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ABSTRACT

The objectives of this study are 1) to study the factors that have a directly influence on
foreign medical tourists, 2) to study the consistency of the variables in the model used, and 3) to
find a structural equation based model which includes the factors that influence the repurchase
intentions of foreign medical tourists. The research tool used in this study was a questionnaire. The
sample includes 600 foreign medical tourists who used to travel to and use medical services in
Thailand at least 1 time. The data was collected at 16 private hospitals registered with the Stock
Exchange of Thailand. The exogenous variables were: 1) the customer expectations, 2) the
perceived value, and 3) the brand experience. The endogenous variables were 1) the perceived
value, 2) the customer satisfaction, and 3) the customer repurchase intention. SPSS V.23 was used
for descriptive statistical analysis. LISREL version 9.20 was used for confirmatory factor analysis,
causal structural analysis and path analysis. The results of study indicate that the customer
satisfaction has the most significant and direct influence on the customer repurchase intention.
Further, the study recognizes that the customer expectations, the brand experience, and the

perceived value have direct influence on the customer satisfaction.
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3) USN15 Medical Spa
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W1AAYi 19
$123,000 | $7,900 [$26,000 |$15,000 $17,200 [$12,100
(Heart-Bypass)
ﬂ1iﬂlﬂ1ﬂﬁﬂ@ﬂlﬁ@ﬂ
$28,000 | $5,700 |$17,000 | $4.200 $13,400 | $8,000

Ml (Angioplasty)

msraalasudnmi
$35,000 | $6,600 |$17,500 |$14,000 | $8,000 |[$16,000 | $7,700
(Knee Replacement)

MIFoudonszgndu
o $110,000 [$10,300 |$16,900 | $9,500 | $6,150 |$12,800 | $6,000
#1a4 (Spinal Fusion)

NUANTTUT NN
$2,500 $900 $1,350 | $1,720 $2,700 | $1,500
(Dental Implant)

MIFAALET AU
$64,000 | $3,000 | $3.800 | $3,500 | $4,000 | $8,400 | $3.800

(Breast Implants)
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M3190 2.2 (919)

] a a a I'4
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MIMNAANITUIYD
$6,500 | $2,400 |$3,980 | $3,300 | $2,100 | $2,200 | $2,200
(Rhinoplasty)

MIEAAALITITOHUU
) $11,000 | $3,500 | $6,000 | $3,950 | $4,150 | $3,550 | $440
v (Face Lift)

M5 Lasik 1139 2419 $4,000 | $1,000 |$1,700 | $2,310 | $1,720 | $3,800 | $3,450

1301 : Medical Tourism Association. 2019
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aaranaeu Iaslia1semie | naunau lineed
0-1
WoVUBNAIAINARIAIAADY | < 0.05 ADARADY Diamantopoulos
yoaunusiassluzuessin | naunaud and Siguaw (2000)
SRMR VYBIAURAYN 1A DIVDIUAH Schumacker and
=\
maslugdazuuuuiasgiu Lomax (2010)
TasdA15241319 0-1
Wonaga UV VIIaBINY | A (NCP)=0 Diamantopoulos
auuagIuaumslasaaiig and Siguaw (2000)
}\'(NCP) 3‘; S 1 Y @ <3
vuna laafeenuauily
a 9 =
anUsaieala
4' [ (% 4 1 ana
A13199 3.4 dyanvalunumana
Tyanual AanA
n YUIAVDINGUAIDE
- 1 d‘
X ARAY (Mean)
SD a 'Jmﬁmmummi 1U (Standard Deviation)
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M135199 3.4 (919)

Fayanyal Aana
SK AAm] (Skewness)
KU 1A TA3 (Kurtosis)
X2 A laeruAa3 (Chi-square)
P-Value aanuigilu (Probability) ¥3eszdnisddymeana
df 29A10952 (Degree of Freedom)
CFI Comparative Fit Index
GFI Goodness of Fit Index
NFI Normed Fit Index
SRMR Standardized Root Mean Square Residual
RMSEA Root Mean Square Error of Approximation
NCP Non-Centrality Parameter
ECVI Expected Cross — Validation Index

3.8 aqll

9
[ ! (%

Ao A @ 9 AAa a j‘ g
M3 au luaaduns Insea319ve9fadenionsnanan1sas lases1ve

Y] 1 ~ a o 1 a Yy o Y o = a ~
uﬂﬂ@\imEJ’JLGINﬂ”liLLW‘V]EJ%TN]N%”I@iU‘]Ji&’W]f”fll‘VlfJ @J]%ﬂllﬂ%WﬂTiﬁﬂBTLLu’Jﬂﬂ nyyq Uag
Aw A A 9 3 Ao Aawv 1 o 9 Ay Y
MSNUNIUNUINNNEIToININUIe T Ul szme uazanIteaslseind T%mmayjam"lﬂ

v
v K

MINMINVNINITTUNTTUMIARTUMIaF Uy deun e 141un1539e Felinsasiaaeu
4 A = Yy 9 a4 g °
AUNNYBIUATOIND IABNITATIVADVANWNSINITIAIEAIFIWIYNINITD T1UIU 5 AL
4 4 Aa &‘ o Aa
MeATINABUANWINGIAS BFULOMIEZANVTAUN AU BIA oDV 521 UAY
v Vi o oA Y, 1Y o o < v & ' 7
doAnand lamarinudeanaeIznINdam AUl ssIauranveulomIH LN MY
fmua nagiinisasvdeuaNuFesuveuaeuniulasnisiii liinaaesldnunqu
nagouh lilwnqualedia $1uau 30 au dszansvesTsanennaluanyunniazilsuuma
A d o 1 ~ a 4 1 a a Y a 9 ] Y ?.’,
NAINNUNYAFINMTUNNIYINNHIAUAZAGAUN NN TFUTNITUAIE1TDY 1 AT UAY
' v
WwanmsaouLUdo U NN IMIAIdN sz @NnFuoav (Alpha-coefficient) Y94 Cronbach &4
1 4 A A Y o [ =\ s Y K o
arseglunmainudene Idge nasnndSulyuunaeunimwsulinnuauysaindlveah

< 9 ) v W "o 2 3 A g
LL‘]J‘LI’L’f’E]‘]Ji]'IiJ]l“JJLﬂ‘]Ji’JUi’JlIGU@lI”aﬂ‘]JﬂQiJG]’JE)fJNﬁﬂu’Ju 600 319 %Qlﬂuﬂlﬂuﬂi$%1ﬂiﬂlﬂﬂ

= { @ 1 { a J 1 a
T‘N‘wmum“lmmm;mmwuazﬂmmma ﬁl‘]JLl‘Llﬂ‘VI’ENLﬁEJ’JL"]Nﬂ?iLLWT]fJ(’]ﬂ'N]'N"H'IG]!La&ﬂfJ
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a Y Aa Y i Y o 2 =2 o 9 A d FY a J Aaa
@umanlsuimsudiediios 1 a5e nniuIahdeyainusiviwlauninszineana
aa a 4 4 a o o o
TaglFadanssaur M13ias1zeInlsenoumaduduvesduilsuraniouen daualsusl

@ A a o 9 1T a A 1
aoaunsn uazauilsudenialu o5 a1z luwaauns 1AsIa319MIAINTNATEHIN
o a a Ia A o
a5 luTuea A1835MIAATIZHONTWA (Path Analysis) HUDHAITURS (Latent Variable)

TagldTasunsuaaisa (LISREL Version 9.20)



VN 4

HNan13328

v
v AAaAa

a o d’ 9 a 1 g’/ 4” %} % 1 d'
M1539013049 Tuaaduns laseaintatentonsnanonsaclagesivosinneaune,
<

a 4 1 a Yy o Y o 9 <
!,‘15\1ﬂWilLW“VIEJGI)"I'WHQGI)'WIGluﬂﬁmﬂﬁulVIEJ W'Jﬁ]flllﬂ WﬂWilﬂUi'ﬂJ‘i'Jllellf)HﬁIﬂEJLﬂ‘]JLl‘UUﬁ@‘UﬂnJ

U

Jd o

' 9
(Questionnaire) %1ﬂﬂ€]11uﬂ1/l®\1Lﬁﬂ?ﬁﬁﬂ?ilﬂ/‘l“ﬂﬂ 971UIU 600 YA I@Uﬁﬂlﬂﬂﬁ@ﬂﬂ'llﬁ/l\iﬁilﬂ
o A a <Y o ao I ' o dy
WIANUUNITAUNTISHUDYA uazunﬁuawammﬂﬂaamﬂu 5d7U mm'lﬂu
a J y @ {
4.1 waminm51wmmg%uuuazmmgﬁﬂwmﬂgfayja
a g1 Qag
4.2 HAMTAATIEUMTDANUIIU
a o J A Ao
4.3 HaN3 AT HOIAYTENO LTI UL
a d v
4.4 Naﬂﬁ’JLﬂ513ﬁ@]3llﬂﬂﬁllﬂﬁiﬂﬁﬂﬁ%}1ﬁ

4.5 namI ARSI aNNAT U IngUseaaimsioe

4.1 wamyIRsIEHRNNTNIaT AN ve YA

Re

2 v

Y v
Tumsfinynsaiigite lahinsasvdouqunmasTe DN AT519UUAIINS

~ @ e A o Y YA
NATIUANNINIINTIVOINTIA (Validity Analysis) Tassinuaovan 1l 1ddidersig
o [ A - i‘ A v
$1WIU 5 MUNDITUIAMINYNABY HAZATIVNADUANMNGIRTIALHON uaziiHanziuud
1 U a Q’ %
Taldaunameaduilszanivesnnuaeanand (Index of Concordance: IOC) HazAALADNY0
o A 3’/ 1 z%l [ A 9
MomATia 10C Adua 0.60 Yu Tunlsvilgeanumanz auuaz ny 1y
9 1
VINUUGINETIIN15ATIIADUAININGY (Reliability Analysis) 428115 NAAD U
(Pre-test) $112U 30 ganunguilszansilguantia lndiResnungual0619 1eaII9d0U N
MONEUTOTDANUNUITATIAUANUADINM T Az TANUNINZaY Taa1a1uFoimIny
° A & 9 0
0.902 tazimagauANNINUYe VT U M Iasly T sunsuduiagy spss Tumsm
I ' Pl I
AMNUFDNUINAITULUTLENT Cronbach’s Alpha aaaaalua13199 4.1, 4.2, 4.3, 4.4, 4.5 Ly

ol d91
4.6 AU
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A15199 4.1 wan13a39d0 AN TR IUAIIUAIAY TIVBIgNAT (Customer

Expectations)
AuAAIdIIIUN |
e Y . Mauilszans
aulsdunala 319N IVOAIDIN (Corrected item-Total
Cronbach’s Alpha
Correlation)
Exp01 521
M3 lasumsvenal Exp02 576
Exp03 563
, Exp04 501
ANUADINITVDI
, Exp05 490
uaazyana
Exp06 Sl4
Exp07 .568
Yszaumsal lueda Exp08 598
.888
Exp09 586
Expl0 389
VI NNT Expll 525
Expl2 541
Expl13 560
Expl4 .550
3101
Expl5 587
Expl6 636

a 4 { T o [
Wﬁﬂ1i3lﬂiT$W%@Hﬁ‘ﬂ1ﬂ@niWQﬁ 4.1 ‘WU'NGI'JLUJ?ﬁTuﬂ’ﬂNﬂWﬂﬁﬂﬂﬂl@QQﬂﬁl'}

(Customer Expectations) 1A 1@a4811198 111N 3109008521119 0.389-0.636 1Az LA

o a £ @ T W 2 A g o A °
ffilﬂﬁgﬁ‘ﬂ‘ﬁ Cronbach’s Alpha 3'31]6116\1@]'3ll,ﬂ511/nﬂ‘ﬂ 0.888 G]Nﬂ’e)!,ﬂummam/mﬂnmm’muﬁ]

o 1 A A Y o 1 I
muuﬂuazmﬂ’nmﬂmn@"lmlmmuﬂiagﬁlummMﬂ
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d‘ = o Y AY Yo .
M13191N 4.2 Wﬂﬂ1§ﬁ33§]ﬁ@ﬂﬂ3n~llfﬂfN“]J'E]\W]']LHJiﬂ”IUﬂﬂ!?ﬂVIulﬂiU (Perceived Value)

AWEAAIDIUIDTULUN D
e Y . mMauilszans
autlsdauna’la 518NV (Corrected item-Total
Cronbach’s Alpha
Correlation)
Per01 A77
Per02 564
Auanuktune Per03 623
Per04 637
Per05 615
Per06 .618 .887
ANA1IAT Per07 569
Per08 .619
Per09 681
Temana Perl0 614
Perl | 642

a Jd Y A 1 o Y oA Yo J
AANIIAUATIENVOYAIINAITINN 4.2 W‘U’J"IGI’JLL“]JSWIUﬂmﬂ"ITIhlﬂT]J (Perceived Value)
! o o 1 ' LY a £
ﬁﬂ”ll!ﬁﬂ\‘]'E)"I‘L!”Iﬁ]il'llluﬂi1ﬂﬁl?|}@@§'§$ﬁ']'lﬂ 0.477 - 0.681 waziMauLszdNG Cronbach’s Alpha

@ 1w & A < Aa ) o J A A Y
5NV 5IMNY 0.887 FID 0L UN AT @1wmmammummuuﬂuazmmmwaaa"lﬂ

( 1 I
voadulsog lunawia

Y ! ( a o J a
ﬂ1§1\‘iﬁ 4.3 Nﬁfﬂﬁ@]i?ﬁ]ﬁi’)‘]_lﬂ’l”lllLﬁENGIJf’J\1G]’JLL’]_liﬁ?ﬂﬂmﬂ"IWWﬁﬁﬂmCVILmZ‘]JiﬂTi

AMUAAITIUIDIUIUN C L
e il Mduilszans
aulsduna’la 51UMSUDAID N (Corrected item-Total
Cronbach’s Alpha
Correlation)
Quality01 554
Quality02 397
AUNNYDY
- Quality03 463 954
MIVIMI
Quality04 819

Quality05 859
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AWEAAIDIUIDTULUN D
e Y . mMauilszans
futlsdanald 318MIVDAINIY (Corrected item-Total
Cronbach’s Alpha
Correlation)
Quality06 768
ANUAINITOVUDY Quality07 723
uwng Quality08 797
Quality09 840
Uszansnn Quality10 802
VDINMITNB Quality11 862
AN A0ET Quality12 385
YOI IN1T N5 Quality13 484
Quality14 725
954

Quality15 770
ANNLIAADY Quality16 640
HAZ N0 1LY Quality17 730
ANUTEAIN Quality18 .642
Quality19 .689
Quality20 .634
ANUNGINOVD Quality21 450
AoyameIny Quality22 697
YIS Quality23 696

HAN133IN312HY3AINA13 197 4.3 nuMdam)smugunweaasuaiaz U3 M

' ! ' v a d{
HARISIUIIT LN W TRDYTZHI19 0.385-0.862 1azliA1dN152ANT Cronbach’s Alpha 531

% (] & A I
V090510 0.954 FanenluuIag

(J 1 LG
alsog lunanaun

[

f

Aa ° o ' A A Y
%Nﬂ]l!ﬁﬂ\iﬂ]”Tﬁ]ﬂ“L“ﬂuagﬂTﬂ’J']jJLG]f@ﬂ@llﬂmﬂQ
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a ~ o ) @ @
M1319N 4.4 NANIIATIVNEDUANUNIVBIA MU sATUTE AUl UA

AWEAAIDIUIDTULUN D
e wy Y . mMauilszans
gunlsduna’ld 31UNTVDAINIY (Corrected item-Total
Cronbach’s Alpha
Correlation)
Uszamaune Brand02 465
Brand03 358
NAUAA Brand04 404
Brand05 .656
Brand06 .589
WOANTIN Brand07 568
Brand08 .584
' Brand09 379 925
ya/qua
Brand10 .709
Brand12 .825
Brand13 .845
anusralalu Brand14 841
AT1aUM Brandl5 806
Brandl16 823
Brand17 779

@

a Jd Y A 1 Y 4 =W
AANITUATIZHUDYAIINATNIN 4.4 ‘W“U’JWI’JLL‘I]?@TIMJEZﬁ‘Uﬂﬁﬂ!LL‘UiuﬂMﬂHLﬁﬂ\‘]
s
mumﬁmumw%agizmn 0.358-0.845 Lla$ﬁﬂ1ﬁhﬂ‘igﬁﬂ‘ﬁ Cronbach’s Alpha 534UD3
Ao °

@ ' v 2 A g @ o J A A Y @
Al imny 925 G]Nﬂ’f]l'ﬂull'l@]'iqﬂcﬂllﬂ'll!ﬁﬂ\i’f)']u'm%'llluﬂllagﬂ'lﬂ'J’llll“lff]ﬂ'ﬂulﬂsll@\‘lﬁ’]!l,ﬂi

] I
ag lunuANIN
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M1319N 4.5 HAN15ATIVFOUANNNIVIA Y TAIUANNINe 10
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AWEAAIDIUIDTULUN D
e Y . mMauilszans
dulsduna'ld F19M15VOAID N (Corrected item-Total
Cronbach’s Alpha
Correlation)
Sat01 569
Sat02 428
e Sat03 732
U3nInldsu
Sat04 550
Sat05 578
Sat06 337
Sat07 .825
Y / 3 Sat08 865
UINTNAIAKIY
Sat09 735
943
Sat10 749
Satl1 736
11 2. Satl2 739
Psmsanlszima
) Satl3 712
AUNI
Sat14 810
Satl5s 786
Satl6 611
anwilsznule Satl7 638
Satl8 859

a Y A Vo 9 = A °
WanNI13UATIEHUDUAIINATI NN 4.5 WU’J”I@]')LL‘]J?@”IH?I:]HJWQW@GLQ UAUTAIDTIUID

1 1 1 o a QJ v
TuNT1wTe0gIz N9 0.337-0.865 azlin1dui52@NT Cronbach’s Alpha 530v0A 115

[

1w 2 A g A ° o 1 A A Y @ 1
N1NY 0.943 B0 UNIAT ﬂTliJﬂ"lLL?fﬂﬂi’)"lu”Ii]i]"ILLuﬂLLﬁzf"lWI’J”IiJW’e)ﬂi’)]lﬂ‘llﬂﬁﬁiuﬂiﬂgclu

LG
DUNANIN
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v ' Y A %/
M9199 4.6 HaN1IATIITOUANMUNEIVo A s uaNuad o 1FuTmss

AWEAAIDIUIDTULUN D
e Y . mMauilszans
ausdunald 318MIVDAINIY (Corrected item-Total
Cronbach’s Alpha
Correlation)
Int01 519
Int02 489
v . - Int03 726
AUNAUAR
Int04 353
Int05 721
Int06 481
Int07 453 .892
AUNYANT T Int08 684
Int09 745
Int10 625
auuaNuAele Intl 1 726
il ]
nazio Int12 731
Int13 588

a Jd Y = 1w Y ¥ Yy a ? A
WaN13ILATICHVBYAIINATITNN 4.6 WiJ’JW]’JLL‘iJiﬂ1uﬂ31%@]&1%1]11%‘]J5ﬂ15%"| U
s
HAAIBIUINTINUNT 180G TZ1 19 0.353-0.745 tagdiA1d w5z @nF Cronbach’s Alpha 521
(% ' v 2 A < o AA o o ' A A 9
ﬂJE)QGI’JLLﬂiL“VHﬂ‘U 0.892 GmaauJummmmmuﬁmmmfﬂmuummzmmmwaaa”lmm

dutlsoglunuaia

a 4 aa X
4.2 wamia!mwﬁﬁmaﬂﬁugm

[ aa

o a d { J @ ] o a < @
:3 EJVIWﬂWi'JLﬂﬁWgﬂﬂWﬁﬂﬁﬁHﬁWuéUﬂﬂﬂﬁjﬂﬂ?ﬂﬂ%‘liﬂﬂuuﬁu@fﬂﬁ')tﬂi'l%‘ﬂaﬂ‘]&lﬂ!g

] Y] ] [ H o a d aAaa a @
"U@\‘lﬂ@ﬂﬁﬂﬂﬂﬂg]}ﬂﬂﬂ1ﬂ3ﬁ~la %ﬂﬂﬁ% LA UAUINANITAATIEHADATINT TUUIVDIA IS

9 1 ,:' 1 ,:' ] 9 1 1 3 ’:g/
AeANRaY TIUDEuUIIATTIY AN tazAIA1LTag Aall
4.2.1 HAM5 AN ZHANBULVDINGNHIDEN
a 7Y o 9 kY a J (% ] 9 1 aa
Han133nIzHveyana i uazdeyadungnssuveenguatodauanidie mdada

= Y v A o &
AIUD LIATIDYDLAINITIIN 4.7 AU
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3 o U @m | Sesaz
AUANHULVDINGUAIDYIN
(Frequency) | (Percentage)
el
A 378 63
N9 222 37
91
dndiseniy 207 55 9.2
21-301) 152 253
31-40 1/ 173 28.8
41-50 %) 133 222
51-60 1/ 52 8.7
61 3Tl 35 5.8
ADIUNIN
e 314 52.3
quse 244 40.7
Ne1319 42 7
Toyp9
i 16 2.7
W 172 28.7
e 62 10
RERTY 16 2.7
ANTFOINTM 119 19.8
ANINFOIUIINT 93 15.5
POHINTIAY 55 9.2
oulatime 34 5.7
UIAY 35 5.8
FEAUMIANYA
WreuAnY 99 16.5
ayilsyan 63 10.5
WSaanas 292 48.7
WSyanIn 101 16.8
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3 L U @m | Sesaz
AUANHUSVDINGUAIOY 1
(Frequency) | (Percentage)
FTAUMTANY
USyayuen 24 4
A
U 21 3.5
D1FN
v K
nANY 36 6
USRS R UGRE 4 146 243
Fuhuny 99 16.5
auldsginae 145 242
191003953109 169 28.2
A
U 5 0.8
Y A 1A
s10lamagaofon
F1AI1 600 ABAATS AT 54 9.0
601 1,000 ADAANS AH3T 89 14.8
1,001 - 1,700 Apaans awsy 136 227
1,701 - 2,200 Apaans avisy 109 18.2
2,201 - 2,800 ADAAS A1I5T 178 29.7
11NN 2,801 ABAAS a15T 34 5.7
aldnevesmsnesienFeamsunng
oenI1 60 Avaansansy 18 3.0
61— 120 AvaRSaNsg 29 48
121 - 180 ADAANS ANSg 78 13.0
181 — 240 AvAANS ANSY 76 12.7
241 - 300 AL ANST 63 10.5
501 - 1,000 ADAR1ANSY 219 36.5
1,001 — 3,000 ApAATANTY 105 17.5
11NN 3,001 AvaanSaniy 12 2.0
TuuATINETNEN
259 152 25.3
359 223 37.2
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3 S U @m | Sesaz
AUTNHULVDINGUAIDIN
(Frequency) | (Percentage)
Sundaiituninm

4 0% 100 16.7

5 A% 67 11.2

1Rt s ade 58 9.7

S lutlszmalnedenss

Woanu3eminy 3 3u 56 9.3

4-6 205 34.2

7-9 U 102 17.0

10-12 3 100 16.7

13-15 Y 79 13.2

IAANHIBNINY 1671 58 9.7
FOINNMIAAADNVADIUNILA

mssne1laelilaeesaresnih (walk in) 69 11.50

AAABHIU website YDIADIUNILIA 297 49.50

135 msveassndumunefiendamsunng 234 39.00
Wiavean1s 19UIMInamsunng

ATIVGUAIN 154 25.67

ETNAILN 182 30.33

msidamnadiemasadoniiale 89 14.83

Aa8n3TUNTEQAN (Orthopaedic Surgery) 56 9.33

Snwia Tl 45 7.50

mlu 74 12.33
MIUNMTNE NI

annsodinmsnenediela 368 61.3

Tienmnsadnmsapld 232 38.7

{ Y 1 kS 1 <
‘1]']ﬂ@n§'|\1°ﬁ 4.7 %@uﬁaﬂqu@’)@ﬂ']\?ﬂ\‘]ﬁuﬂ 600 ¥A WU’J']é}@@UELUUﬁE]UﬂWNLﬂULWﬁ%']ﬂ

9 a g = 1 a2 Y 1 o 1 =
3080 63.0 AN I08a2 37.0 IﬂEﬁJ’EﬂEﬁ%W’JN 31-40 “]J I080Y 28.8 NANAIDYNUTADIUNN

1 1 a3 [ a @ o 2
Tera $ooaz 52.3 daulvapiluaudaanaiv Sovay 28.7 UszaumsanuiszaulSynias
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I a 1 @ [ 1 4

Sovaz 48.7 Ho1Fwdudiszneuginvdiuai/diuie Sooaz 28.2 daulugiisieldinde
] 1 1 1 H a o

AoIAeY 2201-2800 USD F08az 29.7 a1 14918U09013 M0 N8UFINTUNNG 501-1000 USD
) A o Y Ay o ' a ) o A o

$ouaz 36.5 HouuasanEnTar iy 3 a5 Yesaz 37.2 Srrunnnludszmalne

k)
ADATI 4-6 TU Fo8az 342 AUNNUITNE TASHIUBDINIIDIHIY website VDI TTINGILIA
Y Y
$puaz 49.5 ANNULVBINITUITNHIASIUAD LATUANIIN Fo0a2 30.33 Tasau1T0dn

Msnumeuald Seeas 61.3

¥
¢ aaa o a

4.2.2 wamsInszraaamanssanvesiaulslumsane (Madanugiuvesauls)

Do

a d aa a A o 1 y 1
Tunisisziadaranssauigiseladneifenunae drubouuuniasgiv
1 1 U Y d 1 a 4 @ )
a1nuIag araul a1 la-enas a1 P-value tazilarnanisdnsizvveadiunasludiu
™ Y v -\ o\ | P A P o ') VoA
ANUAIAMIIVBIGAA MUAUNINHAAA NS TIMT Auszaumsalnysud auguaIn
Yo 9 = 9 g’/ 9 a %’ 9 Ja
1850 druanuiane s naz arunisaslaulausnmss Taslsnasinasaniinasuns
uanuaLn@dred disuuunATgIugadEed ludmnNaunae Anu liny 3.00 uaz
1 ] 1 1 < ¢ 9 ~ [ 9 1 9 ]
a1 Iae liuinnan 7.00 Wunasiminszaedeyaneonivldlasannud tazanulag
A 1 Jd o ' o 1 4 " i = a
noglunasininan sz ldimaiszunaminig Maximum Likelihood 11iian@ (West, S. et al.
ya o Y o v a o 4 1
1995) 11agR 198 1ANIN1TATI9ABUNI1TNTZ910U03a 15159152901 (Observed) 9141
4 a 1LY % oy §oF an v o { o A
la-eunas TagWosanainanisdnyN1eana (Significant) Fan1nauilsniinisnaaeuiin
] 9
significant N5£AV 0.05 naasNnaulsiuiinisuanuasuuy lddndnadidauilslalad
9
v o w aa "W ¥ A < a
WodAyNNada (P-value > 0.05) ugasNawdlsiudmsuanuaatlunuuilng
v (] a1 9 1 a A I
ANANTNATOUNLIAT P-value Y091l iA1osn 0.05 Tagilnavzdoiluns
HANLDQ 1NUNA HADINAITNUNIUITIAUNTIV LA UIFENTINTADEINA VAU VT894
TaoldTdsunsudasa uazldnqudiedrsilivuialvg (NguA196135 11U 600 4A)
MIasvdoUMsuInuIveddInlsdanald amasansanainanaainl tazal
= ., P A ) ~ < v A A Vo o
AN lag FmsmuuanasmsnnsansIdoyaimanszaoiluldalnavie lu dmsu
= 9 2’, ziy I o K [ a % =% . .
M3AnyIvoyaluATINAINERIMINITATIVAOUNMISHINUIIUNAVDIAINS1AET (Univariate
Normal Distribution) 1a8gf329a8U1ANTN1T1A1A100] taza1nuIad Fanivuani
1 a [ 1 1 a = A A w 9 9 Iy 9 a
At liinu 3 uazanam laslumu 7 3eezdenlianyuzmsunuasdoyadilng Ideina
[ c’d' [ A .
uazeg“lummmmemﬂ@ (Curran, P. et al. 1996; Kline. 2011)
Y
a 1 A I
wonnntianmsdsziiuaiaiedsanuiullidgega (Maximum Likelihood: ML)
I a y 1 1 1 ¥ 1 A
1WUATNUAVLNTI (Robustness) Aon15FHUToanadosduuInnI13Fnsdszuia
[ a 4 2 = = ~ a o A 9
AMIIIADTUVVDU 9 (Bollen. 1989) HFINWIBDI NITNNANIINATIEHIINANUYNAD 1Az

= a a d'd A . 9 J [ a
NdszanTamaazNUn1sd WU (violate) YoanadvueInIsUszuiual (gaud 097 1y
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a AAas ' a 4 9 o Y
HagAe. 2554) Glui'ﬂﬁllﬂﬁuaﬁliﬁ 3J'J‘ﬁ‘1Jﬁ$1J1mﬂ1W1513Jlﬂﬂilla3ﬂ13ﬁ51\1ﬂ1§]33ﬂ1ﬁﬁ1ﬂ13ﬂ
a J 9 o . o 9 ] T A Y 2 =~
31ﬂ51$ﬁﬂl@§ﬁﬂ1uuﬂﬂimﬂﬂ (Categorical Data) IﬂﬂﬂWWuﬂﬂJ@Ha'JﬂlﬂuﬂWlfJLufJ\‘lulﬂ TIUNIY
as ' a J a A~ ' ' PR 9y A £
A5UTZINUANIT AT UV UNABNIAULNT (Robustness) ﬂﬂﬂWiN?NUﬂlﬂﬂﬂﬁﬂlU@ﬂﬁu

A o 9 I a A W Y [ <
lif]\‘lﬁﬂ‘]&lﬂ!%ﬂWiLWﬂllﬂﬂﬂlﬂyﬂlﬂullﬂﬂﬂﬂﬁ (185 FALULY. 2547) ANBULNITUINLINY ULV

Unadrwsodiduld nsainldnqualedisvuialng Tasnasldnquaredisediation
&g

Y v Y
100-200 #1i28@70819%% 1) (Chou and Bentler. 1995) ¥3n15330A5 9030 19nguar0819

aa a (3

600 %A Taguo1NAUBHANITIATIEHADATINTTUUIVDIAIT AIA15197 4.8, 4.9, 4.10,

4.11 1Az 4.12 A9l

H a d aa a @ @
ﬂ]iNﬁ 4.8 Wﬁﬂﬁ’JLﬂi1$1’iﬁﬂG]LGINWiim1.!16116\1@]’31,Lﬂiﬁ?l&ﬂ’ﬂllﬂ1ﬂﬁ’)\i"ll’é)\‘igf]51

o — 2

danlsdunalal defon | i SD | SK | KU | y |P-Value wilawa

Exp01 3.82 | .729 | -.451 | .228 | 94.40 | 0.000 Lﬁuﬁﬁﬂgﬂ

M3 1asuy .
. Exp02 377 | 597 | -1.484| 2.819| 68.48 | 0.000 MUY
Msyenan .
Exp03 4.00 | .709 | -.331 | -.053 | 79.70 | 0.000 MUY
s Exp04 | 424 | 785 | -738 | -.142 | 75.98 | 0.000 |iHiusaeganin
ANNADINS L .
Exp05 | 4.18 | 731 | -.608 | .076 | 76.95 | 0.000 | #iud0gq
yana |
Exp06 | 3.98 | .708 | -345 | .018 { 70.15| 0.000 | #iud0gq
| Exp07 | 383 | 568 | -607 | 1238 32.08| 0.000 | wiudiega
Yszaumsal A
e Exp08 | 3.96 | .621 | -311{ .603 | 71.87 | 0.000 | 1#iud70gq
lueda

Exp09 | 392 | 653 | -390 | .561 | 78.50 | 0.000 | fiudvgs

Expl0 | 3.86 | 724 | 065 | <755 | 66.85| 0.000 | 1hufog
Y1e59Ind0 | Expll | 3.86 | .612 | -225 | 331 | 84.00| 0.000 | IHudI6g9

Expl2 4.01 | .620 | -.178 | .180 | 68.99 | 0.000 Lﬁuﬁ’aﬂqa

Expl3 4.01 | .630 | -.690 | 2.007 | 69.70 | 0.000 Lﬁuﬁﬁﬂq’ﬂ
Expl4 391 | .616 | -547 | 1.224 | 85.98 | 0.000 Lﬁuﬁﬁﬂq’ﬂ
3171 5 v
Expl5 392 | 557 | -435 | 1.392| 94.95| 0.000 MUAIYEN

Expl6 393 | .628 | -.356 | .656 | 90.15| 0.000 Lﬁuﬁ"mqa

{ a d o o v 1 { ]
1NA5 1IN 4.8 Nﬂﬂﬁ’JLﬂinﬂ@]’JLLﬂﬁ@gﬁuﬂ’JﬁJﬂWﬂﬁ'J\i"]J’E)\iQﬂf?lj”l mmmﬁmmaaag

[ [ A A kY 9 Y o A A =
T¥119 3.77-4.24 Iﬂﬂf"l"lmaflq@q@ﬂ@ ATUAITUADINITUYAAD UBATDIUN 4 Taslinunae

WY 4.24 d115DA1A0T (Skewness) tazA1118TA9 (Kurtosis) HA1n1udegszning



83

= v 1 1 v = _ A U 9 ] 4
-1.484 93 -.178 uazmmmimagizmn =755 94 2.819 “]Nfl’E]’ﬂﬂTiﬂigmﬁlﬁlJ’ﬂiJ“aﬂgﬁlu!ﬂm“ﬂ

d' % o a o Z’, [ 9
Reousunazasnin Iz ludunouas 1114

4‘ a d aa a (% 9 A Yo
M1319N 4.9 Nﬁﬂ"li’l!,ﬂi”%ﬁﬁﬂ@]HNWiiﬂ!HWﬂJ@Q@]’JLLﬂiﬂ”IuﬂmﬂWﬂllﬂiU

9 — 2

dulsdunald Yoo | x SD | SK KU X |P-Value wilawa

Per0l | 4.04 | .655 | -184 | -190 |81.00 | 0.000 | WiudIegs
Per02 | 3.90 | .640 | -103 | -093 |78.98 | 0.000 | WiudIege
fuAduduiiaie | Per03 | 3.89 | 690 | -308 | .136 [99.09 | 0.000 | tudivgs
Per04 | 3.77 | 788 | 247 | -1.013 |76.90 | 0.000 | Wiudoge
Per05 | 3.96 | 775 | ~116 | -871 [96.95 | 0.000 | Wiudoge

Per06 | 3.85 | 643 | =376 { .510 |78.15 | 0.000 | tHiusioge

2

ANAIIAT Per07 | 4.02 | 829 | -255 | -1.006 |80.08 | 0.000 | WiuFIog

Per08 4.00 | 782 | -.015 | -1.308 [91.87 | 0.000 Lﬁuﬁ’aaqq

Per09 3.77 | .808 | -.409 - 187 |78.50 | 0.000 Lﬁuﬁﬁ&lg’ﬂ

Perl0 397 | 709 | -.149 -485 |76.85 | 0.000 Lﬁuﬁﬁ&lg’ﬂ

=)
po))}

Tona

Perl1 4.06 | .786 | -390 | -.548 [34.00 | 0.000 Lﬁﬂﬁ?ﬁl@ﬂ

~ a J o Y VoA Yo = A 1 [
1INA13 9N 4.9 wanisaangidalsnugaminlasy masialiauaavegszning
' a Ay Ax Y o A A A o o Y
3.77-4.06 TagAnaggagane auleniana ema1ui 11 lagAundemny 4.06 d11ium
A1} (Skewness) HazA1n2111A9 (Kurtosis) 1A1A1710110¢52 13149 -.409 f19 015 uaza1
1 ] U = < A 1 9 1 S [
AN TA90EIENIN -1.308 D3 .510 H9D0NNTNITIIETOYa0d lUNMNNgONT ULAZAIN15D

Y
iliAmselusuaouaelilld

M5190 4.10 HANI AT HADABINT TR sAUAUMINHAAS BTz IS M3

2

dulsdunald | dofow| & | SD SK | KU | y' [P-Value wilawa

Quality01 | 4.00 721 -.056 | -919 | 92.98 | 0.000 Lﬁuﬁ’aaqq

Quality02 | 4.13 .683 -.174 | -.862 | 79.00 | 0.000 Lﬁuﬁ}’lﬁlg’ﬂ
AUNINNIT s
- Quality03 | 4.22 174 =597 | -.499 | 97.01 | 0.000 |sHUAIYFININ
UINIT
Quality04 | 3.95 706 .042 -.915 | 46.90 | 0.000 Lﬁuﬁ}’lﬁlg’ﬂ

Quality05 | 4.14 | 717 | -377 | -455|76.95 | 0.000 | Iiud8ga




M135199 4.10 (719)
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dulsdunald | dofow| & | SD SK | KU X2 P-Value  tama
Quality06 | 4.01 | 691 | -070 | -719 | 78.15 | 0.000 | 1HiuRBga
Quality07 | 4.23 | 778 | -.596 | -474 | 60.08 | 0.000 [tHuAIwFININ
ANUFAINITD s v
Quality08 | 4.11 | .674 | -.194 | -570 | 61.87 | 0.000 | FUAILGA
Quality09 | 4.17 | 656 | -297 | -284 | 78.50 | 0.000 | FuMvga
Qualityl0 | 4.09 | 725 | -.191 | -917 | 76.85 | 0.000 | FiudIega
Yszansam ..
Qualityl1| 424 | .689 | -391 | -749 | 54.00 | 0.000 |1HUAIOGIWIN
WabemMs | Qualityl2| 412 | 676 | -444 | 258 | 68.99 | 0.000 | tfiudega
Hoas Quality13| 4.06 | .652 | -102 | -521 | 79.70 | 0.000 | Hiudoga
Qualityld | 4.16 | 696 | -224 | -931| 85.68 | 0,000 | Fiuf0g9
Qualityl5 | 4.08 | 704 | -178 | -783 | 84.95 | 0.000 | Fiuf0g9
Qualityl6 | 4.06 | 678 | =100 | -713]95.15 | 0.000 | fiuf0ga
amwiAaoy | Qualityl7| 4.14 | 713 | -238 | -918 | 62.08 | 0.000 | WU
Qualityl8 | 4.10 | 632 | -086 | -.528 | 91.87 | 0.000 | 1Auf0ga
Quality19| 4.10 | 619 | -065 | -421 | 81.55 | 0.000 | tiud0ga
Quality20| 4.16 | 628 | -254 | -028 | 88.45 | 0.000 | 1Huf0ga
Quality21 | 4.20 | 627 | -180 | -.585 | 84.99 | 0.000 | Huf0g9
oya Quality22 | 4.10 | 657 | =174 | -434 | 78.49 | 0.000 | Fuf0ga
Quality23 | 4.15 | 692 | -276 | -679 | 80.08 | 0.000 | iuf0ga

11NA15190 4.10 Han151ATIEHAI) IR uguA IR Suei Az T NS uIasTall

' A ' ' 1 a A Y a A Y o ~ A ~
ﬂ’]lﬂaﬁ'@gjzﬁ]’]q 3.95-4.24 Tﬂﬂﬂ]!ﬁl’dﬂ@ﬂqﬂﬂﬂ ﬂ’]Uﬂjgﬁ‘ﬂﬁﬂ’]W VDAIDIUN 11 Tﬂﬂuﬂ“ﬂaﬂ

N 4.24 dIm50A1R 0T (Skewness) Haz A1 TAY (Kurtosis) HA1auiegsesning

= 1 1 [ U = < A 1 9 1 S
-.597 94 .042 LLﬁ%ﬂTﬂ’NNIﬂQ@EﬁSW’JN =919 939 -.258 cmamwmsﬂszmﬂmagaagﬂlummmw

o o a P 4 ' v
gousutazausnin 1 inse v luduaouae li'la
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M19197 4.11 HaNMIAATIERADATINTIanvesulsaulssaumsaiiusua

dulsdunald |[dedom | X | SD | SK | KU X2 P-Value | wiama
UsganduAa | Brand02 | 4.09 | 718 | -194 | -871 [44.68 | 0.000 | Wudoge
Brand03 | 4.08 | .671 | -125 | -662 |49.80 | 0.000 | tHiusaega

WAUAR | Brand04 | 4.06 | .643 | -055 | -585 [97.01 | 0.000 | tHuAaega
Brand05 | 4.06 | .675 | -131 | -588 |46.90 | 0.000 | tHius3ega

Brand06 | 4.07 | 690 | -127 | -791 [76.95 | 0.000 | tHudege

WQANSSN | Brand07 | 4.07 | 732 | -212 | -806 [78.15 | 0.000 | 1hufioge
Brand08 | 4.10 | .690 | -.197 | -.681 |80.08 | 0.000 !ﬁuﬁlﬁﬂq\i

Brand09 | 4.05 | .780 | -.780 | 1.491 |61.87 | 0.000 TUAI8EA

Hayayaum ..
Brand10 | 4.16 | .692 | -253 | =794 [79.50 | 0.000 | HUAILGA

Brand12 | 4.16 | .716 | -432 | <172 |76.85 | 0.000 | tfiusioga
Brand13 | 4.22 | 781 | -547 | -607 |84.00 | 0.000 |fiusiegaun
. Brandl4 | 4.28 | .745 | -496 | -1.054 |68.99 | 0.000 [sfius8ganIN

Aele A\,

Brand15 | 4.25 | .723 | -425 | -1.007 | 79.70 | 0.000 [HUAIWFININ

Brand16 | 4.19 | .690 | -.263 | -900 |85.68 | 0.000 Lﬁuﬁlﬁﬂq\i
Brand17 | 4.22 | .695 | -325 | -914 |64.95 | 0.000 |ifiuRoganIn

A a d v F) 4 4 = = [
10A135199 4.11 Wamsaasziamdsaulssaunsaiuysue HIATIANAURNAYDY

5211719 4.05-4.28 TagAundegagane Aol dof101ud 14 Tasliaunneminy 4.28

d1150A1A LT (Skewness) HazA1AIN 1A (Kurtosis) A1 083521719 -.780 D19 -.055

1 1 ] 1 < 1 1 7 o
naza1n1u 1AIegIznaIe-1.054 19 1.491 F3demsniznedoyasglunusinsonivuas

Y
ansoi liAesnenluduaouaelillg
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A19197 4.12 HaNMIAATIERADATINT T anveaulsauanuiane la

9 — 2

dulsdunald Yoo | X | SD | SK | KU X | P-Value wilawa

Sat0l | 424 | 585 | -097 | -446 | 64.09 | 0.000 |HuA2BFININ
Sat02 | 4.18 | .632 | -359 | 270 [79.80 | 0.000 | tfudaega

Sat03 4.12 | 575 | -215 | .825 |77.99 | 0.000 Lﬁuﬁﬁ&lgﬂ

TELRERN AT ..
Sat04 | 4.10 | .588 | -.072 | .034 |56.90 | 0.000 MUAIIGA
Sat0s | 4.17 | .597 | -074 | -353 [76.95 | 0.000 | iHud6ga
Sat06 | 4.13 | .651 | -142 | 675 [78.15 | 0.000 | iHud6ga
Sat07 | 417 | 583 | -.038 [ -255 {90.08 | 0.000 | IHuAI8ga
UM Sat08 | 421 | .615 | -156 | -526 [51.97 | 0.000 | iHudI6ga
AAYII Sat09 | 4.18 | .609 | -.161 | -255 | 78.58 | 0.000 IHUAI0ga
Satl0 | 420 | .675 | -.365 | -414 |96.80 | 0.000 IHUAI0ga
Satll | 4.13 | 628 | -348 | .733 | 84.00 | 0.000 IHUAI0ga
171", Satl2 | 4.17 | .635 | -.238 | -264 {68.99 | 0.000 HUAI0ga
UINMTANN \\.
i Sat13 4.24 578 | -.125 | -.158 [69.70 0.000 IMUAYFININ
szmAaUNIg

Satl4 | 4.16 | 675 [ -211|-822 |85.68 | 0.000 | tiudege
Satl5s | 4.16 | .636 | -224 | -266 8495 | 0.000 | IiuAI8ga

Satl6 | 425 | 611 | -251 | -361 9515 | 0.000  [1HUR20gImIN
anuiseinly | Satl7 | 428 | 586 | -150 | -.553 [62.08 | 0.000 |1ius0gauIn

Satl8 422 | .586 | -.085 | -.408 | 71.87 | 0.000 Lﬁuﬁlﬂﬂ’g{ihm

'
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~ a d o 9 @ =) = v A
INATT NN 4.12 Nﬂﬂﬁ?mﬁ%‘}’iG]’Jllﬂiﬂ"lu‘i/]ﬂuﬂ@]‘ﬂ3Jﬂ”|Llﬂ’J”|3J‘WQ‘WB(1€] UINTINY

1 ~ [ 1 1 a A 9 9 9 o A =
AURAYDYTTHI 4.10-4.28 Tﬂ&lﬂ%ﬂaﬂq\‘]ﬁ:ﬂﬂ@ aruanulsznule dedi0un 17 Tael

AUNAUNINY 4.28 A115UAIANLLT (Skewness) HazA1A2111 A9 (Kurtosis) 1a1a1u 08

U

24319 -.365 04 -.038 tazA 11 1AIBgsE 119 -.822 4 .825 Fede TNz aetoyanglu

n’d’ [ o a o g’-/ ! 4
namngeusutazausoi limszy luduaouas 11 1d
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H a d aa a (J ?x‘d 2 %’
M9 4.13 HAMSAATIZHADATFINT TUUIVOIA S f"l’JﬁJ@]xﬂ%iJ"l‘l"]gf)UﬁﬂﬁG]ﬂ

Y — 2

dulsdunald | Voo | i SD | SK | KU | y |P-Value wilawa

Int01 423 | 595 | -.125 | -471 | 60.79 | .000 Lﬁuﬁ’wqﬂmﬂ

Int02 422 | .605 | -.143 | -.496 | 88.49 | .000 Lﬁuﬁ’wqﬂmﬂ

Int03 420 | .564 | .008 | -.220 | 96.08 | .000 Lﬁuﬁ’wqq

NG —
Int04 | 4.19 | 560 | 028 | -.163 | 6327 | .000 | tiudwg

It05 | 4.15 | 536 | 117 | .155 | 68.51 | .000 | tiud1oge

It06 | 422 | .583 | -075 | -394 | 76.89 | .000 |iuAd8gIn

07 | 423 | .550 | 059 | -263{98.09 | .000 |ifuddegan

MUNQANTIN | Int08 | 421 | 570 | -.016 | -283 | 98.98 [ .000 [iFiudogaunn

Int09 427 | 611 | -265 | -.369 | 71.87 | .000 !ﬁuﬁ’l&lﬁjﬂum

Int10 4.27 | .637 | =294 | -.680 | 78.50 | .000 !ﬁuﬁ’l&lﬁjﬂum

auuauaale) Intll | 408 | 520 | 206 | 127 | 7850 | .000 | iuddoga

1K,
N920 Itl2 | 430 | 554 | -012 | -579 | 78.50 | .000 [tHudegann

Mt13 | 423 | 505 | 330 | -149 | 7850 | .000 |ifud28gan

~ a d o 9 3’1 Y a %I v A =
NNATNN4.13 Fan13aasziaulsauanuaslanlsusnss masialinunae

[l U 1 a = 9 2’, ?x‘z ~ j’ Y o A = a
PYITNIN 4.15-4.30 TagAundggagane Ausuanuadlanzde dadinimwn 12 Tastaunasy
N 430 115 UAAMU (Skewness) 1Az AR 1A (Kurtosis) HA1A11011 052 1119
= ' : : ' = L A 9 ' o
-294 93330 4azA1A Y 1AI9YITHIN -.680 D4 .155 BN IININIENeToyag lunaumnn

gousutaza s lUamsziludunouds 1114
a d d a A w
4.3 Waﬂ]ﬁ?!ﬂﬁ1$ﬁ@ﬁﬂﬂﬁ$ﬂ@ﬂ!‘ﬂﬁﬂuﬂu

Jya o o a 4 J a A @ 9 .
A390911n15 AT 1z eAlszne B e udua10 151Ny LISREL Version 9.2
a 4 4 A @ a = g’/ dy o
TasnsizviosndszneunieaiuilsuralunsauuuiniuanueansanyInsall 314U
o Y 1 [ Y a [ 4 a o
6 aaals Taun 1) Anumanisvesgnii 2) puameaadueinazuing 3) dszaunisaiuy
4 1A Yo =< g’/ Y Aa %’
sud  4) auanlasu 5) Anuiane lv tag 6) aAnuaslanlsusmsda
Y o Yo Aa 9 dy Y o o a <Y Y o
g1ve ldduiumsasaaeudoanaudesdudmiumsinsiznieyadiouuuiias
a 1 3 =1 ¥ 1
Tasead 1 Taedsanuinziugega (Maximum Likelihood) idoanidiosdundoyadeding

uanu9nAviarediuds (Multivariate Normality) ¥45 4 0 @ uu@ANe1AUANITATIVA DY
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31523 Av 1) Mulsudazaidosuanuaanuulnd 2) NINIZ1851UA U (Joint Distribution)
o [ 1 <3 a (4 . .
vyouamdsuaazgaouiunisuanuasnuulnAvesassaanils (Bivariate Normal)
1] v 1 o R 9 o =
3) ANNANHUTIEHIam NN uduas391An1591 Scatter Plot tazIn1ut) 51591
=) [ . A I A Y =3
HUAEINY (Homoscedastic) iatiioaa1mdlunszuiumsniinisnsteasy ldein 3aamsn
NAITUIATIVAOUNIUNITUINUIIUVVYNAVOIAIUYTIAEY (Univariate Normality)
. =Y 9 a 1 9 1 Aa LY é
(Kline. 2011; 163 Faudu. 2547) TagNo15a19 1AL (Skewness) TaitAu 3.00 (Ard w1y sal)
1 1 [N 1 [ 4 . a rd 1
nazA1nW TAg Kurtosis 11tAY 7.00 (AdNY58)) FIHAN15UATIZH IUAINTINNUAIAINLT
(Skewness) 08521314 -1.313 D4 .229 1azAIANN1AI0GTENINN0YTT NI -1.081 D3 1.715
= 1 4 @ 9 [ (Y FIA
Foglunusivonivla nnwamsasavdevansuzmauanuasvosandls aglldn mauan

E4
(2

g a o a o 2
uasteyalumsAnmiaseliiansauzuanuainlnd1dnd ansoih ldinsgdluduaeou
ao 14

1 a a9 Y ° Y Y oA

UBNIINUMTUATITHIDYAAIBUUVIIA091ATIAT19AB9AUHUNITATIIAOUNIS
&Y 1 1 . ¥ - § g v 1w o {
AU 3590130019253 uATINY (Multicollinearity) tioiilunisgudungunlsduna 1dn
° Y a SN 1 v o Jo a ' Y A o o A
i ldlumsiinsigd lulinnuduiusiugeaueinnananomsialudufeInumse

o ¥ Y v R o Y a Y 1A < o v ' %
e ideunudai ldnalumsins g limeswnss asmamduiussmszrieals
Tiinasfin1gatiu 1.00 (Hair, J. ctal. 2010) WAN13ATIVABUNIIZTINLAUATINY 91N

1 @ a £ o Qe 1 % [ 9 1 " W | o v Jda 1
mdnlszansardunussznadulsduna’la wun mduilszansandunusianiluuan

= o 4 a = (Y R, a £ o 4 1 1@ =
Llﬁﬂﬂﬂx‘lﬂ"ﬂllﬁlqu‘Enlu‘ﬂﬁﬂNLﬂfJ’Jﬂu ﬂ1ﬁuﬂ§$ﬁ%ﬁﬁﬂﬁuwuﬁizﬁ’JN@@’JLLﬂiNﬂTQQ
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%

' = o A A = Y o o Y, =
T5MIN 0.250 93 0.829 ﬂ\?ﬂllﬁﬂ\?iﬂ@’]ﬁ’l\iﬂ 4.14 ﬂQﬁgﬂlf!\ﬂﬁn G]')LUJ?ﬁ\‘l!;ﬂ@]llﬂcluﬂ'lﬁﬁﬂy'lﬂﬁﬂ

@

dy =1 9 1 1 a1 I a d Y
U Uanyurvesiayamiz auaenslseua laedsisziugagalumsiinsizideya
9

Meouvusaedlasaaig



4' a J v o d1 ' X @ o Y,
139N 4.14 Nﬁﬂﬁ?llﬂ’ﬂ%ﬁﬂﬂhﬁhwuﬁiﬁhizﬁ’ﬂiﬂﬁﬂllﬂi (ﬁﬁllﬂiﬁﬂlﬂ@]llﬂ)

Variables  |Mean | S.D 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 2 23 24 25 |26
1. Advice 386 | 0488 | 1

2.Need 414 (0577 | 5267 | 1

3.Experience | 3.9 |0.511 |.5317 | 4037 | 1

4 News 391 | 0489 | 5137 | 508" | 4527 | 1

5.Price 3.94 0498 | 550 | 4147 | 657 |.5547 | 1

6.Service 409 [ 0511 | 4717 | 4177 | 4737 | 4597 | 6437 | 1

7.Ability 413 | 0.555 | 438" | 4387 | 3447 | 470" | 4797 | 7817 | 1

8 Effective 417 | 0638 | 3957 | 4777 | 3607 | 3907 | 446 | 6837 | 750" | 1

9.Skills 409 | 0588 | 4377 | 4057 | 408" | 4227 | 4837 | 6547 | 6347 | 649" | 1

10.Environment | 4.11 | 0519 | 4127 | 438" | 4547 | 5187 | 657" | .6617 | 6527 | 6267 | 566 | 1

11.Medical 415 [ 0535 | 4107 | 400" | 386" | 4347 | 487" | 5717 | 646 | 6527 | 474" | 6997 | 1

12.Sensory 409 | 0718 | 363" | 3277 | 3917 | 306" | 4177 | 5477 | 4447 | 4497 | 486" | 4947 | 452" | 1

13 Affective | 4.06 | 0.544 | 4187 | 3497 | 467" | 3937 | 6297 | 7157 | 6397 | 601" | 656" | .6417 | 608" | 6327 | 1

14.Behavioral | 4.08 | 0593 | 442" | 3347 | 3787 | 366 | 5537 |.7227 | 6327 | 628" | .688° |.623" | 637 |.628" | .829 1

15.Intellect 41 [o0651 | 3397 | 2507 | 3707 | 3607 | 5637 | 6517 | 5537 | 5937 | 5377 | 5177 | 5937 | 4787 | 806 | 7797 | 1

16.Trust 422 | 061 |.4507 | 4297 | 4107 | 4327 | 5377 | 7427 | 6787 | 6817 | 6147 | 6357 | 6137 | 5407 | 7197 | 7587 | 6987 | 1

17.Money 391 0511 |.5447 | 3347 | 586 | 5447 | 7017 | 6937 | 5717 | 461 | 458" | 5627 | 500" | 5637 | .6377 | 6027 | 5597 | 6107 | 1

18.Timed 396 |0.601 |.488" | 4147 | 5397 | 5217 | 7107 | 698" | 5497 | 476 | 5297 | 617 | 5127 | 5507 | 6937 | 636 | 628 | 615" |.7737 | 1

19.0pportunity | 3.93 | 0.633 | 3777 | 3227 | 3767 | 3987 | 5647 | 6217 | .600" | 5397 | 4347 | 5997 | 5417 | 3597 | 5127 | 5157 | 4ss” | 4787 | 5767 | 617 1

20.Pleasant 416 | 043 | 3787 | 405" | 3837 | 3927 | 5797 | 7157 | 5527 | 4607 | 468" | .21 | 5117 | 4607 | 5857 | 5927 | 5487 | 6917 | 5927 | 6097 | 5717 1

21 Expected | 4.19 | 0478 | 365  |.4737 | 367 | 456" | 545" | 657 | 5937 | 486" | 502" | 623" | 588 | 473" | 6237 | 641" | 6217 | .7307 | 486 | 5877 | 5167 |.758 1

22 Perform 417 | 049 | 4047 | 4947 | 3087 | 464" | 6157 | 7037 | 630" | 4887 | 5147 | 640" | 605" | 5137 | 666" | 655 |.645 | .668" | 597" | 6727 | 5747 | 788" | 7917 | 1

23 Staff 425 0504 | 366" | 3507 | 426 | 380" | 463" | .634 | 5617 | 5027 |.626 | 475" | .490" | 4757 | 5827 | 602" | 5977 | .614 | 470" | 5267 | 458" | 618" | .650" |.689" | 1
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HUNYLKA : n= 600. ** P-value <0.01
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M135190 4.23 (719)

AVVAFIUNIUIY Path coefficient t-value Han1INAAOL

a [ 4 a
(2b) AUNIUHAANUNUASVTNIT T
aNTwanansafeal uNanele
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! & N 3
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HNIHA : 1 t-value (sig) > 1.96-5.24 (0.05%), > 5.25 (0.01**)
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a Ja A Aa a
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1 a Ja a [
M9199 4.24 wansaaTIziensnavesnudls luaunis Tnsaada

aautlswa Perceive Value Customer Satisfaction Repurchase Intention

Al 1vig TE IE DE TE IE DE TE IE DE
Customer Expectations 0.80** 0.21%* 0.59%* 0.80** 0.18%* 0.62%* - - -
Perceived Quality 0.78%%* 0.36%* 0.42%%* 0.62%* 0.59%* 0.03* - - -
Brand Experience - - z 0.78%* 0.19** 0.59** 0.02%* - 0.02*
Perceive Value - = 3 0.80** 0.527%% 0.28** 0.05%* - 0.05*
Customer Satisfaction - 7 - 1 1 0.82%* - 0.82%**

MDA Aaan lAauAIs =201.00 , df= 114 x/df = 1.76, P ~value = 0.16, GFI = 0.958 . NFI =0.966 , CFI = 0.979, SRMR =0.0294, RMSEA = 0.051

aals Advice Need Experience News Price Service Ability Effective | Skills
mmvﬁm 0.56 0.59 0.64 0.44 0.64 0.51 0.54 0.60 0.51
auls Environment Medical Sensory Affective Behavioral Intellect Trust Money Timed
mmzﬁm 0.81 0.73 0.51 0.58 0.49 0.71 0.53 0.61 0.69
auls Opportunity Pleasant Expected Perform Staff Attitude Behavior | Conative
mmzﬁm 0.54 0.47 0.79 0.51 0.64 0.74 0.86 0.76
aumsIasaaiaveadunls Perceive Value Customer Satisfaction Repurchase Intention

R’ 0.59 0.67 0.57

801



M135190 4.24 (719)

WNINFAHTUNUT 1905

RIS 1 2 3 4 5 6
1. Repurchase Intention 1.00

2. Customer Satisfaction 0.55 1.00

3. Perceived Value 0.58 0.52 1.00

4. Customer Expectations 0.48 0.68 0.38 1.00

5. Perceived Quality 0.76 0.71 0.61 0.39 1.00

6. Brand Experience 0.54 0.59 0.51 0.57 0.70 1.00

HINYHA : * p<0.05, ** p<0.01
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A questionnaire on The Structural Equation Model Factors Affected
Repurchasing Intention of Medical Tourists in Thailand

Dear Sir / Madam:

First of all thank you for taking the time to help complete the questionnaire! This is an
academic questionnaire on the Structural Equation Model Factors Affected Repurchasing
Intention of Medical Tourists in Thailand. The purpose of this survey is to collect information
for the educational purpose as a part of the Doctoral Program in Business Administration and
Management at King Mongkut’s Institute of Ladkrabang. With your constructive assistance, the
findings of the study will be of importance to the academic community and industry.

This questionnaire should be filled by the medical tourist. It will take you about 10 minutes
to complete the total 7 parts of the questionnaire. We really appreciate your time for supporting our
investigation and research work. Wish your business more and more success!

Administration and Management College
King Mongkut’s Institute of technology Ladkrabang (Thailand)
February 2017

Please tick the box preceding your answer and fill in the following questions
according to the Behavior of medical Tourists in Thailand.

Part 1: Personal Information
1. Name of Hospital

(O Bangkok Dusit Medical Services O Bumrungrad O Samitivej

O Bangkok Chain Hospital 0 Vibhavadi (O Ramkhamhaeng
O Chiang Mai Ram Medical 0 Chularat 3 Sikarin

(J Mahachai 0O Nonthavej 3 Aikchol

3 Vichaivej O Ladprao 0 Wattana

3 Thonburi Medical Centre

2. Have you had any experience in using medical treatment abroad before this trip?

O Yes, Where?

O Thailand O Singapore (J Malaysia

O India O South Korea 3 Other (pls specify)..........coevenn.n.
ONever (if you tick this option, please do not precede this questionnaire)
3. Gender

O Male O Female

4. Age
3 Below or equal to 20 years old 3 21-30 years old
(3 31-40 years old 3 41-50 years old
3 51-60 years old O Over 61 years old

5. Marital Status

O3 Single O Married O Divorced/Widowed/Separated
6. Nationality of patient

3 Japanese O Chinese O Russian O German OAmerican
O Englishman OAustralian O Indonesian O Indian

03 Other (PIS SPECILY) . e . vttt ettt e et e et et et
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7. Educational Background

O High School O Master Degree
O Undergraduate 3 Doctor Degree
O Bachelor Degree O Other, please specify..........coeevnvnenenen.

8. Occupation

O Student O Public office/state enterprise employee
O Employee (O Business owner/entrepreneur
I Other, Please SPECITY ... uiuiniii ettt e et e et e e e e a e e

9. Average Monthly Income

03 Below USD 600 O USD 601 - 1000
O USD 1001-1700 O USD 1701-2200
0 USD 2201-2800 3 Over USD2801

10. Average Cost of medical treatment (US$/day)

O Below USD 60 O uUSD 60 - 120
O USD 121-180 O USD 181-240
O USD 241-300 O USD 501-1000
0 USD 1001-3000 0 Over USD 3001

11. How many times have you had medical treatment in Thailand?
0 One O Two (O Three O Four (J More than 4 times

12. How long do you stay for your medical treatment in Thailand?

O Less than 3 days  4-6 days
3 7-9 days 0 10-12 days
3 13-15 days O More than 16 days

13. Which is the channel that you used to connect with the hospital in Thailand?
O Walk in (J Medical travel facilitator/Medical tourism specialist
O Booking through hospital website 3 Other (pls Specify).......c.covvriviiiiiiiiiiinnnn,

14. What type of medical treatment did you receive in this trip?

(3 Health check-up (O Beauty
O Coronary artery bypass graft O Orthopaedic Surgery
O Treatment (O Dentistry

3 Other (PIS SPECIEY)..v ittt e

15. Can you claim insurance from company or government for medical treatment cost in
Thailand?

O Yes O No
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Instruction: What are the important factors for choosing medical treatment in
Thailand? Please put a tick in the box that best corresponds to your answer

for each question.

5 =Highest 4 =High 3 =Moderate 2= Less

1 = Least

Customer Expectations

Level of

agreement with

the treatments

5

413121

Have been told Advice from others

1. Thailand is reputation as an international medical hub

2. General Hygiene (no disease outbreaks)

3. Friendly local culture and relaxing environment

Needs of individual

4. General safety (no unrest, no major disasters)

5. International standard of quality hospital is located in
Thailand

6. Possibility to combine with tourism activities

Past experience

7. Accrediting of Hospital

8. Hi-tech Hardware / Medical Equipment

9. Reasonable cost

News Media and service providers

10. Accessibility / Market Channel

11. HR Quality

12. Service / Hospitality /English Communication

Price

13. Reasonable price of treatment.

14. Travel from home country is cheap and convenient.

15. Low cost of accommodation.

16. Low local travel cost and cost of living.
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Instruction: Please tick the appropriate column while considering your income, the cost

of treatment, and the value of your time.
5 =Highest 4=High 3 =Moderate 2= Less

1 = Least

Perceived Value

Level of

agreement with

the treatments

5

4

3

2|1

Value for Money

17. Medical treatment in Thailand was good value for money

18. Compared to the fee I am asked to pay, Thailand’s medical
tourism offers value for money.

19. Think of the fee for participating in Thailand’s medical
journeys (e.g. Psychotherapy, medical hot springs, mini-
cosmetic surgery, health examination and dental
treatment) is reasonable cost.

20. Consider traveling to health tourism in Thailand a good
value compared with the benefits receive.

21. Spending vacation for health tourism in Thailand is well
priced.

Worth the Time

22. I prefer prompt medical treatment in Thailand rather than
waiting long queues in my home country.

23. Compared to the time away from work/leisure that medical
care requires, Thailand’s medical tourism is worthwhile to
me.

24. Overall, Thailand’s medical tourism delivers good value.

A great opportunity to combine travel and medical services

25. Good opportunities to combine medical treatment in
Thailand with tourism activities in the same trip.

26. I think conducting a medical tour to Thailand would make
me feel relaxed.

27. 1 think combining tourist attractions with medical
procedures would be enjoyable.
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Instruction: What are the important factors for choosing medical treatments in this
hospital? Please put a tick in the box that best corresponds to your answer

for each question.

5 =Highest 4=High 3 =Moderate 2=Less 1= Least

Perceived Quality

Level of

agreement with
the treatments

5

41321

Services Quality

28. Good value for money

29. High quality of treatments and services

30. I think Thailand’s medical tourism package has an
acceptable level of quality

31. I think Thailand’s hospitals provide a technologically
advanced medical environment

32. I think Thailand’s hospitals can compete with other
countries in terms of medical expertise

The ability of doctors

33. Reputation of doctors in this hospital

34. 1 think the staffs (nurses and physicians) in Thailand’s
hospitals are always available when needed

35. I think Thailand’s doctors have high skill standards

36. I think Thailand’s doctors have good training

The effectiveness of treatment

37. High quality of advance medical technology

38. Widely known effective outcome of treatments

Communication skills of providers

39. The ability to use the language of the people in the hospital

40. The hospital has interpreters available who receive medical
services

Environment and facilities

41. Lovely town

42. Pleasant weather

43. Good shopping facilities

44. Good recreational facilities

45. Good nightlife and entertainment

46. Good opportunities for adventure

47. Hospitality of local people

The adequacy of information on medical services

48. Advice of friends/relatives who were previous customers

49. Advice of the government in home country

50. Advice of medical tourism facilitator
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Part 5: Brand Experience
Instruction: Please indicate your level of agreement with the following items (tick
appropriate column)
5 =Highest 4=High 3 =Moderate 2=1Less 1= Least

Level of

_ agreement with
Brand Experience the treatments

5141321

Sensory

51. Thailand’s hospitals brand makes a strong impression on
my visual sense or other senses.

52. 1 find Thailand’s hospitals brand interesting in a sensory
way

Affective

53. Thailand’s hospitals brand induces feeling and sentiments.

54. I do not have strong emotions for Thailand’s hospitals
brand.

55. Thailand’s hospitals brand is an emotional brand.

Behavioral

56. I engage in physical actions and behaviors when I use
Thailand’s hospitals brand.

57. Thailand’s hospitals brand results in bodily experiences.

58. Thailand’s hospitals brand is not action oriented.

Intellectual

59. I engage in a lot of thinking when I encounter Thailand’s
hospitals brand.

60. Thailand’s hospitals brand does not make me think.

61. Thailand’s hospitals brand stimulates my curiosity and
problem.

Brand Trust
62. This hospital can be trusted.

63. This hospital solves your problem honestly.

64. This hospital is very honest.
65. This hospital cares for your benefit and your welfare.

66. You strongly believe that this hospital can satisfy your
needs with understanding.

67. You strongly believe that the health service provided by
this hospital is good to you.




137

Part 6: Customer Satisfaction

Instruction: Please indicate your level of satisfaction with the following items during
receive medical treatment in Thailand.
5 =Highest 4 =High 3 =Moderate 2=Less 1= Least

Level of
satisfaction with
the treatments

5141321

Customer Satisfaction

Overall, the service was pleasant

68. Overall, I am satisfied with medical treatment in Thailand.

69. Overall, my satisfaction with this medical treatment greater
than my expectation.

70. I am satisfied with my decision to select medical treatment
in Thailand.

71. Choosing medical tourism service from this hospital/clinic
in Thailand is the right decision.

72. ’'m happy with medical tourism service from this
hospital/clinic in Thailand.

73. 1 feel good about my decision to use medical tourism from
this hospital/clinic in Thailand.

Satisfaction obtained from the use of medical services than

expected

74. Services serving meet my expectation.

75. The flexibility of services is sufficient to meet my needs.

76. Capabilities of doctors.

77. Adequate information of medical services.

Satisfaction in Thailand’s medical services rather than get

in their own country

78. Medical technology and equipment.

79. Effectiveness of treatment.

80. Rooms and facilities.

81. Prompt service/no delay/reasonable waiting time.

82. Local transportation services.

The service of the staff were impressed than | expected

83. Staff communicative skill.

84. Staff a politeness.

85. Problem-solving abilities of staff.
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Instruction: Please indicate your level of agreement with the following items (tick

appropriate column)

5 =Highest 4 =High 3 =Moderate 2=Less 1= Least

Customer Repurchase Intention

Level of

agreement with
the treatments

5

41321

Attitudinal

86. I would like to receive medical treatment in Thailand in the
near future again.

87. I will recommend medical treatment in Thailand to my
friends and family.

88. I try to deal with this hospital/clinic again because it is the
best choice for me.

89. I consider myself to be a loyal customer of this hospital.

90. I will recommend others to use medical tourism from this
hospital in Thailand.

91. I will tell other positive things about medical tourism
provided by this hospital in Thailand.

Behavioral

92. T will advise others on the best quality of this medical
treatment in Thailand.

93. I would recommend Thailand medical treatment to anyone
that asks me about medical treatment (good service).

94. Long-term intention to revisit/Likeliness to revisit.

Conative

95. If I had to do it over again, I would choose medical
treatment in Thailand/ this hospital.

96. I consider the medical treatment in Thailand to be my
treatment first choice.

97. I intent to continue medical treatment in Thailand hospital.

98. Even if another medical treatment is offering a lower rate, [
still intent to use medical treatment in Thailand’s hospital.
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Have been told Advice from others

1. Thailand is reputation as an international medical hub

2. General Hygiene (no disease outbreaks)

3. Friendly local culture and relaxing environment

Needs of individual

4. General safety (no unrest, no major disasters)

5. International standard of quality hospital is located in Thailand

6. Possibility to combine with tourism activities

Past experience

7. Accrediting of Hospital

8. Hi-tech Hardware / Medical Equipment

9. Reasonable cost

News Media and service providers

10. Accessibility / Market Channel

11. HR Quality

12. Service / Hospitality /English Communication

Price

13. Reasonable price of treatment.

14. Travel from home country is cheap and convenient.

15. Low cost of accommodation.

16. Low local travel cost and cost of living.
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Value for Money

17. Medical treatment in Thailand was good value for money

18. Compared to the fee I am asked to pay, Thailand’s medical tourism

offers value for money.

19. Think of the fee for participating in Thailand’s medical journeys (e.g.
Psychotherapy, medical hot springs, mini-cosmetic surgery, health

examination and dental treatment) is reasonable cost.

20. Consider traveling to health tourism in Thailand a good value

compared with the benefits receive.

21. Spending vacation for health tourism in Thailand is well priced.

Worth the Time

22. I prefer prompt medical treatment in Thailand rather than waiting long

queues in my home country.

23. Compared to the time away from work/leisure that medical care

requires, Thailand’s medical tourism is worthwhile to me.

24. Overall, Thailand’s medical tourism delivers good value.

A great opportunity to combine travel and medical services

25. Good opportunities to combine medical treatment in Thailand with

tourism activities in the same trip.

26. I think conducting a medical tour to Thailand would make me feel

relaxed.

27. 1 think combining tourist attractions with medical procedures would

be enjoyable.
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Services Quality

28. Good value for money

29. High quality of treatments and services

30. I think Thailand’s medical tourism package has an acceptable level of

quality

31. I think Thailand’s hospitals provide a technologically advanced

medical environment

32. I think Thailand’s hospitals can compete with other countries in terms

of medical expertise

The ability of doctors

33. Reputation of doctors in this hospital

34. I think the staffs (nurses and physicians) in Thailand’s hospitals are

always available when needed

35. I think Thailand’s doctors have high skill standards

36. I think Thailand’s doctors have good training

The effectiveness of treatment

37. High quality of advance medical technology

38. Widely known effective outcome of treatments

Communication skills of providers

39. The ability to use the language of the people in the hospital

40. The hospital has interpreters available who receive medical services

Environment and facilities

41. Lovely town

42. Pleasant weather

43. Good shopping facilities

44. Good recreational facilities

45. Good nightlife and entertainment
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46. Good opportunities for adventure

47. Hospitality of local people

The adequacy of information on medical services

48. Advice of friends/relatives who were previous customers

49. Advice of the government in home country

50. Advice of medical tourism facilitator

moufl 4 Brand Experience
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Sensory

51. Thailand’s hospitals brand makes a strong impression on my visual

sense or other senses.

52. I find Thailand’s hospitals brand interesting in a sensory way

Affective

53. Thailand’s hospitals brand induces feeling and sentiments.

54. 1 do not have strong emotions for Thailand’s hospitals brand.

55. Thailand’s hospitals brand is an emotional brand.

Behavioral

56. I engage in physical actions and behaviors when I use Thailand’s

hospitals brand.

57. Thailand’s hospitals brand results in bodily experiences.

58. Thailand’s hospitals brand is not action oriented.

Intellectual

59. I engage in a lot of thinking when I encounter Thailand’s hospitals

brand.

60. Thailand’s hospitals brand does not make me think.




146

wamsilszidiu

@® | O

Y o
VONIDN

61. Thailand’s hospitals brand stimulates my curiosity and problem.

Brand Trust

62. This hospital can be trusted.

63. This hospital solves your problem honestly.

64. This hospital is very honest.

65. This hospital cares for your benefit and your welfare.

66. You strongly believe that this hospital can satisfy your needs with

understanding.

67. You strongly believe that the health service provided by this hospital

is good to you.

ﬂémﬁ 5 Customer Satisfaction
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Overall, the service was pleasant

68. Overall, I am satisfied with medical treatment in Thailand.

69. Overall, my satisfaction with this medical treatment greater than my

expectation.

70. I am satisfied with my decision to select medical treatment in

Thailand.

71. Choosing medical tourism service from this hospital/clinic in Thailand

is the right decision.

72. I’'m happy with medical tourism service from this hospital/clinic in

Thailand.

73. 1 feel good about my decision to use medical tourism from this

hospital/clinic in Thailand.

Satisfaction obtained from the use of medical services than expected

74. Services serving meet my expectation.
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75. The flexibility of services is sufficient to meet my needs.

76. Capabilities of doctors.

77. Adequate information of medical services.

Satisfaction in Thailand's medical services rather than get

in their own country

78. Medical technology and equipment.

79. Effectiveness of treatment.

80. Rooms and facilities.

81. Prompt service/no delay/reasonable waiting time.

82. Local transportation services.

The service of the staff were impressed than I expected

83. Staff communicative skill.

84. Staff a politeness.

85. Problem-solving abilities of staff.

aouil 6 Customer Repurchase Intention
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Attitudinal

86. I would like to receive medical treatment in Thailand in the near future

again.

87. 1 will recommend medical treatment in Thailand to my friends and

family.

88. I try to deal with this hospital/clinic again because it is the best choice

for me.

89. I consider myself to be a loyal customer of this hospital.

90. I will recommend others to use medical tourism from this hospital in

Thailand.
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91. I will tell other positive things about medical tourism provided by this

hospital in Thailand.
Behavioral
92. I will advise others on the best quality of this medical treatment in

Thailand.
93. I would recommend Thailand medical treatment to anyone that asks

me about medical treatment (good service).
94. Long-term intention to revisit/Likeliness to revisit.
Conative
95. If I had to do it over again, I would choose medical treatment in

Thailand/ this hospital.
96. I consider the medical treatment in Thailand to be my treatment first

choice.
97. I intent to continue medical treatment in Thailand hospital.
98. Even if another medical treatment is offering a lower rate, I still intent

to use medical treatment in Thailand’s hospital.

ANTINDAI
( )

AU
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