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Abstract

Designing a hand-folded paper structure for home decoration items is aimed to study the qualities
of hand-folded paper structure that is suitable for manufacturing and use as a home decoration product.
As well as creating guided ways of applying hand-folded paper structure in designing home decoration items
that are concerned with environmental and usage issues.

The design and development process of the project started from studying the qualities of hand-
folded paper structures by creating and experimenting with the patterns of folded paper structure as well
as combining the patterns, aiming to find out the suitable ways of applying hand-folded paper structures in
designing home decoration items that are concerned with environmental issues and consumer behaviour.

Then, further developments have been made by creating scale models to recheck the proportion
and the construction of the design. Finally, the first prototype has been published and exhibited
domestically and internationally, intended to study observe and seek findings that are in line with the
presumptions of consumer perception and value given through the material selection in home decoration
items.

The conclusion of the design development is in line with the objectives as stated. Moreover,
overlooked materials like paper have proven their potential in being utilized in appropriate ways and for
suitable contexts that be able to change the perception of people toward them as a material.

There are three essential findings that have been discovered during the project. 1) The guided ways
of applying hand-folded paper structure in designing home decoration items that are concerned about
environmental and usage issues. 2) The findings of consumer perception and product value that are given
with regard to the material selection in home decoration items. 3) The selection of technologies for mass

production
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Generational differences in eco-friendly consumerism

Millennials are most likely to be thinking about sustainability while shapping.

Q: Please indicate to what extent you agree or disagree with the following statements around shopping sustainably.
[Answers are a combination of “agree” or “strongly agree” responses|

Darker shades of green indicate greater proportions of agreement relative to other generational cohorts.
Baby

GenerationZ Yo Core Generation X
millennials millennials boomers
| choose products with a traceable and transparent origin 47% - 48%

e e 90, 53| 47
sz 4t S I WS WSS St
| am buying more biodegradable/eco-friendly products 48%, - 52% 47%

When shopping for products, | check the labeling/
packaging for sustainability certificationls) 47% - 53% 5% 4.3%

Base: Generation Z[1,360%; young millennials [933): core millennials [1,588); mature millennials [919); generation X (2,8481; baby boomers [975].
Note: Respondents between the ages of 23 and 26 are considered illennials. T 27and 32 ari illennials,

and th ges 33 and 36 alder millennials. The greatest generation is not shown, because the base is too low.

Source: June 2021 Global Consumer Insights Pulse Survey
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