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Abstract

In this study using means — end chain theory with laddering interview for comparison between
entrepreneur, host and consumer attitudes in Chinese — food catering business with case study of
demographic difference, by using 30 interviewees each group. The results could make hierarchical value
maps that explained relationship between attributes, consequences and values of Chinese catering
business. Every group interested in attributes of good taste of food, good service, quality of raw material,
suitable price, variety of dishes, overall cleanness and additional service respectively. But some attributes
and consumer for consequence, and to make business longevity for value. When host focused on making
consumer satisfaction for consequence, and taking pride in consumer appreciation for value. While
consumer placed importance on banquet satisfaction for consequence, and receipt of happiness from

attending banquet for value. from host were different from another group. However, consequences and
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values of each group differ clearly because of their own objectives. Entrepreneur gave precedence to

make the most satisfied to host

Keyword : Means — end chain theory, Laddering interview, Food catering, Chinese — food catering
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Figure 1 Hierarchical value map of entrepreneurs’ attitude (n = 30, cut off point = 3)
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Figure 2 Hierarchical value map of hosts’ attitude (n = 30, cut off point = 3)
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Figure 3 Hierarchical value map of consumers’ attitude (n = 30, cut off point = 3)
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