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ABSTRACT

The purpose of this study is to 1) To study the factors affecting the loyalty of consumers
of Quick Service Restaurant in Thailand 2) To study indirect effect and direct effect influencing
the loyalty of consumers of Quick Service Restaurant in Thailand and 3) To develop a model of
structural equation of variables influencing the loyalty of consumers of Quick Service Restaurant
in Thailand. The research method used quantitative approach. The population and sample of this
quantitative research were the 478 consumers of Quick Service Restaurant in Thailand using a
convenience sampling method. The Statistics used to analyze Structural Equation Modeling.

The results of this study show that Marketing Communications has a positive influence
on Brand Value, Brand Loyalty, Satisfaction and Brand Quality. Brand Value and Brand Quality
have a positive influence on Satisfaction and Satisfaction and Brand Quality have a positive

influence on Brand Loyalty with the statistical significance of 0.05.
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Figure 2.4:

Conceptual Framework for the Proposed Hypotheses
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1. bNel
- %19 192 40.17
- NP 286 59.83
59 478 100
2.0
- 5THIN21-300 249 52.09
- 5THIN31-407 120 25.10
- 5THIN41-50 83 17.36
- 5ETHINS51-60 17 3.56
- 1N 60 1 9 1.88
59 478 100




M15197 4.1 (91D)

70

Foyanal $1uu $ounz
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- dnmlszaudne 6 1.26
- Yszaudnen 22 4.60
- ireuAnyIno Uy 20 4.18
- aiseuAnyieudate 49 10.25
- hyahaewilsyan 89 18.62
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- gandnlsyanas 13 2.72
59U 478 100
4. 1N
- JUTIYMI 29 6.07
- S5 29 6.07
- USHNeNTU 89 18.62
- gateilal 151 31.59
- §INVEIUM 128 26.78
- U 52 10.88
59 478 100
5. 510l Aneideu
- 1198n3110,000 11N 127 26.57
- 5ZWIN 10,001-20,000 VN 195 40.79
- 5ZWIN 20,001-30,000 UIN 104 21.76
- 5ZWI 30,001-40,000 VN 36 7.53
- 5ZWI940,001-50,000 VN 10 2.09
- 110071 50,000 LN 6 1.26
59 478 100
6. SunTamnlfBmsdeRou
- sgnie 13 ade 134 28.03
- 3enie 46 Ads 66 13.81
- 5gne7-10 ada 142 29.71
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q' 1 d' 1 d’ 9 U % %
M3N1N 4.3 AURAY AIUVYAUVUUINTIIU AU wazanu lasvesandsursnazainys

daunald
Fseneuns (n=478)
dusudydmlsdunala T
X SD. |Skewness| Kurtosis
msAoasmsnaIAMsAaIn (MC) 4.24 83 21 83
- MCI- M3 I 3.93 1.08 .09 63
- Mc2-m3snelaglgwiinau 4.25 99 20 83
- MC3-MIauaIumMIvNg 4.28 1.09 -.10 44
- Mca-mslinuazmsdssnduniug 4.34 1.07 -.02 19
- MC5-M3AaIANTAT 4.42 1.05 13 -16
AMAYDITUM (BV) 458 87 -13 93
- BVIL-aufasidum 448 | 106 | -17 21
- Bv2- mathIdasAuduiuisen 4.55 1.09 13 -.06
- BV3 - quuilsglenigum Ao T TR\ 29
- BV4-missuiluguan 45770119 | -23 26
AUMNATIAUM (BQ) 4.34 93 -23 1.07
- BQI - uNwWgN 421 1.24 -28 22
~ BQ2 - Tnasguasiudwe 4.22 1.26 -31 30
- BQ3 - weainluganw 449 | 115 | o-26 | s
_ BQ4- anaumiiFeidus 4.43 1.08 -13 17
anuanela (ST) 4.58 85 -31 1.25
- ST —AUMNNITUINI 4.53 1.12 -28 68
- ST2 - ANMANAINITUS S 4.59 1.15 -.40 42
- ST3 - UsTOMA 4.63 1.05 -.14 23
- ST4-ANUEZ01A 4.56 1.10 -21 62
ANIETNANA (BL) 4.38 92 -.03 45
~BLI - Tianuednsnaanaudii 4.69 1.15 -49 98
- BL2 - donanaudiidusudunsn 477 1.20 -.59 59
- BL3 - nushldsuden 390 | 126 10 -12
- BL4- lifuaufesnlaoul1sadudion | 417 1.15 -.09 -.18

HIYLHA : *Skewness < |2| 1 Kurtosis < |7| (Curran, & et al. 1996)
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a Y Jd aa 3 . . { o 1
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v [

wadnuel A5¥Fo (2538) uaz gaund B3 1A tazamy (2554) Aaiine fr y luldedigm
ada (p>0.05) 130 A1 Y /df < 2.00 A1 RMSEA < 0.05 fi1 GFI > 0.90 i1 AGFI > 0.90 118 A1

[

9
SRMR < 0.05 azHiHanIs 1A% adil
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67771 MCl1

0.13
0.3277 MC2

1.00

5277 MC3

6377 TMC4

0.12
0.487= ~MC5
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0.86 = 048 | 0.82
ARER MC4-M3 1HULaE s
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MC5-MINAIANIINT 0.72 52

A A U 4 a A o v
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Tuinuaia Taslisdatianunaunauriunusiannda Iaun a1 ¢ lillifedngneada
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4 J (7 a
M 4.3 Tuaaesdszneuvesdulsudsgunimasiaud



76

d' 1 %’ @ o 1 ~ 1 = ~ Y] Y
M13199 4.6 AUIHHNOIAYITZNOY AANNGY LLa%ﬂHﬂﬁﬂﬂlﬂﬂﬂﬁWﬂLlﬂﬁﬂiﬁuﬂQﬂﬁﬂﬂqﬂ
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(Average variance extracted: AVE)

RIS IETAN MC BV BQ ST BL

ﬂﬁé’ﬁ]ﬁﬁﬂﬁﬂﬁ1ﬂﬂﬁﬂﬁﬂﬂ (MC) 1.00
AUAMVDITUA (BV) 68%* 1.00
AUNNATIAUR (BQ) AT A4 1.00
anuane 19 (ST) 645 64%* 52%% 1.00
ANITNANA (BL) 62%* 63%* A49%* NAE 1.00
P, (AVE) 0.47 0.59 0.39 0.46 0.40
P¢ (Construct Reliability) 0.81 0.85 0.71 0.77 0.72

AVE 0.68 0.77 0.62 0.68 0.63

RGN : **Sig. < .01

BVl 34
BV2 =51
BV a1
BYV4 37
Bl g
BO2 rEs
BO3 a7
B4 ]
ST1 a3
T__sST2  [Es2

T sT3  [rS1

ST4 e

o BL1 a3
3 \ BL2 [™W57
\ BL: &7l

Chi-Semare=@7 60, df=20, P-alue=083701, FMSE&=0.000 BL4 [0
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(BL)
TE 0.88%%* 0.30%%* 0.49%* 0.51%*
. DE 0.22% 0.38%%* 0.33%*
ANuNane 1a
54 IE 0.51%%* - -
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TE 0.73%%* 0.38%% 0.33%*
// DE 0.62%%*
AUNNATIFUA
39 IE 3
(BQ)
TE 0.62%*
I <., DE 0.79%%*
AUAYOITUM
63 IE 2
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TE 0.79%%*

HINYLKA : *Sig. < .05, **Sig. < .01
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Relative Chi-square: X2/df <3.00 0.84 WU
RMSEA <0.05 0.00 WU
GFI >0.90 0.98 WU
AGFI >0.90 0.96 WU
RMR <0.05 0.02 WU
SRMR <0.05 0.02 WU
NFI >0.90 0.99 WU
CFI >0.90 1.00 WU
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fﬂnﬁﬁﬁﬂl Coef. t-test ﬁqﬂ

H1 : M3dpasmsnaInmsaala (MC) Hanswa )

e 0.79 14.73** | doAnaDd
NNATINVAUAIVDIAUA (BV)
H2 : M3TeA1IMIAAIANMIAAIA (MC) Hanswa )
. oy 0.62 8.51%* | apAANDY
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. . 0.22 1.97* | doAnaDd
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. 0.32 3.78** | a@ANRDY
213nANA (BL)
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0.51 4.72%* | d0AAADY

2950977A (BL)

HINBINA : *Sig. <.05, **Sig. <.01
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Total
Reliability Statistics

Cronbach's Alpha N of Items

.962 21

MC
Reliability Statistics

Cronbach's Alpha N of Items

.906 5

BV
Reliability Statistics

Cronbach's Alpha N of ltems

.843 4

BQ

Reliability Statistics

Cronbach's Alpha N of Items

811 4

ST
Reliability Statistics

Cronbach's Alpha N of Items

.856 4

BL
Reliability Statistics

Cronbach's Alpha N of ltems
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