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ABSTRACT

Compettiton in education is growing Continuously nowadays, including a course that can
meet consumer’s requirements and provide chances for students to be able choose what they need
for their further education. The more courses are growing, the more market compettion is being
raised correspondingly. The ijectives of this research is to study factors that influence decesions
to choose postgraduate school for a master’s program.This is a case stuty of the faculty of
engineering of King Monkut’s Institute of Technology Ladkrabang. A Survey-research type of
study was applied to this research by using questionnaires as data collection from a sample of 297
recipients. Data wan analyzed by frequency, percentage, mean and Chi-square test.

The study results discovered that the majority of the sample group was male, single,
between 21 and 30 years old, was students and had an average income of between
20,001 — 30,000 Baht per month. They chose to study in the faculty of engineering of King
Monkut’s Institute of Technology Ladkrabang because they wanted to increase their own skills
and knowledge. They continued for a master’s degree right after they finished their bachelor
degrees and they made the decision mostly by themselves as to which postgraduate school to
study in. As for the study of marketing-mix factors, the results found that the samples gave
precedence to every factor at a high level. For the study about products, the samples gave

precedence to a high level towards two factors respectively which were; one, the institute was

I



famous, reliable and admitted the public, and two, courses and majors were with various options
and conformed to current situations. For the study about costs, most of the samples gave
precedence to a high level towards three factors respectively which were; one, course fees were
suitable with course types, two, no additional charges or other special fees, and three, the institute
offered study or research funds. For the study about location, most of the samples gave
precedence to a high level towards two factors respectively which were; one, convenience of
transportation, and two, thére were many facilities near the institute. For the study about
marketing promotions, most of the samples gave precedence to a high level towards two factors
respectively which were; one, application news and information was published on their website,
and two, there were introductions about the education, meanwhile the samples gave precedence to
a moderate level towards some fees discounts.

The results of the relations test found that, for the study about products, gender and
career were related to one another the most and were also related with the product factor in the
item of ‘co-operations with other organizations’. The costs were only related to career, which
were also related with the cost factor in the item ‘course fees were suitable with course types’.
The location was only related to gender, which was related with the location factor in the item of
‘the capability of remote studies or other available media channels’. Lastly, the marketing
promotions were related mostly to gender, age and income, which were related with the
marketing promotions in the item ‘there were some fees discounts’ and ‘application news and
information on the website’.

This research has the following suggestions: The faculty of engineering of King
Mongkut’s Institute of Technology Ladkrabang should promote and support more co-operation
with other organizations, offer study or research funds, offer course fee discounts, provide
convenient payment systems such as bank transfers, credit cards, solve the traffic problems by
providing more traffic lanes, promote courses via Video Calls for those who are unable to travel
to the institute, develop the reach of news and information about the faculty of engineering of
King Monkut’s Institute of Technology Ladkrabang by providing services of QR Codes or mobile
phone applications, apply Call Center services to respond to students and provide public relations
for each course to give students guidelines so they are able to do self-improvement plans allowing

them to reach their goals and be successful in their lives.
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