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ABSTRACT

This study explores the factors influencing health insurance purchasing of consumers in Thailand. The
purposes of the study are to compare the differences of purchasing decision levels classified by demographic
and to study the factors in the marketing mix that influences the consumers to purchase health insurance in
Thailand. The samples consist of 400 participants, who currently hold active health insurance and live in
Thailand. This research is quantitative research with the questionnaires that passed the try out of reliability
check at a level of 0.929. Data analysis was performed with both descriptive and inferential statistics. The
descriptive statistics in this study involved frequency, percentage, mean, and standard deviation. In addition
to that, the inferential statistics includes independent T-test, one-way ANOVA, and multiple linear regression
analysis.

The study revealed that the consumers in Thailand with different ages had chosen and purchased
different health insurance in annual payment of insurance premium. The consumers with different income
had chosen and purchased health insurance in different premium payment methods and sum insured. Thus,
product factor in marketing mix has the impact on consumers in Thailand in a single premium of insurance
purchasing and explain the variance of dependent variable to 37.70 percent. Similarly, distribution channels
and promotion factors influence the consumers on sum insured and explain the variance of dependent

variable to 43.70 percent.
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fmsdasensdadSunsnanuseiuvaunmsaniuiasasiaiig q Wy nsieutisey mipuRundulnaiudng guewine g
ﬁﬁ’n,a?{ammﬁqm (X = 4.63, S.D. = 0.63) wazluusziaudninauliuinisaunisussfuguainniu Call Center

Aaan 24 TIlue 1w MsmUInwaIsnswartuneulunisimauyseiy dawdedeeian (X = 4.34, S.D. = 0.79)

M50 1 HAaNINARRUANNAFIUANLANANYBINTITeUSEiuguAmYesUSnalulsEmAlny SuunmudnuazUseynsmans

Uadednuuszunsangns

el 21 SEAU 1T swld  aaunwmne @nslunns
nsdeUszAuguAw nsfAnen asauAsy  SnwneIuia
fint finF fin F fin F A F fin F fin F
(p-value) (p-value) (p-value) (p-value) (p-value) (p-value) (p-value)
v ~0.067  7.639%  0.406 2.327 7.021% 0.152 1.152
Wadsenunansenet
(0.947) (0.001) (0.667) (0.099) (0.000) (0.859) (0.328)
o p 0.345 1.272 0.173 1.031 4.869%* 0.080 1.135
HRUANATOININNTUTTINFUAN
(0.730) (0.282) (0.841) (0.358) (0.002) (0.923) (0.335)

**seaullding p < 0.01
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M50 2 MTeTinsannesladuluunguuesdidvdnussaumunisnaaiiavswadenisteuseiuguain finnsananileuseiy

fitszael

. Unstandardized Coefficients Standardized Coefficients Collinearity Statistics

Auus t  P-value

B Std. error Beta Tolerance VIF

Apsii 0.307 0.370 0.830 0.407
FUNARS U 0.982 0.072 0.629 13.715 0.000%* 0.743 1.345
FUSIAN 0.048 0.088 0.027 0.545 0.586 0.619 1.616
FUYBINNNITIATINUNEY -0.095 0.082 -0.061 -1.153 0250  0.555 1.802
FumsauasuNIIIaIn 0.004 0.079 0.003 0.056 0.955 0.629 1.590

R =0.619, R? = 0.383, Adjusted R? = 0.377, F = 61.297, Sig = 0.000**

**syautloding p < 0.01

ﬁﬁmimwaauﬁamﬂa&“uadmw‘hmLﬁumiﬂwwﬂiu (Multicollinearity) 21n@1 Tolerance WazAn VIF (Variance Inflation
Factor) vaefaul59i e 4 fuUs wudi A1 Tolerance nndauys §A11NN31 0.10 wage VIF afilidlng 10 wanain

fuwdsvihnewsaziildfinuduiusiuas

Aaa a ' Y

wami’“gmeﬁmsmaammuwmiwuaq‘i‘]fﬂ%’aduuﬂizaumqmsmmmmawﬁwamams?jaﬂaxﬂuammw TneNa15841910

4
& v o A ' Y A o eaa a i & o 1% & o Ao I A Y a
WeUsenund1szasl nun {]"\]"\]Elﬁﬂuma(ﬂﬂmsl/lllawﬁWamaﬂqﬁﬁaﬂﬁgﬂuqmﬂqv\lﬂquLUSﬂigﬂquj’ﬁgma‘dmaﬂauizﬂﬂ

'
aada

Tudssinalne egrelidedAynsadnfisvau 0.01 TAduUssansresnisnensaiuiuuss Adjusted R = 0.377 Feadune
anuUsUTINvesdiwlsnulisosas 37.70 Wnedadusnundadusiduiissladedeiiidvinanensdeuseivavnm

mudeUseiuninsedelvesiuslaalulsemalng (B = 0.629)

M990 3 MIIATEEnsaanesluduLuunvauvesdafediudsraunenisnaniiisninarenisteuseiuguain fansunanialy

ANATOININNTUTTTAVAN

. Unstandardized Coefficients Standardized Coefficients Collinearity Statistics
AkUF t  P-value
B Std. error Beta Tolerance VIF

ﬂlﬁm‘ﬁ -0.418 0.338 -1.239 0.216
PUNARI U -0.109 0.065 -0.073 -1.669 0.096 0.743 1.345
AIUTIAT 0.131 0.081 0.078 1.631 0.104 0.619 1.616
FNUYDINIIN1TINT MUY 0.760 0.075 0.512 10.155 0.000**  0.555 1.802
FUATARESUNTRAN 0.306 0.072 0.200 4.221 0.000** 0.629 1.590

R = 0.665, R? = 0.443, Adjusted R? = 0.437, F = 78.477, Sig = 0.000**

YY) Y

**syautiadifny p < 0.01
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