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ABSTRACT

Title : The Marketing Online of Industrial Equipment and Machinery
Student :  Mr.Anuchit Yungprempree

Level of Study 1 Master of Business Administration

Maijor :  Business Administration

Advisor . Assistant Professor Apisit Kaewcha

This research studying information obtained from the net along with interviews of
sales representatives, webmasters, four purchasing representatives of domestic
industrial equipment and machinery suppliers, and four case-studies of international
suppliers, this review aims to illustrate the principles of integrating electronic commerce
(E-Marketing) with sales of industrial equipment and machinery.

The results of the review show that E-Commerce can be classified into five major
groups by the characteristics of suppliers and consumers as follows; B2C, B2B, C2C,
B2G, and G2C. However, the two most prominent forms of E-Commerce for industrial
equipment and machinery are B2C and B2B. In E-Marketing of industrial equipment and
machinery, it is imperative that the website is advertised in various media such as
name cards, catalogues, or printed media to promote and communicate the E-Marketing
movement. The integration: of E-Commerce for industrial equipment SMEs suppliers is
appropriate since the target group is clearly defined. There are several ways in which
E-Marketing can be carried out, Increasing accessibility of consumer to product details,
Attractive website to create value for the organization, Anti-theft data safety system to
ensure customer confidence, Application to traditional marketing principles to
strategically plan for E-Marketing through the company’'s web site, Web site should be
clearly named and identified to the company, Various language options (domestic
company may include English and Thai to support various consumers), Practical
integration of the principles of current marketing practices. However, in integrating

E-Marketing to existing traditional marketing practices, certain issues must be



addressed, Strictly adhering to traditional marketing will render the web site useless
because the web site will not be updated and improved, Unattractive and hassle-filled
web site designs will divert most consumers, Nature of consumer of industrial
equipments and machinery (Most of the consumers in this group are not readily
accessible to computers; therefore, the chance of exposure is quite low.), Information
required by this group of consumers is highly detailed (If there is not enough
information, consumers may not be confident in purchasing.), Before considering
constructing a web site, capable manpower must be assessed to support its
construction and maintenance.

It is advisable that the combination of traditional and E-Marketing exist. In other
words, a combination of sales by sales representative as well as E-Marketing promotion
must still be practiced. Also, the web site must be designed attractively and must be
able to resolve customer queries as quick as possible. Ultimately, the integration of
web site will decrease customer contact time for both domestic and international
customers. However, the most important factor is that the web site must be regularly

maintained and updated.
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