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ABSTRACT

Nowadays Thailand’s fashion and textile industries have grown rapidly. There are both old Thai
fashion brands which still successful and many new fashion brands, which are created by new fashion
designers. It is interesting to study the factors affecting the success of Thai fashion brands and to collect
some information that can be used to analyze and plan in order to invest and builda' fashion brand
businesses in Thailand. The study can also be beneficial to new designers and new generations in the
future who are interested in the fashion businesses. They can then develop their brands to.be accepted in
the market and be able to move forward to another level of success either for the ‘domestic or
international markets. A sample of this research was designers who owned Hi-End Thai fashion brands
in Thailand and people who had skills, experiences and knowledge. that were. involved in the fashion
paths. The sample was applied by Purposive Random: sampling of 32" people. A Non-Structured-
Interview questionnaire was used. by focusing especially on-an in-depth interview. Descriptive Statistics
and Data Analysis were analyzed with all-factors-that were involved with this study. Primary and
Secondary Data was collected from research, textbooks, theories, concepts and related literature reviews.
The results were presented as a Descriptive Research, explanation and critical conclusion.

The results of the sample’s general information found that there were nearly the same amount of
women and men, so gender was not a major influence on the likeness, skills or careers of the fashion
paths, but it depended on individual preferences. Most of the sample were between 25-35 years old,
educated to a Master’s Degree, designers and owners of Hi-End Thai brands in Thailand, who had spent
5-15 years to gain success in their businesses. The factors affecting the growth and success of Hi-End
Thai fashion brands in Thailand were as follows: They started from being passionate and interested in
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fashion. They had concepts and their own ways to create unique and outstanding products. Product’s
quality came together with its beauty. They were devoted to products’ designs and developed brands to
meet target requirements at suitable prices. They understood the products’ situation in order to find
distributions channels and promotions that helped raise sales. The working process and human resources
had to be related to the work operation, goals and visions. They understood the strength of the brand in
order to use it as an advantage to compete with other brands either for the domestic or international
market. They had to solve problems and develop the brands’ weaknesses continuously. They leamed to
solve problems and were flexible with changes and quickly adapted to any problems. They were
confident and focused on making the brands stronger. In addition, they found new opportunities and
ways to grow the brands continuously in‘order to help make Thai.brands known and successful.

This study has the following suggestions:| The freshness of ideas and creations of work are
very important, brand owners should never stop learning and develop-themselves continuously in their
fashion career paths either as fashion-designers, brand directors or other staff. Good fashion brands must
have uniqueness and be outstanding from other brands so that they can grow and have business
diversification in the future. Marketing is important as providing good products; the most important thing
in doing business is that products can be sellable. Investment management should be sufficient. Brands
can reach their targets by relying on suitable technology that is available at the time, such-as social media
channels. In addition, the working process and working structure of each organization should be in the
same direction as the brand’s vision-and goals. The most important thing is that the government and
private sectors should cooperate in-order to help strengthen the business growth and latency of Thai

fashion brands so that Thai brands-can succeed in both the domestic and intemational markets.
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dua delladoff@gmail.com
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W.H. 2555~ 2557 fAuquiheaeniniu el (Fashion Director)
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