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ABSTRACT

The purpose of this study was to survey English needs of tourism students
studying in SBAC Nonthaburi. The study focused on the needs of English skills,
language functions and topic areas of each skill that the tourism students need for
their learning as well as the needs for organization of English course for tourism.

The samples of this study were 204 persons. The instruments were three sets
of questionnaires which were distributed to 120 tourism students, 50 teachers and 34
executives at Siam Business Administration College Nonthaburi. The obtained data
was analyzed by computer software. Percentage, frequency distribution, population
mean score, and standard deviation were used to analyze the data.

The research results showed that tourism students and the executives placed
the greatest importance on speaking in the classroom. However, the tourism teachers
considered listening to be the greatest importance for tourism students’ learning.
The results of this study can be used as a guideline for designing an English for

tourism course to serve the needs of tourism students.
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CHAPTER 1
INTRODUCTION

Chapter one is divided into eight parts: statements and significance of the
problems, objectives of the study, research questions, scopes and limitations of the
study, conceptual framework, process of the study, definition of terms used, and

anticipated outcomes.

1.1 Statements and Significance of the Problems

At present it is accepted that English is increasing its significant role in
academic fields and important language that is widely used as a native, a second, or
a foreign language. English is an important subject that students need to study and
learn. It is needed for people who work and will work in the future in the tourism,
business and services. (Richard 1985).

The tourism business made the most income for Thailand. Tourism has been
Thailand’s highest income since 1982. In 2010, the number of international tourist
arrivals reached a record 15,936,400 tourisms and Thailand got revenue from tourism
592,794 million baht (TAT Annual Report 2010).

The tourism industry is the fastest growing sector of the service industry in
Thailand, and employs the largest number of people in any sector of the Thai
economy. English is very important language for the tourism industry in Thailand.
English has been become a common language for travelers from different countries.
It is the first priority for those who work in the tourism business. Tourism business in
Thailand such as travel agencies, airlines, hotels, restaurants, guest souvenir shops
need workers who speak English in order to effectively serve their foreign customers.

Furthermore, English is increasingly important for those who work in the
tourism business, especially in the big cities such as Bangkok, Chiengmai, Pattaya and
Phuket where most foreign tourists visit for long weekend and holidays.

English for Tourism is core English course for tourism students. This course is
basic English of tourism and practice the skills of tourism students. So Siam Business
Administration College (SBAC) Nonthaburi offered course “English for Tourism” has
been taught as a core course since the first vocational certificate level to the third
vocational certificate level. After the SBAC Nonthaburi Tourism Students finished
their studies, they can use English in their jobs as tour operators, tour guides,
reservation officers, airlines offices, travel agents, hotel staff, receptionists and

providing information.



Siam Business Administration College (SBAC) has offered English for tourism in
vocational certificate level. The course “English for Tourism” of SBAC has been
taught without surveying the needs of the tourism students because this college was
opened just for three years.

Therefore, this study investigated the needs analysis of the course “English
for Tourism” has been taught at Siam Business Administration College (SBAC). This
survey done with three groups. They will be able to state their works and needs on
the course “English for Tourism”. The groups will be able to give useful information
and details for needs analysis towards this course for vocational certificate level
tourism students at SBAC Nonthaburi.

1.2 Objectives of the Study

The objectives of this study are as follows:

1.2.1 To investigate the English language needs, and skills of tourism
students, tourism teachers and executives at SBAC Nonthaburi.

1.2.2 To design the guideline of the course “English for tourism” according to

the results of the study.

1.3 Research Questions

1.3.1 What are the English language needs of tourism students, tourism
teachers and executives at SBAC Nonthaburi?

1.3.2 What are the needed contents for the English for Tourism course at
SBAC Nonthaburi?

1.4 Scopes or Limitation of the Study

1.4.1  This study emphasized on exploring the needs in English for tourism
for the third year vocational certificate level, tourism teachers and executives of
SBAC Nonthaburi.

1.4.2  This study limited to the opinions of tourism students, tourism
teachers and executives based on the questionnaire provided.

1.4.3  This study done with the third year vocational certificate level tourism
students, the academic year 2012, tourism teachers and executives of SBAC
Nonthaburi.



1.5 Conceptual Framework

This study investigated the needs of the tourisms students, tourism teachers
and executives at Business Administration College Nonthaburi. See the diagram

below;

Course: English for Tourism at SBAC Nonthaburi

Designing the questionnaires

Tourism students

A 4

Surveying the needs with 3 groups Tourism teachers

Executives

Data Analysis

v

Guiding the course of English for Tourism

Figure 1.1 Conceptual Framework

1.6 Process of the Study

This research was conducted according to the following process;

1.6.1 To review the related research concerning needs analysis.

1.6.2 To create the questionnaires for tourism students, tourism teachers
and executives at SBAC Nonthaburi .

1.6.3 To check and modify the questionnaires by specialist.

1.6.4 To test the effectiveness of the questionnaires by pilot study.

1.6.5 To survey the English language needs of all three groups.

1.6.6 To analysis data by statistical analyses.

1.6.7 To bring the results for doing discussions.

1.6.8 To find the guideline English course for tourism.



1.7 Definition of Terms Used

The definitions of terms used in this study are as follows:

Students

Teachers

Executives

English

Needs

Enslish for Tourism

English Needs

English Skills

1.8 Anticipated Outcomes

. refers to the third year vocational certificate level

tourism students at SBAC Nonthabuiri.

. refers to the teachers who teach English for Tourism

. refers to people who administrate at Siam Business

Administration College Nonthaburi

. refers to the English for tourism course which is

provided for tourism students at SBAC Nonthaburi.

. refers to the students’ desires towards the course

English for tourism.

: The course is provided for all vocational certificate

level tourism students.

. Ensglish language skills, functions and topics that

the tourism Students need for learning

: Performance in listening, speaking, reading, writing,

and translating skills

1.8.1 The study can be a good benefit for SBAC students who are studying

the English for tourism course. Since the result of the study showed what the needs

are towards the course of English for tourism.

1.8.2 The finding from this study can be used as a guideline for designing an

English course for tourism that corresponds to the needs of the students, teachers

and executives on English needs of their tourism students.



CHAPTER 2
LITERATURE REVIEW

This chapter presents a review of related literature with respect to needs
analysis in the field of English for specific purposes. The review serves as a basis for
conducting the study, and analyzing and discussing the results. This review of related
literature is divided into:

1) English for Specific Purpose

2) Needs Analysis

3) Related Research

2.1 English for Specific Purposes (ESP)

ESP required the design of pedagogical materials and activities for an
identifiable group of learners within a specific learning context (Johns, 1991). ESP is
an approach to language learning and teaching that is based on learner needs to use

language in specific learning contexts.

2.1.1 Definition of ESP

2.1.1.1 Richards (1980) defined the term special purpose English as any kinds
of English which is associated with a specific occupational or academic objective of
students who have know the particular vocabulary and understand certain language
constructions peculiar to their fields.

2.1.1.2 Robinson (1980) stated Ensglish for Specific Purposes focuses attention
on the purpose of the learner to learn English and refers to the whole range of
language resources.

2.1.1.3 Strevens (1980) mentioned that ESP is designed to meet the learners’
particular needs. ESP course design focuses on selective language content and skills
that learners will use in their occupations or areas of study.

2.1.1.4 Mackay and Mountford (1978) defined ESP as a form of ELT. ESP is
different from ESL and EFL. It has special purposes and specialist languages to meet
the aims of the learner. ESP is designed around the purposes of the learners for
learning the language.

2.1.1.5 Munby (1978) defined ESP courses as those where the syllabus and
materials are determined in all essentials by prior analysis of the communication
needs of the learners. Communication needs of the learners are what the learner

needs to learn English in order to do his job or to use it in his study.



2.1.1.6 Kennedy and Bolitho (1984) stated that ESP relates to the purposes of
the learners and the set of communication needs arising from these purposes. Then,
these needs of the learners will guide the design of course materials. The topics,
themes, and kind of English to be taught is based on the interests and requirements
of the learners.

2.1.1.7 Hutchinson and Waters (1987) pointed out that ESP focuses on the
learner. That is, different learners have different needs and interests which have an
important influence on their motivation to learn, and on the effectiveness of their
learning. An English course designed for their needs would improve the learners’

motivation and thereby make learning better and faster.

2.1.2 Classification of ESP

Hutchinson and Water (1987) presented ESP classification and the relationship
between ESP and ELT in the form of a tree, shown in figure 1. The tree represented
some of the common divisions that are made in ELT. The topmost branches of the
tree showed the level at which individual ESP courses occur. The branches just
below this level indicate that these may conveniently be divided into two main
types of ESP differentiated according to whether the learner required English for
academic study (EAP: English for Academic Purposes) or for work/training
(EOP/EVP/VESL: English for Occupational Purposed/ English for Vocational Purposes/
Vocational English as a Second language). This is, of course, not a clear-cut
distinction: people can work and study simultaneously; it was also likely that in many
cases the language learnt for immediate use in a study environment used later when
the student took up, or returned to and a job.

At the next level down it was possible to distinguish ESP course by the
general nature of the learners’ specialism. Three large categories were usually
identified here: EST (English for Science and Technology), EBE (English for Business
and Economics) and ESS (English for the Social Sciences). This last was common,
probably because it was not thought to differ significantly from more traditional
humanities-based General English.

As we go down the tree, we can see that ESP id just one branch of EFL/ESL,
which are themselves the main branches of English languages teaching in general.
ELT, in turn is one variety of the many possible kinds of language teaching. The roots

which nourish the tree of EFL are communication and learning.
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However, Coffey (1984 : 2 ) stated the EAP may be either common core or
subject-specific. Thus, if it was common core it was be concerned with general
academic language and focused on study skills: if it is subject-specific it examined
the language features of particular academic disciplines of subjects, e.g. social
sciences or economic. However, Blue (1988) described them as English for General

Academic Purpose (EGAP) and English for Specific Academic Purposes (ESAP).



According to Robinson (1991 : 15), the general consensus was that the
concern of EAP was not specific to English, but that many students were aimed at a
higher level of academic achievement through English than in their first language.
Thus, they were learning academic strategies for the first time through English and
they may subsequently try to apply what they have learnt to operations in their first

language.

2.2 English for Tourism

English for occupational purpose (EOP) relates to learners’ requirement of
English for works (Strevens, 1977; Huntchinson and Water, 1987). Accordingly, English
for tourism can be considered as a sub-branch of EOP as it is emphasized on English
used in the jobs such as tourist guide, travel agency, etc. of the tourism business.

Walker (1995 : 25) suggested that the topics such as travel agencies, tour
operation, transportation, etc. should be developed for content of the course if the
course designers consider the whole tourism. However, when consider the more
specific the more specific course such as English for tourist guides, language functions
such as greeting, offering, requesting, etc. should be developed for the contents of
the course.

The results of this study are focused on the English skills needed by the
tourism students. The English for Tourism course would be designed to serve their
target needs which correspond to their learning and occupations. Therefore, English

for Tourism would be a kind of English for occupational purpose (EOP) course.

2.3 Related Research

2.3.1 Domestic Research

There are many researches which related to my study on English language
needs. Gaysinee Bumroongthai (1996 : 53) surveyed a needs analysis a the basis for
syllabus design for Technical English courses for Food and Nutrition students at
Chotiwet Campus, Rajamangala Institute of Technology. The finding revealed the
Food and Nutrition students had problems in all four skills, and translation
particularly in the following activities: listening, speaking, writing, and reading terms of
food and nutrition, recipes and menu; reading non-linear texts, short passages,
simple articles, instructions on cooking and translating recipes and menus from Thai
into English and vice versa.

Kongjaroen (1991 : 87) investigated the problem of English use at work among

graduates from Hotel and Tourism Training Institute, Tourism Authority of Thailand



(TAT). As perceived by themselves and immediate chiefs. The finding summarized
that concerning problems of English use for job purposes, the graduates and their
immediate chief perceived that the graduates from Restaurant and Bar Department,
Kitchen Department, and House-keeping Department have such problems as the low
level. They can use English grammatically correctly in different situations, but not
fluently. But for graduates from Front Office Department, the graduates and their
chiefs can use English to communication in different situation grammatically correctly
and fluently.

Prommintr Poungmala (2003 : 53) studied the conduct of the community -
based tourism at Ban Maekampong, Mea-on District Chiangmai Provice. This study
was aimed to sustain the tourism and to investigate the problems with the conduct
of the tourism. The findings indicate that one of the problems occur was that the
local guides were unable to communicate with foreigner tourists. This causes
inconveniences to the tourists. The researcher suggested that to conduct a foreign
language training course for local guides could solve this problem.

Meemark (2002 : 65) surveyed and investigated the needs and problems of
English for tourist police. Questionnaires were used as the instruments for collecting
data. The subjects of the study were 159 tourist polices. The findings show that the
tourist polices strongly need all four English skills — listening, speaking, reading, and
writing. Listening was considered as the most important skill and it was also the most
serious problem for the tourist polices. Other problems were included such as
engaging in telephone conversation, giving direction, listening to the complaints, etc.
Based on the findings, the researcher suggested that listening, speaking and
vocabulary skills should be emphasized in English training course for tourist polices.

Supawadee Meesit (2003 : 37) studied the conduct of the community — based
tourism at Maelana Community, Pangmapha District Maehongsorn Province. This
research was aimed to study the tourism products in the community in order to set
the appropriate tourism activities for the tourists, and to study the constraints on
constructing the tourism. The result showed that, the local guides were inability to
communicate with foreign tourists. The researcher suggested that the local guides

should improve their foreign language skills.

2.3.2 International Research

Emiko Kaneko (2009 : 125) posted the testing TOEIC (Test of English for
International Communication) exam was the most common for workplace testing of
English proficiency and surveyed the workplace English needs among computer
science graduates. The finding revealed to use reading skill more than writing,
listening, and speaking. Because computer science graduates need to read report and

code in English from computer everyday.
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Chia-Jung Tsui (1991 : 156) studied English communication skills needs of
professionals in Taiwan’s High-Technology. He found English classes should improve
overall listening and speaking abilities and task-oriented ESP course should be offer
to provide specific options for industry personnel because the students know it is so
necessary for their jobs.

Ramani et. al. (1988 : 81) undertook an ethnographic needs analysis on
syllabus design for advanced students of science and technology at the Indian
Institute of Science, Bangalore, and South India. The methods were participant
observation, and unstructured interviews. The outcome which demonstrated the
divergence and convergence in perception between ESP practitioners (outsider-
analysts) and the target clientele (insider-members of particulars subculture)
revealed that the greater the convergence, the more relevant would be the teaching
programs offered by advanced ESP centers. Such convergence could be achieved by
ESP teachers becoming partial members of target communities through participatory
research in which they collaborated with insiders to investigate the nature of the
communication that occurred in such communities.

Jacobson (1986 : 173) performed an assessment of the communication needs
of non-native speakers of English in an undergraduate physics lab by means of direct
observation and interview. The finding were that four important strategies for dealing
with information could be identified into

a. Evaluating and selecting information needed for a specific purpose,

b. Synthesizing information from more than one source,

c. Applying information to new different situations and,

d. Establishing working relationships with others in the lab.

Carlo Svendsen and Katharine Krebs (1984 : 68) undertook a needs analysis
on designing a course for immigrants who worked in Central Supply and Hospital
Transportation Departments. This research resembled that of West (1984) who
proposed the use of various methods for collecting needs analysis data. They
identified the language required for these specific jobs by

a. Taping record actual typical dialogues among workers,

b. Interviewing a number of people in the department,

c. Observing the workers who worked at different times during a day for
the researcher became familiar with all the job duties of the students
as well as the sequences of activities, the safety procedures, the
amount of cooperation needs, and the predictable task-related

problems,

o

Finally, analyzing samples of written forms, procedures and

department training materials.
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The results showed that seeking clarification, reporting problems,
understanding imperatives and numbers, and enabling to socialize were fundamental
to most entry level jobs. Additionally, another crucial problem was that the students
needed to acquire the understanding of the question word-why, apart from the skills
and language. The researchers also concluded that since each job was different and
vary greatly in the complexity of the language tasks the workers had to perform;
teachers had to be carefully match the language and skill requirement of the job
with the right students.

So-mui and Mead (2000 : 168) investigated the English needs of textile and
clothing merchandisers who communicated in the international marketplace. The
data were obtained through questionnaire surveys, telephone interviews, analysis of
authentic correspondence, and visit to the workplace. The subjects were 360
graduates from two Hong Kong institute. The results show that writing skills were
greater used than speaking skills. The subjects claimed that grammatical accuracy
was the important factor in creating written business correspondence. The researches
pointed out that their findings have had the greatest influence on the content of the
communication courses offered at both institutions.

According to the review of literature and related research, it can be seen that
the needs analysis of ESP is important for designing course and developing course. In
addition, needs analysis can lead to my outcomes.

In this study, needs analysis was regarded as a major part to survey the needs
and to design the course of English for tourism students at Siam Business

Administration College Nonthaburi.



CHAPTER 3
RESEARCH METHODOLOGY

This study investigated the needs of tourism students, tourism teachers and
executives in English for tourism.

This chapter describes the procedures in the study. It addressed the subject of the
study, research instrument and data analysis. The following topics are discussed:

1) Subject of the Study

2) Research Instruments

3) Data Analysis

3.1 Subject of the Study

3.1.1 Population

Three groups of subjects were used in this study:

3.1.1.1 The third year vocational certificate level tourism students who studied for
English for Tourism in the academic year 2012 at Siam Business Administration College
Nonthaburi.

3.1.1.2 The tourism teachers who teach English for Tourism at Siam Business
Administration College Nonthaburi.

3.1.1.3The executives who administrate at Siam Business Administration College
Nonthaburi.

3.3.2 Sample

3.1.2.1 The subjects of this study were 120 the third year vocational certificate level
tourism students. The subjects were randomly selected by systematic sampling.

3.1.2.2 Fifty tourism teachers who teach English for Tourism at Siam Business
Administration College Nonthaburi.

3.1.2.3 Thirty four executives who administrate at Siam Business Administration

College Nonthabuiri.

3.2.3 The reasons for choosing three groups as follows:

3.2.3.1 The third year Higher Certificate students have taken almost all of the
English courses and they have basic knowledge in English.

3.2.3.2 The tourism teachers were those directly concern with tourism students as
well as with curriculum development and syllabus design. They instructed and evaluated
their tourism students and can also give suggestions concerning the purposes and content

of teaching English for Tourism.
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3.2.3.3 The executives of Siam Business Administration as well as educational
administrator of this college. Those who understood the needs of tourism students in the
college. They can provide information on specific skills in foreign language that their

tourism students needs.

3.2 Research Instrument

3.2.1 Instrument Construction

The questionnaire were used as instruments to gather data about the needs
analysis of using English in tourism for third year Vocational Certificate Level students in the
Tourism Department SBAC Nonthaburi, tourism teachers and executives at SBAC
Nonthaburi. The construction of these questionnaires were follow a logical sequence.

First a variety of related research and literature concerning needs analysis
reviewed. The information will provide guidelines for the topics in the draft questionnaire.

Next, Questionnaire examined and modified by specialist. Questionnaire was
composed of two parts:

- Part 1 asked general backeround information regarding the subjects’ age,

gender, and level of study.

- Part 2 designed to identify the perceptions regarding their English language
skill needs. More specially, in part 2, the subjects required to state
perceptions regarding their use of English language sub-skills, namely
reading, writing, listening and speaking by five-point Likert scale.

- Part 2 showed the needs towards English for Tourism. The content of part 2
come from theory of Hutchinson, Waters and Robinson. In addition,
questionnaires were concerned with the needs.

Then a pilot study conducted to test the effectiveness of the questionnaire and
to identify and eliminate ambiguity in the questions before | used it in the main study. The
questionnaire used in the pilot study. The pilot study obtained from 30 tourism students
the Department of Tourism, 30 tourism teachers and 30 executives at Siam Business
Administration College (SBAC) Nonthaburi.

They answered the questions and commented on the questionnaire contents.
They expressed any other opinions concerning of needs in English for Tourism. They
answered the questionnaire without any awareness that this was only a pilot study.
Because they expected to be serious with the questionnaire as if they were the subject of
the study.

After that, the questionnaires were evaluated and developed by specialist.

Finally, the questionnaires were administered to the subjects.
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3.2.2 The component of three sets of the questionnaires for three groups
of people was constructed according to the study purposes as follows:

3.2.2.1 The tourism students’ questionnaire (Form A)

Questionnaire designed for SBAC Nonthaburi vocational certificate Level
students to survey their needs in using English for Tourism, including their needs in an
English course for Tourism. The questionnaire consists of two parts; general information,
needs of tourism students.

Part 1 deal with general information about students in order to
identify their English background, age and gender.

Part 2 checked with the students’ needs in an English course for
Tourism. The students answered and ticked in the blank provides to rate their needs on a
five point Likert scale.

The point offers according to the rate were as follow:

5 - The greatest needs
il - A lot of needs

3 - Average needs

2 - Less needs

1 - The least needs

3.2.2.2 The tourism teachers’ questionnaire (Form B)

Questionnaire designed to survey English tourism teachers’ opinions about
their needs in English for Tourism regarding the content of English course. The
questionnaire consists of two parts: general information and needs.

Part 1 deal with general information about English language tourism
teachers, identifying sex, education backeround, and number of vyears in teaching
experience.

Part 2 surveyed the needs of English for their students. The tourism
teachers will answer to rate the needs of using English for Tourism on five point Likert
scale.

3.2.2.3 The executives’ questionnaire (Form C)

Questionnaire designed for executives at Siam Business Administration. It
surveyed how they expect their tourism students to use English in their learning. The
questionnaire consists of two parts: general information and needs.

Part 1 deal with general information about the position, age and years of
works experience.

Part 2 surveyed the content of the needs to use English in the daily learning
of their students. The executives answered and ticked in the blank provides to rate their

needs on a five point Likert scale.
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3.3 Data Analysis

The questionnaires were checked for completeness of reliability. All of the data
categorized and analyzed by automatic computing program to identify the needs. The
statistical devices to be employed in this study was:

3.3.1 Percentage and Frequency Distribution used in the analysis of answers
concerning general background.

3.3.2 Five-point Likert Scale used to score the levels of the needs for English skills
and activities to be emphasized in the English course.

The criteria and mean score derived from the scale in the questionnaires were

interpreted on the following range base on Jamieson (2004):

Score Mean Level of needs

5 4.50-5.00 the greatest needs
al 3.50-4.49 A lot of needs

3 2.50-3.49 Average needs

2 1.50-2.49 Less needs

1 1.00-1.49 The least needs

3.3.3 Arithmetic mean used to calculate the average level of English language

needs of English for tourism.

3.3.4  Validity of the questionnaire

To ensure the validity of the questionnaire, | developed base on literature and
research review and interviewed of tourism students of Siam Business Administration
College Nonthaburi. The draft questionnaires were modified and revised by specialist. It
piloted with 30 tourism students, 30 tourism teachers and 30 executives at Siam Business
Administration College (SBAC) Nonthaburi. The comments and suggestions of the specialist
and implications of questionnaires’ ambiguity reflected by the responses of the subject of
the pilot study for the development of the final questionnaires in the main study. Thus, it
was be reasonable to claim the face and content validity of the questionnaires.

3.3.5 Reliability of the Questionnaire
To ascertain the reliability of the present questionnaire, the Cronbach alpha-coefficient
method used in this study as follows:

3.3.5.1 Cronbach alpha-coefficient

The return questionnaire that have internal consistency computed to check alpha-
coefficient reliability using automatic computing program.

The formula is as follows:



n {1'2321}

n-1 > 52t

Coefficient of Reliability

the total item of questions

the score of variance of each item

the score of variance of the whole questions
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CHAPTER 4
RESULTS

Chapter four presents the results obtained from three sets of the returned
questionnaires distributed to 204 subjects; 120 tourism students, 50 tourism teachers
and 34 executives. In addition, the data processing in this study by automatic
computing program.

1) This chapter is divided into three main sections as follows:

2) The results from the tourism students
3) The results from the tourism teachers
4) The results from the executives

4.1 The results from the tourism students

The results from this questionnaire answer the following research questions:

1. What are the English language needs of tourism students at SBAC
Nonthaburi?

2. What are the needed contents for the English for tourism course at SBAC
Nonthaburi?

The questionnaire is divided into two parts as follows:

Part 1 : General Information

Part 2 : Needs of English language skills

Part 1 : General Information

Table 4.1 General Background Information of the tourism students

General Background Information Frequency Percentage
(N=120) (%)
1.Gender
Male ar 39.2
Female 73 60.8
2.Age Total 120 100
17 years 23 19.2
18 years 65 54.2
General Background Information Frequency Percentage
(N=120) (%)
19 years 32 26.7
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General Background Information Frequency Percentage
(N=120) (%)
3.1 Begin to learn English

Kindergarten level 87 72.5

Primary level 33 27.5
3.2 How long you have learned English ?

15-17 years 79 65.8

10-14 years 41 34.2
4.Do you study tutorial English ?

No 87 725

yes, | study tutorial English. 32 26.7
4.1 Reason of learning tutorial English

For more understand in English class 11 34.4

For communication with foreigners. 21 65.6

According to the total of 120 questionnaires from all general information of

tourism students at Siam Business Administration College Nonthaburi, It indicated

that the numbers of female students were more than numbers of male students.

The ages of the most students were 18 years old. Most of them began to learn

English at kindergarten level. Moreover, 87% of the tourism students haven’t studied

tutorial English. Details were shown in Table 4.1.

Part 2 : Needs of English language skills

This part consists of Table 4.2-4.10 which explains needs of the English

language on each skill that the tourism students needs for their study.

Table 4.2 Mean and Standard Deviation of English needs for daily life by the

tourism students

English Needs (n=120) MEAN

S.D

Level of needs

English needs for daily life

4.53

0.533

The greatest

The results in Tables 4.2 shows that the average mean score of English needs

for daily life of the tourism students is at the greatest level (x=4.53).

Table 4.3 Mean and Standard Deviation of four skills in English Language Needs

Rated by tourism students

Need of English skill for daily life (n=120)

MEAN

S.D

Level of needs

English listening Skill

4.56

0.577

The greatest
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Need of English skill for daily life (n=120) MEAN S.D Level of needs
English speaking Skill 4.57 0.590 The greatest
English writing Skill 3.75 0.812 A lot
English translating Skill 299 0.865 Average

The result in Table 4.3 shows that tourism students need the greatest importance

on speaking for their daily life (x= 4.57). When each English skill is considered in terms of

mean score, the highest level of needs is speaking skill (x=4.57) while the lowest of

needs is translating skill (x=2.99).

Table 4.4 Mean and Standard Deviation four skills of English Language Needs Rated

for their English class by the tourism students

Needs of English skill for class (n=120) MEAN S.D Level of needs
English listening Skill 4.54 0.578 The greatest
English speaking Skill 4.73 0.354 The greatest
English reading Skill 3.83 0.694 A lot
English writing Skill 3.60 0.893 A lot
English translating Skill 2.68 1.006 Average

The result in Table 4.4 shows the average mean score of the tourism

students need of English language skills in their classroom. The tourism students need

the greatest importance on speaking for their English class (x=4.73).

Table 4.5 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Listening Skill Rated by the tourism students

List of Language functions and topic areas

on listening skill (n=120) MEAN S.D Level of needs

Listening to the conversation about
introduce the places 4.40 0.666 A lot
Listening to the travelogue about the places 4.29 0.760 A lot
Listening to the seminar or meeting about
tourism 4.53 0.594 The greatest
Listening to the lecture about change of
cultures 3.83 0.964 A lot

Average 4.26 0.161 A lot
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The result in Table 4.5 shows that the average mean score of the tourism students

needs of language functions and topic areas on the listening skill is at a lot of level (x=

4.26). When each item of language functions and topic areas on listening skill is considered

in terms of mean score, the highest level of needs is listening to the seminar or meeting

about tourism (= 4.53) while the lowest level of needs is listening to lecture about

change of cultures (x= 3.83).

Table 4.6 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Speaking Skill Rated by the tourism students

List of Language functions and topic areas on
speaking skill (n=120) MEAN S.D Level of needs
Speaking with foreigners about tourism 4.51 0.635 The greatest
Speaking the advertising of tour 4.54 0.647 The greatest
Speaking the presentation the places 4.41 0.692 A lot
Speaking the changing the time table 4.10 0.771 A lot
Average 4.39 0.062 A lot

The result in Table 4.6 shows that the average mean score of the tourism students

needs of language functions and topic areas on the speaking skill is at a lot of level

(x=4.39). When each item of language functions and topic areas on speaking skill is

considered in term of mean score, the highest level of needs is speaking the advertising

(x=4.54) while the lowest level of needs is speaking or announcing about the change of

time table (x=4.10).

Table 4.7 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Reading Skill Rated by the tourism students

List of Language functions and topic areas on
reading skill (n=120) MEAN S.D Level of needs

Reading the textbook about introduce the places 3.94 0.981 A lot
Reading leaflet in tourism 4.39 0.702 A lot
Reading the schedule or program for tour 4.40 0.715 A lot
Reading the e-mails from customer 4.42 0.668 A lot
Reading the timetable at airport 4.34 0.680 A lot
Reading the articles about tourism 4.29 0.803 A lot
Reading information about tourism in block or
social network 4.33 0.665 A lot

Average 4.30 0.114 A lot
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The result in Table 4.7 shows that average mean score of the tourism students
needs of language functions and topic areas on the reading skill is at a lot of level (x=4.30).
When each item of language functions and topic areas on reading skill is considered in
terms of mean score, the highest level of needs is reading the e-mail from customers (x=
4.42) while the lowest level of needs is reading the textbook about introduce the
interesting places (x= 3.94).

Table 4.8 Mean and Standard Deviation of Language Functions and Topic Areas
Needs on Writing Skill Rated by the tourism students

List of Language functions and topic areas on

writing skill

(n=120) MEAN S.D Level of needs
Writing the article about introduce the places
for tourism 4.35 0.729 A lot
Writing e- mails to customers about program of
tour 4.55 0.620 The greatest
Writing the advertising for promoting the tour 4.34 0.680 A lot of needs
Filling information for booking ticket and doing
VISA 4.57 0.561 The greatest
Writing the schedule or program of tour 4.39 0.652 A lot
Writing the leaflets 4.31 0.696 A lot

Average 4.42 0.060 A lot

The result in Table 4.8 shows that the average mean score of the tourism students
needs of language functions and topic areas on the writing skill is at a lot of level (x=4.42).
When each item of language functions and topics areas on writing skill is considered in
terms of mean score, the highest level of needs is writing or filling information for booking
ticket and VISA (x= 4.57) while the lowest level of needs is writing the leaflets (x=4.31).

Table 4.9 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Translating Skill Rated by the tourism students

List of Language functions and topic areas on Level of
translating skill (n=120) MEAN S.D needs
Translating the schedule of tour from English
to Thai language. 2.49 0.935 Little

Translating the schedule of tour from Thai to

English language. 2.76 1.021 Average
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Table 4.9 (continued)

List of Language functions and topic areas on Level of
translating skill (n=120) MEAN S.D needs
Translating the advertising from English to Thai
language. 243 0.923 Little
Translating the advertising from Thai to English
language. 2.99 1.041 Average
Average 2.67 0.060 Average

The result in Table 4.9 shows that the average mean score of the tourism students
needs of language functions and topic areas on the translating skill is at average of level
(x=2.67). When each item of language functions and topics areas on translating skill is
considered in terms of mean score, the highest level of needs is translating the advertising
of tour from Thai to English language (x= 2.99) while the lowest level of needs is
translating the advertising from English to Thai language (x=2.43).

Table 4.10 Mean and Standard Deviation of media needs for learning in English class

Rated by the tourism students

List of Medias for their learning in class (n=120) | MEAN S.D Level of needs

Newspaper (part of tourism) 297 0.916 Average

Magazine in part of tourism 4.29 0.803 A lot

CD /DVD for introducing the places 2.64 0.968 Average

Social network that promote the tourism 4.35 0.630 A lot

Radio program about promote the tour 2.76 0.996 Average
Average 3.40 0.149 Average

The result in Table 4.10 shows that the average mean score of the tourism
students needs of medias that the tourism students need in the classroom is at average of
level (x=3.40). When each item of media is considered in terms of mean score, the highest
level of needs is social network that promote or show the tourism (x= 4.35) while the

lowest level of needs is CD and DVD for introducing the places (x=2.64).

4.2 The results from the tourism teachers

The results from this questionnaire answer the following research questions:
1. What are the English language needs of the tourism teachers at SBAC
Nonthaburi?
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2. What are the needed contents for the English for tourism course at SBAC

Nonthaburi?
The questionnaire is divided into two parts as follows:
Part 1 : General Background Information

Part 2 : Needs of English language skills

Part 1 : General Information

Table 4.11 General Background Information of the tourism teachers

General Background Information Frequency | Percentage
(N=50) (%)

1. Gender

Male 21 a2

Female 29 58
2. Age Total 50 100

23-29 years 19 38

30-45 years 31 62
3. You taught English number of year

1- 5 years 19 38

5-10 years 23 46

10- 15 years 8 16
4.Your high degree of education

Bachelor Degree 34 68

Master Degree 9 18

Doctor Degree 7 14
5.Number of meeting or seminar per year

one time 5 10

two times 26 52

three times 11 22

more than three times 8 16
6.How you practice your English skill

read English magazines ,journals, newspapers 11 22

General Background Information Frequency | Percentage
(N=50) (%)

see English cinema or sound track films 4 8

listen international songs 2 4

sing international songs 0 0

go a board 0 0

write e-mails 9 18

learn at home by yourself using TV 24 48
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According to the total of 10 questionnaires from the tourism teachers at SBAC
Nonthaburi, the general information can be concluded that 58% of the tourism teachers
were female and 42% of the tourism teachers were male. Most of the tourism teachers
(62%) were between 30-45 year olds and nineteen of the tourism teacher (38%) have
been teaching for 1-5 years, and twenty thee of the tourism teacher (46%) have been
teaching for 5-10 years, and more than 15 years (8%). 68% of the tourism teachers hold
Bachelor degree, whereas 9 or 18% of the tourism teachers hold Master degree. Only 7
tourism teachers hold Doctor degree.

All the tourism teachers have used seminars to gain new knowledge, share ideas,
and improve themselves. Most of the tourism teachers (62%) attend seminars twice a year.
Good tourism teachers and enrich their English teachers can use to improve their English
skills.

Good tourism teacher would try to keep themselves up-to-date in language
teaching and enrich their English language skills. Seven activities have been identified that
the tourism teachers at SBAC Nonthaburi can use to improve their English skill. They are as
follows;

1. Read English magazines ,journals, newspapers

2. See English cinema or sound track films

3. Listen international songs

4. Sing international songs

5. Go a board

6. Write e-mails

7. Learn at home by yourself using TV

The survey revealed that 11 tourism teachers (22%) do the activity in reading
English magazines ,journals, newspapers, 4 tourism teachers (8%) do the activity in
watching English cinema or sound track films and 24 tourism teachers (48%) do the activity

in learning at home by yourself using TV for improvement their English skills.

Part 2 : Needs of English language skills
This part consists of Table 4.12-4.21 which explains the needs of the English
language on each skill that the tourism teachers needs for our tourism students

study.

Table 4.12 Mean and Standard Deviation of English needs for daily life of tourism

students by the tourism teachers

English Needs (n=50) MEAN S.D Level of needs

English needs for daily life of tourism teachers 4.78 0.418 The greatest




25

The results in Tables 4.12 shows that the average mean score of English

needs for daily life of the tourism students by tourism teacher is at the greatest level

(mean=4.78).

Table 4.13 Mean and Standard Deviation four skills of English language needs for

daily life of tourism students by the tourism teachers

Need of English skill for daily life (n=120) MEAN S.D Level of needs
English listening Skill 4.66 0.479 The greatest
English speaking Skill 4.62 0.490 The greatest
English reading Skill 3.94 0.740 A lot
English writing Skill 3.92 0.804 A lot
English translating Skill 3.30 1.055 Average

The result in from Table 4.13 shows that tourism teachers need the tourism

students to learn the greatest importance on listening for the daily life (x= 4.66). When each

English skill is considered in terms of mean score, the highest level of needs is
listening skill (x=4.66) while the lowest of needs is translating skill (x=3.30).

Table 4.14 Mean and Standard Deviation of four skills in English Language Needs in

the classroom of the tourism students Rated by the tourism teachers

Needs of English skill for class (n=50) MEAN S.D Level of needs
English listening Skill a4.75 0.431 The greatest
English speaking Skill 4.72 0.454 The greatest
English reading Skill 3.66 0.688 A lot
English writing Skill 3.82 0.748 A lot
English translating Skill 3.16 0.889 Average

The result in from Table 4.14 shows the tourism teachers need the tourism

students to learn the greatest importance on listening in English class of tourism students

(x=4.75). Skill on speaking is the greatest level (x= 4.75) as the needs in their daily life

while the lowest level of need is translating skill (x= 3.16).
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Table 4.15 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Listening Skill of the tourism students Rated by tourism

teachers
List of Language functions and topic areas on listening Level of
skill (n=50) MEAN S.D needs

Listening the conversation about introduce the places 4.76 0.431 | The greatest

Listening the travelogue about the places 4.61 0.513 | The greatest

Listening the seminar or meeting about tourism 4.52 0.614 | The greatest

Listening the lecture about change of cultures 4.56 0.540 | The greatest
Average 4.61 0.086 | The greatest

The result in Table 4.15 shows that the average mean score of the tourism
students needs of language functions and topic areas on the listening skill rated by the
tourism teachers is at the greatest level (x= 4.61). When each item of language functions
and topic areas on listening skill is consider in terms of mean score, the highest level of
needs is listening to the conversation about introduce the places (x= 4.76) while the

lowest level of needs is listening to the seminar about tourism (x= 4.52).

Table 4.16 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Speaking Skill of the tourism students Rated by tourism

teachers
List of Language functions and topic areas on speaking Level of
skill (n=50) MEAN S.D needs

Speaking with foreigners about tourism 4.74 0.443 | The greatest

Speaking to invite about advertising of tour 4.64 0.563 | The greatest

Speaking and introducing the places 4.52 0.614 | The greatest

Speaking or announcing about the change of time

table 4.50 0.518 | The greatest
Average 4.60 0.074 | The greatest

The result in Table 4.16 shows that the average mean score of the tourism
students needs of language functions and topic areas on the speaking skill rated by the
tourism is at the greatest level (x=4.60). When each item of language functions and topic
areas on speaking skill is considered in term of mean score, the highest level of needs is
communicating with foreigners for asking questions and giving a reply to the foreigners
(x=4.74) while the lowest level of needs is announcing about the change of time table
(x=4.50).
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Table 4.17 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Reading Skill of the tourism students Rated by tourism teachers

List of Language functions and topic areas on

reading skill (n=50) MEAN S.D Level of needs

Reading the textbook about introduce the
interesting places 4.66 0.519 The greatest
Reading leaflet in tourism 4.58 0.575 The greatest
Reading the schedule or program for tour 3.96 0.755 A lot
Reading the letters or e-mails from customer 3.92 0.804 A lot
Reading the timetable at airport 3.14 1.030 Average
Reading the articles about tourism 4.46 0.613 A lot
Reading information about tourism in block or
social network 4.38 0.725 A lot

Average 4.16 0.177 A lot

The result in Table 4.17 shows that average mean score of the tourism students

needs of language functions and topic areas on the reading skill rated by the tourism

teachers is at a lot of level (x=4.16). When each item of language functions and topic areas

on reading skill is considered in terms of mean score, the highest level of needs is reading

the textbook about introduce the interesting places (x= 4.66) while the lowest level of

needs is reading the timetable at airport (x= 3.14).

Table 4.18 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Writing Skill of the tourism students Rated by tourism teachers

List of Language functions and topic areas on

writing skill (n=50) MEAN S.D | Level of needs

Writing the article about introduce the places for
tourism 4.58 0.575 The greatest
Writing e- mails to customers about program of
tour 4.62 0.530 The greatest
Writing the advertising for promoting the tour 3.96 0.755 A lot
Filling information for booking ticket, hotel and
doing VISA 3.44 0.501 Average
Writing the schedule or program of tour 3.88 0.773 A lot
Writing the leaflets 4.42 0.642 A lot

Average 4.15 0.115 A lot
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The result in Table 4.18 shows that the average mean score of the tourism

students needs of language functions and topic areas on the writing skill rated by the

tourism teachers is at a lot of level (x=4.15). When each item of language functions and

topics areas on writing skill is considered in terms of mean score, the highest level of

needs is writing e- mail to customers about program of tour (x= 4.62) while the lowest

level of needs is writing information for booking ticket, hotel (x=3.44).

Table 4.19 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Translating Skill of the tourism students Rated by tourism

teachers
List of Language functions and topic areas on Level of

translating skill (n=50) MEAN S.D needs
Translating the schedule of tour from English to
Thai language. 4.48 0.646 A lot
Translating the schedule of tour from Thai to English
language. 4.52 0.580 | The greatest
Translating the advertising from English to Thai
language. 4.42 0.673 A lot
Translating the advertising from Thai to English
language. 4.32 0.794 A lot

Average 4.44 0.089 A lot

The result in Table 4.19 shows that the average mean score of the tourism

students needs of language functions and topic areas on the translating skill rated by the

tourism students is at a lot of level (x=4.44). When each item of language functions and

topics areas on translating skill is considered in terms of mean score, the highest level of

needs is translating the schedule of tour from Thai to English language (x= 4.52) while the

lowest level of needs is translating the advertising from Thai to English language (x=4.32).

Table 4.20 Mean and Standard Deviation of media needs for learning in English class

of the tourism students Rated by tourism teachers

Level of
List of Medias for their learning in class (n=50) MEAN S.D needs
Newspaper (part of tourism) 4.12 0.872 A lot
Magazine in part of tourism 4.54 0.613 | The greatest
CD /DVD for introducing the places 3.96 0.755 A lot
Social network that promote the tourism 4.28 0.809 A lot
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Level of
List of Medias for their learning in class (n=50) MEAN S.D needs
Radio program about promote the tour 3.18 0.962 Average
Average 4.02 0.131 A lot

The result in Table 4.20 shows that the average mean score of the tourism

students needs in medias in the classroom rated by the tourism teachers is at a lot of

level (x=4.02). When each item of media is considered in terms of mean score, the highest

level of needs is magazine in part of tourism for their learning (x= 4.54) while the lowest

level of needs is radio program about promote the tour (x=3.18).

4.3 The results from the executives at SBAC Nonthaburi

The results from this questionnaire answer the following research questions:

1. What are the English language needs of the executives at SBAC Nonthaburi?

2. What are the needed contents for the English for tourism course at SBAC

Nonthaburi?

The questionnaire is divided into two parts as follows:

Part 1 : General Background Information

Part 2 : Needs of English language skills

Part 1 : General Information

Table 4.21 General Information of the executives

General Background Information ( N=34) Frequency Percentage
(%)
1. Gender
Male 21 61.8
Female 13 38.2
2. Age Total 34 100
25-35 years 11 32.4
36-50 years 23 67.6
3. You worked
25-35 years 6 17.6
36-50 years 28 82.4
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Table 4.21 (continued)

General Background Information ( N=34) Frequency Percentage
(%)
4.Your the highest degree of education
Bachelor Degree 13 38.2
Master Degree 15 4a.1
Doctor Degree 6 17.6

According to the total of 10 questionnaires from all general information of the
executives at SBAC Nonthaburi, it indicated that Thirteen of the executives were female
(38.2%) and Twenty one of the executives were male (61.8%). Most of the executives were
between 36-50 year olds (67.6%). Twenty eight of the executives have been teaching for
10-15 years (82.4%). Fifteen of the executives hold Mater degree (44.1%), whereas thirteen

of executives hold Bachelor degree (38.2%). Six of executives hold Doctor Degree (17.6%)

Part 2 : Needs of English language skills
This part consists of Table 4.22-4.30 which explains the needs of the English

language on each skill that the executives needs for our tourism students study.

Table 4.22 Mean and Standard Deviation of English needs for daily life of tourism

students Rated by the tourism teachers

English Needs (n=34) MEAN S.D Level of needs
English needs for daily life of tourism students 4.59 0.609 The greatest

The results in Tables 4.22 shows that the average mean score of English
needs for daily life of the tourism students by executives is at the greatest level
(x=4.59).

Table 4.23 Mean and Standard Deviation four skills of English language needs for

daily life of tourism students by the executives

Need of English skill for daily life (n=34) MEAN S.D Level of needs
English listening Skill 4.71 0.462 The greatest
English speaking Skill 4.74 0.448 The greatest
English reading Skill 4.18 0.716 A lot
Need of English skill for daily life (n=34) MEAN S.D Level of needs
English writing Skill 4.21 0.808 A lot
English translating Skill 3.74 0.963 A lot
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The result in from Table 4.23 shows the executive stated that English

language is needed for the tourism students. When in each English skill is considered

in terms of mean score, the highest level of needs is speaking skill (x=4.74) while the

lowest of needs is translating skill (x=3.74).

Table 4.24 Mean and Standard Deviation four skills of English Language Needs Rated

for their English class by tourism teachers

Need of English skill for class (n=34) MEAN S.D Level of needs
English listening Skill 4.74 0.448 The greatest
English speaking Skill 4.74 0.448 The greatest
English reading Skill 391 0.793 A lot
English writing Skill 4.15 0.702 A lot
English translating Skill 3.56 0.746 Average

The result in Table 4.24 shows the executives stated that English language is

needed for the tourism students in their classroom. Executives need the tourism students

to learn the greatest importance on listening and speaking skills (x= 4.74) for English class of

tourism students while the lowest level of need is translating skill (x= 3.56).

Table 4.25 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Listening Skill of the tourism students Rated by the executives

List of Language functions and topic areas

on listening skill (n=34) MEAN S.D Level of needs

Listening the conversation about introduce
the places 4.76 0.431 The greatest
Listening the travelogue about the places 4.50 0.564 The greatest
Listening the seminar or meeting about
tourism 4.41 0.743 A lot
Listening the lecture about change of
cultures 3.68 0.768 A lot

Average 4.34 0.159 A lot

The result in Table 4.25 shows that the average mean score of the tourism

students needs of language functions and topic areas on the listening skill rated by the

executives is at a lot of level (x= 4.34). When each item of language functions and topic

areas on listening skill is consider in terms of mean score, the highest level of needs is
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listening to the conversation about introduce the places (x= 4.76) while the lowest level of

needs is listening to lecture about change of cultures (x= 3.68).

Table 4.26 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Speaking Skill of the tourism students Rated by the executives

List of Language functions and topic areas on

speaking skill (n=34) MEAN S.D Level of needs
Speaking with foreigners about tourism 4.56 0.561 The greatest
Speaking the advertising of tour 4.50 0.615 The greatest
Speaking and introducing the places 4.59 0.557 The greatest
Speaking or announcing about the change of
time table 4.53 0.615 The greatest
Average 4.54 0.032 The greatest

The result in Table 4.26 shows that the average mean score of the tourism

students needs of language functions and topic areas on the speaking skill rated by

executives is at the greatest level (x=4.54). When each item of language functions and

topic areas on speaking skill is considered in term of mean score, the highest level of

needs is speaking and introducing the places (x=4.59) while the lowest level of needs is

speaking to invite about advertising of tour (x=4.50).

Table 4.27 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Reading Skill of the tourism students Rated by the executives

List of Language functions and topic areas on Level of

reading skill (n=34) MEAN S.D needs

Reading the textbook about introduce the

interesting places 4.59 0.557 The greatest

Reading leaflet in tourism 4.68 0.535 The greatest

Reading the schedule or program for tour 4.24 0.741 A lot

Reading the letters or e-mails from customer 4.44 0.705 A lot

Reading the timetable at airport 3.97 0.969 A lot

Reading the articles about tourism 4.56 0.561 A lot

Reading information about tourism in block or

social network 4.59 0.657 The greatest

Average 4.44 0.152 A lot
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The result in Table 4.27 shows that average mean score of the tourism students
needs of language functions and topic areas on the reading skill rated by the executives is
at a lot of level (x=4.44). When each item of language functions and topic areas on reading
skill is considered in terms of mean score, the highest level of needs is reading information
about tourism in block or social network (x= 4.59) while the lowest level of needs is

reading the timetable at airport (x= 3.97).

Table 4.28 Mean and Standard Deviation of Language Functions and Topic Areas

Needs on Writing Skill of the tourism students Rated by the executives

List of Language functions and topic areas on

writing skill
(n=34) MEAN S.D Level of needs

Writing the article about introduce the places for
tourism 4.50 0.615 The greatest
Writing e- mail to customers about program of
tour 4.65 0.544 The greatest
Writing the advertising for promoting the tour 4.06 0.736 A lot
Filling information for booking ticket, hotel and
doing VISA 3.50 0.564 A lot
Writing the schedule or program of tour 4.12 0.808 A lot
Writing the leaflets 4.47 0.563 The greatest

Average 4.22 0.108 A lot

The result in Table 4.28 shows that the average mean score of the tourism
students needs of language functions and topic areas on the writing skill rated by the
executives is at a lot of level (x=4.22). When each item of language functions and topics
areas on writing skill is considered in terms of mean score, the highest level of needs is
writing e- mail to customers about program of tour (x= 4.65) while the lowest level of

needs is writing or filling information for booking ticket or hotel.(x=3.50).

Table 4.29 Mean and Standard Deviation of Language Functions and Topic Areas
Needs on Translating Skill of the tourism students Rated by

the executives

List of Language functions and topic areas on

translating skill (n=34) MEAN S.D Level of needs
Translating the schedule of tour from English to
Thai language. 4.53 0.615 The greatest

Translating the schedule of tour from Thai to
English language. 4.65 0.646 The greatest
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Table 4.29 (continued)

List of Language functions and topic areas on
translating skill (n=34) MEAN S.D Level of needs
Translating the advertising from English to Thai
language. 4.44 0.660 A lot
Translating the advertising from Thai to English
language. 4.50 0.564 The greatest
Average 4.53 0.043 The greatest

The result in Table 4.29 shows that the average mean score of the tourism
students needs of language functions and topic areas on the translating skill rated by the
executives is at the greatest of level (x=4.53). When each item of language functions and
topics areas on translating skill is considered in terms of mean score, the highest level of
needs is translating the schedule of tour from Thai to English language (x= 4.65) while the

lowest level of needs is Translating the advertising from English to Thai language (x=4.44).

Table 4.30 Mean and Standard Deviation of media needs for learning in English class

of the tourism students Rated by the executives

List of Medias for their learning in class (n=34) MEAN S.D Level of needs
Newspaper (part of tourism) 4.06 0.952 A lot
Magazine in part of tourism 4.53 0.615 The greatest
CD /DVD for introducing the places 4.15 0.702 A lot
Social network that promote the tourism 4.44 0.613 A lot

List of Medias for their learning in class (n=34) MEAN S.D Level of needs
Radio program about promote the tour 3.21 0.978 Average

Average 4.08 0.180 A lot

The result in Table 4.30 shows that the average mean score of the tourism
students needs of medias in the classroom is at a lot of level (x=4.08). When each item of
media is considered in terms of mean score, the highest level of needs is magazine in part
of tourism for their learming (x= 4.53) while the lowest level of needs is radio program

about promote the tour (x=3.21).

4.4 A Guideline for Organizing English for Tourism at SBAC Nonthaburi

This guideline is for one semester. It’s for organizing on English for Tourism course

for tourism students at SBAC Nonthaburi can be summarized as follow:
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Course : English for Tourism

Class Size : 25-30 persons

Course Length : 4 months

Time : 4 days/week, 2 hours/day

Location : Siam Business Administration College Nonthaburi
Learners ; The tourism students (Vocational Certificate Level)
Instructors : 60 percent Thai instructors and 40 percent English native

speaker instructor

4.5 A Course Design Corresponding to the English Needs of SBAC
Nonthaburi

The results come from the needs of tourism students, tourism teachers and
executives in this study. Its contents are mainly based on listening and speaking skills with
an emphasis on a variety of English functions while writing, reading, and translating skills
are also included for students to practice and learn. Moreover, language functions with
high mean scores of needs would be given priority to be selected for the course contents
because they correspond to the target needs of the tourism students. The selected
functions were grouped into six items. Each item consists of sub-functions needed for each

target situation. The following are six items of the course of English for Tourism.

General objective : To enable the tourism students to use English in tourism

effectively.

ltem 1 : Greeting and introducing
ltem one focuses on listening and speaking skills on how to greet and introduce.
This item consists of three sub-functions: greeting, introducing yourself, and introducing

other people.

Item 2 : Advising about traveling and preparation
ltem two focuses on listening, speaking, and writing skills on how to advice about
traveling or tour. This item contains three sub-functions: listening to requests for advice

about traveling, giving advice about traveling and writing the advertisement of tour.

Item 3 : Explaining about the schedules or programs of tour

ltem three focuses on speaking, writing and translating skills for dealing with
programs of tour. This item contains three sub- functions: giving information about
schedules or programs of tour, writing the schedules of tour and translating the schedules

from Thai to English language and English to Thai language.
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ltem 4 : Advertising about tourist attractions in Thailand

ltem four focuses on speaking, listening, and reading skills for dealing with
information about tourist attractions. This item contains three functions: giving information
about tourist attractions, listening to inquiry on information about tourist attractions, and

reading the updated information about tourist attractions.

ltem 5 : Advising while touring
ltem five focuses on listening and speaking skills for dealing with information while
touring. This item contains two sub-functions: listening to inquiry on information while

touring, and giving information while touring.

ltem 6 : Dealing with services
ltem six focuses on listening, speaking, reading, and writing skills for dealing with
services. This item contains four sub-functions: listening to request for services, offering

services, read the complaint of and writing the recommendation.



CHAPTER 5
DISCUSSION CONCLUSION AND SUGGESTION

Chapter five presents discussion and conclusion of the result from this study in
accordance with the research questions. Suggestions both for pedagogy and further study

are also included in this chapter.

5.1 Discussion

The discussion is based on the data from 204 respondents who are the tourism
students, tourism teachers and the executives at Siam Business Administration College

Nonthaburi. This part is divided into 3 sections as follows:

5.1.1 Discussion on the result from the tourism students

5.1.1.1 To What are the English language needs, and skills of tourism students at
SBAC Nonthaburi?

5.1.1.2 To What are the needed contents for the English for tourism course at SBAC

Nonthaburi by tourism students?

5.1.2 Discussion on the result from the tourism teachers

5.1.2.1 To What are the English language needs, and skills of tourism teachers at
SBAC Nonthaburi?

5.1.2.2 To What are the needed contents for the English for tourism course at SBAC

Nonthaburi by tourism teachers?

5.1.3 Discussion on the result from the executives

5.1.3.1 To What are the English language needs, and skills of the executives at SBAC
Nonthaburi?

5.1.3.2 To What are the needed contents for the English for tourism course at SBAC

Nonthaburi by the executives?

5.2.1 Discussion on the Result from the tourism students

5.2.1.1 To What are the English language needs of tourism students at SBAC
Nonthaburi?

It can be seen that most of the tourism students were female whose age of 18
years old. Most of tourism students have began to learn English since the kindergarten
level. They don’t attend to study extra tutorial English for improvement their English ability.

The tourism students needed English language for daily life at a great level. Since

the tourism students have to communicate with the foreign customers which are a part of
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the tourism student’s daily routine work in the future (Bastermen 2003) such as giving a
reply to the foreign customers, listening to comments or complaints from foreign
customers, reading letters or e-mails, write the advertising. This means that English language
is crucial for the tourism students at Siam Business Administration College Nonthaburi.
However, when considering each English language skill in terms of mean score, speaking
skill was ranked at the highest level of needs followed by listening, writing and reading
while the lowest level of needs was translating skill. The reason may be that the tourism
students have to contact and communicate with foreign customers so that they needed
English speaking skill in order to interact directly with them. Therefore, speaking is the skill
that they need to use most. This finding also corresponds with the finding of Chantawimon
in 1990 that the English language skills were the most useful for the tourism students who

learn and work in their future with the tour company.

5.2.1.2 To What are the needed contents for the English for tourism course at
SBAC Nonthaburi by tourism students?

The average mean score specified in Table 4.3 indicated that the tourism students
needed language skill for their in daily life on speaking items at a great level. However, the
sample tourism students are young, have no work experience and they have a little the
opportunity to contact foreigners. Therefore they need to develop English skills for use in
their future jobs. The best way for the tourism students to practice these is in learning by
doing. Students need to emphasize the practice of English skills because they are more
successful in English competence when they practice. The tourism students can learn

English by experiencing English activities in the classroom.

Listening

SBAC Nonthaburi tourism students have emphasized in listening. SBAC Nonthaburi
tourism students give the highest importance to listening to English seminar or meeting
about tourism. However, seminars should be selected primarily for students’ educational
value, not only for relaxation in the English class. In addition, seminars can increase
motivation to learn the language. The tourism students have also emphasis on
conversation with foreigners. They need to practice conversation with English native
speaker teachers face to face. They should also have frequent opportunities to listen to a
variety of different native speakers talking at a normal conversation speed. English sound
track films such as the travelogue can help them practice listening to real English
conversation. The tourism students can make use of the language laboratory in their class
by learning through the listening activities provided. Most of tourism students need to learn

the general introducing the places for specific information.
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Speaking

The tourism students need to practice speaking as much as they need to practice
listening. As the students needs to contact foreigners in their future jobs, they need to
practice speaking to advise tourists of travel program or to announce information regarding
travel program. They also need to give descriptions of sightseeing. Bachman (1982) that the
English language skills were the most useful for tourism students either for their working or
learning. The best way to practice speaking is to do it in the real situation outside
classroom. They can practice speaking with their colleagues. It is suggested that the
campuses set up a small travel business should be set up and operated by the tourism
students so that they can gain real work experience and learn how to solve problems in
their work.

The tourism students prefer to do speaking activity in inviting about the
advertisement tour. It is a good way to practice speaking. Yaowong (2012) recommended
that role play be used in TEFL to simulate “real-life” situation and to encourage
meaningful communication in the classroom. It gives tourism students the opportunity to
draw together all the bits of language. They have learnt and to practice it in the kind of
situation that they are likely to encounter outside the classroom.

Speaking is essential that tourism students be given the opportunity to express their
ideas in English. Oral communication practice activities for SBAC Nonthaburi tourism
students are interested as follows; speaking with foreigners, speaking to invite about the
advertising tour, speaking and introducing the interesting places and announcing
information. Sometimes, tourism students should do activities outside classroom. For
example; the tourism students may interview some tourists at the airport, or they may
survey foreigners at tourist places. In addition, tourism students should have an opportunity
to practice free conversation in the class. The success of free conversation depends on the
careful preparation by the tourism students, and silence of the part of the teachers during
the discussion. Recorder may be used to record the conversation. Then the teachers make
some comments. This will make the tourism students aware of their mistake or error and
help them improve themselves.

English native speakers are in high demanded to teach the tourism students for
conversation. However, tourism teachers can make use of language sound laboratory as
valuable supplement. Listening and speaking exercise are the two activities most suited to
lab work. For advanced students, the lab can introduce the students to a variety of
speakers of English. The difficulty of the material can be increased by using unfamiliar
voices and dialects. These speaking and listening exercises should be selected that are

particularly suited to the language lab.
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Reading

According to SBAC Nonthaburi students’ needs has a high emphasis in reading e-
mail from customers. Because the tourism students need to read and communicate
information about tourism for reply with foreigners. Moreover, the tourism students are also
need to read the programs of tour.

Brochures, leaflets, advertisements and food menus on papers and social network
are ideal ways of introducing some authentic materials into the classroom. On the other
hand, the needs to read English textbooks or newspapers in class are not great. However,
newspapers headlines and small advertisements can be used for reading practice; in
particular the classified job column is essential practice reading for students as preparation
for looking for their future jobs. In addition, tourism students need to learn principles of
reading for gusts and logic, as well as skimming for details and scanning for main ideas.
Building reading speed is also important to help tourism students increase their reading
proficiency. The tourism students should be assigned to read levels of materials according
to their proficiency. Graded materials are suggested for this type of classroom. Reading
materials should be graded from easy to more difficulty ones. New vocabulary is gradually
introduced so that the comprehension of each story depends on that of the previous one.
If it is possible, tourism students should be offered a choice of reading so that they may

select topic from questionnaire which they interest them.

Writing

Tourism students’ rating indicates that the needs of writing is great. The main needs
is filing in application forms such as job application, visa, or order forms. They must learn to
take short notes or messages, and write formal or informal messages or letters.

Finally, tourism students need to write travel program, schedules and the
documents. That is, the tourism students need to write clear, brief, and meaningful
information. It is necessary for tourism students to learn the principles of writing as well as
English grammar so that they can write English essays, articles, application, business letters
and reports using correct sentences. It found that SBAC Nonthaburi tourism students had
problems in English writing because they are lacked basic skills in grammar and vocabulary.

They did not know how to organize ideas coherently.

Translation

Translation is process consisting of replacing a written message or statement in one
language by the same message or statement in another language. SBAC Nonthaburi tourism
students place at the least on translation. Translation is an old fashioned method of
language teaching; however, the tourism students still seem to like this type of learning
because it is mechanical (Shohamy 2000). They need to translate Thai into English more
than translate English to Thai.



a5

The tourism students are usually assigned to translate textbook or some articles
concerning tourism. They also need to practice translating travel programs or schedules.
However, in some practice activities, students cannot think of English meaning immediately,
they have to translate English into Thai in their mind first. After they get the meaning

translated, they can do English activities.

5.1.2 Discussion on the Result from the Questionnaire of the tourism teachers

5.1.2.1 To What are the English language needs of tourism teachers at SBAC
Nonthaburi?

The result from the questionnaires of the tourism teachers showed that of the
tourism teachers were female. Their ages ranged from 30 to 45 years. The majority of them
graduated with bachelor’s degree. They have worked or taught for 5 to 10 years.

According to the tourism teachers’ opinions, their tourism student’s English ability
was at a fair level for each skill. In terms of mean score, listening was ranked at the highest
level of skills for daily life of tourism students followed by speaking, reading, writing and
translating. The tourism teachers may see from their interesting that English is needed for
their tourism students since they will work in the foreign customers and the tourism
students need to contact with foreigners in the workplaces. Therefore, The English language
can help the tourism students to understand and to correspond with the foreign customers
in the future.

5.1.2.2 To What are the needed contents for the English for tourism course at
SBAC Nonthaburi by tourism teachers?

The tourism teachers showed and found out about the needs on the language
functions and topics areas of each English skill that the tourism students at SBAC

Nonthaburi need for their learn or study are as follows:

Listening

The tourism students need to listen to English. Listening to native speakers of
Enslish help to train the ears of the learners and also improve fluency. Normally TV, video
and radio are teaching aids that can help listening skill. Each has advantages and
disadvantages. TV and video offer a wider context. That is, learners do not only hear the
English language, but they also see the non verbal language and the context in which it is
used. In addition, TV and video provide sound with moving pictures, so TV and video can
bring the culture of the target language to the classroom. Since TV and video bring outside
world into the classroom, it is a powerful motivator. Learners find it attractive and
motivated to listen. There are some TV program that ESP teachers can select and record
for class. Tourism teachers find that tourism students need to practice listening to English
sound track film. Teachers can select appropriate video for their students. Due to the video

has all the advantages of TV, it is suitable for intensive study. Moreover, short sequences
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can be selected, scenes related the tour can be run at slow or frozen. Thus, tourism
students can concentrate in detail on visual clues such as facial expression, dress, gesture
and posture and on details of the environment. Video is very easy to set up and use, but it
is not as portable as an audio recorder.

Videos and film regarding conversation about introduce the tourist places that they
need. They is good way of developing listening ability. Visual conference offers a native
speaker model to the learner who lives far away from native English speaker. Learners all
over the world listen to the BBC World service news. There are the ways of using radio
programs in the classroom. The first is where the classroom listens together in the
classroom. The second way is to encourage the tourism students to listen individually at
home or in groups and to do class projects on the basic of their listening.

However, Objects that in taped material there is a slight change of emphasis.
Seminars and the travelogue are better for providing more sustained and systematic
practice in listening than taped materials. Seminars and the travelogue probably an
integrated part of all human cultures in that in much of spoken communication people are
telling each other anecdotes of what they have seen and done. The tourism students can
learn how to tell information by seminars and the travelogues. The tourism teachers need
to determine what the seminars travelogues are appropriate to teach and suggest tourism
students. Finally, the tourism students need to more practice listening to tourism terms in

order to get used to hearing them and to prepare for their tourism careers in the future.

Speaking

The tourism students cannot able to neither understand nor communicate in
English as they are expected. They have problems with the language in both the linguistic
and social aspects of communicative competence. This is because they never have work
experience. Therefore, teachers needed to place the greatest emphasis on speaking as the
role play with the foreigners for English class. It is a practical and dramatic method of
teaching speaking and helps the tourism students develop the students’ communicative
competence. It has the advantage that it gives students an opportunity to practice sound,
words, and structures simultaneously in meaningful communicative contexts’ harmonizing
gesture, posture, movement, and facial expression with verbal expression.

In order to prepare for real life work situations in the future, tourism students need
to practice speaking specific terms and abbreviations in tourism. Practicing conversation
with English native speakers is an important component. For example, tourism teachers can
assign tourism students to interview foreigners in their own school, at the airport or at the
tourist sites. The tourism students may use audio or video recorder record the interviews
for later review after receiving permission. Then, tourism students may use these toward

obtaining scores. Tourism teachers can teach speaking using pair and small group work, or
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through group competitions requiring oral activities such as brain storming or telling jokes
and giving humorous speeches.

In additional, teachers agree that tourism students need to learn English language
situations and forms appropriate to different occasions and situations. They also need to
know what type of speech, formal or casual, to be used with what type of people.
Speaking is necessary to have an English native speaker teacher to teach tourism students
so that the tourism students will get used to authentic English pronunciation. However, if
an English native-speaker teacher is difficult to find or unavailable, audio tape cassettes can
be used instead. The native speaker’s pronunciation on the tape or a film is like to be than
Thai teacher’s performance. SBAC Nonthaburi tourism teachers place importance on
students’ practice speaking using audio cassettes. The tourism students cannot only
practice in scheduled time, but they may also practice in their free time, in the laboratory
provided. Moreover, tourism students need to know strategies for speaking to entertain tour
members, and to conduct games and the psychology behind these to develop group
feeling for example; having singing contest or puzzles.

Lastly, some people are afraid of speaking into a microphone. They may be unused
to hearing these disembodied voices, and therefore feel nervous. So tourism students need
to practice speaking activities such as making short speeches over a public address system.

They also need to learn how to make their voice soft and pleasant to listen to.

Reading

The tourism teachers place a high level of importance on tourism students’ need to
be able to read. Reading textbooks about tour guide is considered as the greatest needs for
tourism students, followed by reading leaflets, the schedules or tour programs e-mails and
information for tourists, They need to practice reading these more often s they are
important for their future jobs.

The tourism students need to learn the reading strategy such as skimming, scanning
or intensive reading is determined predominantly by the purpose for the reading. The
tourism teachers suggest subject matter of reading is different, its organization and
presentation are similar. It will be useful for students to look closely at what the reading
contains and how to make the most efficient use of its contents. Authentic reading material
can motivate students to read e.g. brochures of tour or world travel, tourism promotion
notices, schedules or advertisements in newspapers and on websites.

Reading English newspapers is beneficial for tourism students as they can practice
reading using up-to- date news. English newspapers in Thailand such as Bangkok Post, The
Nation, and Thailand Time are instead the textbooks that the tourism students need to
read them. It seems them are difficult reading for SBAC Nonthaburi. However, tourism
teachers can suggest easier newspapers instead such as; Bangkok Post Student Weekly, or

the Nation Junior, in which there color coded levels for tourism students. For example, the
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easiest articles to read are ticked in green. Furthermore, tourism teachers may extract parts
of short and interesting reading such as humorous columns in newspapers or magazines, or
use their own collection of anecdotes, Most of the articles in Reader’ s Digest are
interesting and up-to-date and tourism teachers should consider adapting some for this
kind of cartoon. The best way to learn a foreign language is in the context of real life
situations. English language teaching should bring the artificial class situation that are as
near as possible to real life situations. So the reading practice should sometimes take place
outdoors. For example, “Treasure Hunt” game is a kind of jigsaw reading which motivates
learners to work in the group. There is competition to find the treasure. All they have to do
is to read, brain storm, interpret the hints, and finally search for the treasure. The kind of

reading activity makes tourism students have fun and practice reading at the same time.

Writing

Tourism teachers give and reveal the level of needs for tourism students to write
English is same as reading. The tourism students need to learn how to write the e-mails
and brief the articles or summaries. The tourism students also need to learn to write
schedules or programs of tour. They also need to learn to fill in the application or order
forms, for examples; visa, job application or labels. Authentic materials can improve tourism
students to write. In addition, tourism students need to learn principles needed for writing
the advertisements and letters.

Before writing, it is necessary for learners to ask themselves the purpose of the
communication, to whom and why they are writing. Then they construct an outline of their
writing that is an organization of related ideas. It is useful skill in writing. Writer use an
outline to organize and present ideas effectively. So the readers will be able to analyze the
organization and relationship of ideas. An outline is also useful | uncovering the organization
of writing.

Another one activity that helps the tourism students to practice writing is doing
English newspapers for their class. Tourism teachers may assign tourism students to work in
the group and rotate everyone. There may be a competition and reward for new amateur
writer. This will challenge tourism students to show their talent. They will be enthusiastic to
work together to create new ideas and search for new subjects to present in their
newspapers. Teachers’ roles are to watch, encourage, suggest, and supervise them. Tourism

students can learn something from their mistakes or careless errors.

Translating

Translating is regarded as more important. However, tourism students need to
practice translating travel articles such as travel programs, brochures, leaflets, tourism
advertisements and notices. In addition, tourism students need practicing in translating

some official documents into English.
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Translation activities are always considered boring by tourism students. They need
to concentrate and use writing skills to write correct English or Thai sentences English
language. Teachers should make translating tasks interesting and motivate tourism students
to learn. Moreover, tourism teachers should grade the difficulty level of translation tasks
and match them to students’ abilities. The topics should be up-to-date and offer the
tourism students knowledge.

Finally, tourism students need to learn general principles of translation. It is agreed
that “Learning by Doing” is the most effective way that gives experience to learners. Thus,

the more often the tourism students do the translation tasks.

5.1.3 Discussion on the Result from the Questionnaire of the executives

5.1.3.1 To What are the English language needs of the executives at SBAC
Nonthaburi?

Most of the executives were male whose ages ranged from 36-50years and the vast
majority of them graduated from Master degree. They have worked 10-15 years.

According to opinions of the executives, the English ability of the tourism students
was at affair level while speaking skill was a poor level. They indicated that their students
needed English language for learn at the great level. Regarding to each English skill in of
terms of mean score, speaking skill was ranked at the highest level of needs for tourism
students’ daily life followed by listening, writing, reading, and translating skill. The
executives may see from their learning and practices. The English language is essential for
the tourism student’s daily life because they communicate or contact with foreign
customers in the workplaces in their future. Moreover, they write documents in English are
used in the workplaces. Thus, the tourism students need to understand the meaning of
those documents such as the advertisement, brochures, leaflets, schedules and programs
of tour

5.1.3.2 To What are the needed contents for the English for tourism course at
SBAC Nonthaburi by the executives?

Listening

The executives place a high emphasis on the needs of their tourism students to
listen to English. They expect their tourism students to listen to what a foreigner says.
Foreign customers are both native and non native speaker are such as America, Canadian,
English, Australia. Non English native speakers are German, French, Italian, Greek, Dutch,
Swedish, Belgian, Japanese, Malaysian, Philippines so on. Different nationalities have
different pronunciations and accents. So the tourism students need special skills to get
clear understanding what they are hearing, especially when they listen to what non

speakers of English are saying.
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The most frequent need to listen to a foreigner who wants to make an appointment
face to face or by the telephone. Listening to English by conversation with costumers more

than other.

Speaking

The tourism students regard speaking English as the greatest needs for their
students. Tourism students need to work English with foreign customers everyday. The
tourism students who would be the counter sale officers speak English with both native
and non native speaker of English to suggest and clarify excursion tour programs or airline
schedules. Not only do they need to speak fluently, but tourism students also need to
speak gently and to show appropriate facial expressions when speaking with their
customers in their future.

Those who work as local tour guides are expect to tell foreign sightseers about the
place they are visiting, about great people, events, and legends. The executives also expect
their tourism students to speak English on occasions and in the situations and require them
how to deal with many problems such as rainy days, fatigue, sudden illness or accidents,
arguments or disagreement among tourists, and finding thing that are lost. A tour guide has
to be almost as much of psychologist as a travel expert who understands people’s thinking,
emotions, and behaviors. So a tour guide sometimes need to speak comforting word to
customers and encourage them not to worry.

Tourism students need to be up-to-date with current tourism business and their
environment situations. They need to follow changes in currency exchange rate everyday in
order to compare Thai baht with other currencies when they inform the price, expense and
air fare to customers. Also, they need to speak figures or number in English such as
telephone numbers, code of different countries, address, arrival and departure flight
numbers. They also need to tell local and world time.

Moreover, tourism students sometimes need to make an announcement over a
public address system. They need to take care about their voice, intonation, stress, rhythm,
and some fricative sound.

The telephone is very important in the tourism business. The executives expect
their the tourism students to speak English on the phone for tour marketing, getting
information, passing messages or making arrangements. Holding a conversation be
telephone is more difficult than conversing face to face. According speaking a foreign
language on the telephone calls for special skills because the telephone does not allow
speaker and his opponent to use the visual component of normal face to face
communication.

Therefore, the executives expect that their tourism students are able to speak
English by telephone or face to face so they make contact with foreigners efficiently in

order to get occupation in their life in the future.
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Reading

The executives also emphasize reading. They expect staff under their control to be
highly efficiently in reading English at work. Efficient reading depends first all on purpose for
reading. The purpose will usually determine appropriate types of reading and the relevant
reading skills to be used.

The greatest needs for tourism students was to read the leaflets of tourism.
Moreover they need to more information about tourism by their reading and they need to
memorize to read some representative letters which stand for specific meaning.

In the same way, tour guides or tour leaders need to read the representative letters
mentioned above as well as air tickets and boarding pass. Most executives like to have their
tourism student work as tour guides or tour leaders. In this way the tourism students will
gain more experience and will be able to explain to customers exactly what travel program
are like. Thus tourism students need to read travel programs to inform customers about
details of tour.

Executives expect their tourism students to read English correspondence or e-mails
in order to contact and do business with overseas travel agencies. Finally, the executives
need the tourism students to be up-to-date by paying attention to tourism advertisements,
signs or notices. English newspapers, journals, are feature magazines such as Bangkok Post,
The Nation, Time, Reader’s Digest, and National Geographic are also need reading for

tourism students.

Writing

The executives need their tourism students to write English. The greatest needs for
the tourism students are to write e-mails and English correspondence. Executives require
written English that is correct without ambiguity or error. Writing error causes the reader to
think the writer is poorly educated, unintelligent, and careless. This will affect the image of
the tourism students.

Writing the articles of tourism and travel programs and schedules need brief, clear,
and meaningful English. In the future, the tourism students are tourism officers as well as
tour guides need fill in application or order forms to tourist such as visa application forms,.
They also need to fill in passenger incoming and outgoing cards, and travelers statements

or customs declaration.

Translating

The tourism students need to translate Thai language into official English and the
translation service must be quick. However, in Bangkok, there are a lot of specialist
translation offices especially in the business centers and nears some important embassies

e.g. British Embassy.
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On the other hand, tourism students those want to work as tour leaders overseas
for Thai group need to do oral translation for tour members. They need to listen to what

local guides say, then translation it into Thai for their group.

5.2 Conclusion

The conclusion contains two parts as follows:
1) Conclusion of the Study

2) Conclusion of the Results

5.2.1 Conclusion of the Study

This study investigated the English language needs of the tourism students at Siam
Business Administration College Nonthaburi. In addition, the needs of an English course for
the tourism students in terms of how the course should be conducted was also included.
The result of the study can be used as guideline for designing an English course that
corresponds to needs of the tourism students, tourism teachers and executives for tourism
students. The sample of this study was 204 respondents from Siam Business Administration
College Nonthaburi. The data were obtained by three sets of specifically designed
questionnaires as a research instrument and directly distributed to the field of English the
three groups of respondents by the researcher. The three questionnaires were approved by
three qualified professors in the field of English and research method and then were
distributed to 120 tourism students, 50 tourism teachers and 34 executives.

After the process of data collection has been complete, the data from
questionnaires were analyzed by a automatic computing program (SPSS). The statistics in
this study were presents in term of percentage, frequency distribution, mean, and standard
deviation.

5.2.2 Conclusion of the Results

This study showed that for daily life, the greatest needs of tourism students were
on speaking, listening, writing, reading, and translating (x-= 4.57, 4.56, 3.75, 3.74, and 2.99
respectively). Moreover, the greatest needs of executives for daily life of tourism students
were on speaking, listening, writing, reading, and translating (x=4.74, 4.74, 4.21, 4.18, and
3.74 respectively). However, the tourism teachers considered listening (x=4.66), to be of the
greatest importance followed by speaking reading, writing, and translating for daily life of

tourism students (x= 4.62, 3.94, 3.92, and 3.30 respectively) as figure 3:
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Figure 5.1 English Language Needs for Students’ Daily life from the Viewpoints of 3 Groups

Hence, the result of this study showed that English course for Tourism at Siam
Business Administration College Nonthaburi should prioritize on speaking, listening, reading,

writing and translating respectively (x= 4.73, 4.54, 3.83, 3.60, and 2.68 respectively).

Table 5.1 Mean of listening skill by the students, teachers and executives

List of Language functions and topic areas on
listening skill (Mean) Students | Teachers Executives
Listening to the conversation about the places 4.40 4.76 4.76
Listening to the travelogue about the places 4.29 4.61 4.50
Listening to the seminar or meeting about tourism 4.53 4.52 4.41
Listening to the lecture about change of cultures 3.83 4.56 3.68

The result of table 5.1 showed that both the teachers and executives need the
students to learn on listening conversation about the places at the greatest important level
(x=4.76). However, the students need to listening to the seminar about tourism at the
greatest important level (x=4.53).
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List of Language functions and topic areas on

speaking skill (Mean) Students | Teachers Executives
Speaking with foreigners about tourism 4.51 4.74 4.56
Speaking the advertising of tour 4.54 4.64 4.50
Speaking the presentation the places 4.41 4.52 4.59
Speaking the changing the time table 4.10 4.50 4.53

The result of table 5.2 showed that both teachers and executives need the

students to learn on speaking with foreigners about tourism at the greatest important level

(x=4.74, x=4.56 respectively). However, the students need to speak the advertising of tour at

the greatest important level (x=4.54).

Table 5.3 Mean of reading skill by the students, teachers and executives

List of Language functions and topic areas on reading

skill (Mean) Students | Teachers Executives

Reading the textbook about introduce the places 3.94 4.66 4.59
Reading leaflet in tourism 4.39 4.58 4.68
Reading the schedule or program for tour 4.40 3.96 4.24
Reading the e-mails from customer 4.42 3.92 4.44
Reading the timetable at airport 4.34 3.14 3.97
Reading the articles about tourism 4.29 4.46 4.56
Reading information about tourism in block or social

network 4.33 4.38 4.59

The result of table 5.3 showed that the students need to read e-mail at the greatest

important level (x=4.42). However, the teachers need the students to read the textbook

about tourism at greatest important level (x=4.66). The executives need the students to

read information about leaflet in tourism at greatest important level (x=4.68)

Table 5.4 Mean of writing skill by the students, teachers and executives

List of Language functions and topic areas on writing

skill (Mean) Students | Teachers Executives
Writing the article about introduce the places for
tourism 4.35 4.58 4.50
Writing e- mails to customers about program of tour 4.55 4.62 4.65
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Table 5.4 (continued)

List of Language functions and topic areas on writing

skill (Mean) Students | Teachers Executives
Writing the advertising for promoting the tour 4.34 3.96 4.06
Filling information for booking ticket and doing VISA 4.57 3.44 3.50
Writing the schedule or program of tour 4.39 3.88 4.12
Writing the leaflets 4.31 4.42 a.47

The result of table 5.4 showed that the students need to fill information for booking
at the greatest important level (x=4.57). However, both teachers and executives need the

students to write e-mail at greatest important level (x=4.62,x=4.65 respectively).

Table 5.5 Mean of translating skill by the students, teachers and executives

List of Language functions and topic areas on
translating skill (Mean) Students | Teachers Executives

Translating the schedule of tour from English to Thai

language. 2.49 4.48 4.53
Translating the schedule of tour from Thai to English

language. 2.76 4.52 4.65
Translating the advertising from English to Thai

language. 243 4.42 4.44
Translating the advertising from Thai to English

language. 2.99 4.32 4.50

The result of table 5.5 showed that the students need to translating the advertising
from Thai to English language at the greatest important level (x=2.99). However, both
teachers and executives need the students to translate the schedule of tour from Thai to
English language at greatest important level (x=4.52, x=4.65 respectively).

5.2.2.1 Students Group

Tourism students agree that they need to speak, listen, reading, writing English more
than they need to translate in the classroom. The following activities are regarded as
“having greatest needs;”

1) Listening : to the seminars

2) Speaking : to the advertising of tour

3) Reading : to the e-mails

4) Writing : information for booking tickets, and hotel

5) Translating : the advertising from Thai to English language
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The tourism students have some problems in English language use at learning, but
the problems are not serious because they have not the experience about working. In
addition, the tourism students prefer the English contents to be focused on general English
for Tourism.

5.2.2.2 Teacher Group

SBAC Nonthaburi tourism teachers regard the tourism students’ use of English in
classroom more important than using English in daily life. The tourism teachers need
tourism students learn and focus on every skill. However, listening is considered to be of
the greatest importance, followed by speakinging, writing, reading and translating. The
following activities are regarded as “having greatest needs;”

1) Listening : to the conversation about introduce the places

2) Speaking : to the conversation with foreigners about tourism

3) Reading : to the leaflet about tourism

4) Writing : the e-mail to customers

5) Translating : the schedule of tour from Thai to English language

5.2.2.3 Executive Group
The executives considered that their tourism students need to speak, listen, write,
read to English more than to translate. The following activities are regarded as “having
greatest needs;”
1) Listening : to the conversation about introduce the places
2) Speaking : to introduce the places
3) Reading : to the leaflet about tourism
4) Writing : the e-mail to customers

5) Translating : the schedule of tour from Thai to English language

5.3 Suggestion

5.3.1 Suggestion for pedagogy

The results of the study indicated as follow:

5.3.1.1 Weak Students

There should be non-scheduled periods for the assistance of week students. In
contrast, students who are very strong in English skills should be exempted from class
attendance.

5.3.1.2 English Language Teachers

Educational institutes offering courses in tourism should cooperate in organizing a
seminar or training course for tourism teachers for teaching English for tourism. For example

the seminars, the tourism teachers can share ideas and gain knowledge of new
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methodologies. In addition, a study tour to a nearby country such as Singapore will be
beneficial to tourism teachers to observe English language teaching and tourism industry.

5.3.1.3 Classroom Activities

The tourism teachers need to include learning activities that help the tourism
students practice English. Some recommended learning activities are as follows; group
work, pair work, role play, simulation, drama and improvisation. Another media of teaching
is teaching via social network is accepted in the young age. These activities will efficiently
help learners practice English skills.

5.3.1.4 English Native Speakers

In the needs of most of the respondents, it is of the greatest importance for the
educational institute to provide English native speakers to teach aspects of English.
Moreover, it would be beneficial for institute to join tourism students or tourism teachers
exchange program with oversea.

5.3.1.5 Self-Access Center

Self-access centers should set up and staffed in the institute to provide additional
learning facilities for the tourism students. Item that should be available to students are
audio cassettes, video, English records, tourism textbooks in English, tourism journals and
magazines, cartoons, newspapers, and English songs. The tourism students should be able

to borrow some items to take home.

5.3.2 Suggestion for Further Study

On the basis of this study, needs for further research is recommended as follows:

5.3.2.1 The results of this study bring about the development of English course for
Tourism at SBAC Nonthaburi. Other educational institutes may use this development course
design to be a guideline for the development of English Course for Tourism. Furthermore,
they may set short courses such as inbound local guides, information service officers,
counter sale offices, operator at airport or hotel officers.

5.3.2.2 There should be further research on English needs of tourism students in
other levels and other institutes, both from students and executives’ viewpoints to obtain

the needs of tourism students as a whole.
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The Questionnaire for the tourism students

Title English Language Needs of Tourism of Tourism Students At

Siam Business Administration College Nonthaburi

Objective The purpose of this questionnaire is to investigate the
English needs for the tourism students. The results can be
the guideline to develop the English course for tourism

students.

Please answer every question accurately. Your responses will be kept
confidentially. They will
Serve only for the purpose of this research

The questionnaire is divided into two parts:

Part 1: General Information
Part 2: The content of Needs for English language and
English skills
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Part 1

General Information

1. Youare ( )male () female

Your basic of English
2.1 You begin to learn English : Level..........

22 How long you have learned English?
() 18years or up () 15-17 years
() 10-14 years () 59years
() less than 5 years
4. Do you study tutorial English??
() No

() Yes, |study tutorial English (@answer in question 4.1)
4.1 Reason of learning tutorial English:
for competition with other schools

for more understand in English class

%Y
()
()  for communication with foreigner
()  for learning on board

N 9

ofiers.\ W FiFd N e

Part 2
Needs of English language skills

Direction: Please tick \/ in the blank which is your information and / or write some opinion in the

blank provided.

Questions

The greatest

A lot of needs

Average needs

Less needs

The least needs

needs

1. English needs for daily life of tourism students

2. English skill for daily life of tourism students
2.1 Listening skill

2.2 Speaking skill

2.3 Reading skill

2.4 Writing skill

2.5 Translating skill

3. English skill for your English class
3.1 Listening skill

3.2 Speaking skill

3.3 Reading skill
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Questions

The greatest

needs

A lot of needs

Average needs

Less needs

The least needs

3.4 Writing skill

3.5 Translating skill

Listening skill : tourism students need to listen in;

4.1 the conversation about introduce the places.

4.2 the travelogue about the places.

4.3 the seminar or meeting about tourism.

4.4 the lacture about change of culture.

4.5 Others..eeeeeieeeeeeeeeeeen

Speaking skill : tourism students need to speak in;

5.1 speaking with foreigners about tourism

5.2 speaking the advertising of tour

5.3 speaking the presentation the places

5.4 speaking the changing of the time table

5.5 OthefsT.Xa) .o b o 0 0. ). 500

Reading skill : tourism students need to read in;

6.1 the textbook about introduce the interesting places

6.2 the leaflet in tourism

6.3 the e-mails from customers

6.4 the timetable at airport

6.6 the articles about tourism

6.7 information about tourism in block or social network

6°8 othersi, LY . B o ... BN ONWN . 7.

Writing skill : tourism students need to write in;

7.1 the article about introduce the places for tourism

7.2 the e- mail to customers about program of tour

7.3 the advertising for promoting the tour

7.4 filling information for booking ticket and doing VISA

7.5 the schedule or program of tour

7.6 the leaflets

T.7 Others.... e

Translation skill : tourism students need to translate in;

8.1 the schedule of tour from English to Thai language

8.2 the schedule of tour from Thai to English language

8.3 the advertising from English to Thai language

8.4 the advertising from Thai to English language
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Questions

The greatest

needs

A lot of needs

Average needs

Less needs

The least needs

8.5 OtherS. .o

You need which media for English class

9.1 newspaper (part of tourism)

9.2 magazine in part of tourism

9.3 (D / DVD for introducing the places

9.4 Social network that promote the tourism

9.5 radio program about promote the tour

9.6 OtherS. oo




13949
YnLSEUNITNDLNYD

o &
ANYLEAI

LUUABUANUAINS VLN EUNISYIBIL Y

mMsdsemuAauAgiuaudeansnsidnwdinguues
MYNFYAYINUINNTTIND WUNYS

NGy asstuilodsamnuAniuieiuaudes
AIN1INstinIwdinguuestiniseunIsvieadies  Ineduasiy
UIMTEINT. wwnys  Ameuanyiuleiivselesd agredddunis
wdwsied  deduswimslunmsiawssusesUiuuenisisey
N13A0UIYINTYIBINGBNITNBUTNEIVBIUNLTBUNTVIDILTE?

- v ) % v a ) = )
ielidulunuinguszasdvesdisou uavanuduinniign ofls
AnugAsamnsaninwding liiledsdululuniseey

WUUABUAINASIH UiAIAAIL AFINTT visedatauauugd
uilden1sdengunisviediien dnasiensiaevideya Ay
nIoyanLAINATY  KAZABUAIDINAIUAIINARALTIUVIAS

| < L3 1 a a v =
gasmuaztdulssleviagnsdlunisidunseil

Ameutesinulziiadumnudunisinausdeyalaesiity 39
Yaaungaviuseumandenuamiuese  wasnindu
ag g lasuAMusdiaaInying uasvauRAnn o lenadl

& 1 < =
BUUFADUAUULUIDDNLUU 2 ABU AD

v a 1 Idl
UNLIYUNIINDILNYT

maufl 1 JayaifgliudneuluUda Uy
Aaudl 2 AUAATILAEINUAINABINITNISTIENY1DINg ¥Tes

WYRYALIUTINTTIND UUNYS

67



68

LUUABUAT
dmiutiniseunisvieailed Me1aeaeIuuIISISNe wunys

dauil 1
Foyald
1. il () e () s
2 DN Y
ﬁugmmmé’aﬂqw
21 puduBsunudsnguiuesls...
22 aaiSeunwisinguanitud
() 18 Tl ( ) 15171
() 10149 () 597
() tesnin5d
4. aaildinessunusnguiasylny @lildlulsadou vie luszuumsine)
()
( ) dnglvinaute 4.1.
41 wepafinaiSounudinguati:

( ) ieduwiunilunsudidunegeuniuvidinguues
anun1sfnen

() dermudlaluumiSeuiieuluiesSeuinniy

() eldmsfeanstursmend

() ifefnwseuszine

() Buq (UATE.

daudl 2
ANNABINITNIT LN SNgY

TUsanaummusalud Tnenmsviietesmne \ adudeshslsmstuamnuaaiueamin

maamsmanm

A0

Foemsnn
ApInsUILNaNe
Fosmstioy

siosmstioeiian

1. Aaudlanudensiinwsainguiinuseiniuvesnaly

2. yinwenwsangulanauneinisidluginlsedniu
2.1 sl

2.2 M1587u

23 mMIm




69

AaY

m@ﬂﬂﬂiﬂﬂﬂwﬁﬂ

fBINIIANN

Uunans

f99ns

ADINITUDY

A

fosmstesiiagn

2.4 MSI8u

2.5 msuda

3. Auseenslivinvemudingulalutuiewivinivdingy
3.1 msila

32 A1587U

3.3 YA

3.4 NSgU

3.5 msuua

4. Tineensianedenge : AndeansinTinwensile wanilluiu
AMedinguiansvissisntoaiiedla
4.1 flansunaunuiwuzihanunviesne?

4.2 Hude9nIwI8INgUAINEITARNEINUADIUNVID L8699

4.3 flamsduuun vSensUTEINAIUNN SR

4.4 H9n15UsI8N8SBINsviaLfgInuNsiUasuLUas Tnuss sy

45 Bue, LT Ao\ - R\

5. finwen1syan1edangy : Audean sRninyensye el
AwBInguiienIsviaaiieanntaeiiieds

5.1 yeaumniuvieuiieysiandluiedlusunsunisviedien

5.2 Wy u luwanlsunsuiing

5.3 yALAzLUzINaNUIYiou g9

5.4 e WseUsEMALILAgIAUNsEsuLAINISIIaINTS
Viouien

5.5 DU, ST

6. TINYINITIIUNWIDINGY : AMABINTIVITNISUNITVIoNE T NTinwe
n3ou watlivnsnguitensvisaiemntaaiiedla
6.1 81UANIIRIUNIBISINGUALIAULTBINITUUENNITVIDATIE?

6.2 BIUMUNILAAUANIT LAZIIINITHOANEINIYIINGY

6.3 BIWIANY ¥3B BLE NignAndaunlruseniing

6.4 umsanavesawinduluiuled

6.6 BINUNAUNYINUNTNDNAY?

6.7 e1uvdenviedaya SOCIAL NETWORK ifgafiunisvieadienlu
Buwesiiln

6.8 Bu, TUTATEU. e

7. Winwensidsunwdeng : Aunenisiiiniseunsviesiedln
Winwenaloy mailulrnnmusinguienisvisaiisuntestiiesls
7.1 Weuunanudunwndingy nertunisuugianuivieaiien

7.2 Wewdwaldnaunwsanguitelvideyatinviosie i
Wieafulusuwnsuiing




70

AaY

m@ﬂﬂﬂiﬂﬂﬂwﬁﬂ

fBINIIANN

U1unans

fp9ns

ADINITUDY

A

fosmstesiiagn

7.3

Weulawannudaingwlustunlusunsunsviesie?

7.4

NTBNLUUNBIUNITIDIGD W39N1SYIY

7.5

WHUNLIEMAUANIS 998 S18NISANSNDUNEN

7.6

Wenlewandnyuluswnsuyiig

1.7

DU, WWIATEY oo

8. VinwENIsuUan1eIdange: AnReINsENinyen1sle Tuseslati
TN 1S INuONITTIoeLTe

8.1

wlanmnenImuAnIs 930318N15N1TMBANEININATBIBING Y

Wunrwlne

8.2

LUaMINENINUANIT ﬂ%@i’]ﬂﬂ?iﬂ?iﬁ/iaﬂLﬁﬂ')‘ﬂ’]ﬂﬂ’ﬁﬁi%ﬂlﬂu

AN

8.3

wlaluwaniBgviulususnsuisnwsngudulve

8.4

wlaluwani@grulusuunsuinsnelnafuniwdinge

8.5

DU, JS L L . L R\ O

9. AnseslddeaIMISsunsarunudnguladselutl Tuinay
INGULNENITVIBITE?

9.1

yiladefund A dulaysinsvaaien

9.2

yneyludneansingatunisvia e

9.3

CD / DVD Mnuzihaniunviaang?

9.4

Social network %58 UdanAluwaAR UAVIaLLE

9.5

asensingdniuugthanuivieuiey

9.6

USG5, RECDY.... ... W




Appendix B

Questionnaire for the tourism teachers

71



72

The Questionnaire for the tourism teachers

Title English Language Needs of Tourism of Tourism Students At

Siam Business Administration College Nonthaburi

Objective The purpose of this questionnaire is to investigate the
English needs for the tourism teachers. The results can be
the guideline to develop the English course for tourism

students.

Please answer every question accurately. Your responses will be kept
confidentially. They will

Serve only for the purpose of this research

The questionnaire is divided into two parts:

Part 1: General Information
Part 2: The content of Needs for English language and
English skills
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PART 1

General Information

1. Youare ( )male () female
2 Age..iiie Years
3. How long you teach English

32 Total Years:
() 1)1-5years
() 2) 5-10 years
() 3)10-15 years

4. You’re the highest education () 1) Bachelor degree ( ) 2) Master degree (
) 3) Doctor degree

5. Number of meeting or seminar per years
() 1) one time per year () 3) three times
per year
() 2)two times per year () 4 more than

three times per year

6. How you practice your English skill?

reading books
watching cinema

listening international songs

going a borad
writing with foreigner

learning from CD

A~ A~~~ o~~~

)
)
)
) singing international songs
)
)
)
)



Part 2

Needs of English language skills

74

Direction: Please tick \/ in the blank which is your information and / or write some opinion in the

blank provided.

Questions

The greatest

needs

A lot of needs

Average needs

Less needs

The least needs

1. English needs for daily life of tourism students

2. English skill for daily life of tourism students
2.1 Listening skill

2.2 Speaking skill

2.3 Reading skill

2.4 Writing skill

2.5 Translating skill

3. English skill for your English class
3.1 Listening skill

3.2 Speaking skill

3.3 Reading skill

3.4 Writing skill

3.5 Translating skill

4.1 the conversation about introduce the places.

4. Details of listening skill for tourism students’ learning:

4.2 the travelogue about the places.

4.3 the seminar or meeting about tourism.

4.4 the lacture about change of culture.

MBS ©phars............. Lo oA 2L B S

5. Details of speaking skill for tourism students’ learning:

5.1 speaking with foreigners about tourism

5.2 speaking the advertising of tour

5.3 speaking the presentation the places

5.4 speaking the changing of the time table

5.5 OtherS. e

6. Details of reading skill for tourism students’ learning:

6.1 the textbook about introduce the interesting places

6.2 the leaflet in tourism

6.3 the e-mails from customers

6.4 the timetable at airport

6.6 the articles about tourism
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Questions

The greatest

needs

A lot of needs

Average needs

Less needs

The least needs

6.7

information about tourism in block or social network

6.8

OTNEIS. ..o,

7. Details of writing skill for tourism students’ learning:

7.1

the article about introduce the places for tourism

7.2

the e- mail to customers about program of tour

7.3

the advertising for promoting the tour

7.4

filling information for booking ticket and doing VISA

75

the schedule or program of tour

7.6

the leaflets

7.7

GHACPS. .........;acerere e o AL

8. Details of translating skill for tourism students’ learning:

8.1

the schedule of tour from English to Thai language

8.2

the schedule of tour from Thai to English language

8.3

the advertising from English to Thai language

8.4

the advertising from Thai to English language

8.5

aters. fo.cnel En NN W aldnk

9. You need which media for English class for tourism students’

learning:
94

newspaper (part of tourism)

9.2

magazine in part of tourism

9.3

CD / DVD for introducing the places

9.4

Social network that promote the tourism

9.5

radio program about promote the tour

9.6

OGS ... Fo UMAN U W S
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The Questionnaire for the executives

Title English Language Needs of Tourism of Tourism Students At

Siam Business Administration College Nonthaburi

Objective The purpose of this questionnaire is to investigate the
Enslish needs for the executives. The results can be the

guideline to develop the English course for tourism students.

Please answer every question accurately. Your responses will be kept
confidentially. They will

Serve only for the purpose of this research

The questionnaire is divided into two parts:

Part 1: General Information
Part 2: The content of Needs for English language and
English skills

81
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Part 1

General Information

1.Youare ( )male () female
2. Age..i years
3. Your experience working ................... years

4. You’re the highest education () 1) Bachelor degree ( ) 2) Master degree
() 3) Doctor degree

Part 2
Needs of English language skills

Direction: Please tick \/ in the blank which is your information and / or write some opinion in the

blank provided.

Questions

The greatest

A lot of needs
Average needs

Less needs

The least needs

needs

1. English needs for daily life of tourism students

2. English skill for daily life of tourism students

2.1

Listening skill

2.2

Speaking skill

2.3

Reading skill

24

Writing skill

2.5

Translating skill

3. English skill for your English class

3.1

Listening skill

3.2

Speaking skill

33

Reading skill

3.4

Writing skill

35

Translating skill

4. Details of listening skill for tourism students’ learning:

4.1

the conversation about introduce the places.

4.2

the travelogue about the places.

4.3

the seminar or meeting about tourism.

4.4

the lacture about change of culture.

4.5

OIS e

5. Details of speaking skill for tourism students’ learning:

5.1

speaking with foreigners about tourism

52

speaking the advertising of tour




Questions

5.3 speaking the presentation the places

5.4 speaking the changing of the time table

5.5 OtherS.. e

6. Details of reading skill for tourism students’ learning:

6.1 the textbook about introduce the interesting places

6.2 the leaflet in tourism

6.3 the e-mails from customers

6.4 the timetable at airport

6.6 the articles about tourism

6.7 information about tourism in block or social network

6.80 gfhers..... e e L S e

7. Details of writing skill for tourism students’ learning:

7.1 the article about introduce the places for tourism

7.2 the e- mail to customers about program of tour

7.3 the advertising for promoting the tour

7.4 filling information for booking ticket and doing VISA

7.5 the schedule or program of tour

7.6 the leaflets

L7 WOthers RILINT o & 8 AWEEET

8. Details of translating skill for tourism students’ leaming:

8.1 the schedule of tour from English to Thai language

8.2 the schedule of tour from Thai to English language

8.3 the advertising from English to Thai language

8.4 the advertising from Thai to English language

Q5N OthES,.......... Do, \ 2V ..

9. You need which media for English class for tourism
students’ learning:

9.1 newspaper (part of tourism)

9.2 magazine in part of tourism

9.3 (D / DVD for introducing the places

9.4 Social network that promote the tourism

9.5 radio program about promote the tour

9.6 OtNEIS ..o

The greatest

A lot of needs
Average needs

Less needs

The least needs

needs
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