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Referral Opportunity of Health Products Made from Cold Pressed Palm Oil in Hatyai District,

Songkhla Province
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Abstract

Health products made from cold pressed palm oil are other promising alternatives to meet
increasing market demands for natural health products. This quantitative research aims at studying socio-
economic characteristics of health-product consumers and analyzing factors affecting a referral
opportunity of consumers who use products made from cold pressed palm oil in Hatyai district, Songkhla
province. Primary data were collected using structured questionnaires from a total sample of 388 health-
product consumers. These samples were selected using the accidental sampling technique. Descriptive
statistics and logistic regression were applied for data analysis. The results showed that most of health-
product consumers were female, had bachelor degrees with an average age of 31.27 years. Gender,
importance level given to health- product, and consumers’ purchasing decision trends increased
consumers’ referral opportunity by 20, 22, and 68 percent, respectively. Entrepreneurs may apply the
results of this research for effective formulation of marketing activities for health-products made from cold

pressed palm oil.

Key words: impingement Jet, Freezing, Head-On-Shell-On White Shrimp, Frozen Shrimp
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Table 1 Socio-Economic Characteristics, Purchasing Decision Trends and Marketing Mix Significances of

HealthProduct Consumers

Socio-Economic Characteristics Number of Person (n = 388) Percentage
Gender (GEN)
Female 209 53.87
Male 179 46.13
Age (years) (AGE)
<18 2 0.52
18-27 191 49.22
28-37 94 24.23
38-47 57 14.69
48-57 38 9.79
> 57 6 1.55
Max = 70 Min = 17 Average = 31.27 S.D. = 10.78
Marital Status (STA)
Single 251 64.69
Married 128 32.99
Divorced/Widowed/Separated 9 2.32
Education Level (EDU)
Uneducated 1 0.26
Primary School 23 5.93
Secondary School 20 5.16
High School 69 17.78
Associate Degree 27 6.96
Bachelor Degree 214 55.15
Master Degree or Higher 34 8.76
Occupation
Company Employee 72 18.56
Government Officer 69 17.78
Student 66 17.01
Own Business 48 12.37
General Employee 45 11.60
Merchant 44 11.34
Farmer 33 8.50
Doctor 9 2.32
Housewife 2 0.52
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Table 1 Continue

Socio-Economic Characteristics Number of Person (n = 388) Percentage

Income (baht per month) (INC)

<5,000 23 5.93
5,000-10,000 185 47.68
10,001-15,000 59 16.21
15,001-20,000 41 10.57
20,001-25,000 11 2.83
> 25,000 69 17.78

Max = 300,000 Min = 1,000 Average = 16,644.12 S.D. = 22,002.07

Number of Household Member (person)

1-4 248 63.92
5-8 133 34.28
9-12 7 1.80

Max = 12 Min = 1 Average = 4.26 S.D. = 1.54

Location of Residence (LOC)
Non-municipal Area 196 50.562
Municipal Area 192 49.48

Purchasing Decision Trends (PDD)

Purchase 347 89.43

Non-purchase 41 10.57
Importance Level Given to Health Product Characteristics (PD) Average = 3.75 S.D.=0.60
Importance Level Given to Health Product Price (PR) Average = 3.72 S.D.=0.63
Importance Level Given to Place of Health Product (PL) Average = 3.61 S.D. =0.61
Importance Level Given to Health Product Promotion (PM) Average = 3.70 S.D.=0.62
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Table 2 Logistic Regression Analysis Results of Factors Affecting Consumers’ Referral Opportunity on
Health Products Made from Cold Pressed Palm Oil

Variable Coefficient z-statistic

C -3.98*** -2.91
SEX 1.06*** 3.62
AGE 0.01 0.50
STA -0.16 -0.45
EDU -0.02 -0.46
INC 0.000021 1.36
LOC -0.18 -0.62
PD 1.47%* 3.17
PR -0.18 -0.50
PL -0.52 -1.36
PM -0.12 -0.30
PDD 3.61%* 6.67
McFadden R* 0.26

Log likelihood -165.81

Restricted log likelihood -223.51

Prediction accuracy (%) 82.47

Note: *** p < 0.01

McFadden R® =1 - Log likelihood

Restricted log likelihood
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