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Marketing Mix Factors Influencing Decision on Buying Bakery Products in Bangkok: A

Case Study of Yamazaki.
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Abstract

The research objectives were to study consumer characteristics and to study the marketing mix
factors thatinfluenced the decision to buy products from Yamazaki Bakery shops in Bangkok. This research
used questionnaire for data collection, 400 samples were analyzed with descriptive statistics including
frequency, percentage, mean and standard deviation. Moreover multiple regression analysis was applied
for statistical influence.

The results showed that most respondents were female (67.00%), aged between 21-30 years
(43.75%), graduated bachelor's degree (60.80%), company employees (36.80%), monthly income less
than 20,000 baht (58.00%) and household 3-4 person (47.25%). The significant marketing mix factors in-
fluencing decision making level on buying Yamazaki bakery products included 1) quality product and
taste, 2) cheaper price than competitors, 3) comfortable location to buy, 4) customer service and 5) staff

performance.

Keywords: bakery, marketing mix factors
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AuIuNNNgnFenar 36.80 HuniineuLEim sevasunesay 28.80 uinFewindnwn suldiadsiemen
w03 lnAdaunniasas 58.00 atlused Heandi 20,000 U sasasNnFanar 18.00 Haald 20,001-
25,000 um (Table 1)

Table 1 General data of sample groups.

Personal data Amount Percentage
Gender Male 132 33.00
Female 286 67.00
Age Less than 20 years old 83 20.75
21-30 years old 175 43.75
31-40 years old 91 22.75
41-50 years old 39 9.75
51-60 years old 9 2.25
More than 60 years old 3 0.75
Household member 1-2 persons 74 18.50
3-4 persons 189 47.25
More than 5 persons 137 34.25
Education Primary school 9 2.20
Junior high school 37 9.20
Diploma 71 17.80
Bachelor's degree 243 60.80
Post-graduate degree 40 10.00
Occupation Public servant 40 10.00
Employee 147 36.80
Student 115 28.80
Housewife 5 1.20
Private business 41 10.20
Labor 26 6.50
Seller 13 3.20

Other 13 3.20
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Table 1 (continued)

Personal data Amount Percentage
Monthly income Less than 20,000 Bahts 232 58.00
20,001-25,000 Bahts 72 18.00
25,001-30,000 Bahts 37 9.20
30,001-35,000 Bahts 17 4.2
More than 35,000 Bahts 42 10.50

2. {ladadautsraumenisaanniisuaianssnaulatanan A maiuLINes Yamazaki
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Table 2 This table shows the relationship of the marketing mix.

Correlation

Pl P2 P3 P4 P5 P6 P7 P8 P9 P10 P11 P12 P13 P14 P15 P16 P17 P18 P19 P20
Pl Pearson Correlation 1] .348"| .221"| .373"] .270"] .564"] .262"] .439"] .458"] .236"]| .206"| .376"| .368"| .422"| .340"| .285"] .366"| .325"| .418"| .268"
Sig. (2-tailed) 0.000] 0.000] 0.000] 0.000| 0.000] 0.000]| 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000| 0.000] 0.000}| 0.000] 0.000| 0.000}| 0.000
N 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400
P2 Pearson Correlation .348" 1| .443"| .395"]| .333"] .297"| .315"| .232"] .293"| .289"| .194"| .290"| .310"| .324"| .187"] .229"]| .220"] .204"| .247"| .216"
Sig. (2-tailed) 0.000 0.000] 0.000] 0.000} 0.000] 0.000] 0.000} 0.000} 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000
N 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400
P3  Pearson Correlation .221"] .443" 1] .518"] .583"] .268"| .371"| .102"| .142"]| .320"]| .203"| .242"| .263"| .297"] .230"| .284"| .246"] .203"| .171"] .203"
Sig. (2-tailed) 0.000| 0.000 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000| 0.000] 0.000] 0.000] 0.000] 0.000| 0.000] 0.000| 0.000] 0.000
N 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400
P4 Pearson Correlation .373"| .395"| .518" 1] .482"]| .415"] .486"| .315"| .348"] .427"| .346"| .308"| .407"| .445"| .376"] .416"| .388"| .428"| .400"| .331"
Sig. (2-tailed) 0.000| 0.000} 0.000 0.000] 0.000] 0.000] 0.000| 0.000] 0.000| 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000| 0.000| 0.000| 0.000
N 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400
P5  Pearson Correlation 270" .333"| .583"]| .482" 1] .368"| .412"] .224"| .282"| .345"| .226"| .332"| .297"] .340"] .219"] .270"] .282"] .253"| .259"| .247"
Sig. (2-tailed) 0.000] 0.000}| 0.000| 0.000 0.000] 0.000] 0.000] 0.000| 0.000| 0.000| 0.000] 0.000] 0.000] 0.000| 0.000] 0.000} 0.000]| 0.000| 0.000
N 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400
P6 Pearson Correlation .546"] .297"] .268"| .415"] .368" 1] .314"] .444"] .472"] .317"] .208"] .365"]| .452"| .415"| .328"| .286"| .420"| .343"| .431"| .235"
Sig. (2-tailed) 0.000] 0.000] 0.000] 0.000| 0.000| 0.000| 0.000] 0.000| 0.000f 0.000| 0.000| 0.000] 0.000] 0.000] 0.000{ 0.000] 0.000| 0.000] 0.000| 0.000
N 400 400] 0.000 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400
P7  Pearson Correlation 262" 315"| .371"| .486"| .412"| .341" 1] .302"| .341"] .361"| .384"| .310"| .377"| .445"| .407"| .441"| .398"| .418"| .411"| .288"
Sig. (2-tailed) 0.000] 0.000] 0.000] 0.000] 0.000} 0.000} 0.000} 0.000] 0.000} 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000] 0.000
N 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400
P8  Pearson Correlation 2439 .232"| .102"| .315"]| .224"] .444"] .302" 1] .808"| .465"| .413"| .409"| .389"| .389"| .475"| .356"| .402"| .387"| .481"] .351"
Sig. (2-tailed) 0.000] 0.000] 0.000] 0.000| 0.000} 0.000] 0.000] 0.000| 0.000f 0.000{ 0.000} 0.000]| 0.000| 0.000] 0.000| 0.000] 0.000| 0.000] 0.000| 0.000
N 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400
P9 Pecarson Correlation 458" .293"| .142"| .348"| .282"| .472"| .341"] .808" 1| .520"| .418"| .440"| .414"| .417"| .444"] .400"] .410"| .413"| .477"| .342"
Sig. (2-tailed) 0.000] 0.000] 0.000] 0.000| 0.000| 0.000} 0.000] 0.000| 0.000f 0.000| 0.000| 0.000] 0.000| 0.000| 0.000| 0.000] 0.000| 0.000] 0.000| 0.000
N 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400 400
P10 Pearson Corelation .236"| .289"| .320"| .427"| .345"] .317"] .361"] .465"] .520" 1] .631"] .318"| .424"| .402"| .459"| .413"| .376"| .377"| .415"] .408"
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P19 Pearson Correlation 418" 247"} .171"] .400"] .259"] .431"| 411"} 481"} .477"] .415"] .436"] .412"] .573"] .553"] .543"] .409"] .717"] .714" 1] 441"
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(Table 3)

Table 3 Enter multiple regression analysis result of factors affecting on the export revenue.

Variable B Std.Error  Beta t Sig.
(Constant) 0.563 0.238 2366  0.018
1. Quality product and taste. (PW) 0.147 0.051 0.145  2.862 0.004**
2. Variety of product. (P2) 0.005 0.045 0.005  0.109 0.913
3. The brand is recognized. (Ps) 0.087 0.047 0.100 1.873 0.062
4. Develop new product to market. (P4) 0.075 0.049 0.082 1526  0.128
5. Reputation of the product is acceptable. (P5) 0.054 0.046 0.061 1.171 0.243
6. Product is fresh. (PG) -0.003 0.054 -0.003 -0.050 0.960
7. Nice packaging. (P7) 0.067 0.039 0.086 1.728  0.085
8. Appropriate price for product qulity. (PS) 0.050 0.046 0.055 1.074 0.284
10.Cheaper price for product quantity. (Pm) 0.095 0.046 0.115  2.060 0.040*

11.Discount of bakery product on sometime. (Pﬂ) -0.230 0.039 -0.032 -0.584 0.559

12.The location is convenient. (sz) 0.086 0.042 0.105 2.033 0.043*
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Table 3 (continued)

Variable B Std.Error  Beta t Sig.
13.Customer service is speedy. (PB) -0.117 0.049 -0.146  -2.385 0.018*
14.Modern shop decoration. (PM) 0.095 0.050 0.110  1.893 0.059
16.Promotion collection stamp sale (Pm) -0.013 0.039 -0.017 -0.320 0.749
18.Ability of sales person to provide product 0.021 0.047 0.026  0.439 0.661
information. (Pm)
19.Staff performance. (Pw) 0.180 0.050 0.228 3.599 0.000*

20.Introduction of new product by test sample. (Pm) 0.036 0.036 0.050 0.995 0.321
Note :"**p<0.01,*p<0.05

Multiple R =0.654 F =16.799
Multiple R? =0.428 Sig. F =0.000
Adjusted R? = 0.402
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