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Research Title : Purchasing Behavior of Clothes Via the Electronic Commerce System on
the Online Social Network

Researcher . Miss Kulkanya Napompech

Institute . Administration and Management College,

King Mongkut’s Institute of Technology, Ladkrabang

ABSTRACT

Shopping for clothes online and joining social networks are becoming increasing common
activities among Thai people. The objective of this research was to study purchasing behavior
associated with clothes via the Electronic Commerce System on the online social network. The total
sample included 412 respondents. This research collected data via questionnaire. Statistics used were
percentage, mean, factor analysis, analysis of variance (ANOVA) and multiple regression,. The
research results showed that mo_st-of the respondents were female, aged 26-35, with a bachelor’s
degree, and single. Respondents were corporate employees, with a monthly income of 10,001-15,000
baht. Most of the respondents exchange data using Facebook. They exchange information about clothes

on the Internet by reading information from other users. Respondents most frequently buy casual

clothes from small retailers on the Internet. These clothes have no selling agents in Thailand. Factors -

affecting the purchasing behavior associated with clothes via the Electronic Commerce System on
online social networks included the influence of the social network, variety in clothes, clothes matching
what buyers want, online payments being safe, and discounts. Factors affecting spending expenses
associated with clothes via the Electronic Commerce System on online social networks included

variety of clothes, clothes matching what buyers want, online transactions being safe, and discounts.

Keywords: clothes, electronic commerce, online, social network
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Initial Extraction Sums of
oy Eigenvalues Squared Loadings
Total V':/roi:rfce Cum‘l’zahve Total Vzga(;)fce C‘m;tl)at“’e
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(Wt
238 —
%18 N F Sig

fac 1 18.27602632 16.15856845 21.000 000%**
fac 2 13.33085526 13.51875 554 457

fac 3 10.39947368 9.781261905 7.747 006%%*
fac 4 9.567986842 8.956208333 |  11.060 001 %#*
fac 5 8.212236842 8.07458631 428 513
s Prfudifgmeadan s % Svfdhiamaatan 1 %
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o 1Y
LT — — —

16-25 1 26-351 36-451 F Sig

fac 1 16.8523 | 16.3943 16.7123 639 528

fac 2 13.5572 | 13.4282 13.6621 321 728

fac3 9.7237 9.9118 10.3358 1.654 193
- fac 4 8.6151 9.1757 9.7626 10.599 . 000
fac 5 77312 8.3056 7.7728 5.681 004**
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MUADINT (fac 3) uaziladeaiuan (fac 5)
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Forrofiumalsitdnnsetindsumnaunsanu
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faiv F1n1 A B gand 8 4 Sig
Sanes S USanes
fac 1 142492 | 17.2748 15.4588 22275 | .000%**
fac 2 13.9776 | 13.2667 14.0263 6.017 | .003%%*
fac 3 9.8416 9.8018 10.4223 3.060 | .048**
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fac 5 6.9803 8.3887 7.8918 21.438 | .000%**

a w o a

= {ifodAaneadan 5 % = ledAgneddan 1 %



28

444 5wld
) A " Y a Ao Yy w Y 5w 7w Y
11015199 4. 18 nanenAus Tnafiliselddenuldnnuddguandieduludede
c a a ] [ d ar @ 1 [ 4
snFnaveuniediodanuoou oyl (fac 1) Jadoanummanarsveaiion (fac 2) wazilaseiired

ASINNABINS (fac 3)

1 » 4
M13197 4.18 LA ANovAFsufsuaNuuanaams Wanudnguelssoilinadenisye
1 a dag a dJdo
Wedrhumdlvdomnnsedndswunasield

504
Tady fevnimia | 10001- | 15001- | wnnd1 | F Sig
~10,000 U] 1500001 | 30,000 179 30,000 UM
fac 1 162620 | 17.0623 | 16.6240 |14.2812| 5.469 | .001**
fac 2 13.7935 | 13.1484 | 13.6877 |13.7825| 3.143 .02’;'5*‘
fac 3 10.0611 | 9.5710 | 10.2042 [10.2179 | 3.812 | .010%
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