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flufl aued Fossauduiulud 1838 e Carl Heinrich Knorr Bumaaesiudnuiauay
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ﬁuﬁamﬂa : www.unilever.co.th/brands/nutrition/knorr/

2.3 ngurdamung TARGET GROUP
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ﬁuﬁayja : www.iamseeimc.blogspot.com (2016)
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2.4.2 PLACE ( @nnufisasivneg )

naugiAnesUsTnAlngdnd e duding 4 futemnmangdesoms fe

Modern Trade lagTraditional Trade LLay Online



http://www.knorr.com/

12

2.4.2.1 Modern Trade Jugsfasuanadell udfianuvainnane iadud

gulnauazusinalinsuinalulaglunisiiunrauna e sueaNaEaIn 113

AnwAsiuegNaIsay dnveulumnanydussileu gndanunsadeondalaniui

ADIADINT

agluiunfiazainlunmsidnde W Massndu viseunainisin Wudu dnsdasiens

duasunsvieegidulszdn vilianmnsafgarnuaulavesiusinaliuiadu 7 Usean fe

1.

NOoRE A D

WMEsTAUA(TUNSa)

guiefifunos( On malnlasa)
gUilosunin( fioud)
SrumRuanLazusN1sauee vadalas)
SRR AP IR NG T)
Sunazaandevitendunin wrusianiiu)

S1UAUSETUTANI DLARNDIAALADS(NIBSUY)

2.4.2.2 Traditional Trade 11804 NMSVYAUAINIDNITHANALUUAIAYN KU

A5PA1A “LUVUINFABUIN NTAAIAKUUNITVIIAIUABIA WE9aDE SuATlU 7 Wiy

LANHINAINNITAAIALUU Modern Trade waAdinnutnaulauiy

2.4.2.3 Online Yagtunuriuanlvimnuaulanasdeuevedsne fuulanesulal

1NNPUBHNAINTEIAR 919119 Social Commerce Lazmuwnasnasusumoaulal wazds

Tugsfinnisunsssuiaveaioladn-19 Nudesegusituiayliauisoeenluievesuen

Uuld vihldinmsteveseeulaufiedudniondielunisneuausininusiainisvesruunzed

U wazdsbollunssonvesgsiamuigluginingfdneie
1.
2.

v

Website ifugasmedniiundedefian dmsusmeandoyavosuusus
Facebook gaamsnsluslumusn fiauyntnsioasiiutoyadnas W
slunduen

Line / Line my shop s sdnsufnde awnsatounu line my
shop 1a

Instragram tossdnsuluslam Tasngueuiiasidiuludesnatinguay
AU Y Uay Z

Shopee HBINNEMTUINTIMAULFUA

Lazada Yo mnsuiadivmingdum

PpaN9ngoaulaung § YBINEsINAUAIBIMa1A Modern Trad



13
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2.5 Apzinannne SWOT Analysis

2.5.1. STRENGTHS (30439)
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2.5.2. WEAKNESSES (3n@8au)
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A5197 2.5 SWOT Analysis

STRENGTHS WEAKNESSES
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o caa 1A A =
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« Global Test (sa¥fanng)

OPPORTUNITIES THREATS

« FramAnaduAUssIHIUTITaIzu el dlue sy - wandueinlinainvane
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At 4 amtin FACEBOOK waspuasuufaudaus 2014 - 2024

ﬁuﬁaga - www.facebook.com/KnorrThailand/ (2014 - 2024)
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ﬁuﬂsﬁa;&a . - www.facebook.com/KnorrThailand/ (2023)


http://www.facebook.com/KnorrThailand/
http://www.facebook.com/RosdeeThailand/
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http://www.behance.net/gallery/Knorr-Vietnam
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2.9 19N MNNLBDNSNanaNI1Sa51a55ANAIIU
2.9.1 Duc Bui

A 8 Duc Bui

L : www.instagram.com/imducbui ( 2013 )
Usedngnenn
< = ! = P Y ! <
Wunildugramauusnluieauiun fyaiulunisaignimernis uazidy
HE1UIENINIBATIETIA Y19NNAIUDIMIT UAZEIIURORIUTUA FPDB Creative 4190
To 30 Vllnanuivanvateuaziiaula AAlATINITAIEAINI U IMTLALLTIUTUNTRENS
Mai House Saigon kag La Maison 1988 , Auasiieauli , kiind wazlawundnuinung

www.imducbui.com (2013)

ALAUVBIYIINN
anugNaUlaniuesRal Duc Bui fen1naelesvivnas 3D unUsenaunmsiy
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http://www.imducbui.com/
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ADY1NAIIY
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) y ‘Qd\c-’ 7
f ’wo.nm,ﬁ‘%

AN 9 (a1 Duc Bui lUsHANAALRSLIA

11 : www.behance.net/imducbui (2023)

i ? ik N L b ’

s

e
-0 NAM BV

mwﬁ 10 w897 Duc Bui EXPLOSIVE YEAR WITH MAGGI

#a1 : www.behance.net/imducbui (2023)


http://www.behance.net/imducbui
http://www.behance.net/imducbui
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2.9.2 PIOTR GREGORCZYK

ATWH 11 PIOTR GREGORCZYK (2015)

i - www.directorroster.com/director/piotr-gregorczyk.com

UseIRgnanIn

wdunidnfudusgnafnnmsteamemsiuendiu TasdsaunanEosminy
1%’1?'mﬁ’ﬂsuaaa'1mst,l,azLﬂ%‘laa?{ﬂmmiﬁudmLﬂuquﬁ widudioudealad "The Flying
Food" Tugnuggfindiue1ms wnvevsie wyemsuulis uuuaruaunsiadeulmiingg
3818609 TRRAY video slow-motion 8191531lAT karlas19Ta HuusidAmseyvatund

299 One Eyeland Global 2018 Awards " MslaiwuINITABAINBINNT "

ALAUVBIYIINN
AeIsAiinTsndeuln IngRuvedeInisasy uavaalauYeYIfe Junsaily

wiagliyfinszanefieg1emey ﬁw‘lﬁmwwﬁq@mazmau’tﬁ]

ADY1NAIIY

AR 12 #a91UVea PIOTR GREGORCZYK (2017)
KNORR ANTIGRAVITY CAMPAIGN

fian - www.gregorczyk.co.uk/portfolio.com


http://www.directorroster.com/director/piotr-gregorczyk.com
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A 13 wasuves PIOTR GREGORCZYK (2014)
ONE POT WONDER - RISOTTO - MEN'S HEALTH

i ; www.gregorczyk.co.uk/portfolio.com

A 14 nasuves PIOTR GREGORCZYK (2015)
SPIRALIZE ME - CHICKEN AND SALAD

fisn : www.gregorczyk.co.uk/portfolio.com
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2.9.3 359 AWMSNEa125 Aavznnane

AN 15 97U WNSNETA1IS

i - www2.rsu.ac.th/sarnrangsit-online-detail/GoodOldDay-Jirawat (2023)
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RESTAURANT , YAYOI , PIZZA HUT 182
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AN 16 NAUTDY ITIAY UMINSNEDIT AR 17 WAIUYD9 ITTAU UANSNENS

‘1'71Im : Facebook Wat Coolseen(2024) ‘ﬁm : Facebook Wat Coolseen(2024)

AN 18 NANUVDY ITIMY UAINSNTD1IS

ﬁm : Facebook Wat Coolseen(2024)
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2.9.4 namsAAnzisUnuuvaHanuLazmadafiazthussandluay
Twadadiawfietlusieluuunuees Duc Bui lasnmaeadsdsiy diulsznau
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At 19 Kitchen IMIM Studio
11 - www.imimstudio.com
3.1.2 Aiuuy
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3.1.3 waanuruusuly
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