o0 Arch Journal Issue 2016

LB INIIATTHAWINAIAFEARLID U159 0

The Development Guidelines for Rangsit Green Fresh Market
3nae Tsakganny'

UNAngo

mmma@%’aa@lLﬂuﬁhuﬂﬁamaaguﬁmaﬁﬁmmm%’af‘ﬁm ﬁiﬁﬁmiﬁuﬂgmuﬁ'ﬁT‘ammmﬂﬂ’jﬂ 50 T uazinideun
atnsdaiiasanlassmnaaaaingalud we. 2546 anuwluinensneunily NI NI TG xéaﬂummﬂ SRkl
duamIIINNENELTEAaUATIAT 400 UNg Lm:imiaﬁa%ﬁammﬁaﬁuslﬁﬁ'uﬂi:m“ﬁugﬁiﬂﬂi@mmmmﬂfjﬂa
dsuaumasguamasaingessdn 5 annd1 10 Daadeiu dszneufuifspunguduslnaldlianuidn
@T’mg‘umwLLa:'Ta?'aLm@]ﬁ’aumﬂEIG%u mﬂﬁ’mmﬁﬂﬁryﬁamﬂmﬂuq‘iﬁaLLu’Jﬁ@@Tﬁuﬂﬁmmmﬁaﬁaﬂu (Social Marketing
Concept) UAzLWIAAAINTUAATaUdaRIANUDITIAA (CSR) ﬁgﬂmmﬂ%'ﬂ“ﬂummma@%’aﬁmmn%mﬂuﬁ']éfu
ﬁa@mﬁaaﬁumuﬁmﬁmﬁcﬂUmimﬁia'éama”auﬁ“lﬁgﬂﬁwmﬁé'fﬂﬂ'ﬁaammuami‘lmuﬂﬁuﬁvﬂm (Green Architecture)
?ﬁla“l,@i’gﬂﬁnmi“ﬁl,ﬂummeﬁﬂi:Lﬁumma‘uaaamﬁ'ummirﬁmvlm (reBl) luilhaduaudiu

mﬁ%’uﬁﬁaﬁLﬂﬂﬂi:mﬁLﬁamaammzum:é’ummg’mmm@a@mnmmm‘iumaﬂmﬁu@i’mmmamqm
(Glﬂ’](ﬂﬁ(ﬂli.’]%ﬂ) IR monludusnrilaonysussaunadauannisin SnsaneildniemsisuiBalFunoumas
\inan HAILETI inuﬁaLﬂumﬁ%’uﬁ3;1aLﬁumiﬁﬂﬂ“ﬁﬂiﬂwﬁﬁaﬁ'ﬂu@?’mﬂumm:ﬂ:maLLa:miLLﬁ’ﬁrym
e TR T e (Action Research) I@]ﬂﬁ'm'ﬁﬂi:Lﬁumﬂg”ﬁmuvlﬁmu@’u 3 nAuAe mjuéf’umu;j’uﬂmﬁﬂmu
400 @7a81g ﬂqiuﬁ'nmu;j'ﬂizﬂaumﬂnuﬁa 13 nanAudduan 40 Fu uaz deniiuluszdunairluldgarie
T,@mﬁ'@m'ﬁ@lmmm:‘ﬁuﬁmimu

HAMTITEWLAT NIFgAIRTaUaRIaaalnTIIT AT RILILlasaIE U nTINaaTaa dinadonIal
walalunsundaiusndaudluamnmaisdsuiaeasaiS e matiidy 1uke amﬁ!@ﬁ@mamemztﬁuﬂﬁaama
oGunae ludunisaaiefdidien (Green Marketing) ﬂqiwjﬁehu"lﬁmwﬁuﬁa 3 nau LLazmmﬁ;ﬂNﬂiuﬁﬂix"gu
NRUHLIAM T Huwadanidauna 19 Ae mﬂ“ﬁ’miﬁgﬁmm‘%vlmﬁa a@]mﬂ“ﬁﬂ%'wmmﬁmﬁaﬂ Meiaiuiinie
Wuemsaad miﬁf‘ﬁuﬁﬁﬁi“ﬁwﬁamu‘lumiwamﬁaﬂuﬁmﬁunu@“ﬁmmu WAL IR U T AN TWH AT WA
@iaQ’u“ﬂmLm:f;rumwé’ul,ﬁ@m'mwqﬁﬂﬁuﬂ'mﬂﬁau”l,mummaﬁ”ﬁmuﬁﬁﬁuﬂﬁ'umauéaﬂumﬁaaﬁﬂi:ﬂammaﬁmm:au
A9 Uz BaNFIVEd 0.90-1.20 LNGS 4 0.75-0.80 Lq1

smlusuanilaunssuuazdannadenia 8 dwuiiihnang 13 T8 uszsiedeldiunudlonds fe
nsestesmMeUTaRAL RNl EM TN TS Lﬁm’fu”l,ﬁlngﬁﬁﬁﬁ A TwnEnsdsaTUueila Aadsauin
lénaaan ﬂ%’mﬂﬁﬂuﬁa@ﬁumaL@iuiu@lm@a@] WAntossngemaldnien e fuuniinedud semena
WeAuTTuazAUAnTT i@ﬁuﬁgnqﬁ% Aauantz 3 szian dasnduusemut: uazaiuayulyeisgnnaithu
el luwnsdn Taglunsaiinwnienmlsiuaaa AAAMNTITINNAHIFUFIEIIUY (R0 gavindia) uazneH
a'm'm“'ﬂ'uﬂmmuﬂaumu;j’ﬂizﬂaumiﬁ]xgﬂﬁ.’lmﬁﬁmmﬁmﬂ‘ﬁuslumimamﬂizl,ﬁuiamﬁ@ia“lﬂ

AMddn: amesadiion aaeifing  naiauuruednalduiog Heuedruruiazdiliznauns

' andmandeunTiu ﬂmﬁﬁﬂ’]ﬂ@lﬂﬂﬁﬂﬁ’]ﬁ@l{ Mﬂ’]aﬂmﬁﬂﬂi;dtﬂw

Vol. 23




Abstract

Rangsit fresh market is a part of Rangsit market hall, which has provided services for community
around Rangsit area for more than fifty years. This market has been continually developed from Healthy Market
Project since 2003 according to the policy of Department of Health, Ministry of Public Health. The Health
Market Project focused on food safety from more than 400 retailers and promoting the campaign to make
the reliance from the customer. This project continually reached the achievement on 5 stars Healthy Market
standard more than 10 years. Currently, the customers have more concerned with their health and environment.
In addition, concept of social marketing and Corporate Social Responsibility (C3R) have been applied in
implementation of Rangsit market. These factors conform to the concept of environmental-concerned architecture,
which has been developed design principle as "Green Architecture.” At present, Thai Green Building Institute

(TGBI) also uses the same criteria to evaluate the building in Thailand.

This research aims to evaluate and improve the fresh market standard from public health aspect
(Healthy Market) to take more the architectural design and environment concerned into consideration. This
study not only is the quantitative research, but also is the qualitative research as well. It emphasized on
implementation on improving physical problem in short-term and setting up the strategic policy in long-term.
The main 3 groups of stakeholders, which have been evaluated by questionnaires, are 400 representatives of

consumers, 40 representatives from 13 groups of retailers, a market manager and administrative officers.

As a result, the overcrowd road traffic and circulation around the market especially on occasional
market is the main factor impact to customers’ satisfaction. The proposed solution is the traffic management
which covers following measures: increasing the number parking lots in the area of old market, reducing the

cross way traffic and rearrange the one-way traffic.

According to the green marketing aspect, three groups of stakeholders and the administrative office
meet the agreement on supporting the recycle package use in the market, reducing the over resource utilization,
selling organic waste to animal feed manufacturer, supporting and promoting the low-cost and less-energy
products. To promote and improve the healthy behavior for sellers, this study proposed the suitable reach out
arm dimension for stall design related to the human dimension and ergonomics, which are the 0.90-1.20

meters long and 0.75-0.80 meters high.

Following to the eight aspects of the architectural and environmental, there are 13 objectives, some of
them have been resolved including the public hearing mechanism, improving of traffic system and landscaping,
increasing the number of washbasins, installing the thermal insulation under the roof, changing the pavement
in fresh market, increasing the number of air passages, reorganizing the stall, providing ramp for disable and
elderly, providing the smoking area, waste sorting (3 kinds) and organizing the solid waste collecting area,
and supporting the community product and invention. The guidelines on fresh market evaluation system, which
combine the public heath criteria for Healthy Market and the evaluation criteria on green building, will be

taken into more consideration in the next assessment.
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