬁi?ﬂﬂﬂu??ﬂﬂliﬂﬁﬁﬁlﬂﬁ‘lﬁ"ﬂﬂ 4 @2 Ianuawsadaaals
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] sy Yo = = ad @ P o
msfudtalss Teninldsuannmalulad dwdawanisinsIz AanIwh 4.3 nazasan

4.27

1 a o* o @ @ o [ a
m319h 4.27 MRz lueamsiavesdualsmsiuitalse Teminidsunnmalulad

|%‘ L%
3 AN ;
Tuean13dn ) S.E. R CR. | p
09Alsznou
PUl <---  Perceived Usefulness T73 .046 .598 18.116 | ***
PU2 <---  Perceived Usefulness 862 743
PU3 <---  Perceived Usefulness 861 046 742 21.219 | ***
PU4 <---  Perceived Usefulness 826 047 .683 20.012 | *#**

60
PU1
PU2
Perceived
Usefulness
PU3
._. PU4

Chi-square ( y*) = .529, df = 2, p =.768, CMIN/DF( z* /df )= .265 GF1=.999, CFI=1.000,

AGFI=.997, NFI=.999 RMR=.003 and RMSEA= .000

4 a o d = w o ol s a
MR 4.3 MdnszesnlsznouFdududunlsmssuitalss Teninldsuannma Tulag

o YR

INMING 4.3 mﬁms1zﬂmﬂams*ﬁ'ﬂmmﬁmﬂﬁmﬁiugaaﬂiﬂﬂ‘uﬁﬁ"lﬁ%“mm
maTulad wud TwaamsdaiinnunaunausudoyaFalszsny (Model Fit) inmadou
§9% Chi-square (') = 529, df = 2, p - 768, CMIN/DE( £’ /df )= 265 GFI=.999, CFI=1.000,
AGFI=.997, NFI=.999 RMR=.003 and RMSEA=.000 wazmsnageuAnhmingulsdaunald

v . aan ¥ o o
18ua 1) anuawsnlunisaaugu (Controllability: PU1) HAnviinesnlsynouunigiu
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Y 0.773 1agA1 R2 IR 0.598 2) M5 UFANNAII0YDIAN (Self-Efficacy: PU2) Tifin
ﬁmﬂ'ﬂmﬁﬂizﬂaummgm W 0.862 uazA1 R2 (10D 0.743 3) anwdiwlunis 1w
(Perceived Ease of Use: PU3) Sistniinaafi)szneusinsgu whiy 0.861 uaze R2 iy
0.742 4) AR89 1N1550Y (Perceived Credibility: PU4) fianiiminesdilsznoy
WINTFIM A 0.826 1Az A1 R2 1R 0.683 Fuduanhmindaulslueafilsznou
u1A5§ il CR. (Critical Ratio) >1.96 1agA1 R’ ¥10N31 0.2 nﬂfhmuﬁaa;ﬂ"lﬁ’”jwﬁ"a’%ﬁ'ﬂ
anwansalumsniuau mssuianuaunsovesay anwdelumsldau wazany
Wudedevinnmssu? Sanwannsoiadesouda1d5danudetofimuizay (Hair etal.,

£ 4 '
2010) wazeusatluiidavesdunlsmsiuinalse Tonin 185 unnma Tulag 14

433 ﬁ’)!!ﬂ‘iu%ﬂﬂﬁﬂﬂlﬂ@éﬂ%jﬂﬂ (Consumer Innovativeness: CI)

fu1lsuinns suvesHUS 1A (Consumer Innovativeness: CI) Usznoudoaiuls1¥
Yszintwnielsenoudlsaunlsdunald 3 dauls 1dun winnssuainanuguniale
(Hedonist innovativeness: CI1) 43IANT5HINAIAV (Social innovativeness: CI2) N1IFOUNAADI
Fa7m1)9 (Aftraction to newness: CI3) TavagyhnisIinszifteasmaeuiganls Funa ldna
32 HanuannsoSadaud s ianssuao il 1na AEaIHaN S BN TIEE FanINii 4.4 uay

M13190 4.28

i a o o a o a
M13190 4.28 MU LuanisTavesdulsudnnssuupdrus Ina

s WC
. AHUN .
Tumaniada 5 S.E. R’ CR. | P
09n1seneY
CI1 <---  Customer Innovation 677 068 458 13.189 | **x*
CI2 <---  Customer Innovation 773 .597
CI3 <  Customer Innovation 789 622
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46
Customer
. ci2 Innovation
CI3

Chi-square( *) = .030, df = 1, p = .862, CMIN/DF( z*/df )= .030, GFI=1.000, CF1=1.000,

AGFI=1.000, NFI-1.000, RMR=.004, RMSEA=.000
dl. a d a ac M @ o 3 a
M 4.4 M3 ns1zvesniznouFtuduuesdiisuianssuvesdys Ina

1IN 4.4 MIARTIZH a3 davesaanliuians suvesdys I wud Tuea
msJafinamnaunaundeyaiFatlsy iy (Model Fit) TAmadouasii Chisquare (1) = 030,
df - 1, p = .862, CMIN/DE( £ /df )= 030, GFI-1.000, CFI=1.000, AGFI=1.000, NFI=1.000,

@ e

RMR=004, RMSEA= 000 iazmswaaeumnmiindausdunald 18ud » udanssuan
A1UFUN 1919 (Hedonist innovativeness: CI1) fidnhmiinesdilizneuinasg I 1Y 0.677
wazaAl RIMINY 0.4582) UIRANSTS YIINAIAY (Social innovativeness: CI2) ﬁﬂ'ﬂ%ﬁﬂlﬂ
pIAUTZNOUNIATIY IIAY 0.773 HAaA1 R21IAY 0.5973) Mssounaanaialniq
(Attraction to newness: CI3) T 1tMITneeAY52ABUNIATIIN MIAY 0.789 tazA R 1MIfY
0.622 Faslusnihmiingauls lusadsynouinasguiing C.R (Critical Ratio) >1.96 1azf
R’ 11131 0.2 RAA mmiﬂﬁ;ﬂ"lﬁ'hﬁ”;%’?ﬂufmﬂsiumnmmqmma% UIANTTUINFIAY

a ] o @ YR A A A A 5
uaznsyounaanatalnig ausetatadude laaslinnui¥edenimuirzay (Hair et al.,

¥
o A o s

o3 s 3 = v
2010) sazausatludimiavesdulsuians 'ill‘UENEUﬁTﬂﬂ ulﬂ

4.3.4 ﬁ)!lﬂ‘iﬂ?mé’ﬂﬂéﬂ (Purchased Intention: PI)

#am1lsa21uda1940 (Purchased Intention: P1) UsznoualediuldnFiilszsnivie
Jszneudaeiaudsdunald 3 fauds 18us anuiluly181un 1580 (Likelihood of
Purchasing: PI 1) NsUUZIvUeNAD (Recommendation: PI 2) ﬂ15°§®£1 (Repurchase Intention:
PI 3) TavgyhimsTinsizvioasnaeudalsdauna 1dns 3 @ Sanumnsasadans

g; -z ar = ¢ @ 5 4
AN 91950 AIAAINANITUNTIZH AININA 4.5 1Az 15199 4.29
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G& = o ar Y gﬂ d;l!
A19197 4.29 MIUATILH LwansIavesaunlsanualade

5 ANNTIN .
Tuean15ia 5 S.E. R g8, |-P
aentlszney
PI1 <---  Purchased Intention .825 052 .680 17.141 b
PI2 <---  Purchased Intention .849 722
PI3 <--- Purchased Intention 747 558

.———> Pi1

. § Purchased
2IY Intention
PI3

Chi-square( y°) =.049,df = 1, p = .824, CMIN/DF( »°/df )= .049, GFI1-1.000, CFI=1.000,

AGFI=1.000, NFI=1.000, RMR=.002, RMSEA=.000
d|. a d 3 a A oo o g‘a ,§’
MNN 4.5 ﬂTi'JLﬂ'i1$ﬁﬂﬂﬂ‘ﬂi3ﬂT’JlIl”INUHEJH”IJENIFI’JLL‘]JS‘F\'JHJ(‘N(]%W?J

DIAMINT 4.5 M3Tna 1A Tusans Savoadautlinudalide wud Tueams3as
ANunaunaufTeyaIFalseiny (Model Fit)ﬁﬁ1ﬂﬂﬁﬂﬂﬁ&‘ﬁ Chi-square (¥ )= .049,
df =1, p = .824, CMIN/DE (X' /df )= .049, GFI=1.000, CFI=1.000, AGFI=1.000, NFI=1.000,
RMR=.002, RMSEA= 000 itagmsnageustmindamlsdana’ld Taus 1) andiulalld
Tun1540 (Likelihood of Purchasing: P11) ﬁfinfmﬁ'ﬂmﬁfﬂﬁzﬂaummgm NN 0.825 U
f1 R2191 0680 2) M5UUZ1ILBNAD (Recommendation: P12) SAtimiinsadszneu
VINTFIU INIAD 0.849 Az A1 ROIN1AY 0.722 Hn1sEodn (Repurchase Intention: PI3)
ﬁfhlfmﬁﬂmﬁﬂizﬂaummgm W 0.747 waze R iy 0.558 Fusluanhminduls
TupadilsznouIAsgIUTIAT C.R.(Critical Ratio) > 1.96 1azA1 R2 11ANT1 0.2 N)AAT A11150

1 ar yw g o ] 4 g s at
aglId @ iannudiull I8 lumsde msuunihwends uazmsdes aunsaiadedouds

¥
@ A o

A~ 4 = 3 oy»
1ﬁ‘°ﬁﬂﬂﬂ3111&%ﬂﬁﬂﬂlﬂﬂ1$ﬁu (Hair et al., 2010) uazansnuarriavesaulsanuale

b
0 19
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4.3.5 ulsngAnssumsvedudieswla (Online Shopping Behavior: OSB)

N - ra . . .
daulsnganssumsaeduiesilail (Online Shopping Behavior: OSB)5znaudae

a o

dlsFalszsnyriedsznoudrodantsdunald s dauals Taun nissudneesulanl
Q

(Online Cognitions: OSB 1) 915unin1300u 1atl (Online Emotions: OSB 2) AN HIAINI4

' '
a1 A

aﬂu"lmf (Online Entertainment: OSB 3) AUADIDY (Flow: OSB4) ﬁ'ﬁuﬂmmaﬁaaau”!aﬁ

€

@

(Online Attitudes: OSB5) lagagiin1sinsizvimensrnadounalulsdunalang 569

)}

o w =3 g = 3/ o o a o w 1
ﬂ’;mJﬁ‘liJ‘liflUﬂﬂ'JLL‘]Ji‘W’i]Glﬂﬁ'iiJﬂ’lﬁ"?i’f]ﬂuﬂmﬂ‘lm?Jﬂu"lﬁumuﬁﬂwami’nﬂﬂ:iﬂ ﬂ\‘lﬂ1Wﬁ

4.6 1AL 135199 4.30

] a " a o/ = ¥ a d
ﬂ]‘ﬂﬂﬁ 4.30 ﬂW‘J'Jl.ﬂ'iWSWTNRﬂﬁﬂ"ITJWU@Qﬂ?!LiJiWﬂﬁﬂ‘i3Nﬂ15%@ﬂu¥%’1@ﬂu1ﬁu

N 5 AN .
lyaan1sdn / 5.E. N\NX 5% P
aenlsznau
OSBI1 <--- = Online Shopping Behavior .695 063 | 483 | 13.035 | ***
OSB2 <-—-  Online Shopping Behavior 724 059 | 524 | 12.655 | ***
OSB3 <-—-  Online Shopping Behavior 851 T35
0SB4 <--- Online Shopping Behavior 711 068 | 506 | 12918 | ***
OSB5 <--—- Online Shopping Behavior 591 BOTTIY 350 HIFLS5S5 | **+
48
)
20
52 70
@ g OSB82
n

n

O

Chi-square( y°) = 2.999, df = 2, p = .223, CMIN/DF( »*/df )= 1.499, GF1=.997, CFI=.999,

AGFI=.997, NFI[=.996, RMR=.008, RMSEA= .035

q’, = o o a M ow s = 5 = 9 o
HNN 4.6 ﬂTi'Jlﬂ'i13”ENﬂ‘]_]'izﬂﬂ“lJL‘if\iUNUH‘HﬂQW'J!.L‘lJ'in]ﬂﬂSiilﬂ'limﬂﬁuﬂ'lﬂﬂullﬁu
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MM 4.5 mﬁmﬂzﬁimﬂamﬁmmﬁmﬂﬁwqﬁﬂssums%a?ruﬁm@u"laﬁ
wui TwaanisdalinnunaundududeyaiFealsziny (Model Fit i madeusail
Chi-square ( y*) = 2.999, df = 2, p = .223, CMIN/DF( »*/df )= 1.499, GFI=.997, CFI=.999,
AGFI=997, NFI-.996, RMR~.008, RMSEA- .035 tiazmsnadevanimiindautlsduna'ld
18un 1) mssudniseoularf (Online Cognitions: OSB1) A niminesdilsznouuiasgiu
IMIAD 0.695 1AZAT R2 1M17D 0.483 2) 915U8in1390u 1a1l (Online Emotions: OSB2) 1A
Yhminesiilsyneuinasgin Wy 0.724 uaze R2 i 0.524 3) arnfuiansesn Ta
(Online Entertainment: OSB3) fifthmiinesmlszneuinasgiu iid 0.851 waze R2 sy
0.725 4) AUABIEIBY (Flow: OSB4) A1miinef1)sznouuinsgIu iad 0.711 uage R2
MY 0.5065) Tirunanidadeneulal (Online Atitudes: OSBS) A1tmiinoadsyney
WIATFIN Y 0,591 azA1 R2 19151 0,350 FuThuanivmindamls lusedilsznou
WINTFIUNAT C.RACritical Ratio) 21,96 11a=A1 R2 #101710.2 A mmmﬁgﬂ"lﬁ"hﬁa% i
mssuimsaeu e ersuaimeany Tad anutiudismason lail anusoiies unziimuadi

A w o Vel A M A A <
do mwrsndatfatoura1dgaiian e o MuuZ ey (Hair et al., 2010) taza1u1adly

@

a & 5 ¥ £
avasdlswgAnTsunaoausioou o 16

e
Re @
e

g

= d
4.4 HaM3 AR UAATUNITIATITS I

a o T ol & v a 4 a
M3 AT luaaaums Tasaadwvesfhisnianinadengdnssumssodud
4 1 4 a a o
aou 1a1voIngu Generation Y Tuilszimalne iionaday Tumanuniouiuifaueanisis
Ay ¥o ¥ a A o & ¥
nlddmualinnnisnuniuissanssuinerdos 3elumaaunslaseadis (Stuctural
o =Y o A

Equation Model) 92¥m3ilasisHinensnaauanuadsandosnaunauved luaavesnsou

=y Ao w 9 a o 4 a o s a o ar
uuafalunisddeiudeyadalszany msinsiznanudunusvesdanlsudanielu

¥
a = a F 3
(Endogenous Latent Variables) fio NEANT sumsedunieaulal (Online Shopping Behavior:
) = w o o i as ) 1 ar

0sB) Yszneudedusigaszsnavsedlsidunald s 18un 1) msfuimaeosulad

. %, o o i 5 o = d
(Online Cognitions) 2) 815uaN1990u 1a1] (Online Emotions) 3) A0 wian19oou lal

. . ' 4 Y ada 1 A o N B
(Online Entertainment) 4) A7 1UABIHDY (Flow) 5) Hiunaniaedooou lal (Online Attitudes)
o ) i R Ya &
AsAUNaI (Mediator/Intervening Variable) Llﬁ;uﬂ autlsanuaalaae (Purchased Intention:

a a o d @ { o a 1 o3|

PI) Usznoudaosutsigalszdniviedaun)sidauna’ld 3 82 18un 1 anudhu ) 18Tums
¥ ; y ¥
0 (Likelihood of Purchasing) 2) M34Uz111U0nNAD (Recommendation) 3) N5 O (Repurchase
Intention) #4131/ 90 18UBN (Exogenous Latent Variable) laun aausnisndesaiungu

o o

81984 (Subjective Norms: SN) Ysgnoudrodumisizelszinyniedulsndunald 3 69
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1Aun 1) usInAAUIINTIANTOUT (Social Pressure to Perform or Not to) 2) AMIT LA 1304
ﬂfjné)Naﬁ (Strength of each normative belief) 3) ngﬂﬂums ﬁmmmjuﬁ'uﬁ& (Motivation
to comply with the referent) #2111l 5015503 91)52 Towi R 18Te1nmaTuTad (Perccived
Usefulness: PU) Y5z noudaoaand nielszsndniedanlsidunald 4 62 18ud 1)
ANUA 130 1UNI3AIAY (Controllability) 2) MF5UFANMUAIWITOVDIAY (Self-Efficacy) 3)
anudrelunisldau (Perceived Ease of Use) 4) ﬂ?1hﬁ1l%ﬂﬁﬂﬂ1ﬂﬂ1i§ﬂ§ (Perceived
Credibility) #311/5u3An55uU095U3 109 (Consumer Innovativeness: CI) sznavudledauls
Falszdndviedaulsidunald 3§ 18ud 1) utanssusinariuguniale (Hedonist
innovativeness) 2) WIANIIHIINTIAY (Social innovativeness) 3) ﬂ]i%ﬂﬁﬂﬂaﬂaﬁﬂ'ﬂﬁﬂ
(Attraction to newness)
mﬁmswﬁmﬂaﬁnmiTmﬁ%’mﬁ"aw1ﬁ1ﬁuﬂixﬁm§nﬂﬂaammgm MINATDL
auuAgIv l‘mxmﬂ'w§1f|§‘wammﬁ'suﬂiﬁﬁ%ﬂ%wndawqﬁmmma%aﬁuﬁ’mau'lmimmmjn

EY

¥
A13 1nA Generation Y Tutlszmetlng 5100z18uan i

o ' o

~ d s Qs r:; 1 f!l o
1) UATIHANVAUNUTIZM 005 N IANUNILITIT UN TS UMD ITD AT MU

' '
a o =)

= a aw o Al ' o AW Yo Y Y a o
WunseunuIRaNseNM 3oL leannuduwusvesauilsn ldmvua 13 udSinsiev
an = o : o = A oa
ToyalaglFatanisimseiaunisinseadie ohmsnaseuauifgiuuazmmaning
vosdawlsareTlsunsumeann
= o a a o & 1 g w
2) WA zrinavesdoya Taen1sNITaNHANS AN IEHAIRIINAINIATT NN NI
4 o 1 1
09n1sznou (Standard Regression Weight) 173> 0.5 A2 H1 R’ 3717071 0.2 (Fornell & Larcker.
Y a0 Y ¥ 9 3 o [ ) @ 9!3 3’; o = o' [] g/
1981) miifeen NlvEITeiinsAednlsdana lduueen mmiuihnmsinizv vy uda
MM IWoIs1a1 C.R. TALAT ()= 1.96 (Hair etal., 2010) Tiod 19 gyn19ata uazainy
o a w . 7 o o e
naundunudeyaialszing Model Fi lulumunanatinasgiuiidimua @amsiai 4.23)
a o 9 @ ar =) 1 - o 9
3) ’JLﬂ‘iwwimﬂﬁﬁijﬂﬁIﬂNﬁ’i'l&ﬁﬁﬂﬂ‘iﬂiﬂtm%ﬁm1ﬂ1ﬂ’ﬂuﬂﬁﬂma‘uﬂ‘U"IJ'EJQﬁ
= w  d ) (= A o = 1w A a
@31szIny (Model Fi) 61 lihilu Tannnasimasgiuidimualdfinsanmaesiinis sy
. . . 1 o 3’, o a o' (Y %‘ 1 1
(Modification index) @13 11 5uATHHUZET 21010 UNINIT AT 1EH MY ¥g19un18 1Y

@ = v = J i '
naundunudeymFeszing (Model Fi (fluluanasiunasgrunsivua Saaga luaa

e a = [V - |
Hanunawnauiudeyaiseseiny (Model Fit) Timugay
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®
éla-®

P Pi2 P13
Norms 51
T8y Wy D
07 0s82

. @D @ 72 45
Wy 66 e15
45 Purchased 50
Clan g ICTH G 33 i Shopping 3 i
60 3 Behavior a3
@3 Customer 54 17
62 .79 Innovation 29
€0 B4 1
Perceived
Usefulness
78 (o] 1 83

PU1 PUZ PU3 PU4

iéé&

Chi-square( y7) = 125.396, df = 128, p = .000, CMIN/DF( 7’ 1df )= 9.808, GFI=.762,

CF1=.766, NFI=.748, AGF1=.682, RMR= .253, RMSEA~ .149, PCLOSE=.000
q' a o 1 ar
HNNN 4.7 Wﬁﬂﬁ?tﬂﬁ]g’;ﬂiumﬁﬂﬂuﬂiﬂ

INATWA 4.7 UAZA3197 4.31 HAM3 RS IEHEAS A UAITEARGDINaNRTEY
sz lumaveInsauunIAAnIs IR UTeyaITel 52 98 WU wan1s A A 1A
VATOUR T Chi-square ( ¥’ ) =125.396,df = 128, p =.000, CMIN/DF (5 /df )= 9.808, GFI=.762,
CFI=.766, NFI=.748, AGFI=.682, RMR= .253, RMSEA= .149, PCLOSE=.000 Tuiaa liiina1u
ﬂauﬂﬁuﬁ’u%ymfﬁeﬂsxﬁ'ﬂﬁﬁi:ﬁuﬂ'ﬂﬁﬁm 05 Lﬁaﬁi}ﬁmwhmmgwm:fmﬁ'ﬂawfﬂszﬂa“u
(Standard Regression Weight) uazaoasInNuANLls (R* vse Squared Multiple Correlation)
wud Anasguiiminesdlszaeuiidnnnii 0.5 uazArsasiaudunls (R fie
u1an31 0.2 Fauilullaunaeiinasgiu udiiesnn lumadvuialngjuazmasanaaen
anunaundufunuaiuiasg i lidwnus 39hn1s e lnd TeensRnsanday s

3151 (Modification index) Tudwudan 'l
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M319M 4.31 MadanagouANuAaNnauAUInaaINATguneulTy Tuea

aad a £ [ L4 o U
anaNnNeItes doydnyal I aild | ulawa
Relative Chi-square - x /df X /df < 3.00 9.808 Tairiu
Goodness of Fit Index GFI >90 762 Tairiu
Comparative Fit Index CFI >95 766 Taipiu
Normal Fit Index NFI >90 748 Tk
Adjusted Goodness of Fit Index AGFI >.90 .682 Tairu
Standardized Root Mean square L
RMR <.05 253 sk
Residual
Root Mean Square Error of o
RMSEA <.08 149 lairy
Approximation
P-Value for Test of Close Fit PCLOSE >.05 000 Tajru

fan Joreskog & Sorbom (1989); Hair et al. (2010); Schumacker & Lomax (2010); Kline (2015)

Il o P d " = Vooas et a . . ! 2 o
NNTUNINTTATIZH M Biaz N5 Ia 1N 15151 (Modification index) Fa1iju

3’_, a = = o A o ar o 4 J A
JunouNYszmiuamun ldsunsuuugiinlaemsi¥ou Toana U URUTILHA 1N 1AIAADU

= & A L o 4 = 1
‘W1J’J"Ifﬂ5’Jlﬂi13’,1’Hﬁﬂﬁ1ﬂ1ﬂuﬂ5$ﬁﬂﬁﬂﬂﬂﬂﬂﬂ1ﬁ'§§1u AINATDUTUUATIU LDSHIA

a a 1 a aﬁy “ ¥ ) I LS ! 3 e %
oninanewgAnssuNIFedu wngueeu lauveangu §15 1nA Generation Y Tuilszima

Tnu #3010l 4.8 taza13199 4.32 HamsAsIEELANTEARRBINAUNTUIEN 1 TAaves
nsouuuaAafuTeyaialszdny wud Tumalianunaundunudeyafelsz3ny (Model
Fit) HA1MAX DY Chi-square ( z?) = 139.830, df = 75, p = .000, CMIN/DF ( z*/df ) = 1.864,
GFI=.962, CFI=.987, NFI=.972, AGFI=.914, RMR= .025, RMSEA= .047, PCLOSE=.669 Tuiaa
Sifedidgmeadanasdu 05 Senarasmanasuiitan1unaundu CMIN/DF-1.864,
GFI=.962, RMSEA= .047, RMR= 025 118 PCLOSE=.669 a1y 33311431 Tmmaauns
Tﬂiaﬁ%’"lwmﬂﬂﬁﬂﬁﬁﬁw%waﬁiawqaﬂsmmi%a%uﬁmau"lmfajmﬂfju Generation Y 1
Yszma'lne TauaeandesnaunaudiudeyaiFallsziny (PCLOSE=669) (Taun
2111 %0179y 31, 2556; Joreskog & Sorbom. 1989; Kline. 1998; Hair et al. 2010; Schumacker &

Lomax. 2010); (Kline. 2015)
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Chi-square( ¥*) = 139.830, df = 75, p =.000, CMIN/DE( */df )= 1.864, GFI=.962,

CFI=.987, NFI=972, AGFI=914, RMR= .025, RMSEA= .047, PCLOSE=.669
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M50 4.32 MadanaaeaNUNANNAUA VNN T INYATU Tuea
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Goodness of Fit Index GFI >.90 962 WU
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Adjusted Goodness of Fit Index AGFI >.90 914 Fu
Standardized Root Mean Square .
RMR <.05 025 WU

Residual
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M1319N 4.32 (D)

and 4 £l o s d ' oo 9/
AnANINGIYD4 wanyal NN anla wlawa
Root Mean Square Error of .
RMSEA <.08 047 WU
Approximation
P-Value for Test of Close Fit PCLOSE >.05 .669 WU
c;. =1 U ao =1
M191494N 4.33 E‘IEEIU!.”H?JUﬂ’Iﬂﬂﬂ“ﬂﬂﬁﬂUﬂ]’lllﬂﬂiJﬂﬂH
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A Joreskog & Sorbom (1989); Hair et al. (2010); Schumacker & Lomax (2010); (Kline. 2015)
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by o daa a A o v < '
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HU3 107 Generation Y Tutlszimalne TaiunaundududeyaFalsevny (Model Fi

Joreskog & Sorbom (1989); Hair et al. (2010); Schumacker & Lomax (2010); (Kline. 2015)
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Online Shopping
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Behavior
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113 (R* 30 Squared Multiple Correlation) 8321319 0.594 - 0.735 Usznaualeausduna
185100 3 dnls wail
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#11l5A211A 91980 (Purchased Intention: Pl)dmmsg'mﬁmﬁﬂmﬁﬂszﬂau

(Standard Regression Weight) UA18¢351319 0.801 - 0.830 tazA18n31AWAUUYT (R’ W50
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Squared Multiple Correlation) 8¢324319 0.617 - 0.714 Usznausedmilsduna las oy 3
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rf‘i’auﬂswqﬁmmmﬁ%aﬁuﬁﬁaﬂu"laﬁ (Online Shopping Behavior: OSB) 13195514
1111091501 (Standard Regression Weight) JA194321314 0.668 - 0.776 1z A18A51
AuruLs (R* W30 Squared Multiple Correlation) 8321114 0.446-0.602 1/sznoudoaunls
Funald§ 10015 fauals dail
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