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Behavior and Marketing Factors Affecting the Choice of

Herbal Cosmetics in Bangkok Metropolis Area
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Abstract

The objective of this study was to investigate consumer behavior in choosing herbal cosmetics.
The data was collected from a sample of 200 people who used herbal cosmetics in Bangkok and the
study aims to analyze the marketing factors affecting the selection of herbal cosmetics by studying one
group that used and one that did not use herbal cosmetics. There were 200 people in each group with a
total of 400. The results demonstrated that the majority of those who used herbal cosmetics were female,
aged between 20-25 years, company employees with a bachelor’ s degree, and monthly income of
10,001-20,000 baht. The majority use Oriental Princess and the type of herbal cosmetics that they choose
in for skin care. Most purchased herbal cosmetics from department store once per 1-2 months at an

expense of 301-500 baht each time. They purchased herbal cosmetics by themselves but friends were the
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source of their information and would purchase herbal cosmetics again when their current one was used
up. The product factor that had the most important for the sample who used it was that it be extracted
from a nature source, whereas the sample who did not use herbal cosmetics gave most importance to it
having no side effects. For the price factor, those who used herbal samples thought the most importing
thing was the quality of product. Those who did not use herbal samples gave the most importance to the
price being reasonable for the volume. For the place factor, both those who used and did not use herbal
cosmetics groups gave importance to the cleanliness of the selling place. For the promotion factor, both

groups gave importance to employees having the knowledge needed to suggest appropriate products.

Keyword : Herbal cosmetics means products that are used for rubbing , massaging, applying, perfuming or applied by
other methods onto the body to clean or beautify. This includes any skin care product that use herb as an ingredient or pure
herbs.
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Table 1 General data of sample groups
(N=400)
Herbal cosmetics users Non-Herbal cosmetics users
Lists Number (Persons) | Percentage Number (Persons) Percentage

Age (Years)

20 — 25 years 87 43.5 126 63.0

26 — 30 years 62 31.0 58 29.0

31 -40 years 41 20.5 14 7.0

More than 40 years 10 4.7 2 1.0
Education level

Below Bachelor Degree 21 10.5 12 6.0

Bachelor Degree 139 69.5 163 81.5

Above Bachelor Degree 40 20.0 25 12.5
Career

Private officers 118 59.0 82 41.0

Student 39 19.5 46 23.0

State officers/Enterprise 28 14.0 42 21.0
officers

Entrepreneurs i) 7.5 30 15.0
Monthly Income (Baht)

Less than or equal to 10,000 53 P65 46 23.0

10,001 - 20,000 96 48.0 90 45.0

20,001 - 40,000 46 23.0 53 26.5

More than 40,000 & 2.9 1" 55
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Table 2 Consumer behavior in use of herbal cosmetics

(N =200)
Lists Number Percentage
Types of product used *
Skin care products 93 32.7
Skin cleansing products 92 32.4
Skin cleansing products 80 28.3
Make ups and beauty products 19 6.6
Important reasons for use of herbal cosmetics *
Satisfied about the quality of products 119 41.6
Wants to change from chemical cosmetics to herbal
cosmetics due to trends 77 26.9
Persuaded by existing 66 23.0
Cheaper price of products 24 8.5
Location of purchase *
Shopping malls 142 58.2
Hospital 0, 30.0
Herbal cosmetic shops 19 7.8
Salesperson/direct sale 3 2.0
From the internet 5 2.0
Frequency of purchase of herbal cosmetics
One time per 1-2 months 97 49.7
One time per 3-4 months 45 23.1
One time per 5-6 months 26 13.3
One time per 7-9 months 10 5.1
One time per 10-12 months 17 8.7
Cost of purchase per time
300 baht or less 70 35.0
301-500 baht 82 41.0
501-700 baht 13 6.5
701 — More than 1,000 baht 25 17.5
Occasion of purchase of herbal cosmetics *
Run out of existing product 121 40.5
Want to trial new products 102 34.1
Irritation caused by chemical cosmetics 24 8.0
Deduction in price of herbal cosmetics 18 6.0
Convinced by sales person 18 6.0
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Buy as gifts for various occasions 16 54

Person who makes purchase

Self 167 83.0
Friends 33 17.0
People contributed to decision of purchase
Self 101 50.5
Friends 63 31.5
Salesperson 29 14.5
Movie star/ popular figure 7 3.5
Source of information on herbal cosmetics *
Friends 118 37.6
Internet 67 21.4
Magazine 51 16.2
Advertising on television 33 10.5
Cousins 21 6.7
Brochure 17 54

Remark * Sample can choose more than 1 answer

Table 3 Marketing factors that affect selecting herbal cosmetics

Use herbal cosmetic Do not use herbal cosmetic
Lists Mean Level of Mean Level of Influence
Influence
Product
Natural materials and no chemicals certificate 4.77 Highest 4.15 High
No side-effects 4.51 Highest 4.67 Highest
FDA certificate 4.50 Highest 4.45 Highest
Clear production and expiration date 4.40 Highest 4.34 Highest
Show active ingredient in Thai language 4.25 Highest 4.07 High
Good quality product 417 High 4.46 Highest
Famous brand 3.76 High 3.69 High
Variety of product 3.56 High 3.51 High
Nice packaging 3.30 Medium 3.21 Medium
Price
Appropriate price for product quality 4.35 Highest 4.02 High
Appropriate price for product quantity 4.13 High 412 High
Cheaper price than competitors' 3.77 High 3.58 High
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Place
Modern shop decoration 3.91 High 3.82 High
Convenient transportation 3.77 High 3.74 High
Clean store 3.57 High 3.58 High
Promotion
Ability of salesperson to provide product 3.44 High 3.57 High
information
Trial product samples 3.29 Medium 3.50 High
Discount 3.28 Medium 3.38 Medium
Media advertisement 3.26 Medium 3.44 High
Premium for purchasing a certain amount of 2.95 Medium 3.18 Medium
products
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