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ABSTRACT

Title :  Factors That Influence Electric Fan Purchasing Behavior in Bangkok

Metropolitan

Student :  Mr. Padedseuk Sangsree

Level of Study : Master of Business Administration
Major :  Business Administration

Advisor . Associate Professor Apisit Kaewcha

The environmental conditions iri Thailand-change at all the time with temperature
trend to increase to a higher level increasingly and thereby rendering the need for
electric appliances of cooling off type to increase annually. This is because Thailand is
tropical country with relatively hot temperature all-year-round and in combination with the
fact that electric fans do not cost very high and also with a variety of types following the
natures of the usage requirements, therefore, this makes electric fans become the
product with increasing gross sales following the population growth and consistent with
the slowing- down economic circumstance trend that if the heat relieving product is with
not so high a price then there is the opportunity ‘of the sales gross growth not so
difficultly. Furthermore, electrics can be used in place of air-conditioners which are with
relatively high™price or they could be used in combination with the ’air—co’.nd'itioners to
help with the-réduction of the electric bills and also: hélp,increasing“'th'e _cbol'cofolness‘ as
.well. With-the foregoing reasons a research on the beha\'/ip'rs and factors effecting the
selection .of the electric fans of the consumers was condticted by making a data
* collection ‘of consumers in Bangkok Metropolis Province of 400 samples using the
narrative-statistics. method, and estlmated statistics-to study the correlation between the
personal faqtbrs_ vyith the selection behaviors te buy electric fans o

The: results of the research found that most-of the consumers v@eré: miale, with age
range between 21-30. years, with secondary educational ievel, and were_ private

company employees, with monthly salary range of Baht 5,000-10,000, with current



address of most of them in single houses, with family members together of 3-5 persons,
most of living in place will have electric fans available and the reason of not using
electric fans installed to the living places because they were of the opinion that they were
of short service life. Most consumers used desktop electric fans and floor standing
electric fans within the living place. Most living places will have 1 electric fan, mostly in
the bedroom. The most important reason for buying electric fans were economy, popular
trade brand was Mitsubishi, electric fan chosen did not necessary have model and
working functions. Publicity and public relations work were perceived by them through
television medium the most. Frequent problem found mostly was noisy motor. The most
important factor on the decision: fo buy was good quality. Most buys. were made in
department stores. In respect of desktop electric fans they were of the opinion that the
price should be around Baht 400 — 600. In respect of floor standing electric fans should
be with price of about Baht 1,000 — 1,300. Furthermore, it was found that personal factors
such as sex, age, educational level, and monthly average income correlated with the
selection behaviors of electric fan buying, also on the model and functions of the electric
fans, ad\"/ertié;ing media through which the information was received and venues of sales.
In respect of suggestions ‘as' a re'qult of the research of the products, the study
found that most consumers paid attention the most on. durability of the product, therefore,
the manufacturers should maké a good ¢ontrol.of all brands of products in the market to
b,e_.of good quality both in respect of the safety and usage, and durability.-in respect of
thie ‘price, the  price should bé& with.a suitablé price commensurate vyitﬁ' the value,
receivég i return. In respect of distribution the Consumers paid attention"on the matter
of availabilify of complete selection, therefore, the sales venues should be arranged with
available wide selection of various brands and trade names ‘and categories. of electric
fans. And in respect of the marketing promotion the sales venues should be available
with sales ‘staff to provide seivice in respect of the trial of the. produets before ‘the -

purchase by the consumers and more publicity should be made on various media.
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