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ABSTRACT

Title : Mexican Bun's consumer behavior

Student : Ms. Jinjutha Srisuphap .
Level of student : Master of Business Administration

Major : Business Administration

Advisor : Associate Professor Dr. Kulkanya Napompech

Mexican Bun Bakery is the dessert that was topped by coffee cream, coconut
cream and was put coffee cream inside. This bakery business has been franchised
from Malaysia in the name of “Rotiboy” and “Mr.Bun”. These products become popular.
The attractiveness of smell, especially “Rotiboy” has become the brand that makes the
trend that consumers have to wait in long line for one and a half hour and are limited
volume in buying.The price of Rotiboy per piece is 25 baht while Mr.Bun sells 10 baht
per piece. Therefore, it was interesting to study Mexican Bun's consumer behavior. The
purposes are to study behavior and characteristic of Mexican Bun Consumers, factors
affecting Mexican Bun consumer behavior and the relationship between consumer
behavior and personal factors like gender, age, status, graduation, occupation and
salary. The results will provide guidelines in planning competitive and marketing
strategies and ways of developing product as well .This study collected data by
distributing questionnaires to 266 consumers in Bangkok area.

The study results can conclude that the most of consumers were women, aged
between 21 —~ 30 years old, single, graduated in bachelor degree, work in private
companies and have average salary per month between 10,001 — 15,000 baht. The
most favorite favor is coffee and the person who influence in buying most is his or her
own self. Consumers buy from the regular shop because of closing to their houses. The
frequency for buying was less than 1 time per month and the volume they buy per time
was 2 pieces. The time that most consumers like to buy is 17.00 - 20.00pm. The reason

for buying was the delicious of flavor and the smell. Most consumer acknowledges the



information by mouth to mouth and the most influence media of buying was mouth to
mouth. The most influence of promotion was the popular trend. The suitable price was
10 baht and most of consumer want to buy the product again. Most consumer thought
advertisement was the most important factor for buying Mexican Bun. The study of
relationship between Mexican Bun's consumer behavior and the personal factors
(gender, age, marital status, graduation, occupation and salary) shows that gender has
relationship with the volume of buying, the popular flavor, and the person who influences
in buying decision. The age has relationship with the volume of buying, the most suitable
price, the most popular flavor, the person who influences in buying decision and the
reason for choosing bakery. The status has relationship with the person who influences
in buying decision. Education has relationship with the suitable price, the influenced
promotion, brand, the popular ftavor, the reason for choosing bakery, and the frequency
of buying. The occupation has relationship with the person who influences in buying
decision and the reason for choosing bakery. Salary has relationship with repurchasing,
the popular flavor, the influenced person in buying decision, and the reason for
choosing bakery.

The study suggests that Mexican Bun producers should differentiate their
products by adding other flavors such as almond, and rum raisin. Mexican Bun
producers should make the quality of products suitable with the price. Producers should
increase channels of distributions such as selling them in the form of set of coffee break
and should design or change packages suitable for ceremonies and sales pfomotion
channel. Producers should value the staffs and training them to understand and have
working conscious for organizations. This will enhance the profits and sales volume in

the future.
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fuatwsieu ({San1emediiad, 2549)
dye
6. aFunsuladlnTunidn ussssnaarsinmsaauszuuunsuled

mareansursuled

& - e : o o -
Tunsreldaviuindled Wimouaeilin ek st Fadudwasindinwef

o o J ] o 3 -1
laimmaeulesng 4 mswursiladlissieliil

Arldasunsulsdsrulianesiu

o oo

1] 1 : Y L4
Anldasunsuladilisssiusesi ulismefiuiise
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