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Abstract

Topic . The Marketing Mix Strategy of Thai Blueberry Powder Products
Student . Miss Saowarug Chatkeaw

Level of Study : Master of Business Administration

Major : Business Administration

Advisor . Associate Professor Sirijanya Kuawiriyapan

From a few years ago up till now, the trend of beverage market in Thailand has
been going toward fruit juices and herbal drinks. The reason was Thai people were
concern more about their health and this increased the consumption of juices and
herbal beverages. The total market value was 3,600 million baht in 2004 and the market
is still having the potential to increase continuously. From a dramatically increasing
consumption of healthy beverages, therefore, many healthy beverage products has
been entered to compete in the market to give more choices to consumers. Thai
Blueberry is the one of those products that has been positioned itself differently from
other conventional products in the market. Thai Blueberry has been known in the
Northeastern Thai people as a high nutrition Thai fruit with unique tropical flavor of sweet
and sour for many decades before introducing to other regions. From the above study,
there is the opportunities to introduce Thai Blueberry Drink to the healthy drinks market,
so the author would like to present the effective marketing mix strategy of the Thai
Blueberry powder product into the Market. The data of Thai Blueberry products was
collected from the groups of farmers such as Sangklaburi in Kanchanaburi province ,
Wungsomboon in Sakaeo province , Inpang in Sakolnakorn province and Rajamankala
institute of technology in Kalasin province .

From the study, it showed that most of the Thai Blueberry powder products
selling in the market were manufactured by groups of farmers in the Northeastern part of
Thailand. Thai Blueberry products were packed and sold locally in glass bottles at a
price ranged from 60 to 120 baht depending on their bottle sizes which were 500 ml,

600 ml, and 750 ml. Most of the Thai Blueberry powder products were sold at the



manufacture factories, retail stores, and farmer offices respectively. However, some
groups of farmers sold and promoted their products through their website.

From the analysis of Thai Blueberry products, the author planned to position the
product to target consumers who live in Bangkok and suburban, and who are office
workers that concern about their health. The Thai Blueberry powder product is
positioned as a healthy beverage with a chapter price than the predominant brand, for
S percent under the " Bequest “ Brandname. The price of Thai Bluberry powder is set at
10 Baht per sachets, and sells in a pack of 10 sachets at supermarkets in The Mall
department stores and Lemon Farms. In launching stage, the author planned to
introduce the product and set up the product trade shows at supermarkets and
department stores with promoting tools such as sales person and brochures. In
addition, the product will be promoted by the advertising in health magazines and TV
food shows to provide the information of Thai Blueberry to consumers and motivate the
consumers for trying on the product.

Finally, the recommendation from the study of Thai Blueberry is that the
manufacturers should focus on the importance to the quality and cleanliness of product;
Consequently, they need to get a qualification from Thai FDA to guarantee on the
product quality. The price should be set at a reasonable price with the various
distribution channels , and the promotions activities need to be arranged constantly and

heavily for the purpose of motivating consumers to try on the product.
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