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ABSTRACT

The objectives of this research were 1) to study the importance of selection criteria for
motorcycle parts manufacturer and 2) to compare the importance of selection criteria for
motorcycle parts manufacturer by organizational factors. The research instrument was the
questionnaire. Data were collected from 160 motorcycle manufacturer by simple random
sampling method and analyzed by using statistical program. Statistics include percentages,
arithmetic means, and standard deviations. t-Test was used to test the hypotheses. The results of
the research were as follows:

1) In overall, the importance of selection criteria for motorcycle parts manufacturer was
at high level. The most importance selection criteria was management system, followed by price,
engineering capability, delivery, and quality, respectively.

2) Company with different policy, organizational structure, nationality, type of company,
and purchasing method indicated the difference in the importance of selection criteria for
motorcycle parts manufacturer at statistically significant level of 0.01. In addition, company with
different size had no difference in the importance of selection criteria motorcycle parts
manufacturer.

Keywords: selection criteria, company policy, organizational structure, purchasing method, motorcycle
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