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Over 60 years ago America was introduced
to the Jack Purcell court shoe, the first; shoe
specifically designed to meet the comfort,
durability and performante n€eds of tennis,
badminton and squash players.

Jack Purcell,the man behind this classic
white canvas shoe, was 2 world champion
badminton playgt and one of Canada’s leading
tennis playerturing the 1930s Jack was one
of the fineef athletes of his time and the shoe
he wore/and helped design became the footware
of choice hoth on and off the courr.

“An original Converse classic, the Jack Furcell

#Court shoe has remained unchanced over the
years, offering those in the know authentic siyle.

' ‘ TACTIC MARKETING CO. LT,
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Baked Apple Hot Chocolate

Candy Pink 4 Flint Khaki
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Florescent Green
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Banana
850 B
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