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Consumers' Behavior toward Herbal Refreshment in Chonburi Area

: A Case study of Amphur Moung Amphur Sriracha and Amphur Banglamung
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ABSTRACT

Title : Consumers' Behavior towards Herbal Refreshment in Chonburi Area

A Case Study of Amphur Muang, Amphur Sriracha and Amphur

Banglamung
Student . Mr. Prasit Burana-osod
Level of Study : Master of Business Administration
Major . Business Administration
Advisor . Associate Professor Sirijanya Kuawiriyapan

Due to the increasing consumer demand for more healthful foods at present,
herbal refreshment is therefore one of the choices. The market analysis by Thai
Farmers’ Bank Research Center in 2000 pointed that marketing value of herbal
refreshment had in amount of approximately 2,700 millions baht with an extension of 10-
15 percent per year. The business relating to herbal refreshment still has .an emerging
opportunity of a brilliant marketing, the investigator is therefore interested to study
consumers’ behavior and attitude including various factors that result in purchasing
process of consumers for herbal refreshment. Data for the study was collected from
response of questionnaires of consumers in the areas of Amphur Muang, Amphur
Banglamung and Amphur Sriracha through 266 samples by using descriptive statistical
method and deductive statistical method. In addition, the investigator analyzed the
relationship between individual factors and behaviors of consumers for herbal
refreshment consumption as well as the relationship between individual factors and
consumers’ attitude towards herbal refreshment consumption.

The findings of the present study confirmed that consumers were mostly female
in the 20-29 years age group, the most popular of Chrysanthemum indicum Linn
consumption. The consumers tended to consider mainly properties of the herb.
Regarding quantity of consumption, most of consumers would consume not more than

250 milliliters of herbal refreshment per day, 1-4 days a week and tended to consume at



home. Besides, the study found that consumers tended to make choices in purchasing
from the convenience stores as the location was convenient to travel for buying and
there were various choices of product. Moreover, most of consumers tended to receive
message of herbal refreshment via advertising medium and via television.

Regarding the survey result of important factors resulting in purchasing selection
of herbal refreshment, it was found that the cleanness and aspect of receiving Aau Yaw
(Office of Food and Medicine Commission) marks the labels were factors considered to
be the most important in purchasing selection. Moreover, for the survey result relating to
consumers’ attitude towards consumption of herbal refreshment, the study indicated
that, most consumers agreed that herbal refreshment could make them physically
strong. Apart from this, it was found that individual factors; for instance, sex would result
the consumption behavior and consumers' attitude towards herbal refreshment
consumption was not different. While other individual factors; like, age, highest level of
education, occupation and average income per month resulted in consumption behavior
and consumers’ attitude towards herbal refreshment consumption was different.

Based on the research findings : Consumers’ Behavior towards Herbal
Refreshment in Chonburi Area can be used for market planning. The investigator
suggests that herbal refreshment should be made from various kinds of herb, to make
products numerous and be different from those in the market while the properties of
each herb should be considered as well. Besides, the package of the product should
be made from clear glass or clear plastic, with modern and attractive design. The price
should be fixed, not altered according to quantities of distribution. While the distribution
channels should be scattered, especially to other convenience stores, department
stores and hospitals, etc. Particularly, advertising via different media should be
implemented, to acknowledge consumers about herbal refreshment and its use of
consumption. Similarly, the promotional activities should be held ;for instance, there
should have promotional counters at department stores that consumers could test or
try out the products and the samples are distributed. As a result, it could reinforce

consumers' desire or consumers’ purchase decisions at the promotional counter.
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