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Factors Affecting Consumer Adoption on Food and Drug Administration (FDA) Label

in Food Products
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Abstract

The purpose of this research was to study factors affecting adoption on Food and Drug
Administration (FDA) label in food products. The survey research was carried out using questionnaires
collected data from 410 consumers. The descriptive statistics and multiple regression analysis were applied
for data analysis. The results showed that most of the respondents were female (57.80%), the average age
of 29 years, completed the bachelor degree (61.20%), single (70.50%), and average monthly income
17,800 baht. The source information on FDA label was television/radio (57.1%). The perception, attitude,
and adoption on FDA label were classified at the moderate level. Hypothesis testing showed that only
attitude which significantly (p<.01) affected the adoption of FDA label in food products.

Keywords : Food and Drug Administration (FDA) label, adoption
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14 NIANTNHATNIZADNINGT

Table 1 Distribution of respondents by their socio-economic characteristics (n = 410).

Variables/Categories Frequency Percentage
Gender

Male 173 42.20
Female 237 57.80

Age (years)

X =29.17, Max =60, Min =15

Marital status

Single 289 70.50

Married 121 29.50

Education level

Primary school 3 0.70
Secondary school 15 3.70
High school / Vocational certificate 83 20.00
High vocational certificate 41 10.00
Bachelor degree 251 61.20
Master degree 18 4.40
Occupation

Government/State enterprise officer 35 8.50
Company employee 266 64.90
Business owner 29 7.10
Workers/Hire daily 38 9.30
Housewife 5 1.20
Student ¢! 9.00

Monthly income (Baht)

X =17,800, Max = 50,000, Min = 1,800

Hometown (Domicile)
Bangkok 97 23.70

Provincial 313 76.30
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Table 1 (continued)

Variables/Categories Frequency Percentage

The frequency obtaining information concerning FDA

in a week
Every day 26 6.30
Every other day 17 410
1-2 days 18 4.40
Infrequently 249 60.70
Barely 100 24.40
Source of information concerning the FDA
Newspapers/Journals 56 13.70
Radio/Television 234 57.10
Internet 103 25.10
Leaflet/Brochure 5 1.20
Banner 12 2.90

2. mafufifeniuiaiasnans as lundnimsiaims

ﬂ’]ii“ué?ﬁmﬁum‘?';"'awuw e, JNARATWI BT AaxnsanLszAUNNsFuFIRINguAIDEN ABszAL
tiet (3,64 AzuuL) 326t UNANY (3.65-6.97 AZULW) UATIZALAN (< 6.98 AZULW) AINNTANHINLIIY
nzmm«ammmaimmmnuLm@wum a8l TUNanAM9Ia113 @ﬂmvmuﬂmﬂmqmﬂmm faEny 45.1
(Table 2) Gsaanpdesiunsdnemes a3l uazAnE (2556) "Lmﬂﬂmmﬁugmmnumcy@ﬂﬂ_«rmmq‘llmmmi
WL GDA U naLnLies : nadlAne e, ted wuannguenetieaauluninieiuiat luseiuunang
Speiay 62.2

Table 2 Perception level on FDA label in food products.

Perception Score Frequency Percentage
Low (< 3scores) 122 29.80
Moderate (4-6 scores) 185 4510
High ( 27 scores) 103 25.10

X =5.31,Max =8, Min=0,S.D. =167

WanansouflusalssiauaninGeanisfufifaaiuiasesunng as. wudn dauluaingudaeting
RRUANNERINFUFINEaTUATasUNNY o8, lunARSusta1wns Tigniasuinndifesas 50 wad 2 Wadeds
a a v YV 1Y % U dl o v 1
1slnainnsfudiaandnFeaay 50 THun 1) Fasarumuneuesomaasuyl 5euay 26.3 waz 2) nguamg
vl TAwA WENUIHS IAATIWMADY INAAINIAN (AL) ARILAASLATEIUNIE B8, UUAATN 38aY 33.4 ANNAAL
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(Table 3) Lm\‘i'jﬂLﬂ?@wmwmﬁqmewuuu@mnmamﬁméﬁmm?ﬁﬂmﬂuﬁiﬁﬂLL@:LﬁﬂlﬂLﬁmwmm
fu3lne

Table 3 Perception towards FDA label in food product(n=410).

Number (%)
ltems
Correct answer Incorrect answer
1. Food serial number of food products on the FDA label a 245 (59.8) 165(40.20)
15- digit number.
2. FDA label is symbol indicates that the product has been 373(91.0) 37(9.00)
determined the certification audit quality and safety criteria
from the FDA Thailand.
3. Text on the label "made 14/10/10" and "expires 14/02/12" 381 (92.9) 29(7.10)
means the products produced on 14 October 2010 and expire
on 14 February 2012.
4. \Mz-z-nnzu-z-nngg / 339 (82'7) 71 (1730)
This symbol represents a symbol of safety, and accredited by
the Ministry Public Health.
5. <o e-r-mzaaozooss 108 (26.3) 302(73.30)
Number 12 is the abbreviation of the province where the place
of production.
6. The controlled foods including milk, flavored milk, sour milk 278 (67.8) 132(32.20)
and milk products must display FDA label or food serial num-
ber on the label.
7. Foods including dried chili, soybean seed and sesame must 137 (33.4) 273(66.60)
be display FDA label or food serial number on the label.
8. Food labels contain a marking its name, FDA label, name 319 (77.8) 91(22.20)

and address of the manufacturer, date of manufacture/expiry,

weight.

3. vWinuaRRalAsamIng a8, vasuElaalundniuaianms
aannsAnEINLgn Tunnsandusinadviauaf ludsuoan vida lusyduTifiudasaLAsasmune
¢, (X =3.51) Lufa‘wmmmLﬂmwmuwummuwmmiﬂﬂmﬂummiummﬂm@luiwmwmumfm Ixun #nu
mwﬂ@@mnmmmmmw AN F e Ras el IINNg B8 WAT AUNITAENTENARAT (T = 4.20,
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3.74 waz 3.50 ANSFL) dauduidusinaiieuailudadunans vielusziuilliwllaléun fudeya
§19ENTRIAL 08, LAY AIUNNTENLRATN (X = 2.85 waz 3.41) (Table 4) %ﬂﬁmiﬁﬁuﬁmﬁﬁmﬂmu
Fanansepiewtane e, 'mfnqLﬂfaqmmﬂéﬁif]mj”qL%ﬁﬂummﬂmmﬁﬂmeammwmamﬁwﬁmmi
Aileseanung ag. geandeaiuNIIANEIT9 afeiniel (2552) I AN TAUARIATA U ULL3M S
AMMNNNIATZIU (ISO 9001:2000) BeentinauLTEmananefanwyt andn wudn wilneudaulvg
ﬁﬁﬂuﬂﬁLﬁmﬁm:uuﬁmi@mmwmmg’m (ISO 9001:2000) a¢fluidanan Fattanaiflumenzdn wiineu
zﬁ'qulm&il,%@dﬁmiﬁw:w SO 9001:2000 s lupdnsazsinlfeeinaiamn I lufirmnefia uavaiiennny
ﬁawﬂfﬂﬁﬁuQ’i”uu?mi%am@mmmlﬁmwﬁnmﬁmﬂwmﬁmuﬁéﬁuu@nmnﬁﬁqmmﬁmﬁumiﬁﬂmmm
Fakoya et al. (2007) WUALN AN AR ALARIT SN AR PN TR ua e sE lun AR SunnLE el
aeludie awnsaudlatiymnisgoydaanugauanysalluiuil Raniseusnmmensassumauaz
FuunndenuazeenisruUINE Ay

Table 4 Attitude towards FDA label in food products (n=410).

Attitude Score X SD Attitude Meaning

1. Safety and quality 4.20 0.65 agree

2. Buying products 3.50 0.68 agree

3. Read the label 3.41 0.86 undecided

4. Trust FDA label 3.74 0.87 agree

5. FDA's information 2.85 0.92 undecided
Total 3.54 0.50 agree

Note: 1.00 - 1.49 = Strongly disagree
1.50 - 2.49 = disagree
2.50 - 3.49 = undecided
3.50 - 4.49 = agree
4.50 - 5.00 = strongly agree

4. mstansuATaang ag. JuNARA RIS

ANseRNLARa Mg a8 lUHAReNMNT aNAsauLieaniilu 3 iU Ae srduNAn (3.68 - 5.00
AZUUY) FTALLIUNANN (2.34 = 3.67 AZHUU) UATIZALTRE (1 -2.33 ATWLL) WLIINGNFANBL 19 UIUINY
AaTinnseeniLIARaNng a8, IULARASUTEANS agluszAtilunane Feeaz 52.9 (Table 5)

Table 5 Adoption level on FDA labeling in food products.

Adoption Score Frequency Percentage
Low (1 - 2.33 scores) 12 2.9
Moderate (2.34 - 3.67 scores) 217 52.9
High (3.68 - 5 scores) 181 44 1
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18 NIANTNHATNIZADNINGT

efiansnunidusessifiu wodn fifles 2 menafdlnaeensuviediszdunis filussiuunn
Ao denteudnsneieimslae fu Heu Diudnuaziunamengnness (X = 4.18) uazlivasdad
lamnusitanisnandneasmenufusisaueanerung (X = 3.93) dauranisiu aglussduiunans T
‘dendendniasiemsanzimirienng ag windu amadeudalduasnniuing amadeudeys
LNIUNNTLLBANNETMNT ATIAABLIAIEIYANE BY. VIBIATANTLLNMNILLAANN UAYATIAGELAE- TIRITEY
duamizaundn( X =3.57, 3.47, 3.41, 3.22 Uay 3.12 MINA1AL) (Table 6) V”T\aﬁLﬁmmﬂ;ﬁu?Tmﬁﬂﬁmm
Adnyuarldlagudune ﬂﬁmammzﬁwmmﬂ Lﬁﬂiﬁﬁﬂ@dwamﬁmeﬁmm?ﬂ“\aﬁ@mmwﬁ@uﬁ%ﬁmﬁu
la%e SaanAdaqUNIANENTY Wt (2550) I&AnENNTeNTLLARaINE Q Mark 21T InATY
41INUNIRTFIURUANINEATLAZ AN IWNTIR Nsznssunensuazaunsd wudn §Li3lnadaulug) Andula
Fadudn7ipTeavang Q Mark me:ﬁu%dﬁﬁﬂmmwmemmumﬁﬁ@ﬁ@ aaua L usTnalin1suaniy
\piasuang Q Mark

Table 6 Adoption towards FDA label in food products.

ltems X SD. Adoption Meaning

1. Buying food product after having read the date of
manufacture and expiry date all times. 4.18 0.829 High
2. Buying food product that had FDA label only. 3.97 0:843 Moderate
3. Checking the FDA label on food labels. v-#2 US| Medefate
4. Checking the nutrition on food labels. 3.41 0.950 Moderate
5. Checking the use and storage. 3.47 0.915 Moderate
6. Check the name and address of the manufacturer or
importer. 3.12 0.935 Moderate
7. Do not believe the advertising or exaggerated

3.93 0.870 High

claims on food labels.

X =355, Max=5,Min=1,S.D.= 063

Note: Low (1 -2.33 scores)
Moderate (2.34 - 3.67scores)
High (3.68 - 5 scores)

5. iladaNAuasanIsEaNsULATaIUNIg 28 lUNARAMTNRINNS

'
aaa

RINNTILATITHAHNDADDLINARNS wmmmeﬁfawmuwmmmmm@mmsmmummwmﬁ el
1995113 LAt liTd Ayn 9a i (p<.01) Fagnansanennsnd (R2) 1%aeaz 23.50 fdutsyAvdanduiug
m@quLﬂaumLﬂumﬂ muﬂmmuj 15U WA a0 aDUNINANTA TAUNSANEI 91T s e lisieLRa uaz
mﬁmmﬂfmmm@wmﬁ ot lailnasenistensusemng ag. atinelludAoynieada (Table 7) ot
LummﬂwmﬂmLﬂuﬂmmmﬂuﬂm uaY mmmauummmuLﬁwmwummmmuma ot Falugunn
Uaansia Aounn mwmm@m@mmmnLmum@mmmsmmnu . muumiwummwmuﬂmmﬂm’lmm
vikdenfiuasanisiadulaeniuviellsonsuredai y FagenndastunIAnEnTe Tatled uas oy
(2554) ”Lé’ﬁm:mﬁ@ﬁﬂﬁﬁ%m%war;iﬂmiﬂfau'?uﬂqiﬂqﬂ%’ﬁqﬁum?ﬁmmma:rmnﬂu@”wﬁm@?uw%wudq WALARHN
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m&i@mm@uﬁ?‘umiﬂgﬂﬂi’m%uﬁﬁmmmwameﬂwﬁﬁﬂﬁﬁﬁa&lmmﬁﬁ (p<.05) uaztilumaudnAusIEaLan
uﬂnmﬂﬁﬂ"\immﬂfo’l’mﬁumiﬁnwwm Wiel (2551) wudntladasuiAuaARN A NENRusAUn1seN5y
nsigninnduristaasanauwn aaulaseanisinemnsdurisd a1neuatland Asudngnesis adeliudnAty
NWADF (p<.01)

Table 7 Multiple regression analysis estimated factors affecting adoption FDA label in food products.

Variables B Std. Error Beta t p-value
(Constant) 1.192 0.298 3.994 0.000
Gender -0.068 0.058 -0.053 1476 0.240
Age 0.006 0.006 0.067 1.046 0.296
Marital status 0.074 0.071 0.054 1.047 0.296
Education level -0.005 0.031 -0.007 9448 0.882
Career 0.073 . 0.052 0.063 1381 0.168
Monthly income -1.683 0.000 -0.021 -0.331 0.741
Perception 0.023 0.017 0.061 1.350 0.178
Attitude 0.593 0.060 0.449 9.899 0.000**
Multiple R = 0.485 F = 15430 Durbin Watson = 1.624
Multiple R? = 0.235 Sig.F = 0.000

Adjusted R = 0.220 SE = ...0.559

Est

** significant at level 0.01

asUuanisiae
1NNNIANHINLIN ﬂ@um@mqmummﬂmwmm Nﬂ’]m'ﬂ@ﬂ 29 1 aunsAnEszAuLByyIsT
annunnian mmimmamm@u 17,800 1N VL@?U?’IJ’]Q’&’]?Lﬂ‘ElQﬂU el mmmm‘imwm/wamnmm n13
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