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Electronic Franchise

Thanut Vihakapirom
Tawatchai Radom

Mr. Apinetr Unakul Advisor

ABSTRACT

Nowaday, The growth rate of intemet have increase considerably. The number of this growth
rate are higher in every year. While many people around the world attempt to find the way to using
intemet for Business but in Thailand found that the using internet growth rate is very small
comparing with the using intemet growth rate of the world. It shows that the E-Business in Thailand
is unsuccessful as expectation. So, Thailand should begin to expand business channel to aboard by
using E-Commerce to operate business seriously.

Electronic Franchise is the one Business Model of Electronic Commerce which meet the
requirement as mention above. Electronic Franchise will starting from permit license to selling
product to world wide franchisees and build up the management administration system between
company and franchisees via intemet. If the company have the good system, it will make facilitation
to doing any business function in both domestic and international as doing as the same place. That is real

globalize business
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2.4.5 Manufacturer Model
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2.4.6 Affiliate Model
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2.4.8 Subscription Model
Yq Yo Y 1 a A o Y qya = dy £y g = ]
dladdesniutuioimad 9y ladidesms ilomdeyaveaiy lyave Dnmaniu

oA [l [} < A’l 1 o kY 7 t4 Jq Ya s < (B
DY mu“lﬁaumxnﬂumﬂmwwn INNITAITIVERNI 46 uJasmumaaghaummmmx‘lmw

'
a A

dy g o g g Yy a ) dw [ A a o a a '
Nulwaﬂluﬂﬁ’]‘ﬂaqnﬂqmﬁ U]QL?UﬂﬂZIWUiﬂWiT\E INAIUUHBDNIUDIVIINIDUIMTNNLIABIITI 9 (M

U

k4 v
v A

9y a n:ly
Hunegldyduvugsioll

3 Wall Stieot Jownal Interactive Edtion - Miciosolt Inteinet l:ntlaln MEE
LB £ vew Fredes Jor Heb

e 2 9 2.4, .9 @ 3 J
2559 Skp” Rehesh  Home | Sewch Favoes Hisoy | P ;
’w]aw/h«xm-ucmm-m =] Q6o

A SPECIAL OFFER -

42) THE WALL STREET JOURNAL. .7~

Choose Your World View: To look at the world of business news from the
Parshecine et matert murtss Y0u, select one of the localized WS).com News
Views — U.S., Eurnn: o Asia. 1f you wish, setone View o your WS).com cefaut
The next time you visik, you'll go directly to choice.

St S Gata e Goto ik
o o c
EERO Y ew s ASH4 Vieah Subscribe to W8J.com
ar ar or
‘make Europe make U.S. make Asia
my WS).com my wS).com my WS).com
default View defaukt View default View
SetDotect | SetDetouk | Set Defauk |

3 Ui 2-25 uansnaeenaiylye Subscription Model (http://interactive.wsj.com/home.html/))



2.4.9 Utility Model
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2.5 Security on Internet
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