Jozunsn Junsidn  Aened Uaegu uazains Wnsiae
NIAIATANANTARAMINTTY U7 18 alun 3 neuiueneu - Suneay

NSANYINGANTIUNITUS LNANAAAUNNYATIUNSE
vasjuilnalulunainnseds nganwamiuas
BEHAVIORS FOR ORGANIC FARMING PRODUCTS CONSUMPTION OF
CONSUMERS IN LADKRABANG, BANGKOK THAILAND

Vezursa dunsian'* dawed vagy' uazgiing Indides”
Piyanard Junlek, Pakkapong Poungsuk, and Supattra Poeaim

piyanard.ju@kmitl.ac.th, ppoungsuk@gmail.com and poeaim@hotmail.com

xmpdrIAgAARTINEAS ANzAgAnTgRATNTTLazAlUlal aatumalulaBwszaomnatAmMNTaIRNIEY
NTANWUNIUAT 10520
Department of Agricultural Education, Faculty of Industrial Education and Technology
King Mongkut’s Institute of Technology Ladkrabang,
Bangkok Thailand 10520
2anAAnF9inen A Inerans antuweluladws sesnanagTAAsE
Department of Biology, Faculty of science, King Mongkut’s Institute of Technology Ladkrabang,
Bangkok Thailand 10520

*Corresponding Author E-mail: piyanard.ju@kmitl.ac.th

(Received: November 11, 2019; Revised: December 17, 2019; Accepted: December 19, 2019)

ABSTRACT

The Study aimed to explore demographic attributes and compare behaviors with personal factor on
organic farming products. The sample group consisted of 435 consumers in Ladkrabang, Bangkok and they
were obtained by cluster sampling. A set of questionnaires was used for data collection and analyzed by
using frequency, percentage, mean, standard deviation, t-test and One — way Analysis of variance. Besides, an
interview schedule was conducted with another sample group of 40 consumers. Obtained data were sorted,
interpreted, and concluded. Based on the questionnaire, results of the study revealed that most of the
respondents (61.61 %) were female, 41-50 years old (40.23 %), bachelor’ s degree graduates (60.92 %), and
their monthly income was 10,000 baht and below. The respondents had a high level of need for organic
farming product consumption (X = 3.77, S.D.= 0.52). Based on market mix factors, they needed for product
most (X = 3.94, S.D.= 0.56), followed by price (x = 3.77, S.D.= 0.60) and place/distribution channel (X = 3.71,
S.D.= 0.67). However they least needed for market promotion (X = 3.67, S.D.= 0.65). It was also found that
personal factor on sex, age, marital status, and educational attainment had no different on needs of
consumers. However, occupation and monthly income had different on needs for consumption of organic
farming products with a Statistical significance level at 0.05. According to an interview, products to be sold in
KMITL and Ladkrabang should be vegetables, fruits and beef/pork. However, it should not be a big amount
but enough for needs of consumers since the products would always be fresh. Also, the products should be
wrapped or contained in a natural container such as banana leaf and paper. And the price is not too high

than the market
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2. I9QUsLaAYaINITITY

2.1 lefnyidnymrnamulszrinsmanslaun o7y e @a01unin seduMsAn 813N warmelaneifiourty
woAnssumsuilnananfamnunsdunie maaéu’%hdumamawﬁa NIANNUMIUAT

2.2 iWowFsuifisunginssunisuslnandndusnunsdunis vesmuilaaluwmainnssts ngavwamuAsA
dnwairaiuyana

3. YBULYANITIVY

3.1 Uszans Ao yaraiienduegluiunainnszds Sminngammamnuns $1uau 177,210 Au

3.2 nauieens Taan3snsauiies suuuLINgy (Cluster Sampling) wunsAeuys lavaulouaasananseded
31U 30,162 AL ﬁnﬂﬁ?uﬁmummﬂmjuﬁaa&hﬂmmﬂmmiwﬁwL%fﬁ)gﬂmawﬂi gL [4] sedumnudesi 95 % 0
IIUIU 397 AU 6‘71"@r;;"?é’]’slﬁ'lmiLﬁU%@gﬁﬁdf'fw;ﬁimlmyﬁi’wmu 435 Ay

4. \esilaldlunsise

woailefilylunside fo wuuauna wezuuudunual S38msaTuasmamn Y

4.1 NTATNUVUABLAY 1F09 NgRnTsunnsUilnanBaduanwnsunde maa;iu%lmiuwmammzﬁq
nyunaLAT D6l

1. Anwnena1s M1 Lazeuddeiiiesestudadenisy ﬁﬁawgwaﬁﬂlE]‘Wﬁ]aﬂiiﬂumi%@ﬁu%ﬂLL@%I‘Z?U%MS
wefnssun1suilng uarisnisanuesesdiofiidnuasdniuinanamaeulmdan (Multichoice Question)

2, ﬁmummﬁmmEJLLauIms&a;nwmméaqﬁa ﬁmﬂmﬁ%@ﬁmmﬁgﬁnmiﬁﬂm

3. mquaaumwasﬂwulﬂimmmmmmmumsaw UM TAuasUssdung uagaTuNITiAIIN1INAA
$117U 5 MUAT9EEU ATTHATIENLEI (Content Validity) Tnefia1saAumusaNaennaeIueITDRIn 1L WAy
anuianzanluyspdiunsUssdudnuuzuesamo warnuiily

5. Usudgeunlunuuaeumum MR ve By Anntuinuutaevauativaie

6. vAAIdesiy (Reliability) veauuugounin Instnuvasuawlunasssdsiuyuilaaililonquyluveys
LLgfaﬁwmﬂ"mammﬁwmmLéﬁaﬁumaaLLuuaaummﬁ”’aaﬁ’uGTaaqmﬁﬁuﬂizﬁwéLLaaWW (O - Coefficient) ¥83ATOUUIA
(Cronbach) [5] lamardesiumiy 0.87

4.2 NN5ATRUUAUNYAULUUNLATIATI (Semi-Structured Interview) L‘%mqmé’nwmzﬁﬁwixmmmmﬁmﬁmw

inunsBun3s Idunoused

1. AnvwnAenguianenasnuisefifisvestunmdnuns i svasn e nanfumnuasdurse

2, ﬁw%a;gaﬁlﬁymﬁqLﬂﬁwzﬁtﬁamLﬁ'a‘[,ﬁlc;ﬂiauLLu'gﬁmaaﬂmé’ﬂwmzﬁﬁwizmﬁ%aqmﬁmﬁm%mwm@um%‘é 0
asauuUdnNYaUUAdassasng

3. thuuudunsafilaufudssiniuia Wivgdermadwau 5 au innsannsisdeununseunquued o
avsgnaedlumuiiion uasvelausiu AL

4. Vsuusaunlawuudunuainueidusuusvesdoiny Mntuismindusuudunvaiatuauysal

5. nMssuTIndaya

WIdedudumsnuTmveyadsl

5.1 mumm%ayjamﬂﬂuﬁﬁnwﬂuﬂmwﬁa6] mmﬁgqﬁﬁ’]ﬁmma%miuaLLasﬂumﬁaaeﬂuu%nmmamﬂisﬁaLLazﬁ
Tnaistuanitumeluladwszaomnanaiauvmsainnszds nglvnuvasuaudiuiu 435 a0 Tnen1sduas
TnquszasaniTeuazihuuvasunsluasuamlngasaazsoFunduriui
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NERTBUNTEIUATUNEAAUT ATUTIAT ATUEDIUT ATUNITALASUNITAAIALATNITIINUIY WASATULINTFIY
Handmdunse vam Welvlaveyawuungdnuiniian

6. NM5ATIEVIdoYE
6.1 mﬁLﬂswzﬁﬁga;ﬂaamquaaumuﬁLﬁusammivﬁﬂal‘gaﬁal,%amsmm (Description Statistics) A28A713
Anendnuazdszrnsmansvainguiioss fail aanud A1sesar aunade wasandenuuinnsgu loly
miﬂﬂmmmmmmimiuﬂﬂﬂwamﬂm%mwmauma Imwmwﬂ LLuummmmumuamimaiﬁuammiﬂmmmam
mmrmwaaaummmu - ASLULEIAN — ATULUAAN / mmuﬁuu lmmmmwammavmwuﬂa 0.80 sl [6]
ALRdY 1.00 - 1.80 el mmmmumauawam
Aiads 181 - 2.60 wanefle faranfiumenes
ARl 261 - 340 vaneiy Serafumeuiunang
Aiade 3.01 - 4.20 sanefle danudiuaenn
Aiade 4.21 500 vaneds fanudiumeinniiae
6.2 melarelaglyadifldseyunu (nferential Statistics) Tunsiiesrzmitenagouaunigulnelead ttest lu
MsNAFRUANLLANAIYBTILUsINATI@sHanemsinaulausnenan e unsBunas wavlvadi F-Test (One Way
ANOVA) Tun1svadeunauana1uesnginssunisuilaandnfasmnuasdunis audis eng aniuam ey
mMsfine 918 wazsnelanasnaieu et munafoddunisaaanislunsieszai 05
6.3 MylanenmayaiilaanmsdinenilnstinduunUssduiay Snnquueyamuaawiveseya wayiesen
yoyalnen1saevoazULuUA T IEes

7. NAN157338

71 Nan'ﬁﬁmenanwm"mqmuﬂsumnsmamwmwusimiuwmmﬂnsvm NITWUIUAT

muﬂmmu’iwmLﬁmwwmmmu 268 A (598a% 61.61) mewmmu 167 AU (5088 38.39) umaaa’tumq
59919 41-50 ﬂmawammu 175 Au (saaau 40.23) LLaulI@’]FJGNLLG] 50 ﬂsuulﬂuaawammmu 44 AY (iaaau 10.11)
flaaunnlansiuau 301 AU (5egay 69.20) eildaunanming #e1319 Lz Ll,emﬂuaammu 17 AU (iaaav 3.91)
m‘mmwwumsmmwmmuﬂmaumsmwﬂusmuﬂimmmmamammmﬂwammmu 265 Au (58882 60.92)
uay uawamawmmww FulSyaneniiies 4 Au (Sogaz 0.92) ImamuﬂmmuimmLﬁuwumm/aﬂmq
US¥onvus I 198 AY (Se8a% 45.52) LLauLﬂjuLf\]’]“Uaﬁﬁiﬂﬁ] UimaUﬁimmumuawam $1u9u 12 A (Sevay
2. 76) ﬁzjﬂmwimmm”nmmmﬂu 10,000 UMWY 161 AU (saﬂau 37.01) LLauNS’]EJiﬂ 30,000 U’]WMUL‘WEN 51 AY
(iaﬂaz 11.72)

7.2 fan1sAnw1UadeanudIuyszaun1snanIaLasngAnssuNSUSTNANAAA SN BATDUNSE

A 1 %agawqanﬁimﬂw5U§Iﬂﬂm1mﬂhﬁéﬁauﬂizamﬂﬂﬁmaﬁm (n= 435)
4 _ SZAUAIY
i 18015 X S.D. .

foens
Frundndmuet (Product)

1| wansfaenuasduvteiaantensifusesdunduyzo 4.18 0.70 110
2 | wansumnuasduvieduduniifnunw 4.06 0.73 1N
3 | ndndmmnunsduvsiauvainanglndende 3.94 0.78 110
4 | wanfaumnunsdurseimnuanluuarazeadiodiuadausn 3.93 0.79 N
5 | wén ?uwuawmséuw%éﬁUssafﬁu%ﬁiéﬁwmsﬁwuuauaaaqwu 3.84 0.80 110
6 mﬁmnmvuﬂwmsauwsaumamawwﬂn%uwﬂﬂiﬂsuaau 3.94 0.79 1
7 LﬁumamfnumLﬂwmiauMﬁﬂww39uU3Inﬂ(Readyto eat) 3.78 0.85 110
8 uﬂimwmauﬂwwwmwamaﬂawmmaaﬂWi 3.79 0.82 110
9 | nanduenunssuvissiiaain Tundauar Turunegdniau 3.99 0.87 110

T3U 3.94 0.56 110
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A15199 1 (99)

o _ S2AUATY
q 5185 X S.D. N
foens
#1us1a1 (Price)
1| wdndunnunsdunselisnmiingauiuaunn 3.92 0.73 1N
2 | windunnuasunselinaigesuilan 3.80 0.84 1N
3 | windumnwasdunisiivisudnssamuendaiau 3.88 0.75 1N
4 | waesumnunsdursedsyaunavarnwanglwdende 3.83 0.79 1N
5 | wAndumnuasdunseiisiaadludeunlas 3.67 0.88 1N
6 | mandumnunsdunIeaLsaneseesnle 3.51 0.98 170
PRI 3.77 0.60 un
v a ' o o '
FudnIuiLazia919n15INAMLIe (Place)
1| wdnduminunsouvseansanaelaey 3.74 0.85 10
2 | wdnsfumnunsdunsuaninsadve auaseviedumesidn (Interet Selling) 3.71 0.89 1N
3 | fusnsdnasandumninensdunie (Delivery Order) 3.70 0.89 110
o a af EY o o o h
4 | HARAUMNYATIUNILAINTAMTOLAANFIUNUTATIRUNE 3.68 0.87 1
5 | wAndumnunsduyseaunsavdelaainsasivuie (Oreanic Product Mobile) 3.60 0.93 10
6 | mandumnuasdurisrsuglusiuanfidanuunidois 3.82 0.83 170
U 3.71 0.67 4N
fnunnsaLE3nn1snain (Promotion)
v ¢ a R o d AR Y 7 b Y & oy W
1| windumnunsdurseinnsUseanduiiusniude wu nsiim ng vilsdenun 3.67 0.82 1
fnwans Unelawan dossulau
2 | wdadunnunsduvselinislavan o e 3.73 0.77 1
3 | dn9EeEiunIsVILNEAS NN EATOUNEY LU B8R AN LIN Loy 3.60 0.88 170
4 | Togdwunedinnsuugtirnugiiesiuiuainensdunse 3.74 0.85 170
5 | fndndumineesduniedeesaniEielnyuilaanaaes 3.62 0.90 1N
6 | gdmunevinisdisnanumesnisiiieuudadiumsuslnaninduninuns 3.70 0.83 10
Suvsenniiou vseiduszey
7 | yndnas1eweenenssunuAniuankusloandasom 3.66 0.89 10
RIRRY 3.67 0.65 un
FIUNIRUA 3.77 0.52 N

9nmadt 1 wunguilnedianunesnisudlnandnduenunsdunisamaamegluseduan (X = 3.77, SD.=
0.52) Wofinsaidusemumutadoauusyaunisnain wuan LﬁaL%ENﬁ’]ﬁUﬂ’J’]WTENﬂWileE)ﬂéU%IﬂﬂmmﬂﬂlUJaEJ
WU wndigaAon undnSum (Product) (X = 3.94, S.D.= 0.56) $04a311A1UIIA1 (Price) (X = 3.7, S.D.= 0.60)
AUAINUTILA D IMNNTIAT VU (Place) (X = 3.71, S.D.= 0.67) LLaséU'%IméTaqnﬁﬁaaﬁqmﬁa ANUNNTEaLESY
nspanm (Promotion) (X = 3.67, S.D.= 0.65) Geainsadndnsiu 3 susuusnluunasaulagsil

frunannua (Product) EJU%ImﬁmméTadmﬂuﬂimﬁu 1) nAnSanyassunssilaainuiensifusesdumm
Bue (X = 4.18, S.D.= 0.70) 2) wandfasnwnsduvisiduauaiifgunin wanfuminuasdunioiaain (X = 4.06,
S.D.= 0.73) uag 3) TunanlazTunuAoedARU (X = 3.99, S.D.= 0.87)

Fusa (Price) guilnadianunesnisluussidiu 1) wdnduanynsdunisdsnafimuizantoguam (X =
3.92, S.D.= 0.73) 2) HAR S NN EATEUNIOIUBLaRTIAUBNTALY (X = 3.88, S.0D.= 0.75) uag 3) HAR ST YA
Suvsatissiumamainvanglnidende (X = 3.83, S.D.= 0.79)

Frusnufinazgeamianisinsining (Place) guslaafinnunosnisluussiiu 1) ndndueninynsdunions
§rumunglusiuamiifianuudede (X = 3.82, S.D.= 0.83) 2) HAAAMNINYATHUNIDANSAMTELAINE (X = 3.74,
S.D.= 0.85) way 3) NARAUMNYATEUVIEENNSadTe HuSevIedumesidn (ntermet Selling) (x = 3.71, S.D.=
0.89)
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frumsdaaiunisaaa (Promotion) guilaafirunenislulsadiu 1) s muiefimauusianusifety
Aunnuasdune (X = 3.74, S.D.= 0.85) 2) wAnfaaunumsBUYSHTmslawan w 9asme(X = 3.73, S.D.= 0.77)
ua 3) nAnsuminuasduriefinussrduiusinude wu Insvau Iny wddofiun Gnsans Urelawan deesulau
(x=3.67,5.D.=0.82)

7.3 nan1sSeuliisungAnssunisuslnandadiusinudneazdiuyana
M319i 3 mamslensUsufisumuuanasemgAnssunsulnananfammudnvasaiuyana

asanaulavslnradniueiinunsdunsd
fin Sig.
frundnsael | dusan | duseufivazdesmng fun1saaEsunITRaIn

Jady ASNAgaU (Product) (Price) n15dnauneY (Place) (Promotion)
LN T-test 0.43 0.94 0.80 0.86
21Y F-test 0.10 0.40 0.99 1.62
ADTUNN F-test 0.81 0.53 0.72 0.49
SLAUNITANYI F-test 0.55 0.59 0.60 0.70
21N F-test 0.51 0.30 0.11 0.00*
iwa"Lﬁu@iaLaau F-test 0.00* 0.01* 0.08 0.00*

e : diavlunisng fe a1 Sig. *iTed Ay sadfnsedu 0.05

93197 3 WU ngAnssunsuilnananfumliuanaefundnsarauyaaglunu ina o1y antuaw
wagsEAuNsAng wtasenuentn uavmelaneifioudmadearmaemsuslnandndumnuasdurioveyuilnelu
wnaansEd nammETuAsuAnanatusenslitddmsadinisdu 0,05 Taswunguilaeiifordnunnaetufio
Wﬁﬂmu/gﬂgﬂaﬁﬁmaﬂﬂuu lag 11eag3RY/ganaa Ui atﬁ@?ﬁui%%lmmémﬁmsﬁmmjyaagaﬁvmmséﬁLa%umimmm
(Promotion) uasy U3laafiimelanaiiouuanansdu Ae yuslnafisrelazzying 10,001- 20,000 1IN Az 20,001
30,000 11 fn1sadulauslaanur@ndam (Product) wananeiu waglunusislanewoudiiingfinssunsuslng
uanenafulagaginnsanainidoswesna (Price) o selasiniwdewniy 10,000 v way 20,001~ 30,000 un
uazdatonelaneidouiiamanenisdnaulauilnamuanaiunisaaia (Promotion) Ao Telasnawiemnau 10,000
UM wag 20,001- 30,000 U

7.4 wan1sdunwaislnaluwaaianszde ngammwamuns eafuanudesnisuas audnunzvandnsasl

NYATIUNIEY

719197 4 nansdunuaudednguslaaluwaaiansgdediuim 40 Ay

Usziiiu dayanisduniual A2l dyUwa
1. viwidninuas
a o ¢ a WU = o a VG a gj > a L ’/U
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