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ABSTRACT

The objectives of this research include (1) The study of relationships between
personal factors and marketing mix for decision making to purchase fast fashion clothing in
department store-of cons;umers in Bangkok (2) The study of relationships between personal
factors and consumer behavior on buying fast fashion clothing in department store of consumers
in Bangkok (3) The study of relationships between marketing mix and consumer behavior on
buyihg fast fashion clothing in department store of consumers in-Bangkok. The samples consisted
of 440 people that,used to purchase fast: fashion clothing in department store in Bangkok The
research methodology 'uses a survey and a statistical includes percentile, mean and standard

deviation. The data are using ,’K’ -.fest-for Independent to-test.the hypothesis. The result shows

that:

1. There was a relationship between personal factors which consist of age, marital status,
occupation, income and marketing mix for decision making to purchase fast fashion clothing in

department store of consumers in Bangkok.

I



2. There was a relationship between personal factors which consist of gender, age,
marital status, occupation, education level, incomes and consumer behavior on buying fast

fashion clothing in department store of consumers in Bangkok

3. There was a relationship between consumer behavior on buying fast fashion clothing
in department store of consumers in Bangkok and marketing mix for decision making to purchase

fast fashion clothing in department store of consumers in Bangkok.
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