dnTnmonyannis nassouinfmanszsdi

avsaivilszaunianisnaanionsnanensiaglase1sIuaIY

Uszianiigananiagandnvesduslnalmunngamuurmuns

MARKET MIX FACTORS INFLUENCING CONSUMER’S PURCHASING
DECISION TOWARD FAST FOOD-PIZZA OF PIZZA HUT BRAND OF
CONSUMER IN BANGKOK

T119671

< an
iy aads
PORNPEN - SOTSIRI
el lwmaning

WARAPORN = MAPAISANSUP

o723
9B24
GUEV

tﬁw‘muu,,l 1 9 6 7 1

------------------------

Hu o, oL

manuaNRasziidudIunilsveamsfinmnmundngasuImsgInoNmUuNa
UIFINIIAMIFINVUNYATNAZIAAIHNITHOINS
INYINEMIVIMUAZIAMS
o = Yy v 4
aoiumAlulag NI 2N UNAUNHITAIANIZL

W.f1.2554



i
i
{
i i
| 5
|
| i
|
|

MARKET MIX FACTORS INFLUENCING CONSUMER’S PURCHASING
DECISION TOWARD FAST FOOD-PIZZA OF PIZZA HUT BRAND OF
| CONSUMER IN BANGKOK

|
!
|
|
i
!
1
|

PORNPEN SOTSIRI

WARAPORN MAPAISANSUP

|
!
I
I
|
!

| i
AN INDEPENDENT STUDY SUBMITTED IN PARTIAL FULFILLMENT OF THE

REQUIREMENTTQ. FOR THE DEGREE OF MASTER OF BUSINESS ADMINISTRATION

DEPARTMENT OF AGRIBUSINESS AND FOOD INDUSTRY MANAGEMENT
! ‘
1 I

l

ADMINISTRATION AND MANAGEMENT COLLAGE
|
KING M{ON GKUT’S INSTITUTE OF TECHNOLOGY LADKRABANG

!
2011




COPYRIGHT 2011

ADMINISTRATIONEAND MANAGEMENT COLLAGE
i
1

1
KING MONGKUT’S INSTITUTE OF TECHNOLOGY LADKRABANG



= ' o 1 Aaa a | o
IYDNIIANH ﬂmamuﬂizﬁuwmimmﬂm@mﬁwammsmﬁuh

2

b
Foo1mInuAUY sz Ias Ry ENvedus 1n

luwangamuumiuns

A | waanasigy Tands

: W19en11510381 11 Twenaning
sHaTnAnY ] 52641302

| 52641309
Wayan | UIMIFINUMITUNA
AU MITANITFINUNBAILAZRATINATIUDINIS
A 2554

a’d’ =1 ! = a gt ' v d
amsemSnmmsanudasy  eemansinsd asdyan niunu

|

i o 1

i unaees

anl dydw ] a [ PR
A1598ATIH 3J'Jﬂﬂ'LIizﬁﬂﬂ!WﬂﬁﬂHTWf]ﬂﬂiiulmzﬂ%%Uﬁ?uﬂﬁzﬁu'ﬂ'lﬂﬂ']iﬂfnﬂ‘ﬂu

¥
awﬁwam@m;ﬁﬂﬁuiwaem15mumuﬂizmwﬁmmmmmmamaaé’uﬂmiuwm
|

] ¥ o A & g ) e !
ﬂqamwumum Tﬂﬂ”l‘mmumummﬂumimu@“lumsm‘us'Jmamay,a%mﬂqumama

a | LY Y aaa o T a o 1 = 1 e
400 AU 'Jlﬂi'lzﬁsllﬂilﬁiﬂﬁlcl.‘lff’fﬂﬂﬁNW‘iim'l llﬂl!,ﬂ AIAIUD AIBVYAL AURAY TIUVIUVYUDU

U

aay a 1 J a a d
UIT191U Llal’ﬂﬂﬂflTQ@Qulﬁllﬂ llﬂﬁ!tﬂ')i Lm:mﬂﬁ?)‘ljﬂuumimTﬂﬂﬂﬁ?tﬂ'ﬂ:‘ﬂmm

|
o

aﬂaaﬂafnﬂﬁﬂ

mﬂﬂ1'5ﬁﬂymu'maumemqmu“lﬁmxﬂumﬂﬂmq umamﬂm 25 1l aumisfnyn
‘i“’ﬂ‘lJﬂ‘iiUiU'mi Uszneue1dwianainfnun mw"lﬂmaﬂmmmﬂa 5,001-10,000 UINAD
mau uﬂumn“lumﬂmm 4 ay mewcmmmmmawmﬂiﬂa"lmu“lﬂmmum dwnal
°]f’e)W“lf°]ﬂ‘U‘lﬂﬂﬂﬁN cnam’]wuwmuu armualumsastioond 1 adideiiou TaoTnsdaae

cna“lwmﬂﬂﬂu%u dnduledodioauios mawa“luﬂmaaﬂcmwcnmmmcnmamummﬂ

L) \] i 4 1 ! = Q'I
saAeIos Maed1w uazi 1us Tusuiulsed

| a a 's a a 3 @ v
‘l]'lﬂfl]'l’i‘ﬂﬂﬂﬂﬂﬁuuﬂ‘i'lu Iﬂﬂcl‘]sf’ﬂ'li'JLﬂi'l&’Hﬂ’)']ﬂJﬂﬂﬂﬂElTa‘i]ﬂﬂﬂ HWUN fladudau

v A

I ¥
ﬂ'szmmnms@1mﬂmJamwaﬂamimﬁuh%wqfcmmmcvcmammaé’uﬂnﬂ‘luwm

v
anaAa o/

ﬂmﬂwumum poalled A YN NARANIZAY 01 18un anunainnatsvesguuuiae
uawi‘]mamamwamammﬂauhammuUmﬂmmaﬁmmwm 05 laun s lawandae

L4

’ﬁE]‘VINI‘V]‘S“IﬂﬂM ﬂﬂmW‘l“Uﬂ\‘l’Jﬂﬂﬂ‘U msau‘uﬁuu uazmﬂmymmaﬁammm

q

|

I
i
|
i
|



I
1
I
|
i

|
Y l\ ‘ = [ o Y o = ] Yo
Foiauouuy A5inTTuLlgs wmmﬂmm‘wmmmqﬂuuazgﬂuummwmmﬂwu
f [} & d? &KX A Qv Y] @ Y] r'd
anuranrats wilanlval wndelu sawdeling Tasswazilsganduius mumaInasiend
a A'! [ 9 ' - 9/ Y A v ild' dy a
UAZNINT TUINDADLUNUAIAY Tﬂmuunqun’]mmﬂm‘f]uqnmi‘]wuuﬂianqn@mﬂwawm

H1eN

II



i
|
|
i
|
)
!
|

Independencé Study: Market Mix Factors Influencing Consumer’s Purchasing
| Decision Toward Fast food-Pizza of Pizza Hut Brand of
; Consumer in Bangkok

Student ‘ Miss Pornpen Sotsiri

. Miss Waraporn Mapaisansup

ID 52641302

; 52641309
Degree ' Master of Business Administration
Program Agibusiness and Food Industry Management
Year 1 2011

Independence Study Advisor Assistant Professor Dr. Panya Mankeb

| ABSTRACT

TheEObjective of this research was to study the consumer behavior and marketing mix

factors inﬂuer%cing consumer’s purchsing decision toward fast food-pizza of PIZZA HUT brand
|

of consumer in Bangkok. Questionnaire was applied to collect the data from 400 consumers in

Bangkok. Data analysis was used descriptive statistic and logistic regression for hypothesis
i

testing. ’
|
The! results indicated that the majority of samples were female, age less than 25 years

old, education level was bachelor’s degree, an occupation was student, personal income was
5,001-10,000 ;baht per month, and had 4 family member. The consumer mostly brought pizza

based on their convenience regardless of brand, they brought regular pan and pan dough pizza.

Their purchas:ing frequency was less than 1 time per month. They purchased by deliverly when
there was a sﬁecial promotion and decision to purchase by themselves. The reasons to purchase
|
|
PIZZA HUT were delicious, convenience and regular promotion.

Acc‘ording to hypothesis testing by using logistic regression analysis showed that the

. J | . e . . . 9 .
marketing mix factors was statistically significant (p<.01) influent to consumer’s purchasing

decision towa;rds fast food-pizza of PIZZA HUT brand was vareity of pizza type and the
l

marketing mi!x factors were statistically significant (p<.05) influent to consumer’s purchasing

decision consist of TV advertizing, quality of ingredients, cooporate social responsibility
|

activities and radio advertizing.

|
|
i 1l
|
!
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Sugg‘estions,_ should improve and develop on quality of ingredient and variety of pizza
type includingf to advertize throughout television and cooperate social responsibility activities by
focusing on cu:rrent consumers. In addtion, should advertize via radio by focusing on consumer

who never buyi PIZZA HUT.
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1 Case Processing Sumary

N %
Cases Valid 30 100.0
Excluded 0 0
Total 30 100.0
A Listwise deletion based on all variables in the procedure.
ﬂ1§1ﬂﬂ1ﬂNﬁL&’Jﬂ‘ﬁ 42 Reliability Statistic
Cronbach’]; Alpha Cronbach’s Alpha Based on Standardize Items N of Items
911 912 32
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paoouladann (Binary Logistic Regression Analysis)
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3 Pumgegamdiganumdsvesnzuuuilsodlszaunumsania

Marketing Mix Factors Minimum | Maximum Mean Std. Deviation
Taste of product 1 5 3.910 0.9730
Nutrition 2 5 3.340 0.8470
Cleanliness 1 5 4.070 0.8700
Quality of ingredients 1 5 3.970 0.9400
Vareity of topping 1 5 3.590 0.7610
Vareity of pizza type 1 5 3.620 0.9290
Vareity of menu 1 5 3.620 0.8680
Serving temperature 2 5 3.780 0.8250
Accuracy 1 5 4.160 0.8390
Speed of service | 5 3.950 0.9220
Accomodation 1 5 3.840 0.9540
Recommended menu l 5 3.500 0.9680
Uniform 1 5 3.470 0.9220
Cleanliness |of ﬁtens il | 5 4.130 0.9090
Maintenance 1 5 3.920 0.8200
Atmosphere 1 5 3.890 0.8020
Reasonable [price 1 5 3.850 1.0300
Resonable quantity 1 5 3.790 1.0450
Service area 1 5 3.690 0.8980
Conveniencg 1 5 3.710 0.8910
vV 1 5 3.730 0.8410
Radio 1 5 2.890 0.9670
Magazine l 5 3.210 0.9110
Mobile advertisement 1 5 3.060 0.9270
Bill Board 1 5 3.060 0.9700
Website 1 5 3.190 0.9550
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Marketing Mix Factors Minimum | Maximum Mean Std. Deviation
Discount coupon 1 5 3.430 0.8700
Add new menu 1 5 3.650 0.8940
Sweepstakes 1 5 3.050 1.0220
Activities 1 5 3.250 1.0200
Member 1 5 3.580 0.9950
Corporate social 1 5 3.350 1.0800
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Tadodulszayma B S.E. Wald df Sig. Exp(B)
N1IAIA
Taste of product 0.103 0.216._ 0.229 1 0.632 1.109
Nutrition -0.058 0.202 0.081 i 0.775 0.944
Cleanliness -0.351 0.265 1.757 1 0.185 0.704
Quality of ingredient 0.508 0.227 4.999 1 0.025 1.662
Vareity of topping -0.299 0.226 1.748 1 0.186 0.742
Vareity of pizza type 1.076 0.228 22.285 1 0.000 2.934
Vareity of menu 0.408 0.237 2.962 1 0.085 1.504
Serving temperature 0.058 0.218 0.071 1 0.790 1.060
Accuracy -0.284 0.265 1.150 1 0.284 0.753
Speed of service -0.328 0.278 1.387 1 0.239 0.721
Accomodation -0.139 0.286 0.236 1 0.627 0.870
Recommended menu -0.398 0.221 3.255 1 0.071 0.672
Uniform -0.182 0.203 0.806 1 0.369 0.834
Cleanliness of utensil -0.091 0.259 0.123 1 0.726 0.913
Maintenance 0.029 0.283 0.010 1 0.919 1.029
Atmosphere -0.230 0.259 0.787 1 0.375 0.795
Reasonable price 0.321 0.331 0.943 1 0.332 1.378
Resonable quantity -0.154 0.330 0.219 1 0.640 0.857
Service area -0.097 0.268 0.131 1 0.718 0.908
Convenience 0.260 0.246 1.112 1 0.292 1.297
TV 0.601 0.237 6.422 1 0.011 1.824
Radio -0.530 0.257 4.251 1 0.039 0.588
Magazine 0.172 0.265 0.419 1 0.517 1.187
Mobile advertisement 0.009 0.290 0.001 1 0.975 1.009
Bill Board 0.130 0.258 0.254 1 0.615 1.139
Website -0.089 0.231 0.148 1 0.700 0915
Discount coupon 0.047 0214 0.049 1 0.825 1.048
Add new menu -0.433 0.224 3.735 1 0.053 0.649
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Padeaniilszaumis B S.E. Wald df Sig. Exp(B)
1IATRIN
Sweepstakes 0.169 0.222 0.581 1 0.446 1.184
Activities -0.005 | 0271 0.000 1 0.986 0.995
Member -0.309 | 0246 1.583 1 0.208 0.734
Corporate sodial 0.478 0.199 5.757 1 0.016 1.613
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MNANHANNanoseladann (Binary Logistic Regression Analysis)

Block 1:|Meth

od = Enter

Omnjbus Tests of Model Coefficients

Chi-square df Sig.
Step 1 Step 92.513 32 .000
Block 92.513 32 .000
Model 92.513 32 .000
Model Summary
Step -2 Log likelihgod |Cox & Snell R Square | Nagelkerke R Square
1 3187652“ .206 322

a. Estimation terminated aJ iteration number 6 because parameter estimates

changed by less|than .001

Hosmer and L

emeshow Test

Step Chi-square df Sig.
1 10.817 8 212
Contingency Table for Hosmer and Lemeshow Test
BUY1 = Timudo BUY1 = medo
Observed Expected Observed Expected Total

Step 1 1 25 26.790 15 13.210 40
2 18 16.923 22 23.077 40
3 12 11.285 27 27.715 39
4 9 8.684 31 31.316 40
5 11 6.735 29 33.265 40
4] 4 5.451 36 34.549 40
7 2 4.036 38 35.964 40
8 0 2.349 40 37.651 40
9 3 1.269 37 38.731 40
10 0 .480 41 40.520 41
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Classification Table?
Predicted
BUY1
Observed Tnimodo modo Percentage Correct
Step1  BUYjl  Thimgdo 28 56 33.3
1o 15 301 95.3
Overall Percentage 82.2
a. The cut valuelis .500
Variables in the Equation
95.0% C.1.for EXP(B)
B S.E. Wald df Sig. Exp(B) Lower Upper
Step 1° Product_1 103 216 .229 632 1.109 726 1.693
Product_2 -.058 .202 .081 775 944 635 1.403
Proguct_3 ~351 .265 1.757 185 704 419 1.183
Product_4 .508 .227 4.999 .025 1.662 1.065 2.594
Product_5 -.299 .226 1.748 .186 742 476 1.155
Product_6 1.076 .228 22.285 .000 2.934 1.877 4.587
Product_7 .408 237 2.962 .085 1.504 .945 2.393
Product_8 .058 .218 071 790 1.060 .691 1.625
Product_9 -.284 265 1.150 .284 753 448 1.265
Product_10 -.328 278 1.387 .239 T21 418 1.243
Product_11 -.139 .286 .236 627 870 497 1.524
Progduct_12 -.398 221 3.255 .071 672 436 1.035
Product_13 -.182 203 .806 369 834 .560 1.?41
Protluct_14 -.091 .259 A23 726 913 549 1.518
Product_15 029 .283 010 919 1.029 591 1.792
Product_16 -.230 .259 787 375 795 478 1.320
Price_1 321 331 .943 332 1.378 721 2.635
Price_2 -154 330 219 .640 857 449 1.637
Place_1 -.097 268 431 718 .08 537 1.535




Place_2

Promotion_1
Promotion_2
Promotion_3
Promotion_4
Promotion_5
Promotion_6
Promotion_7
Promotion_8

Promotion_9

Promotion_10 :

Promotion_11

Promoton_12

Constant

.260

601

-.530

A72

.009

130

-.083

047

-433

.169

-005

-.309

478

474

.246

237

.257

.265

.290

.258

231

214

224

222

271

.246

.199

1.222

1.112

6.422

4.251

419

001

.254

.148

049

3.735

.581

.000

1.583

5.757

150

1

292

011

039

517

975

615

.700

.825

.053

446

.986

208

016

.698

1.297

1.824

.588

1.187

1.009

1.138

915

1.048

649

1.184

895

734

1.613

1.606

79

-800
1.146
355
.706
572
687
581
689
418
.766
.585
454

1.092

2.101

2.903

974

1.996

1.780

1.886

1.440

1.594

1.006

1.830

1.693

1.188

2.384

!
a. Variable(s) eniered ons

Product_10, Product_11, Product_12, Product_13, Product_14, Product_15, Product_16, Price

Promotion_2, Promotion_3; Promotion_4, Promotion

Promoton_12.

tep 1: Product_1, Product_2, Product_3, Product_4, Product_5, Product_6, Product_7, Product_8, Product 9,

1, Price_2, Place_1, Place_2, Promotion_1,

_5, Promotion_6, Promotion_7, Promotion_8, Promotion_8, Promotion_10, Promotion_11,
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