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ABSTRACT

The study of Marketing Mix Factor and Tourism Demand Affecting Decision Making Behavior of Tourists
in Visiting Khiriwong Nakhon Si Thammarat Province aimed 1) to study marketing mix factor, tourism
demand and decision making behavior of tourists in visiting Khiriwong Nakhon Si Thammarat Province. 2)
to analyze marketing mix factors that affecting decision making behavior of tourists in visiting Khiriwong
Nakhon Si Thammarat Province. 3) to analyze tourism demand that affecting affecting decision making
behavior of tourists in visiting Khiriwong Nakhon Si Thammarat Province. The research samples were 384
tourists who come to travelin Khiriwong Nakhon Si Thammarat Province, by using a convenience sampling
random method. Research instrument was a questionnaire. The Cronbach Alpha Coefficient of the
questionnaire was 0.966. The descriptive statistics were mean, standard deviation and used multiple

regression analysis for inferential statistics.
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The marketing mix factor included Product factor, Place factor and Promotion factor effected the
decision making behavior of tourists in visiting Khiriwong Nakhon Si Thammarat province at the 0.01
statistically significant. And the Tourism Demand included internal factors and external factors effected
the decision making behavior of tourists in visiting Khiriwong Nakhon Si Thammarat province at the 0.01
statistically significant.

The finding revealed that marketing mix factor and tourism demand affected the decision making
behavior of tourists in visiting Khiriwong Nakhon Si Thammarat province. Therefore, related agencies in
Khiriwong must emphasize on nature conservation to keep the environment safe and maintaining the
original folkway to attract the tourists as well as making them feel safe while travelling, Infrastructure and
convenience facilities and creating a good image for the Khiriwong to make tourists attracted visiting,

acceptance and re-visit us in the near future.

Keywords: Marketing Mix Factor, Tourism Demand, Decision Making Behavior
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