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Abstract

This “research--aimed tosstudy thepen [and’ marker--pen-Buying behavior of
customers-at. a leading hypermarkefin Thailand,and to.anatyze their percentage sales
growth.! The populationiwas all‘of the customers who presented a membership card
while payinefor the pensiand marker pens at’the hypermarket on January 2, 2017 to
Decemberi31;.2017. As for the pens, there were 4 types and 18 brandsayailable while
there were 3itypes and-10 brands of marker pens available. The analysis method was
descriptive statistics.

From the results, it wasfound that the purchasing“behaviors of customers for
different types of pen were different. The customers who chose to buy a ballpoint
pen would give the highest priority to the humber of pens in the pack first and then
the brand and color in that order. For gel pens and erasable gel pens, the customers
would give the highest priority to brand, color, and variant in that order. For color pens,
customers will give the highest priority to brand then color. In contrast, the purchasing
behavior of the customers who bought marker pens, whiteboard markers, and
permanent markers was to give the highest priority to color then brand in that order.

For highlighter markers, customers would give the highest priority to brand then color.



From the analysis of percentage sales growth of pens and marker pens in 2017,
it was found that in the pen category, the gel pen type got the highest percentage
increase in sales growth of 121.58% which amounted to 10,247,356.51 Baht. The brand
that gained the biggest increase in sales was brand R, with 209.59 % in sales which
amounted to 2,500,663.00 Baht. Similarly, in the marker pen category, the highlighter
markers type got the highest positive increase in sales growth of 550.58%
which amounted to 4,552,530.67 Baht. The brand that was the most popular and
got the highest sales growth was brand S of which the growth was 2,125,463.25 Baht.
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4. dyuszaun1sdna1sn1snain (Communication Mix)
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2.2.2 Myaszingdnssuguilng
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2.3.1 Anuvanevesmsanaule

Griffiths (1964 §19Tu wadqdineda3, 2533: 32) nd12971 nsandula wuieis
o = - v o @ o W ' o
nszuaumslunisvinianssy weliAsnsdndulanendnildfasanlasnsesSouion

wan

adad A anWWAINIA (2540: 2) na1291 MIdnaula wuneds nssUIUMTIEENNY
a wa a ] < Y i v v oW ¢
UfUAmslammiisannisdonsdisq iieliussainymuiennesnisiaeldvndninueiung

Uszmsiiansawazsaaule

A3avyal seadnd (2546: 220) s a T /MTaadule fe nIsvauNsYIadunaUnIs
#ndulade (Blyer-s-becisior Prodess) s udfuvunevlunasdndulatovesuilan
Usgneulddne nssuilyw prsim teya nasyseliuaayaideon nisfpdulade uay
WO RN TILAUWRINIE D

Yliug) 3390uamYE (2544: 18) Naad1 maseduls f nuaunTsRRlReNILEeN
e 4 ¢ 4 A o 1 & & o Ld < 3
nAuarlyusylagdgaganavinae niegvasn nhennagn v 1 IaUsea i Ing U sy

nunraRn s N TIRedUlIR Y

a o o ) | o = a wo ol
TnindAsamud (2549; 3) naadn prssadule vunatly Msidanduladiinidonvansy
o v P ] | = = as i = Y 5 ] | =
ALALABDIUIATLADNALE) LA U\ eTaL ﬂ@umﬂgﬁﬂau‘[ﬂLﬁﬂﬂWQLaaﬂIﬂ@']Laaﬂ‘WLN

| vo & o s v
L‘WE’JIVTE’]Liﬁ]ﬁ?ﬂ?ﬁlﬁﬂﬁxﬂ&ﬂ?’lﬂ@ﬂﬂﬁi

AnanurIgaanisaaduleansaasuldan apssadula vaneis nszuiums
= & of % v oo v IS o o & o od v a 14
wiavunaulunisinduladavosduilanegraluarivaunay nasninguilaald

' ' v - y o o ar e v
lninsasagresaunaunda wolkledsiiliussanmuingussasdnidasnis



14

2.3.2 NSLUIUNISAREUTD
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2.4 1ENEITHAUIWNNYITY
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Product Pack Click/
e Item Name Class Subclass Brand Color Type Nib Cap
001428780 | Brand G Unn1gnauadn iy X50 Peris | Ballpoint Pens | Brand G iy Pack50 | 07 | nm
001020498 | Brand G annnqnﬁuﬂﬁﬂ iy X3 Pens | Ballpoint Pens | -Brand G ity Pack 3 0.7 ne
001428799 | Brand G Unnngnaunan uad x50 Pens ¢ | Ballpoint Pens. | Brand G LA Pack 50 | 0.7 na
005883946 | Brand G mnmgﬂﬁuﬁwﬁu X50 Pens: ' Ballpoint Pens | Brand G vy Pack 50 | 05 Uaan
012175609 | Brand C Y1nM10.5 uad X3 Pens Ballpoint Penst| Brand € WA Pack 3 0.5 Uasn
006766455 | Brand G Uﬂnmqnﬁ'u UIX3 Pens,’ | Ballpgint.Pens| | Brand G iy Pack 3 0.38 | yaen
006766528 | Brand G ‘Lhnmqna'u e X3 Pens Ballpoint Pens j«Brand G Mo Pack 3 0.38 Uasn
006766544 | Brand G ﬂﬂnﬂwqﬂgu ARsH X3 Pens. [’ Ballpoint Pens, | Brand'G iUt suns Pack3 | 0.38 | vyaan
009481249 | Brand G UInngnay 1idu x50 Pens || Ballpoint Pens |, Brand (G iy Pack50 | 07 |
012175587 | Brand C U1nn10.5 116y X3 Pens | Ballpaint Pens | Brand.C i Pack3 | 05 | vaen
006060633 | Brand G UWﬂﬂWQﬂ§Uﬂ§ﬂ878Lm4 *3 Pens_*| ‘Ballpoint Pens. | Brapd G W Pack 3 0.7 ne
012446149 | Brand G Unn10.7Aan878 Aazd X3 Rehs. [-Ballpoint Pens ) Brand G | 3iiti#in+uns Pack 3 0.7 nm
012447250 | Brand L ﬂﬁnmqﬂ?{uL PACK3 Pens Ballpeint-Pens ™" Brand L ‘Lf’lﬁu Pack 3 0.5 el
012454079 | Brand G Unn10.5 1. @1 Péns. 5| -Ballpoint Pens, | Brand G 08 Pack 3 0.5 Uaan

A15791 4.1 udneTivazdenvaslinnigniu
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Product Pack Click/
ltem Name Class Subclass Brand Color Nib
Code Type Cap
012454087 | Brand C Uﬂﬂﬂﬂ'\gﬂ'ﬁ'uo.S 1423 pagd X3 Pens | Ballpoint Pens | BranthC vfu+iuns | Pack 3 0.5 Uaan
016393147 | Brand L anmgﬂﬁuﬁﬂﬁu win 3 Pens—.|* Ballpoint Pens-{~_Brand L iy Pack3 | 05 Uaon
018014992 | Brand F UnM@nauHA07AGN0.5tiu X3-{, —Pens — | Ballpoint Pens- | Brand-F 1y Pack3 | 05 |
018401511 | Brand | ‘U']ﬂﬂ'l@ﬂﬁu 0.5u4 Pens Ballpoint Pens Brand | ‘1}’1(314 Pack 1 0.5 ikl
019050542 | Brand E U1nn1gnaw0.5 s/ X3 Pehs” |Ballpoint Pens |/ Brand:E Ih{u Pack3 | 05 | daen
019050550 | Brand E U1nngnau 0.384s. 1 &3 Pens " | -Ballpoint Péns' | Brand £ iy Pack3 | 038 | vaen
019066813 | Brand F 11nn1gnauH05 1dux3 Perisy-|| Ballpoint Pens<| -Brand & i Pack3 | 05 | nn
020189575 | Brand F mﬂmqﬂﬁuwunﬂ 131"'11,314 Pens Ballpoint Pens Brand F Wiy Pack 50 | 0.7 na
020191626 | Brand J ¥1nn1 007 0.711RY Pens ‘| Ballpoint Pens /|  Brand J wnidy Pack3 | 0.7 An
020195354 | Brand E UWﬂnﬂQn?iu 0.38 Y3l i X3 Pens {; Ballpoint Pens Brand E i Pack3 | 038 | 4daen
021206856 | Brand F Unnignaunar thiuuiiaso Rens’y, |-Baltoint Pens 1. Brand F ki Pack50 | 05 | nn
023880708 | Brand | 14.P.50 Pens Ballpoint.Pens Brand | ﬁﬂfu Pack 50 0.5 ng
024045918 | Brand L U'mmqﬂﬁu U 1015 Yy PéO Pens Ballpoint Pens BranabL ity Pack 50 | 0.5 ne
024939161 | Brand C Urnnn CX @iy 0.5 wita 3 Pensy) +Ballpoint Pens, |°! Brand G Wiy Pack3 | 05 Jaen
025260855 | Brand A Uﬁnmgﬂé‘uﬁ’mmﬁm 0.7 W P3 Pens_"=Ballpoint-Pens” |_~Brand A iy Pack3 | 0.7 Uaen

157199 4.1 LtamswazLﬁawaamnmgﬂﬁu (#1@)

€b



Product Pack Click/
[tem Name Class Subclass Brand Color Nib
Code Type Cap
025260944 | Brand A ‘U‘mm@nﬁu BU3 0.5 uu. ue P3 Pens | Ballpoint Pens™, Brand A iy Pack 3 0.5 ne
025262521 | Brand L Urnnwilminiiu 1031 11y P12 Pens | Ballpdint Pens | Brand b iy Pack12 | 05 | vaen
025260944 | Brand A ‘U'mmzjnﬁu BU3 0.5 w3l Wd P3 Pens, —| Ballpoint Pans_|_Brand A iy Pack 3 0.5 ne
025262521 | Brand L Yinnwiiniisiy 1031 1y P12 Peds | Ballpoint Pers- | Brand-t ity Packi2 | 05 | Uaen
025262858 | Brand F ﬂﬂﬂﬂﬁ@ﬂﬁ'u Aavd P3 Pens BallpeintPens | Brand F 1§'1L3u+ﬂ°ﬁ+l,lm Pack 3 0.7 ne
025306162 | Brand J Umnniealauea 1233 unep3 Pens' /| Ballpoint Pens |- Brand-J (K Pack3 | 0.5 Uaon
025323512 | Brand C Unnngnau1423 1y P10 Pens | ‘Ballpoint Pens | -Brand € Wk Pack10 | 05 | Uaen
025323539 | Brand C ﬂwnmgnﬁu GRIP X 0.5 130, U4 P3 Pens Ballpoint Pens—| Brand € ﬁ"nﬁu Pack 3 0.5 %l
025323563 | Brand C mﬂmqnﬁulam ﬁﬁLﬁuﬁﬁuﬂas R3 Pens Ballpeint Pens |~ Brand-C ¥ty Pack 3 0.5 Uaon
025323768 | Brand J UInM@nau007 us funagd P50 Pens'. | Ballpoint:Pens, ||~ Brand J i Pack 50 | 0.7 ne
025323784 | Brand J Umnnuaalauaa007isulud dsrunagPs0. |\ Pens) (*Ballpoint Pens | Brand J 1y Pack 50 | 0.7 nm
025323806 | Brand G Uﬂﬂmqﬂfﬁlualﬂ%fa 825-2001, UyP12 Pens/ | Ballpoint Pens: |/ Brand G ¥idu Packl2 | 05 Uaean
025324756 | Brand J Y1nm 1y P3 Peris \|-BalipsintPéens | Brandd iy Pack3 | 0.5 Jaan
025324772 | Brand J Ynnnuiln pazd P3 Pens _ | Ballgoint Péns | Brand ¥y Pack3 | 05 vaon
026203146 | Brand F ﬂmmajnﬁuﬂm wae 0.5 P3 Pehs Ballpoint-P€ns+{" Brand F (\Koh| Pack 3 0.5 il

A1T199 4.1 uansseazidenveslinnignau (se)
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Product Pack Click/
Item Name Class Subclass Brand Nib
Code Type Cap
025324756 | Brand J Unmn i3y P3 Pens Ballpoint Pens “{w, Brand J Pack 3 0.5 Uaan
025324772 | Brand J Unnnuilln pavd P3 Pans BallpointPers | Brand ) Pack 3 0.5 Uaan
025324756 | Brand J Uannn 1y P3 Rens BaLLpoint Pens Brand J Pack 3 0.5 Uasn
025324772 | Brand J Unnuiin magd P3 Pens | Ballpoint Pans-|_ Brand- Pack3 | 05 | vaen
026203146 | Brand F Uﬂﬂﬂﬂqﬂﬁunm wed 0.5R3 Pens BallpointPens Brand.F Pack 3 0.5 ne
027685160 | Brand J Uann1 125 ug P3 Pens Ballpoint Pens BrandJ Pack 3 0.5 ne
028004361 | Brand H ‘U'mmqﬂéiu wu& s CRAZY BIRD-P1 Pens Ballpoint Pens-}--Branhd H Pack 1 0.5 ne
028004442 | Brand C Unnignau aAazd P3 Pens/ | Baltpoint\Pens | Brand ¢ Pack3 | 05 | nn
071607447 | Brand L ﬂﬁﬂﬂ?@ﬂﬁu 0.5 1 wites Pens Ballpoint Pens | (“Brand-L Pack3 | 05 | yasn
071609903 | Brand L Unngnau 0.7 1hidu wias Pens— | Ballpaint Péns , |~ Brand L Pack3 | 0.7 | nn
071609946 | Brand L U'mmqnﬁiu 0.7 uAa UiA3 Pens BallpointsPens’ | (Brand L Pack 3 0.7 QL2
071638369 | Brand H gnaunndiniiu 0.5 MM ABP:39009 Penis /| _Ballpoint Penjs<| /BrandH Packl | 05 | nm
071863826 | Brand G i3y uaaX3 Pens Ballpoirnt Péns Brand G Pack 3 0.5 Uaan
072504056 | Brand A ﬂwr}ﬂwgné‘uA ANUNAO.5UIP3 Pens Ballpgint,Rens | Brand A Pack3 | 05 ne

AN599 4.1 uAnesIwazideavaIuInngnau (se)
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Product Pack Click/
— Item Name Class Subclass Brand Color Type Nib cap
072605103 | Brand A U1nn10.7 Aaed P3 Péns | Ballpoint Pens | BrandA | wemised+yuy+idea | Pack3 | 0.7 | vaen
072605855 | Brand L U'mmgﬂﬁu W, nswn 50 Ay Pens-_| Ballpojnt Péns~ Brand L i Pack 50 | 0.5 | yaen
072605863 | Brand L ﬂ.qnﬁ'ué”mma 1. n3EUn 500w Pens —{“Ballpoint-Péns_ |1 Brand.L thidu Pack 50 | 0.5 | vaen
072609184 | Brand J Unnnud. Aazd(1X3) Pens._,f /Ballpoint.Pens. |« Brand J iy Pack3 | 0.38 | vaan
072609206 | Brand J Unn1 Aagd 0.5 uia 3 Pens Ballpoint Rens™ | /Brand J SO Pack3 | 0.5 Uaan
074290231 | Brand C ¥1An1 0.5 uaiiia 30 Pens, " | Ballpoint Pens’ | Brand C vhiiu Pack 30 | 0.5 | vaen
074290258 | Brand C Urnm 0.5 uawiia 3 Pers | Ballpsint Pens-| Brand-C vy Pack3 | 05 | nm
074290266 | Brand C Unm0.5 Aasd Lim 3 Pens Ballpoint Pens' | ,Brand € AU +uA Pack3 | 0.5 ne
074292242 | Brand H U1nn1gndu0.7 4 & Pens:, | BallpointPens /| Brand |-  vaRurdiuns | Packl | 07 | na
074292269 | Brand H gnau0.5 4 Pens =1 Ballpoint Pens”| BrandH 2936 +ung Pack1 | 0.5 nA
074292277 | Brand H Uﬂﬂﬂﬂ@ﬂﬁuO.S 4 g Pens Ballpoint Pens) | Brand-H 131L‘3u+ﬁf1+um Pack 1 0.5 e
074292285 | Brand H Uﬂﬂmgﬂguo.S 4 8 Pens | “Ballpoint-Pens /| Brand H fhurf+ung Pack 1 | 0.5 ne
074292897 | Brand K Unnmgnauaaanuld3du10.7) e |s Pens | Baltpoint Pens | BrandK SIS Pack1l | 0.7 nA
074297643 | Brand D Uannngnau 3 & Pensy 1)Ballpoint-Rens,, [+ BrandD U+ A+UAS Pack1 | 05 ne
074297783 | Brand E gnaulaa P.3 Pens.{~Ballpoint-Pens | -Bfand E thidu Pack3 | 0.38 | Uaen

=l = - '
AN 4.1 LEnvgaziaeavaslinnianau (Aa)
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Product Pack Click/
Iltem Name Class Subclass Brand Color Nib

Code Type Cap

074297791 | Brand E Qﬂ?ﬁluma F.2 Pens Ballpoint Pens | Brand' iy Pack3 | 0.38 Uaen

074297805 | Brand E Qnﬁuma P.2 Pens Ballpoint/Pens |~ Brand E YU+ Pack3 | 0.38 Uaean
074297821 | Brand B @Jné’uamﬁ 0.5 Penst _f, ‘Ballpoint Pens | »Brand B IR+ Pack 1 0.5 ne

074316559 | Brand A 4 BL3 Pens | | Ballpoint Pens. | Brand A vy Pack3 | 07 | vaen
074316540 | Brand A 14 BL3 Pens —{wBallpoint\Pepsr 1y Brand-A Ualiu Pack 3 0.5 nM

ANs199 4.1 uenssgazidenveslnnIanau (de)
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P — naiulavas fogaznisiiula
gaav1e (Um) YDIYDAVY
1. Uinnngnay 13,839,398.82 26.34

1.1 wiA 3 A 5,009,424.31 12,89
Brand A 461,247.23 26.30
Brand C 1,736,564.83 19.13
Brand-E 784,683.05 13.76
Brand a 3557984 5§ 19.43
Brandh G “162,675.01 -5.99
Brand H 156,780.00 -
Brand| 781,390.50 -
Brand'J -346,206.60 -5.22
Brand L 564,737.22 10.48
Brand/P 507/384.00 .
Brand R 470,184.56 62.57

1.2 WAA.50 A1y 6,442,780.01 47.11
BrandF 1151,019/49¢ 59.21
Brand G +,132162G.3) §6.75
Brand | 1;504,153:15 143.00
Brand J W 1,111.6% 28.28
Brand L 1,340,866.43 33,22

1338%50 48T .
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1 6
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Brand K ERASABLE GEL 3IN1 05 BLACK
Brand K ERASABLE GEL 3IN1 05 PINK
Brand K ERASABLE GEL INT OSVIOLET
Brand K ERASABLE GEL SLIM 05 BLACK
Brand K ERASABLE GEL BLACK 07 MM.
Brand K ERASABLE GEL SUIM 05 BLACK
Brand H PEN BU

Brand H FANCY PEN 05 BU

Brand K ERASABLE NEEDLE 05 BLACK
Brand HOS BK
Brand H05 BK
Band HOS BK
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