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Innovative Product for Reducing Aggressive Behavior in Children Age 3-6 Years.
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Abstract

The Thai’'s family life nowadays has become one which working parents spend fewer quality time with
their children. Together with deteriorated society, compensating floor time with putting more value on the
development of the children’s abilities and intellect result in more aggressive behavior in children. The innovative
product aims to reduce this aggressiveness in children 3-6 years of age at the point where the learning
process starts. The IP (innovative product) arises from the integration of research data and data from the
survey of consumer requirements. Play Therapy is the key concept applied in designing the IP in order to
allow children to release their anger and depressed emotions. The piano sound will allow children to feel more
relaxed and calmed thus increase focus. Story Telling is then used to help children better understand their
emotions and as examples for social behavior. Children will not feel that this is forced upon them. They will
feel that they can always play in their own private little space resulting in the stimulation of imagination and
increased peer interaction. The test results show that children play with the IP more than 20 minutes. The

plan to improve play time and the structure of the IP for more convenient transport is inevitable.
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m’li'laﬁ 1 Readiness Ranking

Readiness Ranking
Requirement* .
Solution Organization Market Product ANBIWSNIANUN
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A13191N 2 Morphological Chart
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13197 3 Concept Screening

Concept C Concept D Concept E

Selection Criteria
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A13191 4 Concept Scoring

Concept A Concept B Concept E
. o Weight
Selection Criteria %) Weight Weight Weight
° Rating Rating Rating
Score Score Score
suuuuiianudasadudaidn 12 3 0.36 3 0.36 3 0.36
TaquazFiianuiaaadiusaidn 12 3 0.36 3 0.36 4 0.48
ﬁﬂmma:mﬂ"lﬁdw 10 4 0.40 4 0.40 4 0.40
fanunumu 12 4 0.48 2 0.24
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ANNFEAIN WM TN ] 8 3 0.24 4 0.32
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T audng 10 4 0.40 4 0.40
ﬁagﬂmmaulﬁmaalﬁﬂ 8 4 0.32 4 0.32
ANERRTUIWATIHURZ AT 8 3 0.24 3 0.24
Total Score 100 3.40 3.26
Rank A 3
Continue ? No No
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