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Abstract

The purpose of this study, “The Selection on Designers by Thai Exporters of Gifts and Home
Decorative Products” was to analyze the designer selection by Thai exporters of gifts and home
decorative products, the factors influencing their selection of designers, and their expectations of the
designers. This study was a survey research of a sample group of 235 exporters of gifts and home
decorative products through proportional sampling by product categories. The sample of businesses of
Thai exporters of gifts and home decorative products was found that selection for designers by the

majority of these exporters was through job advertisement and through seeking advice from respected
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individuals in the industry. In addition the majority of these businesses preferred to employ 2-3 full-time
staff designers and allocated a minimum monthly salary of 12,001-15,000 Baht for each designer. In
the case of freelance designers, these businesses preferred to hire with a total annual budget of about
100,000 Baht. The major role of designers of these businesses were to design by order and newly
design products. In addition, the majority of the designers graduated bachelor's degree. These
designers usually had 1-3 years’ work experience. As for the criteria influencing the decision to employ
designers, these Thai exporters of gifts and decorative home products highly valued the following
designer attributes: an understanding of products, high level of skill or expertise of designers, and
competence in design work. The study on expectations of these Thai exporters of gifts and home
decorative products showed that most of them expected the designers to contribute to the company’s
sales increase, to show versatility in designing products as needed, and ability to introduce innovative
product designs. For these businesses, the most desirable attributes and qualifications of a designer
included : possessing knowledge and com-petence, willingness to learn on the job, enthusiasm,
responsibility, punctuality, being flexible in the wok place, innovative, being a quick learner, continuing
self-development, being a good problem solver, capable of preventive problem solving, working well

with others, and possessing a positive attitude or being receptive their to employer.

AN
panndeaanduAizesadnyrasanusstinuinaduiunilslunalnd Ay lunisaFieyasialdun
dszinalnaanlaanasn nelull 2549 uay 2550 Ayar1n194980N4908 400,82 uaz 413.35 ATy
aniy 39lul 2551 Arpnasalinyarinisdeeanaziinawiy 434.01 Auivisananiy  (nIudausiunig
A48an, 2551) (Figure 1)
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Figure 1 The Export of Thai Gifts and Home Decorate Product
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Table 1 Classification of numbers of samples on product categories

Product Categories Numbers of Companies Percentage Numbers of Samples
Pure Pleasure 318 58.46 137
Pure Earth 86 15.81 37
Life Styling 71 13.05 31
Fun and Favorite 48 8.82 21
Others 21 3.86 9
Total 544 100.00 235

Table 2 Methods to search for designers

Methods to search for designers Numbers of Companies Percentage
Job advertisement by the company 105 27.42
Recommendation from respectable ones 105 27.42
Websites of jobs 56 14.62
Recruitment from educational institutions 52 13.58
Printing media 23 6.01
Recommendation from design offices 21 5.48
Websites of designs 19 4.96
Others 2 0.52
Total 383 100.00

Remark : answer more than 1 choice
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aanuuuiIunumlun e LazsetanangtuuuARALAN Fatar 22.72 uazinnziuazaianind
winlHnAuA1 5aeaz 18.39 (Table 3)
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Feanuuududviseiduineanuuuies uazidnaesnantslin sARUILLLIesAUANSINTLgNAN Faeaz 4.07
(Table 4)
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Table 3 Responsibilities of Designers

Responsibilities of Designers Numbers of Companies Percentage
Design by order 193 29.83
Newly design 188 29.06
Develop from the old designs 147 22.72
Analyze and speculate product trend 119 18.39
Total 647 100.00

Remark : answer more than 1 choice

Table 4 Methods to Design

Methods to Design Numbers of Companies Percentage
Hire permanent designers 187 38.01
Hire freelance designers 163 33.13
Study from overseas design for product 122 24.80
development

Others 20 4.07
Total 492 100.00

Remark : answer more than 1 choice
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15,001-18,000 U raLpaw Anlludetas 26.74 Laz 16.58 MNa1AL (Table 6)

Table 5 Number of Designers

Number of Designers Numbers of Companies Percentage
1 person &5 29.41
2-3 persons 99 52.94
4-5 persons A= 9.09
More than 6 persons 16 8.56

Total 187 100.00
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Table 6 Minimum Salary for a New Designer

Minimum salary for a new designer Numbers of Companies Percentage
8,000 baht/ month 20 10.70
8,001-12,000 baht/ month 30 16.04
12,001-15,000 baht/ month 56 29.95
15,001-18,000 baht/ month 31 16.58
More than 18,001 baht/ month 50 26.74
Total 187 100.00

JudszanunisangAIRaLLUNNAANLULARTE AR
HANNIANE ULz NI EA R LWL NaanuULBaszA aTiwudHantsdawlvg) Jeudszanunig

ANANRALMNUINDBNLLLA AT 100,000 UWAaT Anludasay 57.06 98989N1AD A11LNLILTEHNR
100,001-300,000 LNFiaT] Fasiay 25.77 Lazaninisytszann 300,001 uwiaull ¥asiay 12.27 (Table 7)
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panwULURNUszaun1s0innnngn 5 Taull (Table 8)

Table 7 Budget of Annual Payment for Freelance Designers

Budget of annual payment for freelance designers Numbers of Companies Percentage
100,000 baht/ year 93 57.06
100,001-300,000 baht/ year 42 25.77
More than 300,001 baht/ year 20 12.27
Uncertain 8 4.91
Total 163 100.00

Table 8 Work Experience of Designers

Work Experience Numbers of Companies Percentage
Not more than 1 year 45 17.79
More than 1-3 years 87 34.39
More than 3-5 years 47 18.58
More than 5 years 74 29.25
Total 253 100.00

Remark : answer more than 1 choice

tlaqandwasansiaaninaaniuurad seeanduarasdyrasnnuwsaiulne
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Table 9 Expectation from Business Owners in Selecting Designers

Expectation from Business Owners X S.D. Level of Important
1. Understanding in product styles 4.54 0.674 Highest
2. Skill or expertise 4.45 0.648 Highest
3. Good at designing 4.43 0.745 Highest
4. Understanding in product production 4.20 0.845 High
5. Working experience in related field 412 0.857 High
6. Background knowledge in the position 3.97 0.867 High
7.  Knowledge in computer program 3.85 0.947 High
8. Personalities or appearance 3.36 0.729 Medium
9. Highest academic degree 3.10 0.810 Medium
10. No physical disability 3.10 1.207 Medium
11. Age 2.98 0.716 Medium
12. Good command of language skill 2.92 0.797 Medium
13. Prestige or award in designing 2.63 1.064 Medium
14. Gender 2.30 1.065 Low
15. Prestigious designer 2.26 1.020 Low
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Table 10 Employers’ Expectation toward Designers

Employers’ Expectation toward Designers X S.D. Level of Important
1. Be able to design according to a company’s need 4.48 0.622 Highest
2. To get a unique product style 4.40 0.642 Highest
3. To achieve higher sales 4.32 0.719 Highest
4. To be recognized & famous 417 0.966 High
5. To expand production line 3.93 0.886 High
6. To save production cost 3.86 1.016 High
7. To win designing award 3.05 1.224 Medium
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Table 11 Personalities and Qualifications of Good Designers

Personalities and Qualifications of Good Designers X S.D. Level of Important
1. Be creative 4.70 0.553 Highest
2. Beresponsible 4.66 0.572 Highest
3. Bediligent to learn on the job 4.51 0.609 Highest
4. Be energetic 4.49 0.594 Highest
5. Be punctual 4.45 0.699 Highest
6. Be a quick learner or have constant self 4.43 0.665 Highest
development 4.34 0.656 Highest
7. Have knowledge and competence 4.31 0.698 Highest
Have positive attitude to employers 4.30 0.659 Highest
Be flexible 4.24 0.747 Highest
10. Be a good problem solver or be able to plan for 4.23 0.728 Highest
preventing problems 417 0.681 High
11. Be able to work as a team 4.01 0.920 High

12. Participate in or accept organization’s conditions
13. Have good competence in predicting product

trend
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