= Iﬂ!ﬂﬁ'ﬂuﬂ'ﬁiﬂiﬂﬁi"N‘l!ﬁ\‘lﬁ‘iﬁlﬂﬂﬂﬂﬁﬂﬂﬂ?TNﬁ)ﬂiﬂﬂﬂﬂ“ﬂﬂﬂHﬂ‘nﬂﬂﬂlﬂ?

YT)PTN‘nﬁ ﬂﬁ!ﬁ%ﬂ&‘ﬂﬁﬂ!’ﬂﬂ’lwQ?Wﬂﬁ‘iiﬂﬂ”ﬂ!ﬂ] 1141."5&‘“?(‘1‘"3

'THE STRUCTURAL EQUATION MODEL OF FACTORS AFFECTING THE

) B 'umm ’Nﬂﬂ‘m'ﬂ

YOWVAPA WONGSAWAT w ol

auqummummummﬂmmumngmﬂ%mmﬂi15msmqumma-{ =

s ﬂ‘lﬂ‘!‘ﬁﬂﬂﬂﬁﬁiﬁﬂﬂﬂﬁ1ﬂﬂﬁu
' '7 ﬂﬂ!~ﬂ1§ﬂ‘5ﬂ1§!!ﬂ‘"%ﬂﬂﬁ . 7
amuumﬂiuiaﬂm aamﬂmﬁnﬂmnmsmﬂﬂsma
 mase

: ,KMITL‘eZ()ZO-FAM-'D—ﬂll-ﬁ(lS -



%4

b4 d'd \l v v A Y ) d'
Iwﬂa’smmﬂmmﬂwmﬂmwuwaﬂemmmﬁnﬂnﬂmmuﬂwmmm

\l a | 1 i IS a v b4
FIAWTIA ADUTAINDIUNYIYIIUHUBTITNATIHUU 1uﬂ§$!ﬂﬂvlﬂﬂ

THE STRUCTURAL EQUATION MODEL OF FACTORS AFFECTING THE
LOYALTY OF FOREIGN TOURISTS TO LANNA CULTURAL TOURISM

IN THAILAND

d
@M edadan

YOWVAPA WONGSAWAT

U

@yﬁﬁwuﬁﬁﬁm%m‘sﬁnymmﬁﬁ'ngmﬂ‘%muayﬂ%‘my@yf]umcﬁﬂ
MUNIFIVINIFINVQYAAHNT TN
AMZMITVIMITUAZIANS
amiiumaluladnszena NI aIAnIZ e
N.¢1. 2563

KMITL-2020-FAM-D-011-005



THE STRUCTURAL EQUATION MODEL OF FACTORS AFFECTING THE
LOYALTY OF FOREIGN TOURISTS TO LANNA CULTURAL TOURISM

IN THAILAND

YOWVAPA WONGSAWAT

A DISSERTATION SUBMITTED FULFILLMENT
OF THE REQUIRMENTS FOR THE DEGREE OF
DOCTOR OF PHILOSOPHY IN INDUSTRIAL BUSINESS ADMINISTRATION
FACULTY OF ADMINISTRATION AND MANAGEMENT
KING MONGKUT’S INSTITUTE OF TECHNOLOGY LADKRABANG
2020

KMITL-2020-FAM-D-011-005



COPYRIGHT 2020
FACULTY OF ADMINISTRATION AND MANAGEMENT

KING MONGKUT’S INSTITUTE OF TECHNOLOGY LADKRABANG



v an J ¥ o Aa 1 v o A
’J‘llé)ﬂiel;]uwuﬁ TlllﬂaﬁuﬂWiTﬂiQﬂj’]\iﬂlﬂQﬂﬂﬂﬂwuNaﬁﬂﬂfJ’]N%Qjﬂﬂﬂﬂﬂl@q

TNN0UNIFIIANFIA ADLUMAINDUNSUTIINUTTIUE LU

Tulszimealne
v =K ¢ o £
HANY UGN NAAIAA
SHAUNANH 56611248
Saan USsanauiinga
MM UIHIIFINVYATINATIY
.9, 2563

o’d' ana Jd Y o A A o
mmsa‘nﬂ%nm@y@]uwuﬁ HBIYAITANTIITY AT.ATHITD ANTAU
(%4 v
UNNNED

=2 a o P o 4 A = @ 4 ' ] ~ Ana A
NITANHIIVYATIU N?@]Qﬂi%ﬁ\?ﬂ 1) AN HINWANHUVDIUUHAINDUNYINUBNT WA

NNATILASNIODUABAIIN IS NANAVD I NN D UNIIA I IAVOILHAINOUNIUTFITAUTT T

1
Ana A Y

4 1 o 1 1 A
E%Huu'] 2) Lﬁﬂﬁﬂ‘]&l']ﬂmﬂﬂ!,‘lj’iu@‘]J§'$L“I/]ﬁllﬂEl"’ll’eNLL“HEN“I/]fNL‘VIEJ’ZI‘VIlIf]“l/]‘ﬁWﬁTING]iQLLﬁZVINfJfJM

e

AOANIITNANAVDITNNOUNGIVDILHUAIND UNTUFITAUTTTUA UL 3) tNOANY

S A v A

dauﬂazﬁumammamu‘%msﬁm‘n%wamq@15mazwné’awiammm%”ﬂﬂﬂmm

a

o 1 A 1 1 A a o Y A = =2 Aaa
UNNDUNYIVDIH AINDAUNYUFIINUTITNATIUUN 4) oAnyIANNIND lanlianswa

NNATIAOANVIITNANAVDINNNDUNGIVDIHAINDUNGUFTIIAUTITHAIUU 1AL 5) 1D
o Y @ [ o 1 A A 1 1 ~
W1 TNIAAANNIT IATIAT1IV09ANINIITNANAVD I NNoUNgINTUAB L aIN0ItN e
FAUTITUAILIN

%

NguAI9E1e Ao tinneuneIrIAATneRunIIneuienios Tus1md uun

v o Y g Z o @ < ] a ¢

8 191 IA1a108191108 1 AT 11191 680 @108 111390391 Taglduuuaeunn tazins

a J aa a L4

doyalagldmsunsziananssam msaaszianuulslsm TaeTsunsy SPSS 23 uaz

MIAATIEHATAATIEHOIAUTLNOUITITUTY MIINTIHTIa UM LagMITAATIEHAUMS
Tnssadrudmsvoninanuaswaznedeulasld lasld ldsunsuaasa 9.20

a o 1 a 4 v 4 1

HAMIANEIATONDIT N15UATIZH INAATUNIT IATIAF19UDININEN BRI vB LAY

NOUNIIVINTNANIIATIADANVIITNANAVDITNNDUNIIF 1IN N IANTNAAOUN A

1 A a o Y ~ Y v 9 a v v A v o w aa

NouNgNFIMUTIINA MU Hanuaeaadosnudoyadellszany ednaiisdagynaada

[ o 1 1 { a a
(Direct Effect 0.52**, t-value = 10.18, p < 0.01) MWANHAVDINAINOUNGILINTNANIAT

aoaNUNane lauaz NS nan198ouAoAINIITNANAVDINNNDUNIIFIIANFIAN A D



v o o

U 1 { a o Y a [ 4 1
UfﬁaQﬂ@ﬂlﬁﬂjl“ﬁ\‘lﬂwuﬁiiué}'luuW flﬂ'J'lllﬁ@ﬂﬂ@%}@\‘]ﬂﬂ"lﬂljﬂuﬁlcﬁ\‘]ﬂﬁgﬂﬂy 2819 NNA AN

9

D@ @@ (Direct Effect 0.51%**, t-value =13.01, p < 0.01) (Indirect Effect 0.28**, t-value = 9.23,

1 4 a a 1 [ @ o ' {
p<0.01) ﬂmﬂﬂlﬂiuﬂﬂi%lﬂﬁulﬂilldl@ﬂﬁwaﬂ10@]5\1@]@ﬂ’31uﬁ]Qiﬂﬂﬂaﬁuiﬂﬁuﬂ’ﬂ@\uﬁﬂﬂ

1 Ada 1 ~ Aa o 9 =~ Y v 9 a [ 4
F1IIANFIOANUADUVTAINDUNYIUBIIAUTITUATUUN Mﬂ??ﬂﬁ@ﬂﬂﬁﬂﬂﬂﬂﬂlﬂgﬁl%ﬂﬂi%ﬂﬂ‘isl

1 A2 v o

9819018 AYN19ADA (Direct Effect 0.15%*, t-value = 11.15, p < 0.01) AMAMUTUAYTZINA

v A % 1

Tnefianinantanssnonnuiane lauazlidansnan1adoudonuIsnAnAveRinNo AN

1 Qd’dl 1 1 d’ a [ 9 = 9 [ 9J a [ 4
F1IANWFIANUABDUVTAINDIUNYUBIIANUDTTIIUATUUN JJﬂ’J"IJJ’cTi’Jﬂﬂﬁ@Qﬂ‘U"U@M“mGN‘]JiZﬁ]ﬂ}l

9 v a

819NN IAUNIITDA DA (Direct Effect 0.08**, t-value =11.97, p < 0.01) (Indirect Effect

5

0.39%*, t-value = 6.91, p < 0.01) @I UYTLHEUNINNITARIAVTNITHONTNANIIATIAOAIIN

v
adaA 1

ISNANAVD N NNOUNIIBIIAIFIANLABUNAINOUNIUFITAUTTTUAIUU TAY

(%

1Y a [ 4 (] v o aa .
ﬁamé’mnu%’aymmﬂimnu peNNad 1IN I9TDA (Direct Effect 0.34**, t-value = 12.98,

g

p<0.01) @uszaunemsaarnuinisianinanieasepenuiiane lanazisnina

v A Y] 1 U

NBONADAINIIT NANAVD TN NDUNIFIIANFIANVAD UM AINDUNINTITAUUTITN
o a [ J 1 o o [ an Aaa .

a1uu Iinuaeandesnudeyardeilszany edralidedianyn1edda a0 (Direct Effect

0.31%**, t-value =8.91, p < 0.01) (Indirect Effect 0.12**, t-value = 10.66, p < 0.01) anunanala

NONTNANATINDAINIITNANAVDIUNNOUNIIFIIANBIANTA DK AINDUNYF
[ % a [} 4 ] v o @ aa
Fausssudmin Tanwdeandeanudoyaidilsziny odeliiadiAynieana (Direct Effect
0.42** t-value = 13.66, p < 0.01)
Y A Y v Y Aa o
HaINAI AR UFULUBANNT InssainlaNudeandeInuTaya Il seIn NI
Jd 1 aa 1 aa J
NUNANIN TASTNIAAUTAIAITAA A1TDA bATUAIS = 262.62, df= 140, P = 0.092,
X2/df = 1.875, GFI = 0.989, NFI =0.993, CFI = 0.996, SRMR =0.0178, RMSEA = 0.032
o v 1 d' 1 a1 ldl d' % 3’, =) % | % A

ninmadrrtnneuisrIaad I Iy nu ey Difdvegluscaugne

[ o 1 1 § [ a
AUNNEN YA VDU AINDINEY AUFINYTLAUNIAITAAINAIUVT AT (8P’s) HAZAIU
AMAUDILLTUA I Mua1ay Tavdinadennuiiane lawazanusnaneunasnouiond

Jausssudmun luszauga

I



Dissertation Title The structural equation model of factors affecting the loyalty of

foreign tourists to lanna cultural tourism in Thailand.

Student Yowvapa Wongsawat

Student ID 56611248

Degree Doctor of Philosophy

Major Industrial Business Administration

Year 2020

Dissertation Advisor Assistant Professor Dr.Samart Deebhijarn

ABSTRACT

This research study the objectives are 1) to study the image of tourist destinations that have
direct and indirect influence on the loyalty of foreign tourists of Lanna cultural tourism sites. 2) To
study the value of Thailand brand of tourist sites with direct and indirect influence. To the loyalty
of tourists of Lanna cultural tourism 3) to study service marketing mix that has direct and indirect
influence on the loyalty of tourists of Lanna cultural tourist attractions 4) to study the satisfaction
with the direct influence on the loyalty of tourists of the tourist attraction And 5) to develop a
structural equation model of tourists' loyalty to tourist destinations Monkey Lanna culture

The sample consisted of 680 foreign tourists who have visited the ancient Lanna city in
8 provinces at least 1 time, collected by using questionnaires. And analyze the data by using
descriptive statistical analysis Analysis of variance by SPSS 23 program and confirmation
component analysis Causal analysis and the analysis of structural equations for direct and indirect
influences using LISREL program 9.20

The study results show that the analysis of the structural equation model of the image of
tourist destinations has a direct influence on the loyalty of foreign tourists affecting Lanna cultural
tourist attractions. Consistent with empirical data Statistical significance (Direct Effect 0.52%%*,
t-value = 10.18, p < 0.01) the image of tourist destinations has a direct influence on satisfaction and
indirectly affects the loyalty of foreign tourists to Lanna cultural tourism. Consistent with empirical
data Statistical significance (Direct Effect 0.51%*, t-value =13.01, p < 0.01) (Indirect Effect 0.28%*,
t-value = 9.23, p < 0.01) Thai brand values have a direct influence on the loyalty of foreign tourists

to Lanna cultural sites. Consistent with empirical data Statistical significance (Direct Effect 0.15%*,

11



t-value = 11.15, p < 0.01) Brand value Thailand has a direct influence on satisfaction and indirectly
influences the loyalty of foreign tourists to Lanna cultural sites. Consistent with empirical data
Statistical significance (Direct Effect 0.08**, t-value =11.97, p < 0.01) (Indirect Effect 0.39%**,
t-value = 6.91, p < 0.01) the service marketing mix has a direct influence on the loyalty of foreign
tourists to Lanna cultural sites. Consistent with empirical data Statistical significance (Direct Effect
0.34** t-value = 12.98, p < 0.01) the service marketing mix has a direct influence on satisfaction
and indirectly affects the loyalty of foreign tourists to Lanna cultural sites. Consistent with
empirical data Statistical significance (Direct Effect 0.31**, t-value =8.91, p <0.01) (Indirect Effect
0.12**, t-value = 10.66, p < 0.01) Satisfaction has a direct influence on the loyalty of foreign
tourists to Lanna cultural sites. Consistent with empirical data Statistical significance (Direct Effect
0.42 **, t-value = 13.66, p <0.01)

The results from the structural equation model examination were consistent with the
empirical data, passing very good criteria. The model shows statistical values, chi-square
statistics = 262.62, df = 140, P = 0.092, X2 / df = 1.875, GFI = 0.989, NFI = 0.993, CFI = 0.996,
SRMR = 0.0178, RMSEA = 0.032.

According to the survey of most foreign tourists who come repeatedly there is a high level
of factors such as the image of tourist attractions In terms of marketing mix, services (8P’s) and the
value of Thai brands, respectively, affecting the satistaction and loyalty to the high level of Lanna

cultural tourism.
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) v 9 9
Coefficient) H1A1ANMFBNUNIRLTU = 0.7 Taeldgasaail

= i{1-&} (3.2)

k-1 Sk
A =< @ = B 1 A
Wwe o WD AV sLANTUHIANVFDUUVDUVUTOVD Y
n NUPD snudemamluuuaouni
2 = 1 9
S; EMGAN anuualsilsivvssnzuunaazUe
2 =2 Ay ¥
St HHD3 anualssrvvesnzuuun ldnnuuuaaunu

%} ~Aq e ) Y '
Iﬂ8ﬁ§ﬂl!a'JLUJ‘UﬁfJUQ'HJ‘VlGl‘]fGluﬂW3')%ﬂﬂiﬂuuﬂWﬂ‘KUﬂﬂWNﬁ@ﬂﬂﬁ@\i (IOC) MmNy
LRI (Reliability; O0) HAZATDIUIDV LU (Corrected Item-Total Correlation)
o I [ L4 ] 4
Tagarursaswunitu 581w Ao 1) Mwdanuel 2) auansualszing lne

3) Auilszaumsaaiamsuinis 4) anuianela uay 5) ANwIsaAna

3.5 MIHUTIVTINUOYA

9 Y
(% v A

< a I
m‘imm’mi’m%}ayaﬁlummﬁ]ﬂﬂiﬁuﬁjj’J

[

Yo A <3 Y Y
pladuiiunmsinudoyadionisvendy
sauilonnngualedininneuieInnaANneIneuie nF Tausssnd 1w Tu 8 dinia
Iy o Yax o Y ' o ' 9 v A
11901975 Tasrhuuuaevnw lduanldnquanediansendeya uazvesvAunUDaOUD WY

AU
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a é
3.6 MIINTZHVOY

= 9y 9

WesrusaudeyaSoniooudada

£

[

Y
BANHUNITAIUATIVTOUTIUIU LLAZNITATON
~ Yo A 1 ] o @ 9 9
uuvaeunIN flasuAuaazaturaziwassia Uszurawadoyalasldlsunsy
o @ v I U [ dy
dusogi Tasutiaeonidu 2 du Aail
1 ~ 9 < 9 a < Y I
daui 1 uuudeunwdoyana llvesdaeunnudouniu Insizidoya lasaueily
vy A
AT NNINTOYAL (Percentage) AIND (Frequency)
AU 2uuude U INToYaNUDYIATIEIULTZNIUAT (Rating Scale) TZAVAIN
a 3 o o a S A F) v v W I ) 1 A
Andiu tazihszauanuAarun ldutasuamilusieds Taen1511AIANND (Frequency)
[ ' A ' A Y
azaA1esas (Percentage) ANNAY (X) HAZAINNUTIUVULINTFIU (S.D.) Tasldlilsunsy
a Jd o aa N1 o Vo A
ﬂ’t]iJW’Jm’tﬁﬁHi%gﬂVINﬁﬂﬂ (Statistical Computer Program) Tasmriuamadil
= v 9 dyd A
5 wvineda  Jevsupliing KInNga
= ) dyd
4 wiedy  Tavevetiina w1n
Y
3 wwede  esedeiiiina thunai

=< v 9 dyd Y
2 vy - atetoniing oo

= ) tﬂyd Y A
1 vnede  adeupiiing Usehga
kY = < ' = A
nnuuFeumouanudin Iaen13A1UnRae (Mean) ANMDEAVUNINTIIM (Standard
o a3 an 3903 4

Deviation) Tag 14 11)31nsud15931/n19a0@ (Statistical Computer Program) ttaziiion/souiiiey
[ g { ¥ o o 3’, 1 ?z‘;
AUINAAAINAY 5 OUAY TAEH1BUATAIATY (Class Interval) H3oANUNI9VBITOYALARZFU

NNGAT

@ 2 @ = 9 A [ a 9 Y A a o
UATNIAYU = ICAVANUNYIVINNINNEGA — FIEAUAITNNYIUDIUDYNEG A (Were)

Y
NUIUTY

! =0.80

Seflszauazuuusaseluil

A unas (Mean) mlannunmiedoyadninagenisnnuasindnaveniniouiien
mandrenndaieufienieiansssud i - Feelvl Foase $11ha digu wee uns 1
uazinigesaou Tasfuianzuuuszauanud Ay lunaazau sl

AZIUUAIAABIZNIN 421 - 5.00 WIeRa Tralusedugann

AZUUUAIAABIZHIN 3.41 — 4.20 Mieda Tonsnalussdug

1 A 1 KX A (2
ASUUUAURAYTEHIN 2.61 — 3.40 U1YDI raluszauthunas
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ATUUUANNAYTZHIN 1.81 — 2.60 118D Unano luszauem

1 ti' 1 =® =y
ACUUUAURAYTEHIIN 1.00 — 1.80 HUYDI U]JJ?JW'ﬁ

aaa 4
3.7 m3lyatadinazvidoya

[

Ya o a <Y o ¥ AN Y a s
Neriimsinsizidoya lasihdeyavninuuvasuniui laudmsgdlszuana
a 14 0o < aaa a 4 1
TaoldnoununoiddeTisunsudusogy spss adanldlumsinsizideya laun
a J Aa a 1 .. . Y a Y
1) MIVATIEMBINT I UUNFINGY (Descriptive Analysis) 19 11n1353AT Iz VoY 11
' ~ 3 9 v o 9 1y
druin Lifludeyadiulszyinsmiand voanuuaoun 1y lasldnisavedaisesay
J = ' A 9 a Jd a ..
(Percentage) aEAININND (Frequency) Tuaiun 2 195 1AT1ZHIFINTTUU (Descriptive
. a I 9 1 ~ I ) A & [l
Analysis) 14n1331A3124 Joyaluarun 2 vesuvvaouniwiudioiuniluwiasiaiu
1 [} ad aa o ‘A o
U52u1A1 (Rating Scale) 5 TEAU MBUVVVDL JaAsn (A3 Fo wa¥Ive. 2553 : 127) Taeld
ATNMIMIAURAY (Mean) HAZNITHIANDTIUUUUINTFIU (Standard Deviation) tazitila
Y] 1 { I a I~ [ o @
ANnuneauIzaumazuumas lasdludoyadiunnufamiutaz szauaud 1Ay Ve
11998 NUBNTNAABANUIITANNA VOIUNNOUNIIA B IAADUN AINDIUNYWFIIAUTTTY
A 1o na Feesre 61119 d1yu weien uns U waginidedaou
a [} [ 4 a a 1
2) NATBUANUATIUANNTUNUT Ias 1% Pearson Correlation ¥D48NTWaADAIY
25NANAVD AT AN OUNBIAFIAABUHAINDUNIUTITAUTITHATUUT - el [Foae
o ° 1 ] v { @ @ o @ (% [ Y4
a1 @ W ung Wy uazuygesdeu Nszaved1dy 0.05 lasliszaunNuTuURIS
T a £ [epm— o Fos ) A o s
MUANVHNIY VOIMaNIIzaANTanduRUT (3A 1ATAUS, 2530, H111 85) Taslinanina

[

J

Zhe

v

4
mavlszansanaunus ANUNUY

g4n310.90 Hanuduiusiuegluszaugann
0.71 - 0.90 nanuduiusiueglusedng
= o v o 1 v
0.31-0.70 Hanudmiusnuegluszauihunais
0.01 -0.30 Hanwduiusiuegluseaud
1= v o Jo
0.00 Tifinnuduwusig

3) nagouanudgiulaonsihveyai lduniassia Taolgldsunsudusagl

U

9 aa

SPSS/PC+ (Statistical package for social sciences) Version 23.0 J1As1ziveyadleaD

U
Y a a

a .. .. a ¢ a .
LBINTTUUN (Descrlptlve statistics) Lm3ﬂ1'ﬁ”JLﬂi1$ﬁ%ﬂhﬁﬂ38ﬁﬂﬁ!%ﬂﬁ]l§h1u (Inferential

U

aa a 4 a A
statistics) 1ne 19aD@ Structure Equation Model (SEM) 11agM5 AT ILHIAUN19DNT WA (Path



Analysis) a20 T1sunsudusagiaasa (LISREL Version 9.2) lafnuadayd

a o a [ dy
UATIZH lupaadsa Al

O un @surs (Latent variable)

unu dalsduna’ld (Observed variable)
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auain 1 lunis

o Y J a (4 { 1 a
— unu anuduiutiFeaung Tasdanlsndaregnasneldinanaiw

nasunilaslaeassneanilsniignas

o v A (Y A 1 a I
UNU ANUTUWUTHI oA LT 1uveIdanlsn ins1unanisanuilu

GRNL

]
[

azdarawiinldlunisiasainiudeandesnaynauvesdnuunudoya

a v o A
F9U52ANY AIM1519N 3.3

'
o AAq Y

M15199 33 agUmasiinlglunisiaisaanudeandoinaynanyosdnuunudoeya

walseiny

[ &Y
szanuawil

'
INUN

Yy a
RENGH

A A o a 4
NDYUIUTNNATIUGUY

o w

lifiiedran (p > 0.05)

Diamantopoulos &

(Null Hypothesis) Ao Siguaw (2000)
2 ° P=|
X test HUVIIADINAY
AOANADINUTOYAIT
szany
ATNADUIMVVIADIY | <2.00 A0ANADI Bollen (1989)
, ANuaeandesnudoya | naunaud Diamantopoulos &
X /df o e y .
F9szany 2.00-5.00 OANNDY Siguaw (2000)
A I Y
naunauneldld
A o [ Y
INDTATLAVAIIY | =095 d0ANADI Kaplan (2000)
A ~ A A .
naunawfFeumenlaeg | naunaua Diamantopoulos &
1A521919 0-1 0.90-0.95 AOANADY Siguaw (2000),
CFI

A I Y
naunauneldld

Hair et al. (2010)
Schumacker &

Lomax (2010)
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Uszindail innilszaed el 81909
ifodasyduniiu | > 095 a0andos Kaplan (2000)
nANAAUIIAITENIN 0-1 | nANNAUA Diamantopoulos &

GFI 0.90-0.95 AOANADY Siguaw (2000)
naunaunalyld Schumacker &
Lomax (2010)
A¥ilTanuaeandnd | = 0.90 AoAAADY Bentler & Bonett
NFI FAFUIUT naNNAUA (1980)
Bollen (1989)
l ‘ﬁ DUONAIAIIY| 0.05-0.08 ADAAADI Schumacker &
AB1AIAAD YYD | nAUNIUR Lomax (2010)
upuiaeelugvedsin | 0.08-0.10 doandos
RMSEA - L N~
Yo uRasfasaeved | naunau linesd
auaaIanaeu Tagd
A5ZHIN 0-1
Lﬁﬂﬂ@ﬂmﬂ’ﬂ‘h <0.05 #ANABY Diamantopoulos &
AAAINABLUDA naNNaUA Siguaw (2000)
uuuﬁwaaﬂugﬂm@mﬂ Schumacker &
SRMR YOIMIRAIT A0V Lomax (2010)
wae lugaguu
MasgIu laslia
FEUIN 0-1
Lﬁamﬁauiumuﬁmm A (NCP)=0 Diamantopoulos &
MUANUATIUANNT Siguaw (2000)
Awcr) | Tasaataiuiim
TndiRsaruanuiuesa
nnteaiisala
Aumsnaaounmidy | ECVI deatiosnin m Diamantopoulos &
VI mmmwmmﬂmé U ECVI for saturated model | Siguaw (2000)

FTHIN S N X

was ECVI for

Independence Model
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Uszindail innilszaed el 81909
Aumsnageun NIy | AIC d091i8n11A1 AIC | Diamantopoulos &
YDIAIIUAAIALA ﬁ 81 | for saturated model 11a¢ | Siguaw (2000)

AlC FENINS AU X AIC for Independence
Model
Wudsiifinaacvuia | >200 Diamantopoulos &
VeINguFI0619T 9z
CN BOUTUAFUUAAIAITY
AOANADINANNAUVD
nuudaeela
a31afi 3.4 Faydnpalunuiiana
Yyanval AlaDA
n YUIAVDINGUAIDHI
X ANy (Mean)
SD a ’;mﬁmmummg U (Standard Deviation)
SK AN (Skewness)
KU 1M1 A9 (Kurtosis)
X2 a1 laeAa3 (Chi-square)
P-Value aanuiegili (Probability) ¥3oszdnivddymaana
df 0971052 (Degree of Freedom)
CFI Comparative Fit Index
GFI Goodness of Fit Index
NFI Normed Fit Index
SRMR Standardized Root Mean Square Residual
RMSEA Root Mean Square Error of Approximation
NCP Non-Centrality Parameter
ECVI Expected Cross — Validation Index
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MsITeNo WAL Tuaadun1s Insaa 519U 990NUNanoAIINIITNANAVD

[

o 1 ~ 1 a J 1 ~ a 9 I o Y
‘Hﬂ“VI’EN!“VIEI’J‘IH’NH\‘]%WWI’E]!LWQQVI’ENW]EJ’JLG]N’NJJH‘ﬁ'iﬂJ’ﬁWHHWGlu‘IJ‘iZLﬂﬁUlﬂEJ @’)%Elhlﬂ

(Y Y g}/

MNsANBLLIAANER tazMINuMIBNUITENNEITeININUITe U szmanaz T
' 0o 9 Ay v o A ] A qu
anilszme Tamhdoyan ldninmasnunivassunssuanduiumsaduuvaevniuive1d

Tun135398 Felimsasraeunmuninveuniosiio Tagn1sasradoun1uNeInsInlg

v

9 o

H H 1 H F4
131NNV T1UIU 5aU Lﬁﬂ@]i’)ﬂﬁ'ﬁ]ﬂﬂ’ﬂlﬁ‘ﬂENG]i\ﬂ“lf\ﬂﬁf]ﬂﬂmgﬂ’NN%ﬂmu

o

&2&

NAUN BN VY T2INANNTEANED IamasHinuaeAnd 0I5 I19T0mMa NN
3B un U0 DI U HUA 1aZ¥INTATIVAOUANUIA DUV LU TOUN I
Tasmai lnaaesldiungunadeud lilsngdudieds $119u 30 au Mflinreuiion
¥1a1xaludszmalng uazinanisae U uao U NI AT usE AN nean
(Alpha-coefficient) Y04 CronbachGT'Nmsagﬂummﬁmmz%ﬁ@qﬁ’qn ARRDIESTRIER
ppuaeumNauiianuauysaud T uihwuuas vy llRususmTeyaiunquaiedis

o = I Ao [} = 1 Aa 1 v M Aa o 9
1UIU 680 518 “D'\‘]!,‘]_lu%uﬂ'ﬂ@ﬁWIfJ'JGIﬂ'J@'NGD"]ﬁGlULLﬁﬁQWﬂQWIfJ'JLG]f\T’J?Jlu‘ﬁiﬁiJa"IUUWGlu

=

gz = o 9 < Y a 4 an 9y Aaa
sz lne Mniudnideyaiinususav laudinsizdneans lasldaaanssaun
=y Jd 4 a A % [} [ [}
N15A51ZHB9AY 5T N T U UvDIn I Tudenteuen dualsusaeaunsn nazauals
A a 4 Y T a A 1 %
uelanie i imen1s a1z Y luaaauns Insesasiavinoninaseyvinee s luTuaa
a Ja a @
F8IBMINATITHONTNA (Path Analysis) HUUNA 14 (Latent Variable) TagleT1sunsy

ad15a (LISREL Version 9.20)
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a d
Nﬂﬂ'li’)!ﬂi'l%‘i’i%@ﬁq{a

4 v A Y 1

a o d’ 9 1Y d’d 1 d’
153901509 1uAaaun1s 1AT9d5 1998999 8NNHaABA NS NANAVDIN NN AN
i a U 1 ~ A o FY ya o Y o <
FIaNFIAAoraInounenFImussiud i lulszmalne fiseldhnisinusiusm
< 1 o [ { 1 A 1 H A
doya lasNULUDAO VDN (Questionnaire) 1INNGNUNNDUNIIFIIA1HIA TUNDUNS T
Y
Tausssuaruu ludszma’lne $1u7u 680 ga TasrhwuudouoIunIruAUIAUTUNTS
a < Y o a o a3 [ v 1 dy
Anszideya uazinauenanisveoanilu 5 dam aaae il
4.1 HAMIAAFIEHANUFON LAY ANNNBIVDIT YA
a 1 Qag
42 HAMTAATIHAIADANUTIY
a 4 4 a A @
4.3 HANIAATILHBIAYUTLNOUIFIBUTU
a d o
4.4 HAMIIATIEHAMVVAUM I 1ATIA5

4.5 pAM3I RS IEHANUATILAN TS ARt

4.1 wamsIRsIEHANNTeNUIATANNNEIVE YA

Re

¢ v

Y '
Tumsineasalig19e ldvkimsasndeuquamyeuae U0 AT 19TUAIINS

~ o .. J o Y Y A
NATOUAININIIATIVOINITIA (Validity Analysis) Tastiunvaovnin l1ddiFerv1q
) 1 A Y j’ 4 v
$IW9U 5 MURITUIANINYNAY 1aATIVTOUANMNIATIMUHIN taziHanziuuf

1 QU a Qd’ %
Talfuamadulseansvein1uaeandod (Index of Concordance : I0C) HazAAADNID
o A g’./ 1 é} o A 9 2’_, YA o K o
Mowntia1 10C asua 0.60 Yulludsuilgsnnummz aunaza vy 1nuugisedah
M3ATIVTOUAININGT (Reliability Analysis) @200 1INATOU (Pre-test) 11U 30 FANUNGY
Uszmnshtiauautia lndifesnungua0619 1oAT AU INAINTDTOANUHNIEATT

¥ ] Y
AMUANNAIMTLaz ANz ay 1AM UNIRT NN 0.896 LaziINAToL
d‘ @ 9 0o < d’ ) 1
ANuraNuvenuudaunInTasly ldsunsuduiagll spss lunmsminnuweiuaina

du1l52@NT Cronbach’s Alpha AAAIUAIT 19N 4.1, 4.2, 4.3, 4.4 1A 4.5 A9
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15199 4.1 Nﬂﬂ1i@]i’ﬁ]ﬁi’)llﬂ’3"llll‘ﬁﬂﬂﬂlBﬂﬁjllﬂiﬁ)1uﬂ1W§ﬂHﬁ%?)QLL‘HE]IQ‘I/I'E’JQL‘?]EJ’J

(Destination Image)

g

518M1590 ANLFAAIDIUIVTULUN maulszans
dwmilsdunald .
A9 |(Corrected item-Total Correlation) | Cronbach’s Alpha
IMAGEO!1 650
auanuian IMAGE02 542
(Affective) IMAGEO3 580
IMAGE04 513
IMAGEO5 .609
MUVFTNMANG | IMAGE06 812
NN IMAGEQ7 625
(Physical Atmosphere) | IMAGE0S .559
IMAGE09 509
891

IMAGE10 /700
IMAGEI1 629
MUMISU§ IMAGE12 693
(Accessibility) IMAGE13 737
IMAGE14 599
IMAGE15 660
UAANNIHALY IMAGE16 614
Mmoo IMAGE17 518
(Destination Personality) | IMAGE18 .509

a 4 { ' o v 4 1 1 {
wamiamsww%’ﬂyamﬂmswﬁ 4.1 nuNamys s?fmm‘waﬂymmm;mawauﬁm
g
NAWEAIS 1T IUNT 187008521119 0.509-0.812 1azliA1dN152ANT Cronbach’s Alpha
A )

o T o < A J Y] o 1 A A 9
5I0veR sy 891 “]NﬂﬂlﬂuﬂWﬂﬁ'Jﬂ‘ﬂllﬂ'lLlﬁﬂﬁﬂ'lu']%ﬁ]']LLuﬂLm%ﬂ']ﬂ’JﬂJl‘lf@ﬂ@llWUfN

dulseglunasia



115

M ' o ' ¢
15199 4.2 WﬂﬂWi@]i’J%ﬁﬂ‘Uﬂ’JﬁJlﬁﬂﬂ%@ﬂ@?tlﬂiﬁWHﬂmﬂulﬂiuﬂﬂi%ﬁ/]ﬁll‘ﬂEJ (Thailand’s

brand equity)
L ) ERCNRERTD AWAAITIUIVTIUIUN mMdwlszans
awnlsdunald .
1D (Corrected item-Total Correlation)| Cronbach’s Alpha
o v BRANDO1 .699
MIATEHUNI0INT
- . BRANDO2 538
UoYUDUIDTUA
BRANDO3 .647
(Brand Awareness)
BRANDO4 501
BRANDOS5 547
BRANDO6 .579
HUTUA TUAWT Y BRANDO7 740
(Brand Meaning- BRANDOS8 .688
Association) BRANDO09 .619
BRAND10 545
BRANDI11 743
ANNFNWUT N BRANDI2 650
ADLUTUR BRANDI3 743
934
(Brand Relationship) BRANDI4 .565
BRAND15 574
anuanelaly BRANDI16 524
NNTINNNAD BRAND17 509
HUTUA BRANDI8 733
(Brand Satisfaction) BRANDI19 715
BRAND20 558
BRAND21 648
. BRAND22 550
HUTUA INTNTIN
BRAND23 544
(Brand Meaning-
BRAND24 .679
Overall)
BRAND25 621
BRAND?26 .760
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a s Y A 1w 9 ' J
HAN15ATIEHTOYaINA15 190 42 wundmdsauquausualszimealne
(Thailand’s brand equity) A 1AAIBIUI19T 1 UNT 18900852119 0.501-0.760 1A A1
] a £ @ [ o A 3 o A o
1152 @NT Cronbach’s Alpha 53uv83A 51910V 934 Fed o unasIaNTA LA 1L

o 1 A A 9 Y 1 I
mLmﬂLmzmmmmﬁz]a’é)ul,ﬂ"ummLlﬂiagﬁlummmwnm

Ms199 4.3 WafﬂiGIi’Jﬂﬁflﬂﬂ’ﬂllLﬁfl\i"llf]\iﬁ/i]llﬂi@91}1uﬁ’)uﬂi&’ﬁi\lﬂ1ﬂﬂ1iﬁﬁ1@ﬁ1u‘ﬂa‘iﬂ1i

(8P’s Service Marketing Mix)

L ) T8N0 AUAAIBIUINTIULUN Mdulszans
dulsdunala .
1D (Corrected item-Total Correlation) | Cronbach’s Alpha
MKTO1 .664
_ S MKTO02 531
NARIHNUN
MKTO03 .693
(Products)
MKTO04 .647
MKTO05 547
MKTO06 582
MKTO07 642
3191
MKTO8 .643
(Prices and other user
MKTO09 .698
costs)
MKTI10 .600
.950
MKTI11 755
#o1ui a1 durds | MKTI2 632
M391049 (Place and | MKTI3 561
Time-Location and MKT14 .634
Accessibility) MKTI15 .659
L. MKT16 .503
AUFIUNITAQIALUALS
. MKT17 547
NITFANH
MKTI18 .501
(Promotion and
MKTI19 .585
Education)
MKT20 543
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M135199 4.3 (919)

L ) ERCNRERTD AWAAITIUIVTUIUN mMdwlszans
awnlsdunale .
1D (Corrected item-Total Correlation) | Cronbach’s Alpha
MKT21 533
MKT?22 S12
MKT23 .540
NITUIUNIT MKT24 527
(Process) MKT25 .681
MKT26 .600
MKT27 576
MKT28 581
MKT29 541
ynna MKT30 .656
(People) MKT31 .565
MKT32 .632 950
MKT33 .603
MKT34 576
s & MKT35 .668
NITHAIWNANHUS
MKT36 .595
NINYNTIN
MKT37 557
(Physical Evidence)
MKT38 .667
MKT39 719
MKT40 528
HAANTNLAZADININ
(Productivity and MKT41 554
Quality)

a d { T W 1 {
HAN131ATIEHT0Ya1NA1519N 43 Wu1als A1uaa1ANeUNegd (Tourism
'
Marketing) ?Jﬂn!ﬁﬂﬂﬂWuWﬂﬂWlLuﬂiWﬂ%ﬂ@gi%ﬁﬂTﬂ 501-.755 tagliA1dulse@nT Cronbach’s
@ T W o A I v Ao o ) 1
Alpha 'i'Jll"llf]\Wl')!L“]J‘iLﬂ'lﬂ‘U 0.950 GI)'\‘]ﬂ'ﬁ]!‘]Jull'lﬁ‘i')ﬂﬂllﬂnlﬁﬂﬂfﬂu’li]ﬂ'll!uﬂl!ﬁ$ﬂ'l‘ﬂ'3'lll

A A F) Y v G
Fodo lAvesslsoglumnauaiauin
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M15199 4.4 HANITATIVAOUANUINIIUD AU TA 1 UAUNIne ladpunaane une

(Destinations Satisfaction)

L ) ERCNRERTD AWAAITIUIVTUIUN mMdulseans
awnlsdunala .
1D (Corrected item-Total Correlation) | Cronbach’s Alpha
anuanelasiu STAO1 738
(Total Satisfaction) STAO02 .588
STAO3 .703
STA04 .607
=
anunanelaly
) o STAO05 794
NINTTUNITNOUNY? 868
STA06 730
(Attribute Satisfaction)
STAO07 .625
STAO8 501
ANuMAnrIan lasu STA09 591
(Met Expectations) STA10 .545

a J 9 A 1T W k) =3 ] J 1 ~
HANMIAATIZHTVOYAINAII NN 4.4 Wundwlsiuanuianeladeunamesiied
(Destinations Satisfaction) §A 1A AIBIUIVT1UUN 510000521319 .501-794 uaziiai
S 1

o a £ (% (Y % I o A o
#u1/5¢ANT Cronbach’s Alpha 331U04A 511N Y 868 Hadauaas Ianlamanis1ule

o 1 4' A 9 v 1 I
muummzmmmwaa@"lmmmuﬂmgiummma

15199 4.5 HANITATIVABVANNINEIUB 39U TANUNNAN DL AN D91 87 (Destination

Loyalty)

51M5V0 ALFAID NIV ULUA mdulszans

dwilsdanald -
RN (Corrected item-Total Correlation) | Cronbach’s Alpha
LOYO1 536
LOY02 569

ANUANATINAUAR | LOYO03 606

(Attitudinal Loyalty) | LOY04 549 -
LOYO05 510
LOY06 602
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518590 AULAAIOTUIVTULUN mdlszans
awmilsdunald .
1D (Corrected item-Total Correlation) | Cronbach’s Alpha
LOYO07 .661
ANUANATINGANTTH | LOYO8 689
(Behavioral Loyalty) LOY09 567
LOY10 752
LOY11 .651
LOY12 .618
LOY13 .844
ANUANAABMTUTMS | LOY14 601
(Service Loyalty) LOY15 .833
943
LOY16 719
LOY17 45
LOY18 .604
LOY19 722
LOY20 755
ANUANATITIY LOY21 705
(Composite Loyalty) LOY22 .831
LOY23 521
LOY24 .692

HAN13ATIEHT0NAINATIT TN 4.5 NU daulsanuinadunadnedtng?

u

! o o 1 1 Y a A{
(Destination Loyalty) 1A11aa81119 311105 184008521119 .510-.844 uagiiarduilszdns

[

% 1T W : I . 1 o o
Cronbach’s Alpha 59083A U 51910 D 943 Fedeuniasianliasaassiuiasuunuas

, A A Y o , o
ﬂ1ﬂ’N3JLGI)"EJﬂﬂqﬂﬁﬂﬂﬁﬁllﬂiﬂgjulﬂ'MMQNTﬂ
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a ¢ v aa &
4.2 AN IAIISHATOANUITU

[ a

o a g a ¥ 1 o 1 o a d v
:3 EJVIWﬂWi'JLﬂﬁWgﬂﬂWﬁﬂﬁﬁHﬁWuéUﬂﬂﬂﬁjﬂﬂ?ﬂﬂ%‘ﬂﬂﬂuuﬁu@fﬂﬁ')tﬂi'l%‘ﬂaﬂ‘]&lﬂ!g

] Y] ] ] H o a d aAaa a @
"U@\‘lﬂ@ﬂﬁﬂﬂﬂﬂg]}ﬂﬂﬂ1ﬂ3ﬁ~la %ﬂﬂﬁ% LA UAUINANITAATIEHADATINT TUUIVDIA IS

Y
U

9 1 ,:' ] ,:' ] 9 1 ] =1
AYAUNAY TIULVIUVUNINTIIU AU wazAIn N 1A Al

4.2.1 HAN5INTZHANBUL VO INGNHIVEN

v
o

a J a J o ] J aa
HamsanzHteyana 1l uazdoyamunganssuveingualodlaaaIdlenIanag

= Y [ A o &
AIUD LIATIDYDLAINITIN 4.6 ANU

M51971 4.6 Yoyan livesnguaiedia

’ = . DRITEN Sovaz
AUANHULVBINGUAIDYY
(Frequency) |(Percentage)
How many times you visited
2 times 411 60.5
More than 2 times 269 39.5
What province you have ever travelled Thai Lanna Cultural before?
3o 1wl 302 44.4
AN 79 11.6
GRMN 69 10.1
B850 89 13.1
WEL 31 4.6
LS 34 5.0
U 22 3.2
1 gDIdOU 54 8.0
INE
WY 365 53.7
N4 315 46.3
91

S ety 203 36 5.3
21-307) 324 47.6
31-40 %) 192 28.2
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M135199 4.6 (919)

3 o DRITEY Sooaz
AUANHUSVDINGUAIDYTI
(Frequency) |(Percentage)
41-501) 63 9.3
51-60 1 39 5.7
6113l 26 3.8
dya

Chinese 76 11.2
British 55 8.1
Polish 10 1.5
Portuguese 3 4
Belgian 3 4
Dutch 5 i
Switzerland 23 34
Irish 13 1.9
Demark 12 1.8
Finland 2 3
Sweden 12 1.8
Taiwan 4 .6
Russian 8 1.2
Italian 43 6.3
Norway 4 .6
Australian 33 4.9
French 42 6.2
Spainish 14 2.1
Ukraine 33 4.9
Germany 50 7.4
Mexican 6 9
Brazilian 3 4
Japanese 7 1.0
USA 115 16.9
New Zealand 8 1.2
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3 o 11U Sooaz
AUANHUSVDINGUAIDYTI
(Frequency) |(Percentage)
Canadian 39 5.7
Singapore 30 4.4
Pakistans 1 1
Korea 4 .6
Lao 8 1.2
Malaysia 10 1.5
Hungarian 4 .6
FTAUNMITANY
UeuANHN 37 5.4
ayfsan 105 15.4
ERIRGE 397 58.4
Yo In 123 18.1
Sauen 18 2.6
GRET
Student 98 14.4
Government officer 185 27.2
Private-company employee 239 35.1
Business owner 92 13.5
Retiree 35 5.1
Other (pls specify) 31 4.6
510 1dnoiAou
Less than 20,000 baht 56 8.2
20,2001-40,000 baht 147 21.6
40,001-60,000 baht 117 17.2
60,001-80,000 baht 125 18.4
80,001-100,000 baht 111 16.3
Morn than 100,000 baht 124 18.2
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3 L 11U Sooaz
AUANHUSVDINGUAIDYTI
(Frequency) |(Percentage)
mldsufivingotu

Less than 1000 baht 383 56.3

1001-3000 baht 284 41.8

More than 3000 baht 13 1.9

ml¥1e01msne i

Less than 300 baht 163 24.0

301-700 baht 436 64.1

More than 700 baht 81 11.9

Siuiminlulne

Woonin 3 u 37 5.4

4-6 162 23.8

7-9 97U 150 22.1

10 - 12 61 9.0

13- 15 115 16.9

1NN 16 TU 92 13.5

[ am an expat living in Thailand 63 9.3

ﬁwﬂ‘]ﬁﬂ‘lgﬂﬁlf"ﬁUﬂNNWﬁ’ﬂ%ﬁﬂ’J

Laumamﬁmzﬁ'mm 576 84.7

duma Tasldisiniag 75 11.0

%ﬁluq 29 4.3

What is the purpose of your trip in this region?

Sightseeing 209 30.7
Cultural/religious trip 198 29.2
Ecotourism; natural 58 8.5
Health tourism 43 6.3
Leisure 50 7.4
Seminar 68 10.0
Adventure 54 7.9
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M135199 4.6 (919)

U fouas

[

AUANYUZVOINGUAIDY
(Frequency) |(Percentage)

What is the major source of information motivating you to travel to

the northern region?

Friend/Relative 150 22.0
Internet 107 15.7
Travel books 99 14.6
Media 87 12.8
Travel agent 108 15.9
Thailand's tourism office 129 19.0

v ) N
INA1T1N 4.6 TOYANGUAIDGNNINUA 680 A NUIFADVUDUTBUD WA BN B
d' 1 d' 9 1 g‘./ 9 [ [ dl d' [ [ = []
an1uNneuneId UM 11NN 2 A59 3988z 60.5 Jandalmeuniige Yaniamoq v
$ouny 44.4 599090199 IAT09310 S00aY 13.1 INAY18 T008Y 53.7 INANNN S0002 46.3
Taglio1gszning 21-30 Wieeaz 47.6 5098911001y 31-40 7 §ovaz 28.2 1AgR1gTZNI
29 < o a a 9 @ Aan Y
41-50 1 Fovaz 9.3 Huaudywiaening fevas 16.9 sodaundyr iy Sevay 11.2
1 = [ = (% =Y S Y [ =y 9
dauluailiszaumsAnuszauliannes fevaz 58.4 399aunizay Ysyanin Feeay 18.1
1 o 1 = = I o A o Y A = E) 9
ngumednlodwduninauuiinenyu Seeaz 35.1 sesaumiiiondudisivms Sevaz
A ] a 9 e SV | A ]

27.2 HAZ TN IOIFINY 080y 13.5 oz e lAmdoAvIAOU 12,001-20,400 UM S00az 21.6
a Y A 1A 9 A Y A oA
50909110518 AR deaoifou 26,401-33,600 VN 50882184 (1azlis1y lamasaiaou 40,001

49! 9 1 Y1 d‘ Y o 1 [ Y 1 9 1 1 [
vmvu 'l Fesag 18.2 arldoendwnae I uifosndn 1,000 VN Sa8ag 56.3 A101MITHDTY
301-700 11N 3088% 64.1 TMUIUTUNGIND 4-6 TU Fosaz 23.8 T0I09IUIUTUNT WA 7-9
U Fosaz 22.1 HATIUIUNEIND 13-15 U Fp8ag 16.9 1NDIAUNNUINDUNNDY 087

a d‘ a o J Y g o 9 a
84.7 @umaiesu i ovaz 30.7 unastoyadinglumsadrasegalalums@unielyl

A A Yo o a A k4
NAUDAD mi"lm‘umuuwxmﬂamuamwau 080 20.0

¢ aa Y 1 aad
4.2.2 Nﬂﬂ13£3!ﬂ5131’1@’@]%!%QWiimu1ﬂJﬂQﬂ3!!ﬂ§1uﬂ1iﬁﬂ‘tﬂ manan

UITUUDN
aunly)
a d Aaa a A o 1 { [ H
Tunmsimszradamanssauidise ladnedenunae druboauuniasgiv
1 1 1 Y d a 4 J )
Anulae AR ﬂ?llﬂ-ﬁl,m’li f1 P-value wazulananmisiasizrvesanysluluaiu

[ 4 1 J d‘ 9 1 4 Y 1 d‘ 9 = 1
AMMNANHUUDIUUNAINDIUNYT ﬂWUﬂﬂ!ﬂHL‘]Jiﬂhl‘ﬂfJ AuAaIANeUNgl AMuaNuNine luae
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[ 1 H o 1 1 [ H A
uraIeued MuUANNINARBIHaINNNe) TaslHnasiiasanasI9aoUMSHINIILLY
UnAdedrudesnumasgiuguaed lidnnaunae Annud limu 3.00 tazainnuylag
1 1 I 4 9 ~ o 9 1 9 oA ]
Tinrnndn 7.00 wnasinisniznedoyaneouinld Tasarnntd uazanulasioglu
d v 1 o ' . . . ! 2 .
AUNAINEI 92111915152 1UA 1878 Maximum Likelihood 1130AA (West, Finch &
ya o Y o @ a Y4

Curran, 1995) 1az 190 1411150519900 052910909801 51391 5290 (Observed) 910
1 4 a ! o o o aa . . : (Z { o

a1 la-gunas Taeiarsanainanisdiigneana (Significant) Favnaaudstiimsnaaeud

v Y
AN significant NTLAV 0.05 HaAaawlsHuTImsuanuaanuylidaduadidinislalug

@

9
o v aa Y Y < a
UIAIAYNNADN (P-value > 0.05) waraenawlsuuimsuanuaaiuiuudng

=W 9

VAHAMINATBUNUIA P-value ¥oa 11 50A 108 0.05 Taglndazdedlums
wanuaa 1NUNA HAIINATNUNIUITIUNTTY HazUITIRMIMI AN IR MUY 1804
Tael¥Tsunsudaisa uazldngquatesniiiivuialng (nquaie81a8119u 400 4A) G3ns.
2556; HI9EV. 2555) MIasdoumMsuanuvesdnlsdunals ensonnsannananm

Y 1 R A o J a L7 a I Y a
A1 BazA1n1u 1A ‘ﬂN3Jﬂﬁﬂ?ﬁumﬂmcﬂﬂﬁwmiil!1?]TJT”U’B)N“m\lﬂﬁﬂizmﬂlﬂuiﬂﬁﬂﬂ@

Y
)

9
w50l dwmsumsanyideyaluaiiiditersimsasaeumsuanisalndvesainsifen

U

(Univariate Normal Distribution) 1980539 @01U210015791321A18210617 azain1uIaq a4
° 1 1 a 1 1 1 a = A 1 Ao 9 9
mvuadinual i 3 tazainu Ialinu 7 3s9zdenlianyae nsuanuesdoeyan
Aa ' P Y
IndTRalnauazedlummaifeensn 18 (Curran, West & Finch. 1996; Kline. 2011)
Y
a 1 a, )
wonvindnnmslsziiuamaledsanuniiulil1dgege (Maximum Likelihood: MI)

3 am A ' ' oA Y A % I as
13 UIFTNUAUUNTI (Robustness) 0N 15 HUYBANaUDBIAUNINAIIITNITU T2 U1

Jd v

1 a 4 4 k { a
AMTITADTUVVDY ) (Bollen. 1989; West et al. 1995) HaH¥18D9 NTANANITIATIEHEIN
ANugnAee taziilszantnmaaehiinisdhiu (violate) Toanasyesmstszanma (gnus

A AAas 1 a J 9 [ Y
wazane. 2554) Juldsunsuaasa Ta5Uszunammsiwmesuagmsastauiasialvaivise
a g Y ) . o £ v 3 o A Y ¥y a
AnTIzRYoyaTuNs2aN (Categorical Data) Tnofmuadoyaiaiuaaoiiold s3unsdl
ax 1 a 14 a A A U [ oA 9 dy Y
5U521UAINSIADSUUDNAENNAINLNTI (Robustness) AaN1IATHUYDANa UL 09AY

A @ 9 < a A o Y @ <
Lﬁ@ﬂﬁﬂ‘]slm$ﬂ1i!l>%ﬂ!lﬂ\’l"ll’E)iJ”ﬁ!’l]uLL‘U‘Uﬂﬂﬁ (185 FaLLBN. 2547) anbaesuantaunyy

U @ 1

Unadwsodduld nsainldnqualredisvuialng Tasnasldnquaredisediation

C)

9

[ [ U 2

Y
Wwfiveldnquanedia 680

a

) v L} d%' d[ a v
100-200 ﬂu’JEJG]’J’E]EJN"UuUl‘]J (Chou & Bentler. 1995) &54n15398A

o a d aa a @ @ {
YA Iﬂﬂ "U'E]u'l!ﬁu’E)N'ﬁﬂﬁ")!ﬂi'lgWﬁﬂ@ll,“]NWiim'l"U@Qﬁ')LLﬂ5@\1@]151\‘1‘1?] 4.7,4.8,4.9,4.10 Loy
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A
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13197 4.7 HANIUATIEH ADATINT TUUIVIAUTA U NN YA VD IUNAIN0 AN

(Destination Image)

dulsdunald | dofow | & | SD | SK | KU X2 P-Value|  uilawa
IMAGEO1 | 4.43 | .595 | -.530 | -.392 | 73.65 | .000 Lﬁuﬁaaqmm
IMAGEO2 | 3.35 | .840 | -.303 | .058 |59.87 | .000 Lﬁuﬁ’wqq

Affective 2 v

IMAGEO3 | 431 | .724 | -.655 | -.424 | 64.00 | .000 |MUAWFININ
IMAGEO4 | 3.97 | .719 | -.274 | -.233 | 58.88 | .000 Lﬁuﬁ"mqq
IMAGEO5 | 3.71 | .749 | -.329 | -.080 | 49.70 | .000 Lﬁuﬁ':mqq
IMAGEO06 | 3.99 | .649 | -.283 | .271 |85.98 | .000 Lﬁuﬁ}’JfJQN

Physical ]y
IMAGEQ7 | 3.96 | .683 | -.418 | .583 |74.95 | .000 IMUAIIN

Atmosphere s
IMAGEO8 | 4.20 | .735 | -.660 | .540 | 60.15 | .000 IMUAYIN
IMAGEQ9 | 4.14 | .705 | -.588 | .560 |71.89 | .000 Lﬁuﬁ’mqq

IMAGEI0 | 3.60 | .689 | .032 | -.259 |45.80 | .000 Lﬁuﬁ’mqq

IMAGEILL | 3.56 | .795 | .211 | -.346 |52.50 | .000 Lﬁuﬁ’mqq

IMAGE12 | 3.82 | .701 | -.015 | -.436 | 46.85 | .000 Lﬁuﬁ':mqa

Accessibility A .
IMAGEI13 | 3.36 | .811 | -.076 | .486 |56.67 | .000 MUAII

IMAGE14 | 3.77 | .718 | -.370 | .117 | 65.50 | .000 Lﬁuﬁjﬁﬂq&

IMAGE15 | 3.95 | .641 | -.124 | -.094 | 69.85 | .000 Lﬁuﬁ}’JfJQN

IMAGEL6 | 3.99 | .676 | -.306 | .464 |84.91 | .000 Lﬁuﬁ’mqq

Destination s 9
IMAGEI17 | 3.93 | .653 | -.118 | -.155 | 63.95 | .000 IHUAIWG

Personality s
IMAGEIS8 | 4.09 | .654 | -.256 | -.090 | 39.87 | .000 IHUAIWG

{ a Jd o v 4 1 1 {
1AA15199 4.7 Nﬂﬂﬁﬁlﬂﬁ'I$‘Vi@]’JLL‘]J5@91}'11!5]”IWE‘]ﬂ’HﬂHJ’ENLLWﬂQTIi’NLﬁEJ’J (Destination

S 1

Image) 11ATIANAUNDEDYTZTNIN 4.43 - 336 lagANRAYGIgaAND Affective IMAGEOL ag

Affective IMAGEO5 1agliaUnaeininy 4.43 uas 431 s amsua1a1u] (Skewness) azal

A1 1A (Kurtosis) HA1a210f0g51319 -.660 14 -.015 nazA1n1u1AI0gTz M9 583

= K A 9 ' s o ° a I’ g
03 -.080 3 ﬂ@'J”Iﬂ"liﬂiS’J%Tﬂﬂlﬂgaﬂgiulﬂﬂ!“ﬂﬂﬂﬂuﬁﬂllﬁgﬁnﬂiﬂu"lll‘]J'JLﬂi"lgWiusllu@]@u

aol1/1d



127

H a d aa a @ ! J
ﬂ1§1\1ﬁ 4.8 Naﬂ15'Jlﬂ313°Viﬁﬂ@]L"]f\‘]W3'iﬂlLl1"]]@\1ﬁﬁllﬂiﬂﬂ!f’nuﬂiuﬂﬂﬁxlﬂﬁqﬂfl (Thailand’s

brand equity)

dwlsdunald | Fefow | & | SD | SK | KU X2 P-Value| tilawa
BRANDOI | 3.98 | .571 |-.240 | .874 | 73.89 | .000 Lﬁuﬁ’w’gq
BRANDO2 | 3.47 | .742 | .313 |-.025 | 58.90 | .000 Lﬁuﬁ’w’gq

Brand Awareness 2 v
BRANDO3 | 3.85 | .773 |-.213 | -.310 | 58.90 | .000 IHUAIWG
BRANDO4 | 3.65 | .672 |-.535 | .420 | 44.50 | .000 Lﬁuﬁ"mqq
BRANDOS5 | 398 | .634 |-.196 | .138 |56.97 | .000 Lﬁuﬁ"mqa
BRANDOG6 | 3.98 | .688 |-.377 | .252 | 75.50 | .000 Lﬁuﬁ"mqa
BRANDO7 | 4.01 | .733 |-.286 |-.380 |59.85 | .000 Lﬁuﬁ"mqa

Brand Meaning- s
BRANDOS | 3.93 | .710 |-.191 |-.293 [44.91 | .000 IMUAYAN

Association s
BRANDO09 | 4.07 | .678 |-.252 [-.249 | 71.61 | .000 IHUAIWG
BRANDI0 | 3.84 | .647 |-263 | .245 | 45.80 | .000 Lﬁuﬁ’mqq
BRANDII | 3.81 | .672 |-282 | .165 |52.50 | .000 Lﬁuﬁ’mqq
BRANDI2 | 4.17 | .645 |-.236 |-.380 | 46.85 | .000 Lﬁuﬁ"mqa

Brand L
BRANDI3 | 4.04 | .701 |-.363 | .140 | 56.67 | .000 MUAIAN

Relationship i
BRANDI14 | 4.11 | 713 |-.359 |-.347 | 65.50 | .000 IHUAIAN
BRANDIS5 | 422 | .650 |-.312 |-.429 | 69.85 | .000 Lﬁuﬁ";ﬂqqmﬂ
BRANDI16 | 3.97 | .660 |-.154 | -.164 |54.91 | .000 Lﬁuﬁ’mqq
Brand BRANDI17 | 3.96 | .654 |-.116 |[-.216 | 63.95 | .000 Lﬁuﬁ’mqq
Satisfaction BRANDIS | 4.09 | .581 |-.055 | .088 |39.87 | .000 Lﬁuﬁ’mqq
BRANDI19 | 4.09 | .648 |-.446 | .673 | 64.80 | .000 Lﬁuﬁ"mqa
BRAND20 | 4.15 | .619 |-.180 |-.165 | 98.48 | .000 Lﬁuﬁ"mqa
BRAND21 | 4.32 | .660 |-.546 |-.281 |56.67 | .000 Lﬁuﬁ'wqqmﬂ
BRAND22 | 4.14 | .685 |-.321 |-.362 | 65.50 | .000 Lﬁuﬁ"mqa
Brand Meaning- | BRAND23 | 4.04 | .816 |-.595 |-.104 | 69.85 | .000 Lﬁuﬁ’w’gq
Overall BRAND24 | 4.06 | .691 |-.482 | .407 | 63.89 | .000 Lﬁuﬁ’w’gq
BRAND25 | 4.37 | .665 |-.702 | -.058 | 58.90 | .000 Lﬁuﬁ’wqqmﬂ
BRAND26 | 4.08 | .633 |-.237 | .124 | 58.90 | .000 Lﬁuﬁ’w’gq
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{ a Jd o J 4 .
210A15°97 4.8 nan1sanTiznalsnuausualszmalne (Thailand’s brand
equity) ¥1A5IANANNDYDYTL1I19 3.47 - 4.37 1AAUNAYYIZAND Brand Meaning-Overall
Y o A o A = A v W = o o 1 9
VOADINN 22 1AZA10INN 26 TANAURAVNIND 4.32 D9 4.37 A IMSUAIANI (Skewness)
nazA1n21u A9 (Kurtosis) 1A1A10110¢52 1319 -.050 D4 -.702 1azAIAIN TAIDETLH IS
=3 < A 1 9 ] A [ o a 4
-.025 19 .874 BaD01N1InTzedoyaog lunusineeuiunaz o ldans1zd lu

Y
o/

Tuaouas 1114

3 a J aaa v {
ﬂ1§1\1ﬁ 4.9 Wﬁﬂ']i’:]l,ﬂ‘i']zWﬁﬂ@L%\?Wiiﬂiﬂ'l"llf]\ig{'luﬁa']@‘1/]’6]\11,‘17]8'3 (Tourism Marketing)

o — 2

daunlsdunald | defew | x | SD | SK | KU X |P-Value wilawa

MKTO1 | 4.10 | 555 | -.116 | 818 |83.89| .000 | fiudoge
MKT02 | 4.04 [.578 [ -092 | 335 [58.90| 000 | tiudlege
Products MKTO03 | 4.07 | .612 | -157 | .089 [68.90| .000 | tiusiogs
MKTO04 | 3.57 | 806 | 347 | -271 {4450 000 | tfiudiogs

MKTO5 | 3.59 |.820 | 218 | -245 {56.97| .000 | siusiogs

MKTO06 3.96 | .678 | -.432 | .835 |75.50| .000 gﬁuﬁ’wqq
MKTO07 4.03 |.621 | -.203 | .236 [69.85| .000 Lﬁuﬁﬂﬁl@jﬂ

MKTO08 4.09 |.599 | -323 | .892 64.91| .000 Lﬁuﬁﬂﬁl@jﬂ

Prices E
MKTO09 3.95 | .673 | -.266 | .080 |71.61| .000 WHUAIWG
MKT10 3.60 | .898 | -.069 | -.435 |45.80| .000 Lﬁuﬁ"mqq
MKT11 3.71 | 766 | .070 | -.268 |52.50| .000 Lﬁuﬁ"mqa
MKT12 391 |.617| -.244 | .650 |86.85| .000 Lﬁuﬁ"mqa
MKT13 3.40 | .804 | .240 | .473 |56.67| .000 gﬁuﬁ’wg{q

Place MKT14 3.25 1.905| .150 | -.268 |65.50| .000 gﬁuﬁ’wg{q
MKTI15 3.43 | 774 .084 | 226 [69.85| .000 gﬁuﬁ’wg{q
MKTI16 3.52 | .765| .128 | -.171 |54.91| .000 gﬁuﬁ’wg{q
MKT17 335 | .753 | -.062 | 774 |63.95| .000 Lﬁm’haqq
MKT18 3.36 | .702 | .348 | .744 |39.87| .000 Lﬁuﬁ"gaqq

Promotion

MKT19 | 3.84 |.700 | -202 | .044 |64.80| 000 | tiusiogs

MKT20 | 348 |.705| 710 | -151 [98.48| 000 | tfiusiogs
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dulsdunald | dedom | X | SD | SK | KU XZ P-Value| wtilawa
MKT21 | 3.85 | .628 | -413 | 1355 |56.67| .000 | 1Hudaoga
MKT22 3.83 |.628 | -.497 | 1.479 |65.50( .000 Lﬁuﬁaaqq
MKT23 377 | 711 | -.149 | 226 |69.85| .000 Lﬁuﬁaaqq
MKT24 3.84 |.699| -497 | 1.074 |54.91| .000 Lﬁuﬁaaqq
Process 2 v
MKT25 4.05 | .622 | -290 | .500 |63.89| .000 IMUAIYG
MKT26 | 4.06 | .628 | -187 | .045 |58.90| .000 | 1Hudaoga
MKT27 | 3.95 | .606 | 096 | 076 |58.90| .000 | 1Hudaoga
MKT28 | 3.86 | .632|-193 | .162 |44.50] .000 | 1Hudaoga
MKT29 4,19 | .661 | -.418 | .023 [56.97| .000 Lﬁuﬁjﬂﬁlgﬂ
MKT30 3.59 | .847 | .153 | -.692 |75.50 .000 Lﬁuﬁjﬂﬁlgﬂ
People 2 v
MKT31 4,03 |.600 | -.136 | .226 |59.85| .000 WUAYEN
MKT32 398 |.664 | -307 | .232 |44.91| .000 Lﬁuﬁjﬂﬁlgﬂ
MKT33 | 348 |.771| 036 | -.174 {71.61] .000 | Hudaoga
MKT34 421 | .652 | -.243 | -.721 |45.80| .000 Lﬁuﬁ"wgqmn
MKT35 | 3.97 | 614 | -097 | 006 |52.50| 000 | 1Hudaoga
MKT36 3.62 |.822| .095 | -.626 |46.85| .000 Lﬁuﬁjﬂﬁlgﬂ
Physical 2 v
MKT37 393 | .656 | -.176 | -.024 |56.67| .000 WUAYEN
MKT38 4.02 | .617 | -.126 | .017 [65.50| .000 Lﬁuﬁjﬂﬁlgﬂ
MKT39 393 |.650| -.092 | -.206 |69.85| .000 Lﬁuﬁjﬂﬁlgﬂ
MKT40 | 3.57 |.789 | 217 | -522 |5491] 000 | rfiudegq
Productivity | MKT41 | 3.97 |.590 | -.122'| 290 |63.95 .000 | tfiudisge

{ a < @ 1 { @
NAT1N 4.9 Wﬁﬂ1531ﬂ31$ﬁ€5]'Jllﬂi@gﬁuﬁﬁ1ﬂﬂ@\uﬁﬂﬁ (Tourism Marketing) ¥19153A

A ~ ' ' ' ~ A A 9 o A A >~
HANURAYDYISTIN 3.25-4.21 Iﬂﬁlﬂ“ﬂﬁﬁlgﬂq@ﬂ@ aDIuUnN (place) VDAIDIUN 12 IﬂﬂﬂJﬂWlﬂﬁﬂ

MIND 421 §115UAIRU] (Skewness) 1azA1A11 TAg (Kurtosis) 1A1A1101T0852 1119

= ] [ [ ] = é A ] 9 ] c'::'
-.055 99 -.702 Llﬁgﬂ'lﬂ'ﬂlliﬂ\iﬁgigﬂﬁ'lﬂ -.025 93 .874 “IN’L]@'Nﬂ'lﬁﬂi%%'lfl%f)gﬁ@gslulﬂﬂ\l"ﬂﬂ

[ o a ( ?x’/ 1 Y
gousutazausnin linsz i luduaouae li'ld
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aAa aAa

4 a 4 (Z 1 1
M131499 4.10 Naﬂ1§'Jl,ﬂ'i”lg‘Viﬁﬂ@]lﬁ]f\‘]‘i/‘liﬁm‘uHJ’ENG]'JLL‘]JiﬁWHﬁWHﬂ’JWNﬁQW@Kl%G\@LLWﬂQ

7N991N8" (Destinations Satisfaction)

9

dwnlsdunala |dofaw| & | SD | SK | KU X | P-Value wiawa

STAO1 400 | .618 | -.185 239 | 86.40| .000 Lﬁﬂﬁﬁ&léjﬂ
Total Satisfaction s v
STA02 | 3.80 | .657 | -.766 | 2.445 | 66.80 | .000 |lHUAIYY

STA03 | 4.09 | 720 | -308 | -511 | 56.87| .000 |iiuddegs
STAO4 | 3.65 | .665 | 467 | -669 | 75.90| .000 |ifiudnegs

Attribute STAOS | 3.75 | .585 | -025 | -239 | 95.85| .000 |iiudnege
Satisfaction STA06 | 3.78 | 629 | 147 | 018 | 7491| .000 |tHiusiegs
STAO7 | 3.84 | 607 | -226 | 313 | 56.67| .000 |tfiusiegs

STAO8 | 3.90 | .624 | -.142 | .088 | 66.87| .000 L‘ﬁuﬁj’lﬁlg’ﬂ

STA09 | 4.14 | .649 | -.279 | -.148 | 75.50 | .000 Lﬁuﬁ’aaqq
Met Expectations 2
STA10 | 4.07 | .721 | -267 | -.545 | 99.85| .000 |MUAIYG

INA13197 4,10 Han153tas 12 dnls Augruauiane lagounaine e
(Destinations Satisfaction) 1103 3AT A1UNA80T 1319 3.65-4.14 TasA aAagIga Ao
AuAIaN T Fad1a1ud 10 Taofiaundemany 4.14 §1m5ua 1110 (Skewness) LA
An2 1ad (Kurtosis) IA1AmtTagse 114 -.025 84 -.766 1tazanu 1A90g321na1a -.669 19

< A 1 Y 1 s @ o a J g
2.445 Gmamwmiﬂizmﬂmayaagiummmwﬂaniuuagmmmm‘lﬂamﬁzﬂumumau

ao 1@

aa a

4 a 4 @ @ 1 1 ' {
ﬂ1§1\1ﬁ 4.11 Waﬂ’li')&ﬂi’lgﬁﬁﬂﬁl%\iv\liimu']mf]\?@]’)llﬂiﬂj'lilﬂﬂa@@uﬂaﬁcﬂ’ﬂ\?Lﬁfl')

(Destination Loyalty)

9

daunlsdunald | defew | x | SD| SK | KU X |P-Value wilawa

LOYOl | 4.28 | .673 | -407 | -805 (78.90| .000 |fiusseganin
LOY02 | 420 | .733| -399 | -829 |73.50| .000 | wWiuddega
Attitudinal LOYO03 | 421 |.725| -444 | -675 |66.97| .000 |#uddegauin
Loyalty LOYO04 | 4.16 | .775| -457 | -696 |55.30| .000 | wWiuddega
LOYO05 | 3.90 | .816| -.604 | .649 (78.20| .000 | tfiuRaege

LOYO06 3.90 | .808 | -.498 | .246 |46.80| .000 Lﬁuﬁaaqq

LOYO07 3.65 | .792| -.666 | .722 |46.87| .000 Lﬁuﬁaaqq
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dlsdunald | dedom | X | SD| SK | KU XZ P-Value| wtilawa
LOYO08 361 |.922| -916 | .862 |85.50| .000 Lﬁuﬁ”mgq

Behavioral s 9
LOY09 3.75 | .752 | -.280 | .413 |89.85| .000 WUAYEN

Loyalty s v
LOY10 3.59 | .828 | .149 | -.553 |54.91| .000 WUAYEN
LOY11 3.64 | .784 | -.512 | .366 |56.67| .000 Lﬁuﬁaagq
LOY12 3.69 | .687 | -.422 | .837 |66.87| .000 Lﬁuﬁ”mgq
LOYI3 | 376 | .689 | -435 | 791 [7550| 000 | rifudlegs
LOY14 419 | 758 | -.398 | -.968 |78.20| .000 Lﬁugﬁﬂgﬂ

Service Loyalty s v
LOY15 391 | .843 | -.354 | -.202 |46.80| .000 IMUAIYG
LOY16 3.84 | .677| -.014 | -.382 |83.50| .000 Lﬁuﬁjﬂﬁlgﬂ
LOY17 3.69 | .780 | -.614 | 1.144 |89.85| .000 Lﬁuﬁjﬂﬁlgﬂ
LOY18 3.62 | 962 | -.714 | 398 |54.91| .000 Lﬁuﬁjﬂﬁlgﬂ
LOY19 344 | .839 | .179 | -.034 |56.67| .000 Lﬁuﬁjﬂﬁlgﬂ
LOY20 4.02 | .753 | -.115 | -1.002 |66.87 | .000 Lﬁuﬁ"mgq
Composite | LOY21 | 4.07 | .728 | -171 | -892 [85.90| 000 | tiudiogs
Loyalty LOY22 | 3.98 | 793 | =309 | -578 |85.50| 000 | tHiudInge
LOY23 3.65 | .749 | -.447 | 768 |89.85| .000 Lﬁuﬁjﬂﬁlgﬂ
LOY24 3.67 | .817 | -.639 | .895 |54.91| .000 Lﬁuﬁjﬂﬁlgﬂ

A a Jd v (2 v A 1 1 A
INA1519N 4.11 wan1sasiziaudsaiutsauinanouvainoanegn

(Destination Loyalty) 11953a1A1na00g3z 1319 3.98-4.28 Iaga unfegagano Auanaiz

NAuUAd 101090 1 Tagliaunaeminy 4.28 115 1UA1A21111) (Skewness) 1Az A4 A

(Kurtosis) 1A10210110¢55 1319 -.916 19179 taza1n1u 1aaegsz1a1a -1.002 79 1.144 &9

A 1 9 (] (d‘ [ o a L g}/ 1 9
fonmsnszaedoyasylunusinsensutazaninth laimszdluruaouasli 14
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= 1 3 =1 4 1
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nanuasnAviaredauys (Multivariate Normality) ¥939 0 duu@Ne1nUANITATIIA DY

3152m3 Av 1) aalsuaazaidesuanuasuu vl 2) N1INTL185IUAY (Joint Distribution)
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voeanlsunazaao i unisuvsnuvanvuldnaveadoanads (Bivariate Normal)
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3) ANNANHUTIENIAIsNnauduaT991An15 1 Seatter Plot taziinuualslsau
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HULRAYINY (Homoscedastic) usitiioannitlunszuiumsnimsastvaen ldenn 39a1uise
NNTUIATIVADUFIUNTI TNV UYNAVO 3811 51A82 (Univariate Normality) (Kline.
2011; 123 FAUTY. 2547; U1 U84, 2557) TAsN013U191AAIANUIT (Skewness) 1HIAY 3.00
1w o ' ' [ 1A 1o IR a o
(AduYsal) 1aZAINI1N TAY Kurtosis 111A1 7.00 (AIFNY581) FINANITAATIZH IUAINT Y
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M9ed 4.12 wamsInIzRANUFURUT s T Iegaausdanald

Variables Mean | S.D. 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 2 23 24
1. Affective 401 | 0478 1

2.Physical 400 | 0515 | 504" 1

3.Accessibility 365 | 0521 | 4297| 493" 1

4 Destination 400 | 0548 | 3597 | 5387 | 4457| 1

5. Awareness 374 | 0504 | 4227 | 5057 4247 | 4287 1

6.Association 395 | 0481 | 4457 | 5787 | 5307 | 5547 5887 1

7.Relationship 411 | 0612 | 4257 | 5957 | so17| 5247 | 4187 6397 1

8.Satisfaction 408 | 0518 | 4337 | 6077 | 5087 | 5607 | 453" | 637 | 27| 1

9.0verall 417 | 0520 | 497" | 5397 | 4127| 4807 | 4267 | 626 | 6157 | .69 1

10.Product 387 | 0542 | 3787 | 4827 | 6037 | 4447 | 3257 | 4777| 5787 560 | 4997 1

11.Price 389 | 0552 | 3117 | 4657 | 5847 | 4557 | 3897 | 5747 | 5847 | 5917 | 5247 | 6837 | 1

12.Place 350 | 0589 | 2337 | 3097 | 5397 | 3057 | 4457 | 4207 | 2087 | 3237| 3107 | 5237 | s61” 1

13.Promotion 351 | 0508 | 2257 | 3257 | 3827 | 2727 | 3637 | 3727 | 2737 2777| 2847 | 4277 | 3047| 5937 1

14.Process 390 | 0479 | 4567 | 5727 | 4657 | 4877| 5367 | 626 | 5587 | 5757 | 6067 | 5227 | 5847 | 4377| 5147 1

15.People 395 | 0541 | 4087 | 3927 | 5307 | 4687 | 3937 | 5077 | 5187 | 5257 | 4357 | 5747 | 5257 | 4337 | 3797 | 5407 1

16.Evidence 384 | 0494 | 4547 | 5287 | 6537 | 4617 | 4677 | 6157 | 5987 | 5897 | 5707 | 656 | 640 | 5277 | 4837 | 656 | 6737 | 1

17.Productivity 397 | 0590 | 3277 4597 | 4987 | 3637 | 4347| 4807 | 5057 | 4837 | 4117| 4507 | 5427 | 4487 | 3997 | 5287 | 4767 | 665 1

18.TotalSat 390 | 0550 | 3687 | 4557 | 2077 | 4427 | 3637 | 4507 | 4257 | 4747 | 4657 | 3617 | 3477 | 3247 | 3317 4937 | 3047 | 412”| 3147 1

19.Attribute 384 | 0483 | 4507 | 5447 | 4927 | 5517 5237 | 5997 | 4977 | 5767 | 5637 | 5267 | 5197 | 4987 | 446 | 600" | 5417 6337| 4967 | 630" 1

20.Met 411 | 0618 | 4387 | 4717 | 2687 | 4537 | 4017 | 4447 | 4207 | 4907 | 5347 | 3637 | 3547 | 1787 | 2267 | 5267 | 4107 | 460" | 3827 | 5097| 6397 1

21.Attitudinal 405 | 0602 | 5317 | 5657 | 2807 | 5137| 4357 | 5277 | 5507 | 6177 | 5577 | 3787 | 3807 | 1777 | 2577 5447 | a4307| 4277| 377| s017| 5937 6177 1

22 Behavioral 365 | 0673 | 364 | 3797 | 3717 | 4157 | 3787 | 446" | 4277| 4457 | 3347| 4707 | 366 | 3257 | 317 | 3737 | 4477 4027 | 4147| 346 | 4537 3027 | 547 1
23.Service 379 | 0.600 | 496 | 4817 | 2607 | 476 | 468" | 4597 | 3967 | 4817 | 4327 | 3437 | 276" | 2387 | 2817| 4417 | 386 | 3427| 3167 | 461" | 5687 | 5247 | 7477 | 7017 1
24.Composite 381 | 0611 | 5117 4987 | 3397 s067 | 4337 | si17| 4747 5307 | 5027 | 4387 | 3747 2797 3017|4917 | 4457 | 4397 3717 am2”| 5877 5877 7207 6957 | 8517 1

HRIYINA : n= 680 ** P-value <0.01

€el
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o o J 1 @ (% Y . @ .
mmauwu‘ﬁwmwmuﬂimmﬂ% (Observed Variable) sazanasuela (Latent Variable) tiae

Yo A o A A I A o 1 o o A 9 dy =\

Gl“lf PFUIAAINUNANUNAU LW’E]L‘ﬂuﬂTiﬁ’i’)%ﬁﬂﬂ&lu&lu’ﬂuﬂﬂﬁﬂﬁ@Qﬂ1i’3ﬂﬂﬁ'31\1"llullﬂ’ﬂll
'Y v 9 N v IR o AAQ Ya Y o Y 1
ﬂﬂﬂﬂﬁ@ﬂﬂﬂﬂl@yﬁl%ﬂﬂi%%ﬂy G]Nﬂ‘]fu“I/IGI,‘]SW’1]1‘5?.1‘!1?‘]DWNﬁ'ﬂﬂﬂﬁ’éNﬁUfNLLU‘Uﬁﬂﬁ’EN U],@l,l,ﬂ
Chi-square, Degree of Freedom, x%/df, GFI, NFI, CFI, SRMR, RMSEA, NCP, ECVI, Model AIC

a 4 Y v dl d‘ [ dy
oy CN WﬂﬂWS’JL?‘I':TWWLLﬂﬂﬂll@]ﬂ\WHiNVI 4.13 uaznnn 4.1 A

4 a d J a @ o [ R [ J
ﬂ"lﬁ"lﬂﬁ 4.13 WﬁﬂTﬁ'J!,ﬂ‘51$'ﬁfNﬂ‘iJi%ﬂ@ﬂ!‘ﬁﬂguﬂuﬂlBQ!LUU%Wa@\‘]ﬂ15’3ﬂ@’3!£ﬂiﬁ}1uﬂ1WﬁﬂHm

VOIHAINDIUNED (Destination Image)

y vmirinesAlszneu
ONGHEFTGH]
4 do B t-value )
dlsndanald b B SE R
(>1.96)

Affective 0.151 1 0.58 | 0.019 | 1420 | 0.340
Physical 0.064 | 0.87 | 0.023 | 18.88 |0.756
Accessibility 0.127 | 0.73 | 0.025 15.14 0.531
Destination 0.186 | 0.62 | 0.022 14.90 0.380

Chi-Square = 0.09, df =1, P-value = 0.758, Xz/df: 0.09 , GF1 = 1.000, NFI = 1.000, CFI =
1.000 SRMR = 0.002, RMSEA = 0.000

0. 65— ALE \
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24— Phy ~— y
; 1.00
: 0.73
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0. 62— Des

d' a J J a A v W v v 4 1 1 A
MNN 4.1 HAN15AUATIZHOIAYTLNOWIFITUTUANYTATUNINAN YA VDIUHAIND N

(Destination Image)
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a 4 J o C4 ' ' 4 . .
Wﬁﬂ1i’]£ﬂ§1$ﬁ@\1ﬂﬂi$ﬂ@ﬂg]}1u5}TIN'G‘Iﬂ‘]elﬂ!“ll@x‘ll!ﬂﬁﬂﬂf]ﬂlﬁ&l’] (Destination Image)
~ ~ 1 (X [ 2 g‘/ (Z IS g o
NYUDN I1NATT NN 4.13 UagHINN 4.1 W“]J’NGI’JLHJTGT\‘]Lﬂ@]llﬂ“VN 3aausiuividn
4 v U =< ] v A (Z Y o
@Qﬂﬂi%ﬂﬂﬂhW@liﬁWU@gi%‘ﬁ’)%i 0.75-0.93 %Qﬂgiﬂi%ﬂﬂﬂlﬁhW&ﬁN Tmmuﬂmm"um
J PR 4 Y J A Vo Al o a £
93AN3 (Read) W1MITNBIALsZNoUNIATFIUB)NINNGANINDY 0.93 tazimduilseansnis

¢ o 1w A o ¢ . a3 o ¢
WeINIAUR) 1N1NUY 0.864 Gluﬂlﬂ!%ﬂﬂﬂllﬂiﬂluWﬂﬂlﬂﬂﬂ\?ﬂﬂﬁ (SlZC)iJHTH’L!ﬂ’E]\?ﬂ‘IJigﬂfJ‘U

[
= 1

:7 (% 1 @ a ¢§ g [ 4 a 1
WIaIgIUIINgaINInU 0.75 waziadudseansnsneInsalnIny 0.564 LﬁﬂW%WimTﬂW
E4

° o

4 ' aa < J (% v
mwmmmﬂﬁaummagmuazmﬁam tvavineInlsenounuyI nﬂmuﬂimmﬁ"lﬁ’

'
(Y A

N52AU 0.01 uazmaﬁmm1mmaaﬂﬂé’amauﬂﬁu

YBIVUTIABINTIANY I ARSI HIAMRNAMUA TAgi] Chi-Square = 0.09, df = 1, P-value

an

uanaNINgudedtiiod 1y n1eana

=0.758, X2/df=0.09 , GFI = 1.000, NFI = 1.000, CFI = 1.000 SRMR = 0.002, RMSEA = 0.000,
NCP = 0.0 , ECVI=0.0279, 118803171 ECVI for saturated Model (0.0294) 11a g A1 ECVI for

Independence Model (1.051) a1 CN = 47583454 39ar 3 I uiiassaums Iasad3ig

L

$ a 4 s a @ o [ '
M15199 4.14 wam3 NI HeIRYTZNEWITEWUIUVB VDT IADINIT AR LT A1 UAN

J . o
nusualsena lne (Thailand’s brand equity)

. SIS g iininesdtlseneu )
da)sidauna’ld R
b B SE t-value

Awareness 0.186 | 0.52 | 0.019 13.68 0.267
Association 0.084 | 0.80 | 0.016 22.93 0.637
Relationship 0.132 | 0.80 | 0.020 24.25 0.647
Satisfaction 0.052 | 0.90 | 0.016 27.98 0.808
Overall 0.108 | 0.78 | 0.017 23.07 0.601

Chi-Square = 2.70, df = 3, P-value = 0.439, Xz/df = 0.9, GFI1=0.993, NFI =1.000, CFI=1.000
SRMR = 0.00801 , RMSEA = 0.000
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(Thailand’s brand equity)

A 7 s Y ' 2 \
Han15ns1zHesnlsznoutaveauauaiusudlsz e Ineg (Thailand’s brand
A ~ A 1 @ Y 3’, @ =3 @ s
equity) MNAITIN 4.14 Lazmni 4.2 nunawlsaunalans s dualsiiiminesddszney
1 1 . 1 o 1 o a g o
WIATFINOYTLHIN 0.66- 0.94 By luszauninz ady Tasaautlsiasbgne (Bco) H1imiin
H 1 {73 1 (%] = Q‘ 1 (%
paAlsznoUNIATTIMIINNgAMIAY 0.94 uazlinidu sz @nTn1sneInsalniiy 0.878
A o [ v . = ¥ o d o A [
Tuvaznaals danuuag 3musssu (Social) N1mIneIAsENOUNAI FIUMAFANINY 0.66
LY a Q{ S 1w 4 a 1 4
pazlimdulse@nsnswensalininy 0431 BRITUIAINNUADIANADUNIATTIULAY
1 an 301 (73 1 % Q 1 1 % o v
Mana tvasdmminesnlseneunum nadnlsdunalduanaiesningudedativiodingynie
ADANTZAL 0.01 LASHIONDITIANVAVANADINAUNAUVDALVITIA0INTTANDI AT
Aunaainivive Taell Chi-Square = 2.70, df = 3, P-value = 0.439, X2/df = 0.9, GFI = 0.993,
NFI = 1.000, CFI = 1.000 SRMR = 0.00801 , RMSEA = 0.000, NCP = 0.0 , ECVI =0.0397, {9
A11A1 ECVI for saturated Model (0.0441) 1agA1 ECVI for Independence Model (2.639) Hagal

CN =2849.864 9a 3l Idunuassaums Inseadield
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4 a 4 4 a o o v o
15190 4.15 Waﬂ"li’Jlﬂi"lg‘W’ENﬂﬂi%ﬂﬂﬂl%ﬂﬁuﬂuﬂlﬂﬂuﬂﬂﬁnaﬂﬂﬂWi?ﬂﬁ?L!ﬂiﬁHH

aulszaunmsaaIaduuImsg

. dhminesdiszney
dusndanala R’
b B SE t-value
Product 0.131 | 0.74 | 0.185 | 21.81 | 0.554
Price 0.147 | 072 | 0.191 | 20.80 | 0.518
Place 0.205 | 0.64 | 0.021 | 17.19 | 0.409
Promotion 0.182 | 0.54 | 0.018 | 14.59 | 0.293
Process 0.109 | 0.72 | 0.016 | 21.07 | 0.523
People 0.137 [ 0.73 | 0.018 | 21.43 | 0.533
Evidence 0.044 | 0.90 | 0.015 | 29.35 | 0.818
Productivity 0.167 | 0.72 | 0.020 | 20.95 | 0.521

Chi-Square = 26.58, df = 12, P-value = 0.009, X2/df, = 2.21, GFI = 0.991, NFI = 0.991, CFI =

0.995, SRMR =0.0167, RMSEA =0.0423
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gy Relationship Satisfaction Overall Product Price Place
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aals Promotion Process People Evidence Productivity TotalSat
mmvﬁm 0.49 0.65 0.49 0.56 0.58 0.49

auls Attribute Met Attitudinal Behavioral Service Composite
mmvﬁm 0.71 0.52 0.56 0.67 0.59 0.66

ﬁ'ﬂJﬂWiIﬂﬁ\iﬁ%Nﬂl@ﬁﬁﬁ]L!ﬂi SAT LOYALTY
R’ 0.69 0.72

0S1
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CRIIEN LOYALTY SAT MARK BRAND IMAGE
LOYALTY 1.00
SAT 0.68 1.00
MARK 0.56 0.62 1.00
BRAND 0.73 0.59 0.72 1.00
IMAGE 0.79 0.59 0.69 0.69 1.00

HIEIYIA : *p<0.05, **p<0.01
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Questionnaire
Research Project: The Structural equation model of factors that affect tourists’
loyalty to Thai Lanna Cultural attraction

This research project is granted by King Mongkut’s Institute of technology
Ladkrabang, Thailand. The objective of the research is to survey tourist behavior by the
structural equation model of factors that affect tourists’ loyalty to Thai Lanna Cultural
attraction. The findings of the research will be used for academic purpose and all
information will be treated confidentially. The questionnaire consists of 6 parts. Please
answer all the questions. Your kind cooperation and assistance is greatly appreciated.
Thank you.

Faculty Administration and Management
King Mongkut’s Institute of technology Ladkrabang (Thailand)
February 2017

Please fill in the information by checking appropriate boxes. Be assured that your
information will be confidential and will be used for research purposes only.

Part 1: Personal Information

1. Have you ever travelled in Thai Lanna Cultural before?

Such as Chiang Mai, Lamphun, Lumpang, Chiang Rai, Phayao, Phrae, Nan and Mae
Hong Son province

3 Yes, how many times you visited O 1 time (3 2 times (J More than 2 times

O Never (If you check this option or the first time travelled, please do not complete the
rest of this survey)

2. What province you have ever travelled Thai Lanna Cultural before?
O Chiang Mai O Lamphun O Lumpang O Chiang Rai O Phayao
(J Phrae (3 Nan (0 Mae Hong Son

3. Your gender:
J Male O Female

4. Your age:
O Under 20 years old 0 21-30 years old (3 31-40 years old [ 41-50 years old
3 51-60 years old 3 Over 61 years old

S.Your Nationality: ... e e

6. Education
O Secondary School (3 Diploma (0 Bachelor’s Degree (0 Master’s Degree
O Doctorate

7. Occupation
O Student O Government officer/employee [ Private-company employee
(O Business owner (JRetiree [ Other (pls SPecify)....ccovveveiiiieiiiieieeieceeie e,

8. Average Monthly Income
O Less than 20,000 baht 3 20,001 -40,000 baht [ 40,001 -60,000 baht
3 60,001-80,000 baht [ 80,001- 100,000 baht (O More than 100,001 baht
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9. Please estimate your daily expenditure for accommodation (e.g. hotel, guest
house) in Thai LANNA Cultural?
O Less than 1,000 baht 0 1,001 - 3,000 baht O More than 3,001 baht

10. Please estimate your daily expenditure for food & meals in Thai LANNA
Cultural?
3 Less than 300 baht 301 - 700 baht O More than 701 baht

11. In this trip, how long have you stayed in Thailand?
(O Less than 3 Days (0 4-6 Days 3 7-9 Days 3 10-12 Days
3 13-15 Days (3 More than 16 Days 1 am expat living in Thailand

12. You make travel arrangements to Thailand
O By yourself ( By travel agent (3 Other (pls Specify).....ccceveevrreeennnnnn.

13. What is the purpose of your trip to Thai LANNA Cultural? (Can be more than
lanswer)

O Sightseeing

3 Cultural/religious trip: antiques, the royal palace, temple, custom and tradition

O Ecotourism; natural places of attractions [ Seminar/Conference

(J Health tourism; spa, Thai massage [0 Adventure/Sports tourism

3 Leisure (3 Other (pls SPECIfy).c...ccviivieiieiieieeiee.

14. What is the major source of information motivating you to travel to Thai
Lanna Cultural?
(Can be more than lanswer)

O Friend/Relative ) Internet [ Travel books
0 Media (TV, magazines, brochures, newspaper) OTravel agent/Tour
company

( Thailand’s tourism office (3 Other (PIS SPECITY)....cvviimic e
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Instruction: The following statements which the destination image Thai LANNA
Cultural: Please put a tick in the appropriate boxes on how strongly you

agree about the statements

5 = Strongly Agree 4 = Agree 3 = Neither agree nor disagree 2 = Disagree

1 = Strongly Disagree

Destination Image

Level of Opinion

514|321

Affective

1. Friendliness of people.

2. The natural environment (cleanliness and pollution free).

3. Scenery and natural attractions.

4. Accessibility of the destination (LANNA).

Physical Atmosphere

5. Weather and climate.

6. Cultural and historical attractions.

7. The cultural diversity of the place.

8. Thai LANNA Cultural as a holiday place for the family.

9. Variety of restaurants and bars.

Accessibility

10. Exoticness of the place/Signage (roads and places of
interests)

11. Ease of communication (Language)

12. General level of service

13. Local transport

14. Shopping facilities

15. Variety and quality of accommodation

Destination Personality

16. I choose Thai LANNA Cultural as a destination because of
its people’s hospitality and sincerity

17. I like the variety of Thai LANNA Cultural products and
services

18. I enjoy traveling to Thai LANNA Cultural attractions.
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Instruction: The following statements which Thailand’s brand equity: Please put a tick
in the appropriate boxes on how strongly you agree about the statements
5 =Strongly Agree 4 = Agree 3 = Neither agree nor disagree 2 = Disagree

1 = Strongly Disagree

Thailand’s brand equity

Level of Opinion

514[3[2]1

Brand Awareness

19. High quality accommodation.

20. High levels of cleanliness.

21. High level of personal safety.

22. High quality infrastructure.

Brand Meaning-Association

23. Good opportunities for adventures

24. Good shopping facilities

25. Relaxing atmosphere

26. Exciting atmosphere

27. Appealing local food (cuisine)

28. High quality of services

29. Reasonable prices of tourism service

Brand Relationship

30. Recommend the Thailand’s brand equity to others.

31.1consider myself to be a loyal guest of the Thailand’s brand
equity.

32. I will recommend the Thailand’s brand equity if someone
ask for my advice.

Brand Satisfaction

33. I feel very strong loyalty to this Thailand’s brand equity of
LANNA Cultural

34. Treally care about the future of this Thailand’s brand equity
of LANNA Cultural

35. I am willing to put in extra effort to stay or travel in
Thailand.

36. I felt relaxed and comfortable during my stay in Thailand.

37. I’ve made the right decision to visit.

38. I’ve received the valued experiences.

Brand Meaning-Overall

39. Lovely towns and cities.

40. Interesting historical attractions

41. Good nightlife and entertainment

42.Good opportunities for recreation activities

43. Friendly people

44, Interesting cultural attractions
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Instruction: The following statements which Tourism Marketing Thai LANNA
Cultural: Please put a tick in the appropriate boxes on how strongly you

agree about the statements

5 = Strongly Agree 4 = Agree 3 = Neither agree nor disagree 2 = Disagree

1 = Strongly Disagree

Tourism Marketing

Level of Opinion

54321

Products

45. Welcoming and respect you received from Thai people

46. Attitude of Thai people towards me / family / children

47. Friendliness and helpfulness of Thai people

48. Tourism employees ’attentiveness to my needs

49. Courtesy of tourism industry employees

Price and other user costs

50. There are reasonable products available in Thailand that I
can save my money

51. Reasonable price of accommodation

52. Reasonable price of meals

53. Reasonable price of merchandise

54. Reasonable price of transportation

55. Reasonable price of sightseeing

Pace and Time-Location and Accessibility

56. Ease of access (LANNA Cultural attractions)

57. Convenience of local transportation

58. Availability of local parking

59. Helpfulness of welcome center/Visitor center

60. Availability of travel information.

Promotion and Education

61. Quality of Media (TV, magazines, brochures, newspaper)

62. Quality of Travel agent/Tour company

63. Quality of Internet

64. Quality of Thailand’s tourism office/support

Process

65. Variety of lodging options.

66. Distinctiveness/uniqueness of lodging.

67. Historical interest of lodging.

68. Service in lodging facilities.

69. Variety of cuisine.

70. Quality of food.

71. Service 1n restaurants.

72. Variety of shops.

People

73. Thai people are friendly and ready to help.

74. Thai service staff has knowledge and skill.

75. I'm impressed with Thai lifestyle.

76. I choose Thai LANNA Cultural as a destination because of
its people’s hospitality and friendliness
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Tourism Marketing

Level of Opinion

514[3[2]1

Physical Evidence

77. Tourist places in Thailand are clean.

78. Thailand has beautiful natural scenery.

79. Tourist accommodations in Thailand are available.

80. Thai destinations can respond to tourists ‘needs

81. Variety of historic / cultural sites.

82. Variety of natural attractions.

83. Variety of cultural options.

84. Information and signs at tourism sites

Productivity and Quality

85. 1 choose Thai LANNA Cultural as a destination because of
its provides me superior service quality

Part 5: Destinations Satisfaction

Instruction: Please indicate your level of satisfaction with the following items during

travel in Thai LANNA Cultural.

5 = Satisfactory 4 = Satisfaction 3 = Average 2 = dissatisfaction

1 = Unsatisfactory

Destinations Satisfaction

Level of your
satisfaction

514321

Total Satisfaction

86. Thai LANNA Cultural has more interesting history and
traditions

87. It is more cost effective to travel in Thai LANNA Cultural
destinations

Attribute Satisfaction

88. Thai LANNA Cultural destination its more beautiful
places

89. Complete tourism information of Thai LANNA Cultural is
available

90. The variety of Thai LANNA Cultural activities and events.

91. High quality and outstanding local products from Thai
LANNA Cultural.

92. Thai LANNA Cultural has many shopping places with
various products.

93. 1 like the variety of Thai products and services

Met Expectations

94. Comparison with Expectations.

95. Ireceive new experiences from Thai LANNA Cultural
destinations.
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Instruction: The following statements which destination loyalty for Thai LANNA
Cultural: Please put a tick in the appropriate boxes on how strongly you

agree about the statements

5 = Strongly Agree 4 = Agree 3 = Neither agree nor disagree 2 = Disagree

1 = Strongly Disagree

Destination Loyalty

Level of Opinion

4

3

2

Attitudinal Loyalty

96. Willingness to tell positive aspects of the destination.

97. Willingness to recommend this destination.

98. Willingness to encourage other persons, friends or
relatives, to visit Thai LANNA Cultural.

99. Intention to revisit Thai LANNA Cultural in the
future.

100. Consider Thai LANNA Cultural as first choice
among alternatives.

101. Willingness to revisit the destination even the prices
are higher than other years.

102. Willingness to revisit the destination even the prices
are higher than those offered in other locations.

Behavioral Loyalty

103. Back to the Thai LANNA Cultural in the coming
year.

104. If I had to choose again, I would choose it.

105. Likelihood to return to same destination (Thai
LANNA Cultural) in next 5 years.

Service Loyalty

106. Even if another destination is offering lower price, 1
still choose Thai LANNA Cultural destination.

107. No other destination performs better than Thai
LANNA Cultural.

108. Thai LANNA Cultural provides me superior service
quality as compared to another place I have been to.

109. I believe Thai LANNA Cultural provides more
benefits than other places.

110. I love staying in Thai LANNA Cultural.

111. Overall quality of Thai LANNA Cultural is the best
as a tourism destination.

112. If I am given a chance, I intend to continue making
my holiday in Thai LANNA Cultural.

113. I consider Thai LANNA Cultural to be my first
holiday choice.

Composite Loyalty

114. Re-visitation for pleasure next year.

115. Re-visitation intention for pleasure in the next 3
years.
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Destination Loyalty

Level of Opinion

4

3

2

116. Recommending Thai LANNA Cultural to their
friends and/or relatives.

117. Encourage friends and relatives to go to this
destination.

118. I would continue to come even if the price were
higher.

119. I consider this Thai LANNA Cultural destination
the first on my list.

Thank you very much for taking time to complete this questionnaire
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Affective

1. Friendliness of people.

2. The natural environment (cleanliness and pollution free).

3. Scenery and natural attractions.

4. Accessibility of the destination (LANNA).

Physical Atmosphere

5. Weather and climate.

6. Cultural and historical attractions.

7. The cultural diversity of the place.

8. Thai LANNA Cultural as a holiday place for the family.

9. Variety of restaurants and bars.

Accessibility

10. Exoticness of the place/Signage (roads and places of interests)

11. Ease of communication (Language)

12. General level of service

13. Local transport

14. Shopping facilities

15. Variety and quality of accommodation

Destination Personality

16. I choose Thai LANNA Cultural as a destination because of its
people’s hospitality and sincerity

17. I like the variety of Thai LANNA Cultural products and
services

18. I enjoy traveling to Thai LANNA Cultural attractions.
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Brand Awareness

1. High quality accommodation.

2. High levels of cleanliness.

3. High level of personal safety.

4. High quality infrastructure.

Brand Meaning-Association

5. Good opportunities for adventures

6. Good shopping facilities

7. Relaxing atmosphere

8. Exciting atmosphere

9. Appealing local food (cuisine)

10. High quality of services

11. Reasonable prices of tourism service

Brand Relationship

12. Recommend the Thailand’s brand equity to others.

13. I consider myself to be a loyal guest of the Thailand’s
brand equity.

14. 1 will recommend the Thailand’s brand equity if someone ask
for my advice.

Brand Satisfaction

15. T feel very strong loyalty to this Thailand’s brand equity of
LANNA Cultural

16. I really care about the future of this Thailand’s brand equity of
LANNA Cultural

17. T am willing to put in extra effort to stay or travel in Thailand.

18. I felt relaxed and comfortable during my stay in Thailand.

19. I’ve made the right decision to visit.

20. I’ve received the valued experiences.

Brand Meaning-Overall

21. Lovely towns and cities.

22. Interesting historical attractions

23. Good nightlife and entertainment

24. Good opportunities for recreation activities

25. Friendly people

26. Interesting cultural attractions
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Products

1. Welcoming and respect you received from Thai people

2. Attitude of Thai people towards me / family / children

3. Friendliness and helpfulness of Thai people

4. Tourism employees ’attentiveness to my needs

5. Courtesy of tourism industry employees

Price and other user costs

6. There are reasonable products available in Thailand that I can
save my money

7. Reasonable price of accommodation

8. Reasonable price of meals

9. Reasonable price of merchandise

10. Reasonable price of transportation

11. Reasonable price of sightseeing

Pace and Time-Location and Accessibility

12. Ease of access (LANNA Cultural attractions)

13. Convenience of local transportation

14. Availability of local parking

15. Helpfulness of welcome center/Visitor center

16. Availability of travel information.

Promotion and Education

17. Quality of Media (TV, magazines, brochures, newspaper)

18. Quality of Travel agent/Tour company

19. Quality of Internet

20. Quality of Thailand’s tourism office/support

Process

21. Variety of lodging options.

22. Distinctiveness/uniqueness of lodging.

23. Historical interest of lodging.

24. Service in lodging facilities.

25. Variety of cuisine.

26. Quality of food.

27. Service in restaurants.

28. Variety of shops.

People

29. Thai people are friendly and ready to help.
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30. Thai service staff has knowledge and skill.

31. ’'m impressed with Thai lifestyle.

32. 1 choose Thai LANNA Cultural as a destination because of its
people’s hospitality and friendliness

Physical Evidence

33. Tourist places in Thailand are clean.

34. Thailand has beautiful natural scenery.

35. Tourist accommodations in Thailand are available.

36. Thai destinations can respond to tourists ‘needs

37. Variety of historic / cultural sites.

38. Variety of natural attractions.

39. Variety of cultural options.

40. Information and signs at tourism sites

Productivity and Quality

41. 1 choose Thai LANNA Cultural as a destination because of its
provides me superior service quality

ﬂ’c’mﬁ 4 Destinations Satisfaction
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Attitudinal Loyalty

1. Willingness to tell positive aspects of the destination.

2. Willingness to recommend this destination.

3. Willingness to encourage other persons, friends or relatives, to
visit Thai LANNA Cultural.

4. Intention to revisit Thai LANNA Cultural in the future.

5. Consider Thai LANNA Cultural as first choice among
alternatives.

6. Willingness to revisit the destination even the prices are
higher than other years.

7. Willingness to revisit the destination even the prices are
higher than those offered in other locations.

Behavioral Loyalty

8. Back to the Thai LANNA Cultural in the coming year.

9. If I had to choose again, I would choose it.

10. Likelihood to return to same destination (Thai LANNA
Cultural) in next 5 years.
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Service Loyalty
11. Even if another destination is offering lower price, I still
choose Thai LANNA Cultural destination.
12. No other destination performs better than Thai LANNA

Cultural.
13. Thai LANNA Cultural provides me superior service quality

as compared to another place I have been to.
14. I believe Thai LANNA Cultural provides more benefits than

other places.
15. I'love staying in Thai LANNA Cultural.
16. Overall quality of Thai LANNA Cultural is the best as a

tourism destination.
17. If I am given a chance, I intend to continue making my

holiday in Thai LANNA Cultural.
18. I consider Thai LANNA Cultural to be my first holiday

choice.
Composite Loyalty
19. Re-visitation for pleasure next year.
20. Re-visitation intention for pleasure in the next 3 years.
21. Recommending Thai LANNA Cultural to their friends and/or

relatives.
22. Encourage friends and relatives to go to this destination.
23. I would continue to come even if the price were higher.
24. I consider this Thai LANNA Cultural destination the first on

my list.
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