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ABSTRACT

The research aims to study marketing mix factors of online buying body care cosmetics of
consumers in Chachoengsao. The study was survey research. The samples used in this research
were people living in Chachoengsao who used to buy body care cosmetics online for at least one
time. Using an online questionnaire was conducted for data collection from 400 samples. The
statistics used were frequency, percentage, mean, standard deviation, Independent T-Test analysis,
and One-Way ANOVA.

The results showed that most of the samples were female under 21 years of age, working
as a student/student have an education level lower than a bachelor's degree and the average monthly
income is less than or equal to 15,000 and buy cosmetics online as the products are delivered to the
location buy 1 time per month the cost of each purchase is 401 — 600 baht by purchasing it yourself
and ordering the cream type from the Facebook page.

The hypothesis testing results found that consumers with different demographic factors
had different levels of opinion regarding to the marketing mix in online purchasing body care
cosmetics. The consumers with different online buying behaviors for body care products had
different levels of opinions regarding to every marketing mix in online purchasing body care

products.

Keyword: Body care cosmetics, Online
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