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ABSTRACT

The future of organic production depends on’ consumer demand, which
reflects consumers’ perceptions of organic foods, and factors that affect purchase
intention with respect to organic products. The objective of this research is to study
consumers’ perceptions of organic foods, their intention to purchase organic foods,
and factors that affect the organic food purchase intention of people in Bangkok. This
research collected data from 400 subjects.  Statistical methods used include
percentage, factor analysis, Mann Whitney U test, and one-way analysis of variance.

The research results showed that most consumers in the sample were female
and single with a bachelor’s degree. The samples were aged 20-25 years, had a
monthly income of THB $15,001-20,000, and most were company employees. Most of
the samples intended to purchase organic foods in the future. They shared the
perception that organic foods are environmentally friendly. In addition, they held the
perception that organic foods had less pesticide residue than common foods, that
organic foods support the economy of small farmers and that of the locality, and that
organic production does not destroy natural resources. Samples who intended to
purchase organic foods had statistically different perceptions of organic foods than
those who had no intention to purchase organic foods. Factors affecting purchase
intention toward organic foods are perceived benefits to society and the environment,
subjective norms, value and convenience, organic food characteristics, and an interest
in organic foods. The results showed that samples who have different incomes value
the organic characteristic factors differently.

Sellers of organic foods should establish their marketing strategy by clearly
informing customers about the differences between organic foods and common foods,
let customers taste organic foods, increase communication to customers regarding
organic food information, increase organic food variety, and promote consumption of
organic foods through social networks, such as family and opinion leaders.

Keywords : Perception, Purchase Intention, Environment, Subjective norm
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nau (construct) — Factor |Cronbach’s
’ fauys
loading Alpha

1. WHufinstudmandou 851
F1 163
F2 847
F3 .859
Fa4 676
F6 649

2. anwagmnlunisiavuazmsladayaomnsdunid 832
F 20 .836
F 21 .183
F23 837
F24 .869

3. AMANUBIDIMNTOUNIE 832
F10 .820
F11 11
F15 737
F16 .599
FL17 626
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Nave3 Exploratory factor analysis 7Y varimax rotation suumuﬂﬁaeﬁammsa
aﬁmsﬂ,m 65.654 % w83 variance %30 65.654 % WUBITIWAIIHAN 9 wiwnaumammaaﬂ
W Tnes1enseng ‘]‘UﬂLUuﬁNﬂUiunawaqmwiw 1 Wiiu 40.016 %’UEN variance %3
annsneSunelavinfu 40.016% Tessenisviaviun pesRUsEnaUTEwLUST 2 aunsaeduiy
IHvifu 16.065 % w89 STemsmun sesiUsenevvesiudsi 3 awnsassugldviniu
9.572 % VBsTUMIRINA (A15197 4.13)
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9797 4.13 A Initial Eigenvalues wa¥ Extraction Sums of Squared Loadings UBINTIV

— Extraction Sums of
Initial Eigenvalues .
Hadu Squared Loadings
Total % of | Cumulative Total % of | Cumulative
ot I variance % Q< Variance %
LifufinsiuBwandau 5.602 | 40.016 | 40.016 |5.602| 40.016 | 40.016
2. Anuagmntunsiavitazmsla 2.249 | 16.065 56.081 |2.249} 16.065 56.081
1oyaemsaunsd
3. AUATYDIAIMITOUNSE 1340 | 9.572 | 65654 [1.340| 9.572 | 65.654

KMO = .888 Bartlett’s Test of Sphericity =2,231 , Sig =.000
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4.2.5.1 NMSAINMIAN component matrix V84A55UT

Y

4.2,5.1.1 msdnwnamnmmsiuimuiuinsuiaaeden (fac 1) thiladonsiug
fifldeormsBuvidanudulumen component matrix  YedusAL mumlﬂmnmsamiﬂ ol
factor analysis Tnglugfuusniianesiiawizenisileglu fac 1 (A5t 4.14)

A"5199 4.14 f component matrix Ya3n1ssuinudulinsivdwindon
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x mssuimudufinsiv
peAUsENaY gy
daananu (fac 1)
F1  nsguiunswanemnsdursdvisuiulgmmnniu 797
F2  nsguiunisuineimsBuvsdliviaiensweinsossun 834
F3  nssuiunsuinemstunidiigliinaunadvieessni 879
Fa  drewmunaiafininuesdni 73
F6  dmsudnuuusgsonuuudau 735

Nt component matrix vassuiuinstiudanndey (fac Dindaumen fac 1
NANUNTT fac 1 = 0.797*F1 +.834* F2+.879* F3+.773 *F4+.735% F6

° ' o ' . o
4.2.5.1.2 msAuiAl (fac 2) AMUIUAT component matrix LQW’lsi’lEm'ﬁVlaEﬂu
AmuanuazaIntunmsiauasmsliatoyaamsdunid  (fac  2) lner1 component  matrix
]
(M15199 4.15)
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nntuhAY  component matrix ¥awUANNAEAINTUNITIAIMAZNISIATUTRYE
aWnsBuSd (fac 3nAMMAT fac 2 INANNT fac 2 = 0.884*F20+.821% F 21+.854* F
23 +.879* F24

4.25.1.3 MIfmuumnmsSuiau1emBunse (fac 3) A1WInA1 component matrix
WwirTenseglunayl fac 3 lngf1 component matrix Ye4RMABMTBUMSE (51971 4.16)
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89AUTENOY o A
aunat (fac 3)
F10  anndemnsvinil 779
F11  shvananudesiunisindislsnuasuyud 729
F15  dguAmeasemsiinndiomnsill 831
F16  iluomsildmusssumnaliliinnsguiumsudsgn 738
F17  Tinsduuavinfausuon 791

NUULIAT component matrix NSUAUAMAIDMITBUNSE (fac 3) WA
A1 fac 3 9MNANNTT fac 3 = 0.779*F10+.729* F11+.831* F15+.738% F16+.791* F17
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13797 4.17 uansenadi t test WSsUBUANMLLANA1IN ST USTTEE M BUVEIuunAINe
Uase - e
LE Vi t Sig
fac 1 15.7025 15.4779 931 353
fac 2 26.0562 26.0876 -.069 945
fac 3 14.6051 14.9560 -1.227 221
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* HUYAIAUNNENAN 5 %  ** SvdANNanan 1 %

4



22

a A
42522 87¢ AN INATBUANYAFIUN

T N

1 1 L7 } %4 aa 1 ¥ L7 ] A 1 L7 W v
Tdunneinaiu 14edif One way Anova nan1sAnwuansinngusiegnaniiongmaiuiinsiuiie
e G‘.II v 1 1 L% A
215UV S IMAUIUlILANANaTY (151497 4.18)

vala v oA o v a 4ac¢
3 F‘\!‘VIQJEJWE!C‘WQﬂuﬂﬂqiiUiﬁ@EﬂV]'ﬁE]UVﬁU

v

o 1 aa ! o Yad 1 a a ¢ o
M990 4.18 LLEAIANENE ANOVALU%EJUL%EJUF‘YNJJLLW]WWQ‘UENﬂ']'ii'U'g‘VliJW]E)EJ’]'W]?@UVI‘JEJQ']LLUﬂ

M8y
. 218
Yasy T - s )
M1N731 25 26-30 31-35 26-40 |41 Yuly F Sig
fac 1 15.3653 15.5682 15.5679 | 155702 | 16.4108 1.597 175
fac 2 25.8781 26.0531 25.7369 | 26.2866 | 27.0985 690 .599
fac 3 14,7549 14,8322 14,0622 | 14.7256 | 15.7314 1.990 .096

v o W nnd‘ S w0 o QQA
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v ; a < Y Y1 v o o vaa 1
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a 1 ! L ¥ aa I 1 s ) Ad 2/
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Uady FN77 10,000- | 15,000- | 20,001- | 3107 . .
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fac 1 15.5384 15.5738 : 15.2891 15.7354 15.7219 428 .788
fac 2 26.4218 26.6803 25.3061 26.3171 25.8535 974 422
fac 3 25.9327 26.1844 | 24.8562 25.8370 25.3852 952 434
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14 varimax rotation seyngusiuUsniflduusiugs Ineazuuu factor loading wiewviauana

1 1
o

A1 Cronbach’s Alpha TaifluAnANANLTeNY (reliability) vesurazfuUsaenndony
o ) o ¢ o 14 &
violdilunisinnisaanndesniali(inernal  consistency)  inausteniuegh 0.6 July
2/ 1 w I -4 4
(Nunnally, 1967) e 5 ngusissialuil (n13197 4.22)
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F1I 21sdunidaduaunimuesdy
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aduldfutennulavanbiteyaieivemsdunidunninil
musnuuaniusislideyaineiuemsdunid

F25
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naal (construct) Ms

Factor loading

Cronbach’s Alpha

1. Usglovilsiegunnuasdeny

2.NM3AHAEAMNENENBY

3. ANUANAILALAINALAIN

4. SNYMLIMTIUNTE

F1
F2
F9
F10
F13

F18
F19
F20
F21

F14
F15
F16
F17

Fa
F6
F7
F8

.846
839
.685
137
643

750
73
827
100

763
744
808
.709

686
.803
187
736

.865

861

849

819
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26

nau (construct) fmds | Factor loading | Cronbach’s Alpha
5. anuaulalueomisduvisd 717
F25 678
F26 q11
F27 125

Waude Exploratory factor analysis #n8 varimax rotation i“UmﬂﬁlﬁlEJ‘lemin
85un8lA67.620 % U84 variance %58 67.620 % U8ITI8ATITAN ﬁ’lwnaumamuaaﬂmwm
[ RRRE TN f]wﬂuaamhvnawmmLL‘U‘m 1 wW1ffu 35.833 %94 variance #39@1130
a3unelfvindu 35.833% vessremaviaviun asduszneuvedfiuls 2 aunsaesuiglivinfiu
10.547 % %ae ML parUsenavvesiuUsh 3 anansaesudldiviniu 8.944 % weq
FienISeNn swUsENeUTRIRaWT ¢ anunsaesuielivintu 6561 9% w8q EMITYLA
aAUsENRUTRIIUST 5 aunsaaBungldivinfu 5.756 % w81 Temsiaviun (s1eil 4.23)

v Y v da ] v a & a AaMy € ) v
asduladeniinarensindulagesmsdunidlaun Usrlovideguamuasdundon
NIARDEAINNGNONEL AUANAILALAIINALAIN

21MTOUNSE

ANWNEIMISOUNIY warAuaulaly

ATeft 4.23 A Initial Eigenvalues wag Extraction Sums of Squared Loadings

.. [Extraction
Initial AWy v
H4% Eigenval Squared | Cumulative 2 4 % of |Cumulative
& lues [Loadings % ot | Variance %
0,
Total /(.)Of
Variance
1. Usslovddogunwuazdeuinden | 7.525 | 35.833 | 35833 | 7.525 |35.833 | 35.833
2. NMIATRUANLNGNTNB 2.215| 10.547 | 46379 | 2.215 | 10.547 | 46.379
3. ATUANAUAZAINELAN 1.878 | 8944 | 55323 | 1.878 | 8944 | 55323
4.8nuNEaIMITBUSY 1374 | 6.541 | 61.864 | 1.374 | 6.541 | 61.864
5. eanlalugwmsdunsd 1.209 | 5.756 | 67.620 | 1.209 | 5.756 | 67.620

KMO = 868 Bartlett’s Test of Sphericity =3,703 , Sig =.000

4.3.2 mswmaaummmnmaﬁwamuuﬂﬂawmaﬂfmﬂmmuluﬁaé’ﬂﬁ“waviammﬁq’lﬁl%a

DIMTOUNSE

4.3.2.1 M3IAINNIAT component matrix Y8938

43.2.1.1 msfmnameiladousslonideguamuaziannden (fac 1) thiladedh
‘Uf\mzmL‘U‘u‘Ua]ﬁ)amﬂm‘vmmamammm’lwammsauwszﬂﬂmm component matrix U8ufag
Uaduddldanmsiiase factor analysis Taglugdunsniiasisiamememsitoglungy fac 1
Tner1 component matrix vastladeusslovidequainuasdsuaindon (ms1eil 4.24)
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A1574% 4.24 A1 component matrix vasUaduUseleniroguainuazaindes

. UadeUselovideauninuay
29AUTENaU : . )
guanaey (fac 1)
F1 e msduvisddnuaunimeesdy 719
F2 e msBuvisdaniuguamuesnseuniivoniu 717
Fo  Taflensiusiasuazansnning 537
F10 JWufinsivawinden 515
F13  inunsduysdvnuiulpaiafnmeesdnd 556

ntuthAn component matrix vastladuusslomiroquamuasdainden (fac 1) i
AUIUVIAN fac 1 9NaNNTT fac 1 = 0.719%F1 +.717* F2+.537* F9+.515 *F10+.556* F13

4322 msfumnidadenisadesniungudneds (fac 2) AuINAT component
matrix law1s1enisieglungy fac 2 Ingp1 component matrix vestadenisadesnnungs
97484 (119747 4.25)

M137991 4.25 A1 component matrix 404U338 N1IATREAUNGUDIDS

i Uadun1smaaemunay
24AYsENAU « \ h
998 (fac 2)
F18 01ATEUATITRWUARINRUMISUSIARRIMNTDUNTE 837
v o 0 ¥ W oo oa 1w a a -
F19  dypaafdemudfyiviufnidumsuilnaemnsdusd 865
v W a a a a o
F20  dhduiufeow/anivilnno msdunsd 870
{ dve  a a o
F21 qﬂﬂaﬁLﬂuwgfﬂnuﬂmmmsauma .892

INUIA component matrix NsARBEMANNGNENBA(fac 2) NAWINMIAT fac 2 910
dun1g fac 2 = 0.837*F18+.865% F19+.870% F20+.892* F21

4.3.2.3 m3AmInmai(fac 3) A1 component matrix lawnzsenisiieglutade
[y 1 1 4 =)
AMUANAEEANAEAIN (fac 3) IABAN component matrix (A3197 4.26)

M13799 4.26 A1 component matrix YesladuAnuAuALaEALaEAIN

: UaduanuAuruay
29AUTYNDY
AugagaIn(fac 3)
F14  s1enldung 792
F15  Aufvediy 833
Y & a o v @
F16  f1duaiuisovndewinsdunsdlndemunainyald 870
¥ &I o =] 1% 174 (7873 =y e‘ -3
F17  fduaiunsam@oa1issunsolamusiulnatiuvidenyvinau 833

97nuAN component matrix ¥asdaduanuANATUAZANAEAIN (fac 3)NAUIMN
A1 fac 3 :NAUNT fac 3 = 0.792%F14+.833* F 15+.870*F16+.833*F17

4334  msannanadadudneurevnsduridfac 4) AuinA component matrix
o J v Qs a o ¢ 1 . el
wwgsensneglundutadudnunrennsBur3d (fac 4) Tauen component matrix (5197 4.27)
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d 1 . (Y a = ¢
A19199 4.27 A1 component matrix YU AN MUY EIMITBUNTY

) Jadudnwszo1uns
29AUsENav a ae
duUNIY (fac 4)
Fa AR 801 -
F6 21M5DUNIILidedne 818
F7 ownsdunddgh ‘ 198
F8 21v5duVSgiviarnvaevile 807

NTUAT component matrix Y9tadudnYLoNTBUNSE (fac 4) IAIMMAT
fac 4 9MNAUN1T fac 4 = 0.801*F4+.818* F6+.798% F7+.807*F8

4.3.3.5 msannummdadsanuaulalusimsdunsd(fac 5) AuanAl component
matrix Lawwiw&Jmiwaa”luﬂamﬂﬁmaﬂ'zmaulﬂ“lua'mwsauma (fac 5) IngA1 component
matrix (An51971 4.28)

d 1 o % . a (4
A15199 4.28 A1 component matrix Bostadammaulaluovnsdunsd

: Uaduanuaulaly
2AYTENIY o me
9 seuUnsd(fac 5)
F25  indulasuderulevanlideyaiierivemsduvidunnniii 812
v o 1% 4 o a A«
F26  swsmuanlustsiideyainesivenistunid 816
v 81 a ¢ oy o
F27  anueenngeeniiudtownsdunidiudale 768

IR component matrix 1049ddNYMEaINTDUNTY  (fac 4) InAuIUMIA
fac 4 9NaUN1T fac 4 = 0.812*F25+.816* F26+.768*F27

=

1 a I /S U A 1 Q’.ll ﬂl’ a
4.3.3.6 HamsuagauANNLAnA1Tad EJﬁ’JUUﬂﬂaﬂU{]’\Jf\] sninasoruRdlapaINTBUNSY

vl

v Aa
4.33.6.1 Ine wamiwﬂaauammmw 5 wwmwv’imqnuummﬂmmuma{]mEmma
mammm’l,wammsawstﬂmmnmanu’l‘uaﬂmt test wamiﬂnmuammnaumamwmm
mqnuummmiﬂ,uLmnmqnu’l,uvmﬂ%a msm‘m 4. 29)

aa 1] U A‘H 3 ﬂ's ¥
mi']\‘ﬁ'l 4.29 uamimahid  t test Wisusuanuuananveslaleniinanemnunilate
DM TOUNS ITWUNA TN

o Ll
Uady = :

UE N t Sig
fac 1 15.4319 15.4466 .004 .948
fac 2 13,1198 12.9301 426 514
fac 3 127472 12.4228 1.316 252
facd 11.3485 11.3844 .020 .888
Fach 9.0719 9.0601 .004 949
* IudnAgynneadian 5 %  ** SudAynnealiai 1 %

vala 1 v oo
4.33.62 81y HansYInABUALYAZ T 6 fTiongduiuiiaruAndiusetadediiing

o Y 9

mammmﬂwammsaumssﬂmmnmNﬂu 'quamm One Way Anova HaN1IANYIREAIINNGY
maEmwumamqnuummmulumanu‘lwnﬁ%a (57971 4.30)
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A15799 4.30 uansAadi ANOVAISeuisuauwanaswastiidendnadonnunilade

2MTBUYIIRLY
. 918
Uade . * o )

AN 25 | 26-30 31-35 36-40 | 41 VulY F Sig
fac 1 15.4196 154719 | 15.0817 | 15.2669 16.0393 1.117 .348
fac 2 12.7804 13.0040 | 13.3150 | 12.8782 13.7990 1.184 318
fac 3 12.7256 124640 | 12.4585 | 12.3638 12.6633 240 916
fac 4 11.4879 11.2735 | 10.7473 | 12.2832 11.9703 1.487 206
Facs 9.0161 9.0007 8.9881 9.1071 9.4838 618 .650

* TifedAymeaddfl 5 % * Tfudadynneadtng 1 %

4.2.3.2.3 570161 wamsmaauamummuﬁ A wwmwsﬂ,mmanuummmmumaﬁwEmuwa

sormuiilafoanssunglaiumnanetu Wafd One Way Anova wamsﬁﬂmuam'awwmmu
msAnvuanseiuetesndnguiimuiuisiululledednunremsduris (sl 4.31)

AN197 4.31 wanarnadn ANOVA Wisuiisuamuusndewesiasefifinasnennudilate
2 NsoUNIdnenausele

57ele
Uady | g 10,000~ 15,001- | 20,001- |  wnnn F Sig
10,0000 | 15,000u1m | 20,0000 | 25,0000 | 25,000 UW
fac 1 152857 | 155444 | 151037 | 154497 | 157006 | .920 | .452
fac 2 13.0534 | 12.8860 | 127947 | 132044 | 13,0783 | .227 | .923
fac 3 129122 | 125672 | 122557 | 126594 | 124775 | 598 | .664
fac 4 11.2836 | 11.8978 | 11.1849 | 12,0289 | 109492 | 2.648 | .033*
fac 5 9.3154 9.2530 8.9198 8.8950 89720 | 882 | .475

* AdpdAynneedinn 5 9% =iy

L%

QQ'J
grnunNaneyv 1 %

L4

NINSNT 4.32 UARINANITNAADY LSD (Least Significance Difference) ‘WU’J'mmJ

mamwmw‘laummmemdﬂu‘lummﬂmmumaﬁwaaﬂwﬁuummiauma(fac 4)("1\1‘14 nau‘vm
wla 10,000-15,000 mwummLmnmqmnnawmwlm 110071 25,000 un nawmw&ﬂm

20,001-25,000 U’Wli.lﬂ’J’]ﬂJLWlﬂG\NQWﬂﬂleJJT]EJlﬂN’]ﬂﬂ’J’] 25,000 um

Wﬁ’N‘V] 4.32 L"Ui&l‘UL‘VIEJ‘Uﬂ’1LﬂaEJL“LJ‘LJS']EJﬂ‘UE)\Tﬂ’J']iJLLGIﬂWN‘U’eN‘{jR]ﬁ]EJaﬂ‘lﬂm“’aﬂﬁﬁﬂuﬂiﬂ (fac 4)

FUNAINS LA
seld - AN 10,000- | 15,000- | 20,001- | WA
10,000 v | 15,000 y1n | 20,000 un | 25,000 umn|25,000 um
11.2836 11.8978 11.1849 12.0289 11.9703
#n91 10,000 uwm | 11.2836 -6142 0987 - 7453 3348
) (.163) (.805) (.067) (.338)
10,000-15,000 uw | 11.8978 .6142 - 1129 -.1311 .9486
(.163) (126) (.780) (.025)*
15,000-20,000 U | 11.1849 | -.0987 7129 - -.8440 2356
(.805) (.126) (.052) (.535)
20,001-25,000 un | 12.0289 7453 1311 8440 - 1.0797%*
(.067) (.780) (.052) (.005)**
170031 25000 utn | 11.9703 -.3343 -.9486 -.2356 -1.0797 -
(.338) (025)* (.535) (.005)**
* o Rgyneadind 5 % * Duddymeadin 1 %
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4.4 3150INA

o€

wamsﬁnmwmwnaumamwummm’lwammiaumEmmssuswmmsauwsa A
fudauwindeu mmiaumammimnmqannummuuaqmmﬁmmsml‘u WarIMSOUNSY
Uaoaduniemsily Ssdenndeatiunuideisium (e.g. Sangkumchaliang and Huang,
2012; Magistris and Gracia, 2008; Roitner-Schobesberger et al.,, 2008; Xie et al, 2015) 17'1'
wudﬁﬁu%‘[nﬂﬁmi%’uiﬁmﬁ'ummsﬁuw‘%&ﬁﬁﬁuawmw fianuaendte uasitudwndey

wamsﬁnmwmﬁ]wsmuwamammm’lwaaﬁmsaumﬁlﬂLmﬂsﬂﬂﬂuumaawmmm“mu
fnsfudawandon msndosmunguinds AruduAuazANNEEIN SnvazenIBuVEE A
au‘lﬂummsaumﬂeuqaaﬂﬂaaaﬂm']mﬁ)wmumL‘wmmﬁ]aﬁum Sangkumchaliang and Huang
(2012) uae Roitner-Schobesberger et al. (2008) Fswuiilaseiidnaseruiiladooms
duvSdReuselovifugunm uay udnsiudanndon uazaenndasiu Ahmad et al. (2010) 7
WU’J’]NU?IﬂﬂEJ']W]'iEJuVI’iEJﬂJﬂ’ﬂuL‘M‘U’J’]E)']W]’ii)u%iEJmJﬂ’]L\'iULLa ZOIMTBUNIOISAAR N3
ﬂaaﬂmmnammqaamamammmﬂwammsaumammLuaqmnimamlﬂﬂulmmumms
anﬂummsauwsauaa muuﬂmmw"uaammsauwssENLUuwaaammmqmﬁﬂu delu
aounsalil Maya et al. (2011) Sy Zagata and Lostak (2012 yinduldlainguilnalid
mauawLwmwamﬂuamm'mhmﬂﬂummiauma w‘uﬂnﬂwmaawawwmwmmmwawamw
PsasoamTsBuvEdvdsl msﬂaaamunaumqmumamammm‘lwamwmumaaamﬂaaa
NUNWIYYRY Tarkiainen and Sundqyist (2005) uag Zagata and Lostak(2012) finuind
wduiudseefuserinsndosmungusnidauasiinuad thluganudslate
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