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ABSTRACT

The objectives of this research were (1) to study the buying decision process of Michelin
tires in Bangkok Metropolitan, and (2} to: study the marketing mix affeeting buying decision
process of Michelin tiresin Bangkok Metropolitan The Sample was 385 car driver who bought
Michelin tire in Bangkok Metropolitan. Research Instrument was questionnaire. Data. were
analyzed by using statistical program The statistics for analysis were percentage, arirmetic mean,
and standard deviation. Multiple lizear regression analysis was used for hypothesis testing. The
results were as follow:

1. Buying decision process-of Michelin tires in Bangkok Metropolitan was at high level.

2. Marketing mix in ‘term of produet, price, and place could have significant impact on
buying decision process of Michelin tires in Bangkok Metropolitan. Ail independent variables

could explain the varjation in‘buying decision process of Michelin tires-at 54.9%
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M990 1.1 yasm oW1 U0eInes 291 25502556

3510013 (Types) yadn 11l w.et. (value)
unalsgiluesgm
2551 2552 2553 2554 2555 2556 2557

(Transformed rubber)
vnurusundu (RSS) 64,022.10  69,17338 4299555  67,70047 11540012  68,898.07  20.638.09
8130313 (TSR) 73,061.49  87,500.02  50,146.11  97,737.08 171,762.30 12991247  34,034.69
vhonatu (Concentrated latex) 49,717.63  46,110.52  40,638.64  35,143.69 7663276  61,506.47  15283.67
849 (Other) 7,555.16  20,844.33 1248330  48,681.26 1952342  9,836.84  1873.05
37U (Total) 19435638 22362825 146263.60 24926250 383318.60 27015385  71829.50

pNHETUTITIAL (Compound rubber) 11,865.31 17,685.55 28,795.91 47,117.53 57.571.44 66,150.00 79,168




4 '
#1519 1.1 (§9)

39015 (Types) yan1 Tl wet. (value)
HAnS AN (Rubber products) 2551 2552 2553 2554 2555 2556 2557

UNUTUATHUS

(Type for Motorcars) 5371831  66591.44 6872608 8228575 111,659.04 104,650.20 329,051
11409 (Elastic) 6406.10  6513.54 764566  9,746.07  11,05631  10,733.20 79,168
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