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Abstract

IKEA is the Swedish brand of furniture'and homnie decoratiox;, ;)vhich the first retailer, the
- biggest retailer in South'East Asia, was established in Thailand in’'2011./The main strategy is to
be the price leader, coupled with presenting good-designed and quality products, under the self-
service system which is the remarkable identity and differentiation of IKEA from other
competitors. However, IKEA"still dominates only few market shares'in Thailand. The purpose of
this study is to study the consumer perceptions towards the integrated marketing communication,
and the attitudes of consumer towards IKEA (Thailand).' The primary data were collected from
385 samples. The statistics used in this research-consisted of frequency, percentage, and the
relationship analysis by Chi-square with fhestatistical significance at the level of 0.05.

The reséarch results show that most samples were female and aged 20 — 30 years old.
Most of them were single, graduated the'Bachelor’s degree, worked as the officers of private
company, and earned 20,000 — 30,000 Baht per month. Most samples lived in detached house.
The consumer perceptions towards the integrated marketing communication: a case study of
IKEA (Thailand), with regard to the advertisement, the results show that there were 3 types of
perceptions; television advertisement, IKEA catalog, and advertisement on billboards on the main

streets. With regard to the public relation, the results show that the samples had the perceptions

11



about the location of IKEA. With regard to the sales promotion, the results show that the samples
had the peréeptions about delivery service, online marketing, and the perception in the news
through facebook of IKEA. With regard to the attitudes of consumers towards IKEA (Thailand),
the results show that in Atotal the samples had the attitudes in the good level in every aspect;' which
the attitude about products had the highest mean score, followed by the distribution channels,‘
prices, the marketing promotion, and the organization respectively. With regard to the
relationship between the demographic profiles and the perception about the marketing
communication in the aspect of the advertisement, the results show that age of samples had the
relationship with the perception about”the.marketing“ communication in the aspect of the
advertisement, while gender, age, occupation, and income per month.had the relationship with the
perception about the marketing communication in“the aspect of the advertisement equally in
3 aspects. Income  per -month-had. the  relationship with' the perception about the marketing
communication in the aspect of the sale promotion; and océupation and types of residence had
the relationship with the perception about the markeﬁné communication _in”the aspect of the
online marketing equally in 3 aspects.

The reqommendations of this studylar.e that IKEA ghould permit-the consumers to online
shopping along with-the sale: promotion in the-aspect of delivery service. In addition, IKEA
should also support and develop the product imagé by cooperétively manage the self-service

system between IKEA and the consumers; including creating the pereeption through Facebook of

IKEA by improving the information on Facebook to be always up-to-date.
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