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Research Title: The relationship between Innovation and Human Resource Management (HRM): Fashion

Luxury Retailer in Thailand
Researcher: Thepparat Phimolsathien Ph.D

Faculty: Administration and Management College, KMITL

ABSTRACT

This research is conducted with the objective to understand the benefits of using innovation in
human resource management in Thai Fashion Luxury Retailer. This research had found that the process
innovation has largely been used for HRM in customer service and administrative works. The
improvement of process innovation was mainly added up from in house’s problem solving and applying
best practices to local store. In addition, introducing innovation in the workplace had speed up work
process and organized HR works; thus reduce the cost of running organization and reduce sentimentally

appraisal which enhances the efficiency and effectiveness.

This research had recommended three issues as follows: first, there should be more radical
innovation used in human resource management in order to enhance the competitiveness of the industry.
Second, there should be more product innovations for recruiting, evaluating, and communications, for the
reason, to improve accuracy of HRM works. Third, there should be a process innovation that can ensure

transparency and reduce bias in the appraisal process.

Keywords: Innovation; Human Resource Management; Fashion Luxury Retailer
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