4 o
1t g TN
diinnedyanan NszIRNINAIMAN

U d' a A \ :I g 3 S
iﬂllﬂﬂ‘i}]ﬁi’)\i‘llﬂﬂﬂﬂﬂﬂﬂ 'emﬁwnm)mmﬂﬂwauuﬁ"luwmﬂim

VOIRUI AT VAN FINWHTIUAS

A MODEL OF FACTORS AFFECTING CUSTOMERS' PURCHASE

INTENTION OF LACTOSE FREE MILK IN BANGKOK

FAHANLAL

T141041

Yz 4mnadey

PANJA SENADISAI

! j }? :) -)i T S R
mvm;.....; ........ PRy P % \ 2 7 Ml‘ 929 E
laune umu141041 )

’Ju lHL)MU 2 4 ’]’lu quq ’i' §

F S ——

AuAINUS ﬁuﬂumuﬁuwmmsﬂnmﬂmﬁanﬁmﬂ%mmﬂwmmygummn
MNIHIVIHIIFINVQAAIHNTIN
INNABMIVIHITHAZIANMS
L =~ V. Y L
anumAlulag sz oA NNNUNHITAIANIZII

W.f1. 2558

KMITL-2015-AMC-D-011-021



A MODEL OF FACTORS AFFECTING CUSTOMERS' PURCHASE

INTERTION OF LACTOSE FREE MILK IN BANGKOK

PANJA SENADISAI

A DISSERTATION SUBMITTED IN PARTIAL FULFILLMENT
OF THE REQUIREMENT FOR THE DEGREE OF
DOCTOR OF PHILOSOPHY IN INDUSTRIAL BUSINESS ADMINISTRATION
ADMINISTRATION AND MANAGEMENT COLLEGE
KING MONGKUT’S INSTITUTE OF TECHNOLOGY LADKRABANG
2015
KMITL~2015-AMC-D-011-021



COPYRIGHT 2015
ADMINISTRATION AND MANAGEMENT COLLEGE
KING MONGKUT’S INSTITUTE OF TECHNOLOGY LADKRABANG

&2 = Y o [y ¥ - = & 1 ¥ o £ ¢ v 14
nansiiiluenansianulidmsunisldanunensfinyvingy ldeygaliilulddssloviaunism

lidnsdilagiadu dnvivnuiilvidnulasient wagdesdnadadadvesenasynasaninisialuly



€

{3

aa d
AVBAHUNUD

v &K

UNANE
stadszdna
Hayan

=
a1vIv

INNABMIUIHITUAZIAMS
asdmalulagnszaesmnaudiguniisaanszile

v aa d
11]5‘]]‘5846}‘14;]147“45

gﬂtmuﬁmawmﬂ%ﬁ“ﬂﬁﬁﬁw’ﬁwaﬁiaﬂ3m¢izﬂm‘1&fleunﬁ"liiﬁuaﬂima
¥03415 Inaluwanjaunnuniuns

A MODEL OF FACTORS AFFECTING CUSTOMERS’ PURCHASE
INTENTION OF LACTOSE FREE MILK IN BANGKOK

Wty Ay

5467 Li64

UsraauaUng

VIMTIRSOIYANINNI T L

dal aa d
2105ENSNNQUAINUT a5 3550 T80 DI 255 L

AMZNIIHM AR URMAHWLE awiloie
391.A3.nANYY adloulfiys \aEdy 8 o 8 P |
A3.255% 1o WodqIsant O%Wmd %ya’“:
we.as. Tollod CRERLITIL! [ SO Sy
A3.211y v veding =i J-

A3 quuUMm iaosINa 94,4/? 5, - A

[
=)

Fu/dewd Naeu 2 wipme 2558 11a1 1000w il

' v
aofigey o ¥oulszyi % 490e)aunsUs MsHazIANGs

o w A = [4 Y @
pImsdAninUIMInoulNaes Foridinn B ladwaseBunandinunnisaIansz1is

MU UIWA

L4 o
(399PNANIITO AT.01UW L3 11T)

ANUAINYIAINTUSHITHAZIANT

Jui.. .29, ifou. Ninn e w.e1. 2958



v An [ o T 1 ¥ e N ra
WBABHHUNUS siuyuaeedateniisninanoanuaaledouni i

Y a
uanTnaveedus Inaluwangunnuniuas

Wnfnm wellye: Wundde
sviaszdin 54671164

Yy USrangufiiade
71N UTNITFINIYATINNT T
WA, 2558

2 Sa ¢
i’J'ImiEITIlEﬂHW;IHgHWHﬁ A5.2559 To V\Iﬂ\ifj’.]iim

UNANLD

b4
= o @ (4

=2 a w 9 dy s A = zl‘ a [ '
MIANY19IUITINSIH UTngtsean LWﬂﬁﬂEW‘JZﬂUﬂ'J'IMﬂQGl"ﬂ“B'OWﬁﬂﬂm“ﬂuﬂ

9

(%

A [P=1 Y Ada e T 2‘, j
W lulivan T aedudTna luuangunwuniuns. detenidniwanadonuaalade

o s A

wanduaiund hiffuan lae vetdus Inalwvangunwawiuasuazsdiuuaiiy

o o

Y @t [} 3‘/ .ﬂ a o/ o d' (=1 Y a
dunusvesifhishdsradenduaslegsandnduviuei liluan Ing veadus Tnnluva

J %) 1 N ' Y a & 1 Y a d'slu d' T
ATUNWNMIUAT. -NRuslvdae-ngudus Taana liluazngudus Tnanfsauun 1ud

U 4

uanTaa lulangaunvun s, $112% 500 AI9619 > N1TATIVADUAUNINIIATIAN

4 &

LAY ATIN A UATINTRYIATIT TN (Context | validity) M1AIAATNIA 037U
(Reliability) Ingn 10 F3a ndfiA 1 Loading lutnn A1 Cross Construct  Corrélafion #1071
VAVE 1 Constructs, Reliability (CR)”¥09@atilsynaaninnan 070 uazf AVE )naa
1ANT10.60 uaashassAnataNufons uFunilen (Convefgefit Validity) Lazan

ANUINLIATUTITMUN (Discriminant-Validity) A1875matautUoan1 (Cronbachs’ alpha

1 v y

i 1 4 ] av A
coefficient) ATIAININAT 0.7 DolaNuFede lage TWnsinusiusudeyavesmsisede

a

) I~ aa a .. .. Y o a
Ysuanifumslfunuaeuniy wazadAmanssaun (Descriptive Statistics) {NoANTUN1T

[

L4 ¥ ‘g a o d ~ 1 Y a
Innerszaunnualaveniadudiuui lulluan Taa vosdus Iaaluwansanwuniuns

(Y 1

2| a L4 H . . ' -
Taaitlumsatune A9il AIN1IUD (Frequency) A13080¢ (Percentage) ANRTBIRUANA (Mean)

uazA@IUDEULUNIATIU (Standard Deviation) @0ANI AATIZHaUNT IA5ear31e (SEM)



Y

A v o Aaa a ' ¥ X a o ¢ Ay ra

LW’E]‘mgﬂLL‘lJUﬂ’HNﬁll‘wu‘ﬁ‘ll't'Nﬂ‘ﬂi]EJ‘l/lNﬂﬂﬁwaﬂﬂﬂﬂumiﬂmﬂNﬁﬂﬂmmunﬂ"lummﬂiﬂﬁ
Y a o a o d 9 kY sy .

"UE)QE!UiTﬂﬂGluWﬂﬂ?\uﬂwu‘ﬂquﬂi ANUUUMNMTAUATIEHITUN $1787F5 Partial Least Square

(T/s44n54 PLS-Graph)

aw ' o ] j’ a [ 4 A 1=y Y a
HAMSIvENY 1) szauanuaslagendadusiuui luliuan Tna voudus Tnnlumwa

AW IUATIUN Tunmsoweglussauddos azuuumasrindaumiy 2.4150 2) Tasef

[y <

A a a v 3’/ g a d' T Y a
tanswanasedeaNuaslaendadusinui lufluanTae veedusInnlulun

- o an

AFUMNUNINAT a1BthARyn19ada 710,05 Tdun Tedsnasnyaizilszanns coef. = 0.202

tstat = 2.7449 AUANNTINGITUUL coef=0.326 tstat=3.6862 LAz N9 ANT5 U153 TnAuY

v
= 1 1

v o & 9 A A o ¢ dyoa
coef. = 0.259 t-stat =2.91633) JiluuvanuduNusAdInanon Al goniaSuaiuu il
Y a 1 . 9
uanlaa vosdus Inaluvaniumwuminas - wiail audnsudszying, (Usznouday
v Y g v Y Y a v o o
FUAm uazey) MsfusMednuu@scnetdig aanivesdus Ina n1sdsemdusiug uas

sy

A o~ a 7 a Y a v o
‘lfﬁ]lﬁﬂ\iﬂlﬂ\iﬁiﬂ%) LLﬁ%ﬂTuWQﬂﬂiiMﬂU‘iTﬂﬂ (ﬂﬁ&’ﬂ@ﬂﬂ’)ﬂ AITHBUIUTINT LUATAUTULR

voeuy) Tagdadenonswanisnsigega laun n1sfuifoanuuy Taodaseionsna

soeaa Idun weAnssudus 1an unsnaidnualsrselTeanns mudiny

I



Dissertation Title A Model of Factors Affecting Customers’ Purchase Intention of

Lactose Free Milk in Bangkok

Student Mr. Panja Senadisai

Student ID 54671164

Degree Doctor of Philosophy

Major Industrial Business Administration

Year 2015

Dissertation Advisor Dr. Wanno Fongsuwan
ABSTRACT

The purpose of this-research was-to study the purchase intention of lactose free milk
products by Bangkok consumers and. to model the variables including milk knowledge and
consumers characteristics.- The samples were drawn from 500 Bangkok consumers who were
general consumers and consumers with knowledge of lactose-free ‘milk in' Bangkok. A
questionnaire was constructed to be atool to measure concept definition and practice and to check
the content validity for the teliability for every measure which had-a pesitive loading value. All
the cross construct correlation values exceeded. the minimum benchmark of 0,70. The reliability
of the variables also achieved -eomposite reliability ‘value' greater-than the threshold value of
0.60.To collect data for quantitative research a questionnaire was used with-descriptive statistics
to conduct an analysis of purchase intention, of lactose free milk products by Bangkok consumers
which included the following: frequency; percentage,-mean and standard deviation statistical
analysis of a structural equation model (SEM) to form a relationship of factors influencing
purchase intention. The quantitative techniques used were Path Analysis and Partial Least Square
(PLS-Graph program). The results showed that

1) The level of purchase intention by Bangkok consumers to buy milk products without
lactose had a low level and total average score equal to 2.4150.

2) Factors having a direct influence on the purchase intention of lactose free milk
products by Bangkok consumers had a significance level at 0.05 which included consumer

11



characteristics coef. = 0.202 and t-stat = 2.7449, knowledge about lactose free milk products
having a coef. = 0.326 and t-stat = 3.6862andconsumer behavior which had a coef. = 0.259 and a
t-stat.=2.9163.

3) The model relationships affecting consumer’s willingness to buy products without
lactose from research found that the factors influencing the intention to purchase lactose-free milk
products included consumer characteristics (health and age), perception of lactose-free milk
products (consumer knowledge, public relations and brand reputation) and milk products
consumer behavior (price acceptation and milk quality). Factors that had the highest and most
direct contribution are perception of lactose-free-milk-products, consumer behavior and consumer

characteristics, respectively.
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M519% 2.1 YSuamdsveaanlaadeniieys Ina

FOOD SERVE LACTOSE(grams)

MILK - regular 1 cup/250 ml 12

MILK - reduced fat 1 cup/250 ml 13
YOGHURT - regular 200 gm 9
YOGHURT - low fat 200 gm 12
CHEESE - cheddar 30 gm 0.02
CHEESE - creamed cottage 30 gm 0.1
BUTTER 1 tsp 0.03

ICE CREAM 2 scoops 50 gm 3

1311: Diet for Lactose Intolerance (2011)
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Consumer Decision Making) AaRN15199 2.2
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A15197 2.2 Basic model of consumer decision making
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WA 2.7 A Structural model
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