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ABSTRACT

The objectives of this study were (1) to studythe level-of the purchasing decision process
of doughnut from the department store in Bangkok and (2) to study the brand equity affecting the
purchasing decision process of doughnut from the department store in Bangkok. Data were
obtained from 400 consumers who purchased doughnut in the department store in Bangkok.
Accidental Sampling method was used to collect data. Data analysis was performed by using a
statistical program.- Statistics used in -the study included percentage, arithmetic mean, and
standard deviation. Multiple linear regression analysis was used to test the hypothesis. The results
of this study can be concluded as follows:

1) The level of the'purchasing decision process of doughnut from the department store in
Bangkok was at moderate level. -

2) Brand equity in terms of brand awareness, perceived product quality, brand
association, and brand loyalty could affect the purchasing decision process of doughnut from the
department store in Bangkok. All independent variables could explain the variation in purchasing

decision process at 77.1 percent.
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3.5.1 aDAFINITIMNUI (Descriptive statistics)
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