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Participatory Action Research on Herbal Packaging Development of Product Champion

at Suan Sriya Sufficiency Economy Learning Center, Hintang Sub-district, Muang District,

Nakorn Nayok Province
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Abstract

The objectives of this research were to develop packaging design of the herbal product champion
by employing the Participatory Action Research (PAR) and to evaluate customers’ satisfaction towards
packaging design produced and manufactured by Juntra Herbal Product Group on sale at the Suan Sriya
Sufficiency Economy Learning Center located in Hintang sub-district, Muang district, Nakhon Nayok province.
Data were gathered from 150 samples who were its customers.

Findings of packaging quality evaluated by 3 experts and 15 representatives of Juntra Herbal
Product Group’s members revealed that the index of objective consistency (I0C) of content quality was
suitable (I0C=0.95). The 10C of packaging design was also suitable (I0C=0.82). The demographic
characteristics of customers at Suan Sriya Sufficiency Economy Learning Center showed that they were
females (60.0%), aged between 36-45 years old (40.0%), attained bachelor’'s degree (29.3%), were
government and state enterprise officials (32.7%), earned monthly income more than 25,000 Baht (26.0%),

never acknowledged these products (77.3%), and never purchased these products before(87.3%). Cus-
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tomers expressed the overall satisfaction on the packaging design, quality, and performance high level

(mean = 3.99, 4.01, 3.98, respectively) which were higher than an average criteria expected at 3.51.

Keywords: participatory action research (PAR), packaging development
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Table 1 Requirement data for infrastructure and graphic development design.

Section Requirement Mark
1. The packaging structure Cloudy bottle pump, white and has a lid for convenience For shampoo & lotion products
Lamp plastic squeeze long thick white cap on and off For conditioner products
The bottle and the lid is easy to pump For coconut oil products
Natural brown paper box with shaped curves For soap product

N

. The packaging graphic
-Colors Green / green / pink / blue / orange For shampoo, conditioner,
lotion, coconut oil and soap

Yellow For logo
-Pictures Natural media format, modern, show the product’s unique. For all products
-Details 1. Name of the product is available in both Thai and English For all products

2.There is a description /components/methods how to use For all products
-Details 3. Identify the address and how to contact the vendor/sales prices and

gross weight For all products

4. A warning message about the allergy and has the badge certificate
qualified




ANTANTNEAINTZARHLNAN

AINNeAREdINTENdNEIde Frnguuar faunungus lunisAnsuiunuazsusandeyasii o
aunsnagildan ngue mmmiwmmmmnmmﬁmum’lumﬁuimmmqmmnmmmmma*mvmmﬂ@ﬂu
gﬂLLumﬂﬂ@nwmxmmimLmumwmnwmzd%ﬂm-ﬂﬂ mmmﬂmﬂ@ﬂuiumﬂummu Fanuazeiuite
mmmmn’lumﬂ‘*ﬁmamﬁmsmmm’quﬂm‘?\lﬂ‘lﬁ’ﬂ§uﬂgﬂuzﬁ'mi@‘£ﬁ’1ﬁﬁu@ﬁﬁu HAugautasateNuay
g‘ﬂLmuamnlﬁﬁm\lmlugﬂLLUULmeﬁ{LﬂuﬁaawmﬁLL@zLﬂumﬂ@”ﬂmimnﬁlq%u

3. nauEulfRaulAe

1.1 Auadnguszad Whunng 33019A 1 HuNuIAZIIN1IN1IAHLNY ;ﬁé’ﬂﬁmﬁw%umu
n17UfiRaulSE squ%\w:qﬁfmdﬁé’ﬁm’qulﬁ'm%’mﬁumiﬁﬁﬁﬂLwimthm:ﬁzﬁ'auéqmzvli ILELUENE
delating W%’ﬂuﬁ’qLLmumaﬂ?”uﬂgw%ﬂﬁ*uLﬂﬁﬂuﬁ'ﬁmﬁé’m Lﬁlfaﬁwmmqwuﬁfa\in’]ﬁ?Ui?@ﬁmm‘rﬁﬁmu
wﬁqmﬂﬁuéﬁﬁﬂ HUINANUAZANITNNGNANIWIN 15 11U ApaunUINgH defunsuAEFeInsfidaan
Tnawiiseanidu 2 fu Ae dugumInussaiet Tiun A uaIRasnlunIsLITUaTIILTIN AINANITD
TunrsdesduiAuineinandnegt nnsldaesuazAaNaATAINALILABNITLTIY N1TIUEILATNITAIUUNY
ANAINT0 lunsUse e dniusuansTuet dudsz@ninanussqinet ldun wnansnipnuilulve danan
WRRINEN9AN vilanwsrnen aunstesuARToe

1.2 9ONAKLILUI9ATUI 318 HINGNIAZANITNNGHS AW 15 Yi9u fanfueanuuLLssqsinel
meéqmﬁmLaﬂﬂsﬂLLqumam%’wmmﬁmeﬁmximm%‘wmmmﬂﬂLﬁ@ﬁﬁmi@@ﬂuuwi@”l,ﬂ

1.3 ARRenuULLITAM nef i nguuazan inngnayulnssiu guedsaugiasgianaiies
druAien SauaununguiennassanidunsfmidenissqinreanuuuasAnae gy

4. WaUs39 9 TaalfunanIea NN saunuINg N WASHINI9SNARNIAUWLL A1 3 FULLY
TAun wun A B uaz C Iaad198sainmansanis1eadiing nuasiaunung uqua simuiuuusialald
RN 5 WARATLTT M Figure 1 WA Figure 2 AANAIAL

Draft initial Logo Final update

- |

¥

Figure 1 The logo development.
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Draft initial design Selected design for next development
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Figure 2 The graphic design development.
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Conditioner Coconut Qil Lakoocha Soap

Figure 3 Prototype for production.
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Table 2 Level of quality design and content evaluation.

The 10C assessment by product type
Topics Overall Meaning
Shampoo  Conditioner Lotion Coconut oil  Lakoocha soap

Design quality

1. Trade mark 0.83 0.83 0.83 0.83 0.83 0.83 Suitable
2. The packaging illustration 0.78 0.83 0.78 0.78 0.78 0.79 Suitable
3. Text character 0.78 0.74 0.85 0.67 0.70 0.75 Suitable
4. Packaging color 0.67 0.67 0.78 0.67 0.78 0.71 Suitable

5. The packaging's infrastructure 1.00 1.00 1.00 0.89 0.94 0.97 Suitable
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Table 2 (continued)

The I0C assessment by product type

Topics Overall Meaning

Shampoo Conditioner Lotion Coconut oil Lakoocha soap
6. Design’s unique 0.92 0.75 0.92 0.92 0.92 0.89 Suitable
Total 0.83 0.80 0.86 0.79 0.83 0.82 Suitable

Content quality

1. Trade mark 0.93 0.95 1 0.9 0.98 0.95 Suitable
2. Text features 0.99 0.91 1 0.93 0.98 0.96 Suitable
3. The illustration 0.93 0.93 1 1 1 0.97 Suitable
4. Packaging’s unique 0.96 0.91 0.97 0.89 0.93 0.93 Suitable
Total 0.95 0.93 0.99 0.93 0.97 0.95 Suitable

Overall quality 0.88 Suitable
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Table 3 Evaluation of the customer satisfaction with each product’s packaging design.

The average assessment by product type (')
Topics Overall Meaning

Shampoo Conditioner Lotion Coconut oil Lakoocha soap

Quality of Packaging

1. The packing and

3.87 3.96 4.03 3.83 3.85 3.91 High
assembly
2. The protected storage 4.02 3.95 4.37 3.98 3.92 4.05 High
3. The convenience of
, 4.02 4.04 4.10 3.85 3.97 4.00 High
transport packaging
4. The strength and )
) 4.10 4.1 4.29 3.93 3.95 4.08 High
functional
Total 4.00 4.01 4.20 3.90 3.92 4.01 High
Performance of packaging
1. The unique of Thai )
3.93 4.18 4.10 3.71 3.72 3.93 High

culture
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Table 3 (continued)

The average assessment by product type ()

Topics Overall Meaning
Shampoo Conditioner Lotion Coconut oil Lakoocha soap
2. The trade mark of the 4.09 4.21 4.33 3.90 3.89 4.08 High
packaging
3. The illustration 3.86 3.83 4.10 3.71 3.73 3.85 High
4. Text design features 4.15 4.22 4.40 3.78 3.95 4.10 High
5. Packaging colors 3.88 4.06 4.03 3.61 3.67 3.85 High
6. The size and shape of 4.00 4.12 4.41 3.90 3.94 4.07 High

the packaging

7. The distribution of 3.87 3.95 4.37 3.73 3.72 3.93 High
packaging
8. Aspects of public 4.01 4.00 4.50 3.77 3.78 4.01 High
relations
Total =0 4.07 4.28 3.76 3.80 3.98 High
Overall average of satisfaction 3.99 High
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